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Times Wide World Photos 
George Washington Medal Made for the United States Government by the French Mint in the Time of Louis XVI 
(See Text on Page 69) 
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A new pattern by the Master Craftsmen 


Once again the Gorham Master Craftsmen 

cINDERTLLA have created an original design in Sterling. 
Teaspoons 64 $950 CINDERELLA, their newest pattern of 
passer envves oer" compelling beauty, may: now be seen at 


your jewcler’s. 


GORHAM 


PROVIDENCE NEW YORK 





AMERICA’S LEADING SILVERSMITHS FOR OVER 96 YEARS 








aia striking full page advertisement will appear in the October 
issues of the following important magazines: a total circulation 


of over thirteen million. 


SATURDAY EVENING POST (October 17) 
Arts and Decoration Life Time House and Garden World Traveler 
Country Life Town and Country Vanity Fair Good Housekeeping 
House Beautiful Vogue Asia International Studio 


and in the Rotogravure sections of 40 leading newspapers 
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James Albert Major, for 59 years a Master Crafisman, chaving a Gorbam sterling pitcher handle , 
: CINDERELLA : 
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series of medals struck from these 18th cen- 


p tury dies which are still in perfect condition. 
Dies for Old American Medals to Commemorate War of These reproductions of the medals it is said 


Independence Recently Discovered at the Paris Mint Sy Se ee ae 


museums. 





The Towle Mfg. Co., Newburyport, 
CABLE dispatch sent to some of the of the Revolution. The dies are all for fa- Mass., is planning to construct an addi- 
American newspapers recently from mous Revolutionary medals and include ex- tion to its plant on Merrimac St. Plans 

Paris stated that an important discovery cellent likenesses of George Washington, have already been drawn and bids will 

was made during a tour of inspection of the Benjamin Franklin, Marquis de Lafayette, soon be sought on this new addition which 

French mint by the French Finance Minister Paul Jones and others. There is also a_ will be erected on the westerly end of 

Caillaux, who accidentally came across a_ very fine medal commemorating the victory the present building. The main Merrimac 














Times Wide World Photos 
JOHN PAUL JONES MEDAL COMMEMORATING THE FIRST VICTORY OF THE AMERICAN NAVY, STRUCK BY THE FRENCH MINT FOR THE 
UNITED STATES GOVERNMENT IN THE TIME OF LOUIS XVI 


sties of dies for what is known as the of the American troops at the Battle of St. building will be extended 14 feet to 
‘American Medals” that have been in the Cowpens. the west and from the main building 
Possession of the mint since the time of An illustration of the Washington medal toward the river the addition will run 100 
Louis XVI. appears on the front cover of this issue and ‘ feet, with a width of 27 feet. The struc- 
As far as could be learned, these dies that of the Paul Jones medal commemorat- ture will be three stories high. The addi- 
a made at the request of the United ing the first naval victory of the United tion will be of the most modern construc- 
States government during Washington’s ad- States, said to be one of the finest of the tion of brick, steel and glass. The lower 
ministration because our government had _ series, is shown on this page. floor will be used for manufacturing, the 
0 mint at the time capable of making ap- According to the dispatch sent to this second for the office force and display 
Mopriate medals to commemorate the War country, M. Caillaux intends to have a new _ room, and the third for a stock room. 
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French Government Developing Artisan Craftsmen 





Changing Conditions and the World War Discouraged Apprentices in Jewelry 
and Other Artistic Industries and France Sees Seriousness of the Situation 

















— 
HE lack of trained men in the artistic 
and more especially in the jewelry trade 

tas been making ‘itself felt very severely 

here since the Great War. The chief cause 
of this is that practically no apprentices 
were trained during a period that was 
actually longer than the war itself, as in the 
vars immediately following hostilities a 
gate of unrest continued in France as well 
4s in other countries of Europe, the re- 
wmption of prewar conditions not being 
complete even now. The war, however, only 
brought to a head conditions that had long 
heen existant, and that only required some 
world catastrophe, such as the war, from 
a trade and artistic point of view, to do this. 


The French Revolution of 1789 abolished 
the Guilds with all their privileges, their 
power of keeping untrained men out of any 
profession and bit by bit it is the trade union 
and syndicate that has substituted itself for 
the Guild. Now the trades union, evidently 
the natural reply of the workman to the 
joint-stock company, thinks nothing of art 
or of artistic perfection. It is merely there 
to guard the rights of the worker, not to 
render him more efficient, for unfortunately 
the mind of the trades union cannot grasp 
the elemental fact that money must be 
earned before it can be distributed. It only 
ses the greedy masters absorbing all the 
profits and never considers where these 
profits come from. When businesses were 
managed by a single man, with a certain 
umber of assistants and apprentices, things 
were much easier as everyone concerned had 
a knowledge of the business, was aware of 
the losses and disappointments as well as the 
quick sales and big profits. Now, with the 
rade gradually but surely falling into the 
mands of giant concerns, with branch estab- 
ishments in all the big capitals of Europe, 
vith shops that open for the season at the 
lading spas and seaside places, things are 
very different. Larger profits are of course 
realized by the man with several shops in 
various towns, as the goods that failed to 
ida buyer in Paris go off like hot cakes 
Deauville or Ostend. In the first piace 
yeople are not so critical at the seaside. In 
“me way or other the mind relaxes, while 
‘ere are no friend to say “don’t.” Thus all 
“ts of ornaments can be sold, that in the 
“se of the one-shop man in Paris remain, 
“eping capital idle, that ought to be in- 
‘sted in next year’s models. The custom 
“at Is just beginning to creep in, of holding 
iewelry sales in Paris, where really good 
“atgains can be had for a song, just because 
“y have gone out of fashion, and that the 
niney is in the workmanship rather than in 
a goods themselves, is still aggravating 
“|S state of affairs. Take on top of all this, 
“* growing trade in jewelry, both “fine” 
‘a artificial, done by the big stores, and all 
ie Clements for a very serious state of 
“airs is to hand. 

The French government is fully aware 
t Paris, and indeed France itself, lives by 

™ in luxuries. Take away the luxury 











trade and Paris as a commercial centre 
would cease to exist. This trade and all 
that belongs to it, is very difficult for any- 
one with an Anglo-Saxon mentality to 
grasp. “What is there to it?” asks the 
London buyer, “We can do anything they 
can do and perhaps better.” And he goes 
away firm in this very erroneous conviction. 

For it is not easy to reproduce Paris 
chic. What there is to it no one knows, but 
people long resident in Paris know that it 
depends in its essentials on careful training 
of workers. A Paris dress hangs like no 
other dress in the world because it is cor- 
rect in every detail, everything has been 
sacrificed to line. In London a man’s suit 
can be turned out practically perfect, because 
it is a mechanical process, no man wants his 
particular points considering and _ bringing 
out, in the line. But a woman needs study 
and specialization on that particular model. 
In the same way, jewels are planned, de- 
signed and finally made to suit a particular 
woman and a particular dress, not to speak 
of a particular fashion, which is understood. 
And Paris is an adept at this. But this 
will only last just as long as the old de- 
signers, the old jewelers last, as one after 
another they die off, there is no one equally 
capable to replace them, in many shops. 

“We can’t take apprentices,” said an old 
designer to me recently, “Look what it 
entails! We must pay them salaries, they 
must work just so many hours, and all kinds 
of regulations must be kept, we have in- 
spectors in and out, and although everything 
is as it should be, it may not please the in- 
spector, some. trifling regulation may not be 
observed. I prefer to shut down and deal 
in articles that can be purchased from a 
factory by the dozen. It is a pity for the 
trade, yes, I was one of foremost designers, 
and could train up young men to take my 
place, to keep up the reputation of Paris as 
a centre of world art, but all this hampers 
me too much, then I am war-weary like a 
great many other people, who although too 
old to fight felt all the despressing and dis- 
astrous consequences of war.” 

This type of man is found in all the 
branches of the trade. It is quite easy to 
understand that he cannot be bothered, but 
there is the future to think of, and the 
Government has long been studying the 
question. Although there are not enough 
Frenchmen to do the work of the country 
and boys still earn good money at unskilled 
trades, it is felt that they must be induced 
to do something that has a future and some- 
thing that will be for the good of the country 
and for the individual as well. 


The French government after due con- 
sideration has decided to go in for forming 
apprentices, systematically to offer special 
advantages to promising cases and generally 
to undertake the role performed automatical- 
ly by the ancient guilds, and generally en- 
force the already existing laws on appren- 
ticeship, to take advantage of the facilities 
already allocated to it, by the law, and for 
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this- reason is putting a tax of a quarter 
per cent on the salaries of all workers in a 
certain trade and devoting the proceeds to 
the training of apprentices. Classes of in- 
struction in the technicalities of the particular 
trade are being instituted, for apprentices 
and scholarships are being awarded to suit- 
able pupils. All this is being done, without 
interfering with already existing schools 
and with the greatest care to prevent over- 
lapping of any kind. While every encour- 
agement is being given to the young appren- 
tice to the jewelry or other trade, the older 
man is not being forgotten. As the Latin 
temperament responds rather to emulation 
than to money, competitions for the best 
work, for the most perfect model are being 
instituted and medals and prizes being 
awarded to the best worker. Exhibitions of 
excellent work are being opened, and by this 
means enterprise on a small scale as well as 
a large one is being encouraged and recom- 
pensed. 

More important than all, the French press 
is being asked to help with the work of 
preserving the worker for the country. Next 
Winter lists of the names of the best work- 
ers in France will be published in the local 
press, in various parts of the country. Juries 
composed of really capable men will be ap- 
pointed to judge artistic effort and as a re- 
sult, it is probable that a great impulse will 
be given to decorative art. Li R; 








Butter Dishes of Silver and Sheffield 
Plate 





Wie would have supposed the above- 
mentioned containers had such an an- 
cient origin as W. A. Young, in “The Silver 
and Sheftield Plate Collector” (Dodd, Mead 
& Co.), assigns to them in the following 
short story of the ware: t 

“The butter dish is an older piece than 
collectors are wont to think. The earliest 
recorded example mentioned in the Oxford 
Dictionary is a ‘butter cuppe of silver’ from 
the will of one W. E. Grantham, who died 
in 1512. There are references to butter in 
English literature and in other places from 
Saxon times down, and evidence that when 
the common people went upon a journey they 
took their butter with them in a box made 
for the purpose. Nevertheless, examples of 
butter dishes which find their way into the 
market are all of comparatively late date, 
mere 1&8th-century work. 

“There is not a considerable range of va- 
riety either in shape and style of decoration. 
Examples in old Sheffield plate have usually 
glass linings. A typical example, boat-shape 
in outline, was sold at the Bethe! sale in 
1910. No recent example in silver has ap- 
peared in any catalogue to which the author 
has had access.” 








Charles Hebner, retail jeweler at Boon- 
ville, Ind., and one of the oldest jewelers 
in the point of years in the business in 
southern Indiana, was in Evansville a few 
days ago on business. He is looking for a 
nice increase in business a little later on 
in the season, or when the large coal mines 
in Warrick county resume operations. Mr. 
Hebner says that the repair business has 
been especially» good this year and that he 
has no room for complaint. 
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The Examinations in Gemology Conducted by the National 
Association of Goldsmiths of England 
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The work done by the National Associa- 
tion of Goldsmiths of England in develop- 
ing a knowledge of precious stones among 


sthe' British jewelers and particularly the ex- 


aminations in gemology which are held 
ynder the auspices of this association, have 
often been commented on in this journal in 
the past. We are republishing herewith an 
article on the subject from the N. A. G. 
Journal of August, telling of these examina- 
tions, which reads: 
AN IMPORTANT SCHEME 


“A thorough knowledge of precious stones 
by which the real nature of any stone can 
be infallibly ascertained can be acquired by 
any member of the jewelry trade who is pre- 
pared to go to the small trouble and small 
expense of the course of reading and in- 
struction necessary to secure the diploma of 
a successful candidate at the next examina- 
tion in Gemology in May, 1926. The ex- 
aminers are Dr. G, F. Herbert Smith, M.A., 
of the British Museum, and Mr. Bristow 
J. Tully, F.G.S., F.Z.S., both of whom are 
well known as leading authorities in the 
country on the scientific methods of testing 
precious stones. Mr. Irvine G. Jardine, 
B.Sc., F.G.S., is the conductor of the Corre- 
spondence Course. 

THE NEED OF KNOWLEDGE 

“In very rare cases do jewelers’ appren- 
tices or assistants receive tuition from their 
employers in the science of Gemology, 
which is one of the most important branches 
where expert knowledge is required. In 
these days when the clever imitation of 
gems has been brought to such perfection, 
it is essential that all jewelers should have 
the knowledge that will enable them to give 
a decisive opinion on any stone submitted. 
Such knowledge possessed by a salesman 
gives him a much higher status than that 
held by one who does not possess it. 
Assistants should be able to detect fraudulent 
gems and be able to explain the difference 
between the real and synthetic and other 
imitations of stones. Such knowledge begets 
confidence both in the assistant and the 
firm which employs him. A well-informed 
assistant is a valuable asset to his employer. 

The prosperity of the trade, as well as the 
Prosperity of the individual, can only be 
assured by every effort being made to ac- 
quire full information on such subjects as 
gemology, and the study of this subject 
will develop the mind and the capacity of 
students, making their trade of greater 
interest to them and also increasing their 
tarning capacity. Modern developments in 
the trade, the variety of articles dealt with, 
the application of chemical science in the 
Production of goods, the wide field from 
which they are drawn, and the increasing 
knowledge of the public make it imperative 
that the goldsmith and jeweler should 
bosses the highest skill and efficiency. 

It is essential that those employed should 

able to maintain by their manner and 

ledge the reputation jewelers hold with 
Public in safeguarding their interests. 
ly by such means as the gemological ex- 


2. Define the hardness of a 


amination scheme of the National Associa- 
tion of Goldsmiths can the position of 
jewelers be established and maintained, 
while the confidence of the public is 
strengthened and increased. 

“The Gemological Committee of the N. 
A. G. now ask you to assist their efforts 
by urging all assistants to take up the study 
of gemology on the lines which have been 
successfully practiced for 15 years, and to 
send to the secretary of the association at 
Audrey House, Ely Place, London, E.C. 1, 
the names of intending students. Your co- 
operation in this matter is earnestly desired, 
that the trade may maintain its prestige and 
possess the scientific knowledge which, per- 
haps, was unnecessary a few years ago, but 
which today is of vital importance. 





The Examinations in Gemology 


The August number of the N. A. G. 
Journal also publishes the results of the ex- 
amination held June 4 and 5, with the names 
of those who received the diplomas, of those 
that qualified and those that passed the pre- 
liminary examination. The questions asked 
on the examination were as follows: 


PRELIMINARY EXAMINATION 
June, 1925. Time 3% Hours. 
Test Questions. 


1. What is meant by “cleavage” and “hardness?” 
Give lists of gem-stones—(a) with an easy 
cleavage, and (b) with hardness greater than 
that of quartz. 
Define the terms 

ancy,” 

What mineral species provide “‘star-stones’” and 
“cat’s eyes,’ respectively? 

3. State the laws of reflection and _ refraction. 

What is “refractive index,’ and how would 
you measure it? 
What is the cause of “‘fire?’”’ 

4. What is ‘‘dichroism,” and how may it be 
determined? 

Describe the following mineral species so far 
as they are used in jewelry:—Beryl, chry- 
soberyl, diamond, felspar, jade, opal, peridot 
and topaz. 

6. Define the “orient” of 

“blister”? pearl? 
How are pearls produced, and where are the 
principal pearl-fisheries? 

7. Calculate the value of:— 

(a) A parcel of stones, weighing 39.76 carats, 
at £3 12s. 6d. a carat. 
(b) A pearl necklace, comprising 91 pearls as 


bdo 


“asterism” and “chatoy- 


wn 


pearl. What is 


under, at 2s. 6d. base:— 
Pearls Weight in carats 
1 3.25 
10 19.00 
30 25.50 
50 32.25 
91 80.00 


DIPLOMA EXAMINATION (1) 
TIME 34% Hours 
1. Define the terms ‘‘cleavage”’ and 
and distinguish between them. 
What gem-stones are characterized by (a) easy 
cleavage, and (b) parting? 


“parting,” 


stone. What is 
Mohs’s scale? 
Give a list of gem-stones at least as hard as 


quartz. 


3. State the laws of reflection and refraction. 


What is meant by 
“double refraction”? 
Describe carefully how the refractive properties 
of a cut stone may be measured. What 


“refractive index’ and 
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effect might double refraction and dichroism 
have on the phenomena? 

4. Give a list of gem-stones which provide star- 
stones and cat’s-eyes respectively, and explain 
to what properties these peculiarities are due. 

5. Discuss the coloration of gem-stones and the 
effect of heat and of radium emanations on it. 

6. Describe the following mineral species so far 

as they are used in jewelry, giving their 
physical properties, chemical composition and 
principal occurrences:—Beryl, diamond, fels- 
par, jade, opal, peridot, quartz, and spinel. 

Define the “orient” of pearl;!)/ tis “blister” 

pearl? 7~ 

Discuss. carefully how pearls may be produced, 

and give a list of the principal pearl fisheries, 
stating what differences there may be: in 
the characters of their respective products. 

8. Give a list (without description) of the princi- 
pal gem-stones found in Brazil, Burma, Cali- 
fornia, Ceylon and Madagascar. 

9. Find the base price (to the nearest penny) of 
a bunch of pearls of the value of £1,000, 
of which the details are as follows:— 


N 


Pearls Weight in carats 
36 48.30 
90 81.00 
116 71.06 
242 200.36 


DIPLOMA EXAMINATION (2) 
TiMeE 4 Hours 


(Care must be taken to quote correctly the identify- 

ing letter and number of each specimen. Weights 

may be given in carats or grams. Logarithm 

tables may be used. The specimens must not be 

scratched.) 

1. Determine by hydrostatic weighing the specific 
gravity of the specimen A. 

Measure the refractive indices and the amount 
of double refraction (if any) of the speci- 
mens B. 


3. Identify the specimens C, stating clearly the 
characters relied upon. } 

4. Identify the mounted stones in the specimens 
D, in each case describing the form of cutting 
and setting, and estimating the weight. 


Scadenel 
ea 


Apparatus for Viewing the Pearl’s 
Nuclear Substance 


HE apparatus of B. Szilard for observa- 
tion of matter inside of opaque sub- 
stances is the subject of a publication (in 
French) written by M. Daniel Berthelot. 
This is one of several attempts to charac- 
terize pearls according to their interior so 
as to distinguish the natural from the nu- 
cleus pearl. It is described as a simple and 
practical method and renders interior vision 
of analogous matter such as bone, fibers, 
wood, leather, minerals, human beings, etc. 
The principle of the method consists of 
observing the matter, Le Moniteur says, im- 
mersed in a liquid having an index of refrac- 
tion suitably selected and very powerfully 
illuminated from beneath by means of a con- 
densed light; the part played by the liquid 
is to avoid reflection from the surface; the 
rays no longer deviating are able to penetrate 
the object of the interior. The writer de- 
scribes the apparatus and discloses the re- 
sults obtained. 

From the statement in Le Moniteur we are 
led to suppose this is the well known micro- 
scope application of an oil immersion object- 
ive with substage condenser illumination 
adapted for the special purpose. 

——— 


Otice Stookey, a jeweler at Washington 
Court Hall, O., has returned to that city, 
after an unusual trip to near Toronto, mak- 
ing the trip of over 500 miles by aeroplane 
to Aurora, Can., with Captain Paul Chase, 
stationed at Johnson Flying Field, Dayton, 
O. Returning, the trip was made by train. | 
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Gem Sapphires 
Gem Rubies 
Gem Emeralds 
Star Sapphires 
Star Rubies 
Calibre Sapphires 
Calibre Rubies 
Calibre Emeralds 
Bracelet Ranges 
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When in London a visit to our London office and factory will be of interest to you. 
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News From France 





Banks and Exchange Offices Offer Strong Boxes for Protection of Jewels— 
Many Jewelry Robberies Reported—Vogue for Monograms Increasing 














Paris, France, Sept. 4.—One of the 
most remarkable phenomenon in post-war 
Europe is the multiplication of banks and 
exchange offices in every big capital and 
in all watering places and seaside resorts. 
Besides the proper business of banking, 
another very profitable branch has been 
added. It is the strong-room facilities. 
People can hire safe-space in a bank for 
any period, even less than a month, at 
small cost, without undue trouble or having 
to undertake very special formalities. Here 
they can keep their jewelry when not in 
use and generally add to their peace of 
mind, as the thought of the possibilities of 
theft is enough to take away the whole 
pleasure of a stay by the seaside. Some 
banks, in Ostend, Belgium, for instance, 
offer a compartment in a safe, gratis, for 
any period less than three months. The 
idea, of course, is to attract people to the 
bank for exchange and other purposes. 

Meanwhile the newspapers are full of 
records of thefts in jewelry. Even allow- 
ing for cinema stars and dancers “on the 
advertise” and others following their ex- 
ample, there is more than the average num- 
ber of accidents of one kind and another 
in Paris just now. Madame Rosalba 
Sassoon, the well known society leader in 
Cairo, lost a bracelet in the shape of a 
riviere of diamonds, worth 20,000 francs, in 
the center of Paris, a few days ago, while 
another Egyptian is offering a reward of 
10,000 francs for the recovery of a solitaire 
ring, lost at Lyons. Many of these cases 
of loss are not recorded in the press as it 
is not always desirable for the general pub- 
lic to know how much money magnates of 
one kind and another have to spend on 
jewelry. No doubt the value put on lost 
jewelry is frequently exaggerated, by the 
losers, anxious to seem richer than they 
really are, too. Then any kind of control 
of their statements is very difficult. 

k ok x 


Commercial travelers going up and down 
France with samples are having a difficult 
time. A man in this line lost his box of 
Jewels between Paris and Dijon this week, 
without being aware of when the theft 
occurred. He had placed the valuables on 
the rack of the carriage and it was only 
when he wanted to get out of the train 
and reached up for his box that he per- 
ceived the loss. People had been running 
to and fro looking for seats at one of the 
stations en route and someone had grabbed 
the box, purposely or not, in the rush. 
Gradually travelers in this class of wares 
are hecoming aware that they must drop 
Pre-war habits and learn to take better 
care of their goods. The device adopted 
by the Belgian and Swiss travelers, to put 
their valuable samples in a cardboard box 
Covered with sailcloth of somewhat shabby 
and worn appearance certainly has its 
advantages. No one suspects the value of 
the contents, and they can leave the box 
on the rack safely. 


One unfortunate Paris jeweler, with his- 


place .of business on the Boulevard Stras- 
burg, a busy commercial part of old 
Paris, has been robbed three times in less 
than a year, each time in broad daylight. 
He and his wife now take lunch at an 
open air restaurant opposite their shop, 
during the usual lunch hour when shops 
in this district are mostly closed. In 
spite of this precaution, a Spaniard man- 
aged with the help of two accomplices 
to get two platinum rings valued at 10,000 
francs out of the show window, by the 
very simple means of coaxing the plate- 
glass window inwards and then slipping the 
rings towards him, by means of a bit of 
wire. The jeweler, on the watch, gave the 
alarm, however, the Spaniard was caught 
with the stolen goods on him, while his ac- 
complices got away. This snatch-jewel class 
of crime is becoming more and more fre- 
quent in France today. $ 
* *k * 


It is noticeable just now that both men 
and women taking dressing-bags with them 
in trains are choosing something smaller 
than was usual in pre-war times. While 
some of these dressing-bags are fitted with 
gold or silver bottles and other utensils, it 
is not unusual to see bags unfitted, but 
with elastic or leather loops for taking any 
bottles that may be required, the remainder 
of the fittings being left at home when 
not in use. The loops are so contrived 
that they lie flat when not in use, and thus 
it is not possible to see that the loop is 
empty. This makes the bag lighter, a very 
important consideration when, as often hap- 
pens, porters are not to be found. All the 
fittings, of course, are provided with the 
bag, and it is usual to have a monogram 
engraved on each article. Thus they are 
always easy to find among other toilette 
sets, even should the pattern be the same, 
the monogram outfittings for each bag is 
engraved differently. 

x ok x 


Perhaps because of the risk of losing 
articles of jewelry and objects required for 
the toilette, perhaps only because every 
opportunity of marking individuality and 
personality is taken today, the rage for 
monograms is noticeable everywhere. If 
possible three or four initials are affixed 
to handbags and umbrellas. On _ handker- 
chiefs several Christian names are written, 
handwriting being embroidered, and every- 
where the habit of proclaiming identity is 
seen. Silver letters are affixed in all kinds 
of places, on dressing bags, on traveling 
bags, on hold-alls and in all kinds of places 
where one would not expect to find them. 
Scent bottles, with silver tops, have the 
initials engraved, interlaced. This certainly 
gives the personal touch and greatly en- 
hances the value of a gift. 








W. C. Buchta, David City, Nebr., has 


sold out to E. H. McIntosh. 
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The Resurrected Trinket 





F'y Grorce CEcIL 


Up till the sultry month of August the sale 
of bangle and chain trinkets in France had 
dwindled considerably, and greatly to the 
consternation of the jewelers. At one time 
every woman rejoiced in at least a dozen; 
but, la mode having decreed that they should 
no longer be sported, Madame locked up the 
treasures, or gave them away to poor re- 
lations. Lately a Duchess (an American 
married to a Frenchman) was noticed wear- 
ing a long, slender chain of gold, from which 
depended a miniature collection of charms, 
and the next day a leading actress of the 
Comédie Francaise followed suit. An elder- 
ly Princess, famed for her taste, approved 
the departure, as also did a famous vedette 
of the music-hall stage. 

Today Parisiennes of all descriptions re- 
joice in golden pigs with emerald eyes, silver 
cats, enamel dogs, gun-metal Guinea-pigs, 
elephant’s hair (for luck) enclosed in a tiny 
glass casket; crystal balls, chinese jade 
images, and medals on which is engraved a 
touching inscription. Stocks, which the 
jewelers believed to be dead, now sell like the 
proverbial hot cakes. They hang from many 
a bangle. 

The designers are kept busy, for Parisian 
women, like their sisters all the world over. 
hanker after a novelty. They quickly tire of 
the blue enamel monkey with topaz eyes, of 
the pink coral parrot, and the little dog in 
Irish bog oak. So every day new designs are 
offered for their inspection and at prices 
which make husbands (and others who pay 
the piper) shudder with dismay. Five hun- 
dred francs for a plain gold pencil-case an 
inch long, and which stubbornly refuses to 
write a single word, decidedly is the limit. 

Although Madame changes her trinkets 
frequently, the discarded ones are put to a 
good use. Sold to dealers in second-hand 
gawds, who offer a fair price for them, they 
quickly find another purchaser. Especially 
when labeled :—“Made for a Duchess—since 
deceased.” Aspirants for social recognition 
cannot refuse them. 


——————_— 


Exports of Domestic Watches and Parts 
During the Month of July 

Wasuincton, D. C., Sept. 9.—Statistics 
of the domestic exports of watches from the 
United States, by countries, for the month 
of July, just released by the Department of 
Commerce, make a fairly satisfactory show- 
ing. They are as follows: 





‘Complete Watches — 
—- -— -A-———- 0 
Countries Number Value Watches 
PUR iia ccicnkenalemne Sian oa $4,320 
ere add aopreere aaoh 1,130 
Netherlands .....00000 cesses aerate 40 
Switzerland .......... rrr ieee 18,413 
United Kingdom......158,050 $62,148 2,642 
CAGE <6 cap idetedians 7,393 2,797 14,206 
British Honduras ..... 255 330 40 
ere ee 261 146 1,820 
DOTIHES 5 iccccvcawses 145 150 ae 
CMM sicicneaavarans . 1,041 524 70 
VeREIGEE 80 ccccases re reer a 14 
British India ........ 22,464 2,706 aed 
oO ee yer er oven 238 
tO ae ee eer aca se ar 1,000 386 71 
Philippine Islands.....  ..-.. eee 1.568 
RETII is sé Keats eae wadiele haan 170 
French Oceania ...... 51 30 FGiates 
New Zealand ........ aint Heda 86 
British South Africa.. 3,142 989 
WA yar ee waeeres 193,802 $70.266 $44,828 
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Start Drive for $2,000,000 Fund 


National Jewelers’ Publicity Association Reorganizes Campaign for Subscriptions for. Publicity 
Drive and Intensive Work Will Start at Once—Man Who “Boosted” Florist Trade Retained 
to Awaken American People to Necessity of Buying Jewelry—About $1,000,000 \ 

by Jan. 1 When Great Advertising and Publicity Campaign Will Be Laun a 





ected 








Hi 











FOUR year $2,000,000 advertising and 
publicity program to teach the Ameri- 
can people the way back to the jewelry store 
will start Jan. 1, 1926, according to an an- 
nouncement made by P. J. Coffey, chairman 
of the executive committee of the National 
Jewelers’ Publicity Association. He noti- 
fed the jewelers of this project from the 
platform of the convention of the American 
National Retail Jewelers’ Association at 
Richmond, Virginia, today. 
Subscriptions for this campaign will be 





FRED MILLIS, WHO WILL ACT AS COUNSEL FOR 
THE MONEY RAISING CAMPAIGN 


_ Mr. Millis was responsible for raising $1,500,000 
lor the “Say It With Flowers” advertising pro- 
gram and has had a wide experience in fund 
raising activities as well as advertising. 


provided by a nation-wide personal solicita- 
tion made by solicitors employed by the 
National Jewelers’ Publicity Association, 
aid to work under the direction of C. J. 
Pettinger, campaign manager, and Fred 
Millis, counsel, it was announced by Mr. 
Coffey, 

Mr. Millis, who is the Advertising Coun- 
‘el for the Society of American Florists and 
has been responsible for not only the adver- 
ising of the “Say it with Flowers” cam- 
dalgns, but recently raised the $1,500,000 
lor their fund. 

Announcement of the start of this money- 
‘alsing effort is one of the high spots in 
the administration of Conrad J. Brotherly, 
Mesident of the American National Retail 
7twelers’ Association, and also treasurer of 
the publicity organization, who during the 
fst 12 months has worked hard in creating 


a very favorable sentiment throughout the 
entire industry from coast to coast in favor 
of national publicity. Mr. Brotherly has 
addressed many State associations on com- 
petition and co-operative selling. 

Mr. Millis in outlining the plan to be fol- 
lowed in covering the country in securing 
the subscriptions, told jewelers that their 
real competition does not come from other 
jewelers. Makers and sellers of other 
forms of merchandise are the real com- 
petitors— theaters, radios, phonographs, 
candy, perfumes, and other cosmetics, auto- 
mobiles, flowers, even hardware fight for 
the jeweler’s share of the American dollar. 
“All of the sellers of all other non-essential 
merchandise are your competitors.” 

“About 30 cents out of each dollar spent 
by the average American family is all that 
is left after food, clothes and furniture are 
purchased. This means that after paying 
for rent or for a home, the average Ameri- 
can family must spend 70 cents out of each 
one dollar income for the bare necessities 
of life—food, clothing and furniture. These 
necessities they buy. The other things that 
make life more worth living, are sold to 
them. It is evident that no one can pur- 
chase everything that he wants unless he has 
unlimited means. If the woman spends all 





THAT 30 PER CENT 


There is only 30 cents left in the average 
American dollar after the family has paid for the 
bare necessities—food, clothing, shelter. From 
this 30 cents must come all purchases of non-es- 
sentials. Travel, candy, books, automobiles, sav- 
ings, education, flowers, amusements, must tug and 
fight in their appeal to get a share of this 30 cents. 
Competition these days is between industries, not 
so much between units in industries. 


her extra money for perfume, cosmetics, 
amusement, travel, books or phonographs, 
how can she buy rings or jewels for her- 
self, silverware or clocks for her home or 
bracelets to give to a friend? It is evident 


that each person buys the things that appeal 
to him most. 
things that are sold to them most. 


That means they buy the 
The 


general public as a whole is not as ‘jewelry 
conscious’ as they were a decade ago. They 


- have forgotten the way to the jewelry store. 


They must be sold. 

“The National Jewelers’ Publicity Asso- 
ciation,” says Mr. Millis, “expects to do this 
in two ways: First, there-ig to be work and 
help in bringing about more intensive pro- 
gressive individual retail merchandising. 
Second, there is to be created a greater 
nation-wide acceptance and a real positive 
demand for jewelry, watches, clocks, silver- 





CHARLES J. PETTINGER, ACTIVE MANAGER OF 
THE CAMPAIGN i 


Mr. Pettinger is employing and training.40 men 
who will cover the country in groups taking the 
quota blanks to each member of the industry. 


ware and kindred articles through dominate 
national advertising and publicity. 

“Now is the time for action,” said Mr. 
Millis. “Cannons, not pop guns, are what 
we need. The jewelry industry really has 
its back up against the wall and must work 
along large lines if it is to hold its place. 
Small programs might be waste of invest- 
ment. ‘This two million dollar enlarged pro- 
gram is necessary. The trade is ready for 
it. The public is waiting to be sold.” 

Full details of the plan by which quotas 
have been established, funds will be secured 
and paid in, and money will be invested 
have been outlined in a 20-page book 
which will be sent in the near future to 
each wholesaler, retailer, importer and 
manufacturer of the industry. 


Nation-Wide Organization 
It was explained that a very large nation- 
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6 hes catalog your whole- 

saler sends you places 
in your hands for ready ref- 
erence a complete picture of 
the jewelry industry. Many 
hundreds of factories are 
represented. ‘Thousands of 
creative minds have worked 
to produce the merchan- 
dise shown. 


Yet without any effort on 
your part and without ex- 


pense, this valuable direc- 


The 12 pages in colors picturing tory and reference book is 
La Tausca Pearls in your wholesalers placed in your hands. 


catalog enable you to offer your cus- 
tomers the rarest conceptions in 
Pearl Necklaces such as the elite 
jewelers of Paris are now showing 
their wealthy patrons from the four —J 


corners of the earth. < or 


Use Your Wholesaler’s Catalog 
KARPELES COMPANY 


Paris Chicago New York Providence 


Use it wisely; use it often. 
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wide committee has been built up with a 
chairman and an associate chairman in each 
district. There will be approximately a 
thousand sponsors and workers on_ this 
honor roll of chairmen and associate chair- 
men. The list will be announced in the near 
future. Districts will comprise States with 
the exception of New York and Pennsyl- 
yania which have each been divided into 
three sub-districts. The subscriptions secur- 
ing campaign will be conducted in State 
units. 

Although the committee in each State is 
to be asked to be responsible by Mr. Coffey 
and his associates for the success of the 





P. J, COFFEY, CHAIRMAN NATIONAL JEWELERS’ 
PUBLICITY ASSOCIATION 


fund raising campaign, most of the actual 
soliciting work will be done by paid men 
who will work in teams under the direction 
of C. J. Pettinger, the campaign manager. 

The plan calls for a start of active work 
immediately in Indiana. The next States 
to be taken up in succession are Illinois, 
Missouri, lowa, Minnesota, Wisconsin, and 
then the city of Chicago. Simultaneously 
work will start in another circle including 
Michigan, Ohio, the Harrisburg, Pittsburgh 
an? Philadelphia districts of Pennsylvania, 
and the Buffalo, Rochester and New York 
city district of New York State. At the 
same time the far middle western States 
of Nebraska, the Dakotas, Colorado, Wyom- 
ing. Kansas, Oklahoma and Texas will be 
worked simultaneously with another effort 
being made at the same time in Louisiana, 
Mississippi, Kentucky, Tennessee, Arkan- 
sas, North and South Carolina, Georgia and 
Florida. The States east of the Rocky 
Mountains will be covered by Christmas, 
according to the present plans, though it 
may be impossible to get along that fast. 
This means that the far west along the 
Pacific Coast will not be touched until 
after the first of the year. 

“We hope to have nearly $1,000,000 sub- 
scribed to our four -years program before 
we come east of the Allegheny Mountains,” 
‘ays John Drake, executive secretary of the 
association who is working night and day 
on the preparatory plans for the campaign 
to raise the funds. “If we have $1,000,000 





_ co-operate with us in 
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by then, our $2,000,000 fund is assured from 
the eastern States, the old south and the 
far west. : 

“We feel particularly fortunate in getting 
Fred Millis and Charles J, Pettinger to 
raising our funds. 
These gentlemen have done a notable work 
in securing a million and a half dollars 
from the florist industry, which has but halt 
as many units as ours and which is un- 
questionably of much lower subscribing po- 
tentiality,’ says Mr. Drake. 

“We are asking each individual to sign 
up for four years on the very fair quotas 
which we have established. These quotas 
are surprisingly low. In order to save 
money on overhead and collection expense, 
we urge each individual to use the accept- 
ance forms. Give us your check for the 
first year’s subscription and acceptance due 
for the other years. In this way we will 
cut our collection costs at least in two,” 
says Mr. Drake. 

It has been emphasized by Mr. Brotherly, 
who, as treasurer of the association, has 





JOHN. DRAKE, EXECUTIVE SECRETARY 


played a large part in intelligent investment 
of the rather modest funds available up to 
this time for the association work, that the 
activities of the association have been and 
will continue to be conducted on the most 
economical basis. 

“We want as much possible of each 
dollar subscribed to this fund to be actually 
invested in paid advertising or in publicity 
work,” says Mr. Brotherly. “Getting sub- 
scriptions to a fund such as this on accept- 
ance forms is not a new plan. It has been 
used by other industries. If the retail 
florists of this country signed a million and 
a half dollars worth of individual accept- 
ances, surely there should be no difficulty 
in getting that amont from the jewelry 
industry.” 

The officers of the National Jewelers 
Publicity Association are: Chairman, P. 
J. Coffey, of J. A. & S. W. Granbery, Inc., 
Newark, N. J.; vice-chairman, Will H. 
Joers, of Hayden W. Wheeler & Co., New 
York: treasurer, Conrad J. Brotherly, 
president of A. N. R. J. A., Newark, N. J.; 
executive secretary, John Drake, Newark. 
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Mystery and Magic of the Turquoise 


“HE psycho-analytical powers of the tur- 
quoise are among its modern attractions. 
Through these, the stone is credited in the 
East with mysticism, and the power of read- 
ing mind as well as character. Like gazing 
into a veracious mirror, there is a strong 
superstition that the maiden may look at her 
finger and in the face of the turquoise see 
the reflection of the state of her heart and 
hand, her health and affections, and as the 
tints change, her thoughts pass like clouds 
across the truthful face of the stone, accord- 
ing to Eastern-legends. 

Through the eyes of Asia the magic stone 
is credited with reflecting not only the char- 
acter of the wearer, but his health and af- 
fections. As the health of the wearer changes, 
there is supposed to be a slight shading 
which may be noted in the stone; and when 
the wearer suffers a change of heart and his 
affections are transferred, there are tints 
which may be noticed in the stone, which 
may run the gamut of colors from green to 
jade, emerald to malachite, according to the 
ancients. 

From the depths of the East, where the 
stone is supposed to have originated, there 
has followed the turquoise to Western wear- 
ers, much ancient Oriental lore. It was early 
associated with religion, with saints, confes- 
sionals, and ancient Bibles. In the dim dis- 
tant past the stone was used as an adornment 
for Bible covers, being chosen on account of 
its appearance of innocence, or saintly ex- 
pression. 

For about eight hundred years the Persians 
have been taking the turquoise from the 
mines of Persia, and using it for the most 
exalted purposes in their country. They en- 
grave messages from their good book—the 
Koran—upon the faces of these stones, or 
fashion them in amulets, or charms that 
will drive away evil and bring great bene- 
fits or immunities to dangers and disease 
to their wearers. 

Great supersititions attach to the stone. It 
is supposed to be the acme of Good Fortune. 
It is undergoing a vogue at present, and due 
to its many charms its popularity is reviv- 
ing. Many jewelers are giving it a place 
of honor in their displays, and some are 
giving it the leading place, grouping other 
stones and other settings around it. 

Refreshing also are some of the frocks 
being made in shades of turquoise, fashion- 
able robes and evening dresses being deco- 


rated with numerous turquoise stones to 
carry out the shades of the fabric. As the 
stone steadily grows in popularity, tur- 


quoise shades are used for a host of present 
day purposes. 
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To be a successful business man and to 
be a consecrated man of God is an achieve- 
men of which not every man is capable of. 
Elder S. B. Denny of Wilson, N. C., con- 
ducts a jewelry store during the week and 
serves several churches on Sunday. The 
seven members of the family help in 
these stores. There are two in Hartsville, 
S. C. and one in Wilson. In 1917 and 1918 
Elder Denny worked with his brother in 
the jewelry business, and July 1, 1919 he 
opened an attractive jewelry store at 
Wilson. 
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Wheeler Semi-Mounted 
Platinum Rings 


W HEN your customer brings in that diamond to be reset 

show him these newest Wheeler Mountings. Their 
exclusive designs and beautiful workmanship will lead to 
more business of similar nature. In our service you have 
hundreds of pieces to satisfy every fancy. Every ring 1s 
stamped with the Wheeler trade mark, which is your protec- 
tion against any dissatisfaction. 








We gladly furnish designs for special pieces. 


ESTABLISHED 18652 


The Wheeler Trade Mark is H of Quality, Service 
Your Guarantee and Satisfaction 


TRADE MARK 
REGISTERED 


CHaydenW. Wheeler & Co.Inc 


OFFICE AND FACTORY 


- 58 West 40th Street - New York 
Telephone Longacre. 7300 , 
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Trade Favors Proposed Platinum Law 





Members of Industry at Mass Meeting in New York Approve of Draft 
Submitted by Sub-Committee in All Essential Details—Clause Covering 
Advertising and Circulars Describing Two Metals to Be Acted On 
at a Future Meeting 
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HE mass meeting of members of the 

jewelry trade called to consider the pro- 
posed National Platinum Act resulted in the 
general acceptance of the draft of the bill 
as finally submitted by the “clearing house 
committee,” of the Jewelers Vigilance Com- 
mittee, which was the result of the sug- 
gestions made by the various elements in 
the trade including those of the committees 
from the Jewelry Crafts Association, the 
Chicago, Manufacturing Jewelers’ Associa- 
tion, the American National Retail Jewelers’ 
Association, the Newark Jewelry Manufac- 
turers Association, the Jewelers Vigilance 
Committee and a number of other bodies. 
The mass meeting, as announced, was held 
at the rooms of the National Jewelers 
Board of Trade, 20 W. 48th St., New York, 
Wednesday, at 2 o’clock, and was repre- 
sentative of all elements in the jewelry in- 
dustry that were at all interested in platinum 
‘ legislation. 

The only matter not settled at the meeting 
was the text of that section of the law 
covering the meaning of “mark” on an 
article. It was generally agreed that the 
mark should include any sign, imprint, 
stamp, brand, tag, card, label, box, carton, 
container, package, cover, wrapper, attached 
to or used in conjunction with enclosing the 
article and even the bill, bill of sale, invoice 
or statement. But a controversy arose as to 
whether the definition should include “etter, 
circular, advertisement or other writing de- 
scribing or identifying or referring to the 
quality or quantity of the platinum metals.” 
There was a distinct schism on this subject, 
a large number of manufacturers who use 
platinum on white gold and who were willing 
to have the stamp of same limited to the gold 
quality content, being thoroughly opposed 
to a provision that would forbid them ad- 
vertising or describing the platinum content 
of such merchandise. It was finally decided 
to leave the question of this, including the 
mark definitions, to another meeting to be 
held within three weeks and the chairman 
was asked to appoint a committee to go into 
the subject. 

All other sections of the bill, with the 
exception of one paragraph which was 
amended, were approved by a large vote. 

The meeting was called to order shortly 
alter 2 p. M. by G. H. Niemeyer, of the 
sub-committee of the Jewelers’ Vigilance 
Committee that had charge of framing the 
Proposed legislation. Mr. Niemeyer ex- 
plained that Mr. Larter, chairman of the 
Jewelers’ Vigilance Committee, was absent 
owing to the illness of his son and that he 
had been asked to preside and explained the 
bill in his stead. 

He sketched in brief the history of the 
work of the committee which has gone on 
for several years, telling of what work it 

d been to get the ideas and suggestions 
of all elements in the jewelry trade and to 
harmonize these and work them into form 


for possible legislation. The committee had 
had a draft, practically similar to the one 
substituted at the meeting, ready last year, 
he said, but Congress had refused to take 
up any legislation of this character and 
nothing was done in the way of introducing 
it. The committee, explained Mr. Niemeyer, 
had been working to get all the elements 
together on lines that will be for the best 
interests of the industry, as a whole. In 
this work they had to harmonize many views, 
some of them extreme and inconsistent with 
each other. There were elements in the 
trade who wanted the bill to legislate only 
for the use of “platinum” and “iridium,” and 
on the other hand there were elements who 
wanted the law to permit of the use of the 
name platinum on almost every combination 
of platinum metals, where the platinum 
contact was 70 or 75 per cent. 


The work of. harmonizing the extreme 
views and of getting the trade together on 
a measure that would eliminate fraud to 
the greatest possible extent and at the same 
time to give every element a fair show 
was not an easy one, and in this work the 
attitude of the committee he said had often 
been misconstrued. He said the committee had 
no views to enforce; they wanted a proper 
law and one that was possible of enact- 
ment and the bill had to be so drawn to not 
only to consider the present needs of the in- 
dustry but the future as well. The work 
had to provide for contingencies in the 
future, where conditions might absolutely 
be different from what they are at the 
present. The measure as finally drawn, he 
explained, had been agreed to as the best 
possible law to meet all the present con- 
ditions of the industry and had the approval 
of such organizations as the Jewelry Crafts 
Association, the Chicago Jewelers Associa- 
tion, the A. N. R. J. A., the National Whole- 
sale Jewelers’ Association, the Jewelers’ 
Vigilance Committee as well as associations 
representing the New England manufac- 
turers, the watch case manufacturers, 
prominent concerns in every division 
of the gold and platinum industry as well 
as different sections of the country. 

The proposed bill, which had been printed 
and which was in the hands of all those 
who attended, read as follows: 


PROPOSED PLATINUM LAW 


1. This Act may be cited as The 
Platinum Marking Act, 1924. 

2. In this Act, unless the context otherwise 
requires,— 

(a) “Article means any article of merchandise, 
and includes any portion of such article, whether 
a distinct part thereof, or not (including every 
part thereof whether or not separable and also 
including material for manufacture) appearing 
or purporting to contain platinum, iridium, pal- 
ladium, ruthenium, rhodium and/or osmium alone 
or in conjunction. 

(b) Platinum, 


National 


iridium, palladium, ruthenium, 


rhodium and/or osmium, include any alloy or al- 
loys of any one or more of said metals, or any metal 
or alloy appearing or purporting to be or having 
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the same appearance as platinum or any one or 
more of the aforementioned metals. 

(c) “Mark” means any mark, sign, device, im- 
print, stamp, brand, tag, card, paper, label, box, 
carton, container, holder, package, cover or wrap- 
ping attached to used in conjunction with or en- 
closing such article or any bill, bill of sale, in- 


voice, statement, letter, circular, advertisement, 
notice, memorandum, or other writing or printing, 
describing, identifying or referring to, or appear- 
ing or purporting to describe, identify or refer to 
the quality, quantity and/or weight of platinum, 


iridium, palladium, ruthenium, rhodium and/or 
osmium. 
(d) “Apply” and “applied” include any method 


or means of application or attachment to, or of use 
on, or in connection with, or in relation to, an ar- 
ticle, whether such application, attachment or use 
is to, on, by, in or with 
(i) the article itself, or 
(ii) anything attached to the article, or 
(iii) anything to which the article is at- 
tached, or 
_ (iv) anything in or on which the article 
is, or 
(v) anything so used or placed as to lead 
to a reasonable belief that the mark on that 
thing is meant to be taken as a mark on the 
article itself. 

(e) - “To sell’ means 

(a) Import or cause to be imported into the 
United States, or 

(b) Deposit or cause to be deposited in the 
United States mails, or 

(c) Transport or cause to be transported 
from one state, territory or possession of the 
United States, or from the District of Colum- 
bia, into any other state, territory or posses- 
sion of the United States, or into the District 
of Columbia, or 

(d) Deliver or cause to be delivered to any 
carrier to be so transported, or 

(e) Sell or offer or expose for sale, or 
cause to be sold or offered or exposed for sale, 
in any territory or possession of the United 
States, or in the District of Columbia, 

3-a. When an article is composed of mechanism, 
works or movements and of a case or cover con- 
taining the mechanism, works or movements, a 
mark applied to the article shall be deemed not to 
be, nor to be intended to be, applied to the mechan- 
ism, works or movements. 

3-b. A mark applied to the article shall be 
deemed not to apply to springs, winding bars, 
sleeves, crown cores, joint-pins, screws, rivets, 
dust-bands, movement rings, brooch pins, lapel 
button backs and the posts to which they are at- 
tached, joints, catches, scarf pin stems, hat pin 
stems, and hat pin sockets. 

4. If an article under this Act has applied to 
it any mark, it must have applied to it the fol- 
lowing marks: 

(a) A trade mark duly registered under the 
laws of the United States of the manufacturer of 
such article, except that if such manufacturer has 
sold. or contracted to sell, such article to a jobber, 
wholesale or retail dealer, regularly engaged in the 
business of buying and selling similar articles, this 
provision shall be deemed to be complied with if 
there is so applied, in the place and manner speci- 
fied in this action, the trade-mark, duly registered 
under the laws of the ‘United States, of such 
jobber, wholesaler or retail dealer respectively. 

(b) If the article has applied to it marks con- 
forming with the requirements of subdivision (a) 
of this action, it may also have applied to it 
numerals intended to identify the article or pattern, 
and not calculated to mislead or deceive, provided 
that they are not incorporated with the quality 
mark. 

5. All marks applied to any article shall be 
equally visible, legible, clear and distinct and no 
quality mark which is false, deceptive or mislead- 
ing shall be applied to any article or to any de- 
scriptive device therefor. No more than one quality 
mark shall be applied to any article and such qual- 
ity mark shall be applied to such article in only 
one place thereon. 

6. There shall not be applied to any platinum, 
iridium, palladium, ruthenium, rhodium and/or 
osmium article any mark indicating or purporting 
or intending to indicate. that the platinum, -iridium, 
palladium, ruthenium, rhodium and/or osmium in 
the article is of a higher quality than it really 
is, nor any: quality mark or any coldérable imitation 
thereof, or contraction or addition thereto except 

as follows: 

(a) An article consisting of at least 985/- 
1000ths parts of platinum, iridium, palladium, 
ruthenium, rhodium, and/or osmium, where solder 
is not used and at least 950/1000ths parts of said 
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same metal or metals where solder is used, may be 
marked “platinum,” provided that the total of the 
aforementioned metals other than pure platinum 
shall amount to no more than 50/1000ths parts of 
contents of the entire article. 


the : “ee - 
(b) An article consisting of at least 985/- 
1000ths parts of platinum, iridium, palladium, 


ruthenium, rhodium and/or osmium, where solder 
js not used and at least 950/1000ths parts of the 
said same metal or metals where solder is used, 
and provided further that at least 750/1000ths 
parts of said article are pure platinum, may be 
marked “platinum” provided immediately preced- 
ing the mark “platinum” there is marked the name 
or abbreviation as hereinafter provided, of either 
iridium, palladium, ruthenium, rhodium and/or 
osmium, whichever of said metals predominates, 
and it is further provided that such predominating 
other metal must be more than 50/1000ths parts of 
the entire article. 

(c) An article consisting of at least 985/- 
1000ths parts of platinum, iridium, palladium, ru- 
thenium, rhodium and/or osmium, where solder is 
not used and at least 950/1000ths parts of said 
same metals where solder is used, provided more 
than 500/1000ths parts of said article consists of 
pure platinum, may be marked and sold with the 
word “platinum,” provided that said word is im- 
mediately preceded by a decimal fraction in one- 
thousandths showing the platinum content in pro- 
portion to the content of the entire article, and 
further provided that said mark “platinum” be 
followed by the name or abbreviation as herein 
allowed, of any one or more of the following 
metals, to wit: iridium, palladium, ruthenium, rho- 
dium and/or osmium, that may be present in the 
article in quantity of more than 50/1000ths parts 
of the entire article. The name of such other metal 
or metals other than platinum, however, shall each 
be immediately preceded by a decimal fraction in 
one-thousandths showing the content of such other 
metal or metals in proportion to the entire article— 
as for example, 600 Plat., 350 Pall., or 500 Plat., 
200 Pall., 150 Ruth., 100 Rhod. 

(d) An article consisting of 950/1000ths parts 
of the following metals: platinum, iridium, palla- 
dium, ruthenium, rhodium, and/or osmium with 
less than 500/1000ths parts of the entire article 
consisting of pure platinum, may be marked with 
the name Iridium, Palladium, Ruthenium, Rho- 
dium and/or Osmium, whichever predominates in 
the said article, but in no event with the mark 
“platinum,” provided, however, that the quantity 
of such metal other than platinum so marked, must 
be marked in decimal thousandths, and provided 
further that the name of any such metal other than 
platinum so used must be spelled out in full irre- 
spective of any other provisions of this act to the 
contrary. 

7. Whenever provided for in this Act, except 
where specifically excepted, the word ‘‘platinum” 
may be applied by spelling it out in full or by the 
abbreviation “plat.”, the word “iridium” may be 
applied by spelling it out in full or by the abbrevia- 
ticn “irid.”’; the word “palladium” may be applied 
by spelling it out in full or by the abbreviation 
“Pall.”; the word “ruthenium” may be applied by 
spelling it out in full or by the abbreviation 
“Ruth.”; the word “rhodium” may be applied by 
spelling it out in full or by the abbreviation 
“Rhod.”; and the word “Osmium” may be applied 
by spelling it out in full or by the abbreviation 
“Osmi.” 

% Any person, partnership, corporation or as- 
sociation, or any officer, director, employee or agent 
thereof who shall sell any article to which is ap- 
plied any mark which does not conform to all the 
provisions of this Act, shall be guilty of a misde- 
meanot and upon conviction thereof, shall be pun- 
ished by a fine of not more than one thousand dol- 
lars, or by imprisonment for not more than six 
months, or by both such fine and imprisonment in 
the discretion of the court. 

9. In any action relating to the enforcement o1 
a Provision of this Act, a certificate duly issued 
by an Assay Office of the Treasury Department of 
the United States, certifying the weight of any 
article, or any part thereof, or of the kind, weight, 
quality, fineness or quantity of any ingredient 
thereof, shall be receivable in evidence as consti- 
tuting prima facie proof of the matter or matters 
80 certified, 

10. In any action relating to the enforcement 
of any provision of this act, proof that an article 
has been marked in violation of the provisions of 
this act shall be deemed to be prima facie proof 
that such article was manufactured after this Act 
became effective. 

ll. This Act and _ shall 


shall become effective, 


hot apply to any article manufactured prior to six 
passage. 


Months after its 
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12. If any part of this Act, or the application 
thereof to any particular situation, is held by any 
court of competent jurisdiction to be invalid on ac- 
count of unconstitutionality, such adjudication 
shall not affect the remainder of this Act, or the 
application of such first-mentioned part of this 
Act to any other situations. 

Chairman Niemeyer then asked Morris L. 
Ernst, the counsel of the committee, who 
had drawn the bill to read it section by 
section and to explain the meaning of the 
various sections. This Mr. Ernst did, after 
saying that the bill had been modeled after 
the Canadian. system of legislation, which 
had been found the most effective in regula- 
tions of this kind. He explained that the 
act did not prevent anybody from making 
anything; it only dealt with the marking of 
merchandise. If a man marked his platinum 
merchandise as to the quality, it had to be 
done according to certain standard. 

Mr. Ernst read the bill section by section 
and the first discussion came under section 
“C” covering the definition of “mark.” 

In answer to a question of Mr. Kohn, of 
Kohn & Co., Newark, counsel said that ac- 
cording to his interpretation of this section, 
this would forbid the advertisement of an 
article with a platinum top or platinum fac- 
ing, either in a circular or magazine, if the 
words platinum top, face or casing were 
mentioned. This brought serious objections 
from many quarters, and the discussion in 
which many participated including Norman 
Levy, of Charles M, Levy & Son, Marcel 
A. Mirbeau, Lissauer & Co., Sigmund Cohn, 
Dewitt Davidson, of Davidson & Schwab, 
and others, it was feared would last through- 
out the afternoon, and it was finally de- 
cided to pass this section for the time being 
and to allow the other sections to be taken 
up. 

The general approval of the text was 
manifest up to Section 3B, which precipitated 
another discussion as to permitting lapel 
buttons, backs, posts, joint catches, scarf pin 
stems, hat pin stems and hat pin sockets to 
be exempt. The section was finally ap- 
proved with the omission of the words men- 
tioning these articles; in other words down 
to the word “movement rings” the word 
“detachable” being inserted before movement. 

The sections in regard to the trade-mark 
and marks were approved without questions, 
and there was no discussion as to the first 
paragraph of Section 6. But there was con- 
siderable discussion as to the paragraphs “a” 
and “b” of that section, some of these being 
precipitated by the fact that the exact mean- 
ing of the paragraphs were not understood. 

The extreme difference in the views of 
different elements of the trade were brought 
out in this discussion, some feeling that the 
word “platinum” should be only used on 
article of .985 pure platinum and they felt 
that Section A alone was necessary, whereas 
one representative of a large house who 
favored the use of the word on metals con- 
taining over 75 per cent. of platinum metals, 
urged that paragraphs A and B be joined 
together. 

The paragraphs were voted on separately 
and passed by a large majority, as were later 
paragraphs “C” and “D,” although some op- 
position to the former appeared on the 
ground that the stamping permitted by the 
law was distinctly impracticable and impos- 
sible on any article of jewelry except articles 
like watch cases. 

The remainder of the paragraphs were 
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accepted with practically no discussion what- 
ever and the meeting then went back to the 
subject of the definition of “mark,” in para- 
graph 2, a motion being made by Mr. Kohn 
to omit the words “letter, circular, advertise- 
ment, notice, memorandum or other writing 
or printing,” from the bill. 

Messrs. Kohn, Levy and others took the 
ground that unless these words were stricken 
out the manufacturers of white gold using 
platinum in their jewelry would be prac- 
tically driven out of business; for that while 
they were not forbidden to make such articles 
they were in reality forbidden to sell them 
as they were forbidden to talk about them, 
in the only way they could call their quality 
or ingredients to the trade. On the other 
hand it was contended by many manufac- 
turers (and the same opinion was voiced by 
counsel) that if these words were left out 
of the statute it would leave an entering 
wedge that would permit of wholesale fraud 
and illegality. If the manufacturers could 
use spurious terms and marks in advertising 
merchandise, these people contended, then 
they affect the mark on the article; and if 
such advertising was permitted it would give 
reason for a demand for similar descriptions 
on the tag, cover or wrapper. 

There was a_ decided split among 
the manufacturers on this subject that 
tended to disrupt the harmony that ex- 
isted throughout the session which lasted 
until after 5 o’clock in the afternoon. The 
suggestion was made then that the matter 
be thrashed out at a meeting to be called 
for a discussion on this subject alone, the 
meeting to be held within three weeks. As 
the suggestion met with general approval the 
motion which was the subject of debate was 
then withdrawn and the chairman authorized 
to appoint a committee, it being understood 
that the bill as a whole with the exception 
of that part of the definition of “mark” has 
been approved by the meeting. 

Chairman Niemeyer later appointed as the 
committee to report on the amendment 
Messrs. P. J. Coffey, E. Kohn and Simon 
Miller. 











As recently noted, the Dreka Co., of 
Chestnut St., Philadelphia, has taken over 
the exclusive American sale of Cleopatra 
pearls, as a result of the visit to Europe 
of Charles R. Hamilton, the president of 
the concern, who was struck with the beauty 
of this line, while abroad, and realized their 
adaptability to the American market. Mr. 
Hamilton believes that he has a line of mer- 
chandise that will particularly satisfy the 
average jeweler and intends to put them out 
in a method that will procure sale compelling 
attention to the show case, counter or window 
in which they are located. These pearls 
come in handsome boxes, done in jade green 
leather in the form of a book, with title in 
gold on the back. When open, the book 
reveals on the inside front cover the story 
of Cleopatra and the pearl, this being the oft 
told tale of the Egyptian Queen who at 
her banquet to Mark Anthony dissolved 
a precious stone in vinegar and drank it. 
The legend is gold lettered on white silk, 
while opposite, in a white silk nest, is set 
the necklace, the whole forming a combina- 
tion that will attract any woman’s attention. 
Mr. Hamilton’s firm is also putting out a 
combination stud and scarf pin set. 
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JEWELRY FEATURED AT SHOW 





Models Appearing at Fall Fashion Pageant 
in Cincinnati Wear Appropriate Jewelry 
_Silverware, Clocks and Other Neces- 
sities Displayed in Various Scenes 

CincINNATI, O., Sept. 19.—Because of the 
yast success of the Fall fashion pageant 
that was held at the Zoological Gardens in 
this city, the affair was extended several 
days in order to satisfy the increased demand 
for tickets. It was of particular interest to 
the jewelry trade and attracted a number of 
jewelers from the smaller cities and marked 
the first public display of a huge amount of 
jewelry in the Queen City. Intended pri- 
marily as a style show to display women’s 





MODEL WEARING JEWELS worTH $15,000 


apparel it developed into a jewelry show as 
articles of adornment came in for the major 
attention of visitors. 

The Richter & Phillips Co. and A. 
G. Schwab & Sons, were the firms that par- 
ticipated and over $250,000 was represented 
in the display. Diamond bar pins, rings, 
wrist watches, bracelets, scarf pins, circle 
pins, and the like, were shown on the 
models. This display made a decided impres- 
sion and was heralded by newspapers. The 
model above was used by this firm. 

However, so as not to create the impres- 
sion that all jewelry was expensive, par- 
ticular attention was given to moderately 
priced articles so that the public also gained 
the impression that jewelry of the better 
kind was within their reach. 

In each scene, every model wore some 
articles of jewelry. In the boudoir scene, 
toilet ware was displayed, rings and pearls. 
With afternoon garments each model wore 
a bar pin, bracelet, rings, wrist watch, mesh 
bag or compact. With evening gowns, were 
diamond pins, diamond rings, wrist watches 
and bracelets. In fact through the entire 
Program, jewelry was featured, so that the 
Impression gained was that no one could 

well dressed unless jewelry was a part 
of the costume. This also applied to the 
male models, as well as women, each man 
being supplied with scarf pins, buckles, links, 
Strap watches, and the like. 
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Attention was also given to various scenes, 
and hall clocks, mantel clocks, toiletware and 
silverware, were given attractive displays 
and attention called in the programs to the 


various articles displayed. It is believed that - 


the real feature seemed to be jewelry. The 
Richter & Phillips Co. and A. G. Schwab 
& Sons were complimented on the effective- 
ness of their displays and it is now assured 
that no future show will be undertaken with- 
out jewelry. 

The public was favorably impressed and 
all talk and comment centered as much on 
jewelry as on other articles. It is likely 
that manufacturers and wholesalers through- 
out the country will see to it that Fashion 
Shows conducted in their localities will get 
behind the movement, and have jewelry get 
its proper share of publicity. 

Other wholesale jewelers contributing 
financially to the Fall Fashion Pageant and 
who helped make it a success were Froh- 
man & Co, the. Hahn Jacobson Co., Oskamp 
Nolting Co., and Wallenstein-Mayer Co. 








BANDIT FOUND MURDERED 


Body of Man Who Robbed Milwaukee, 
Wis., Jewelry Store Found Near High- 
way in Racine County 


MILWAUKEE, Wis., Sept. 10.—Raymond 
Robres, 24, a Mexican and a Chicago police 
character, found murdered near the Thomp- 
sonville road in Racine county, about 20 
miles from Milwaukee, has been positively 
identified as the bandit who held up Miss 
Althea Bahr in the jewelry store of E. C. 
Roeder, 1304 North Ave., Milwaukee, on 
Sept. 3 and escaped with 72 diamonds valued 
at $3,600. Positive identification was made 
through a comparison of finger prints which 
were identical with those of Robres, who 
was arrested in Chicago and served a year 
in the Bridewell for grand larceny, and also 
by Miss Bahr, who saw the body. 

Robres entered the Roeder store on the 
afternoon of Sept. 3 when Miss Bahr. was 
alone in the store. He asked to look at 
diamond rings and she showed him two 





trays, then turned to a shelf behind her to” 


look for more rings. When she turned about 
again, the bandit had a revolver leveled at 
her. He spoke reassuringly to her, scooped 
up the rings, and walked rapidly from the 
store to a large sedan waiting outside which 
immediately sped away as he entered. Per- 
sons passing on North Ave. were not aware 
that a hold-up was taking place. 

The morning following the robbery the 
body of Robres was found by two Racine 
county farmers. It was lying off the high- 
way in a hollow and a trail of blood led 
from the highway to the shallow depression. 
It is believed that his companion murdered 
him some miles from the place the body 
was found and then carried it in an auto- 
mobile to that place. It was apparent that 
the victim was beaten before he was slain 
because his lips were split and his face 
showed evidence of having been struck 
several times. His outer clothing had been 
changed after the crime. 








The Schmedtie Bros. Co., Washington, 
D. C., were victims of a window smasher on 
Aug. 28, who escaped with valuables worth 
$165. 
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AUDIT COMPLETED ~~: 


Financial Condition of National Jewelers’ 
Mutual Fire Insurance Co., Reflected in 
Report Released by Wisconsin Insur- 
ance Commission 


MILWAUKEE, Wis., Sept. 10.—The report 
of the auditors who made the audit of the 
National Jewelers’ Mutual Fire Insurance 
Co. of Neenah, Wis., for W. Stanley Smith, 
Wisconsin’ insurance commissioner, has just 
been released and shows the. company to: be 
in good financial condition. The examina- 
tion was made as of June 30, 1925. 

The audit states that $9,727,980 worth of 
insurance was in force when the audit was 
made. This has been ingreased since that 
time and the ten million dollar mark has 
been passed. The total admitted assets of 
the company are’ $135,086.90 with -liabilities 
of $48,060.70 and a surplus of $87,026.20. 

The total amount of premiums since 1914 
is $434,718.87; total losses, $68,626.72; and 
dividends paid, $132,719.40; The ratio’ of 
premiums to losses is 15.8 per cent. and the 
ratio of premiums to dividends is 30.6 per 
cent. The dividends paid to policyholders 
since the organization of the company hive 
shown an increase of from 20 per cent, in 
1915 to 40 per cent. paid in 1923, 1924 and 
1925. 

A chart is shown in the report displaying 
the status and progress of the business since 
the organization and the auditors stated that 
it also displays the splendid underwriting 
experience which has enabted the coldene 
to operate on a good dividend basis. e 
accounting system of the company was also 
praised by the auditors who said that it: is 
very exact and suitable to the needs of the 
company and that they had no difficulty in 
tracing the entries from one record ‘to 
another. The only recommendation made by 
the auditors was that the company become 
licensed as soon as possible in all the States 
in which it writes business. Applications 
have been made for licenses in. other States 
according to Henry Stecher, treasurer of the 
company. They were held up pending the 
auditors’ report. ; 

The company was organized by the Wis- 
consin Retail Jewelers’ Association on March 
12, 1913, under the name of the Jewelers’ 
Mutual Limited Fire Insurance Co. At the 
annual meeting held at Oshkosh, Wis., on 
Feb. 12, 1919, the name was changed to the 
National Jewelers’ Limited Mutual Fire In- 
surance Co. At another meeting which was 
held in April, 1920, at Milwaukee the word 
“Limited” was struck out of the name. The 
purpose of the organization is to indemnify 
its members against actual loss and damage 
by fire and lightning to real and personal 
property. At the last annual meeting, the 
articles of association were amended per- 
mitting the company to write tornado in- 
surance in addition to fire insurance, and as 
soon as a large enough volume is secured, 
the company intends to commence writing 
this line of insurance. Its membership is 
restricted to members of jewelers’ associa- 
tions, 











The store of the Everitt Jewelers Corp., 
Albuquerque; N. Mex., was broken into on 
Aug. 25 and between $400 and $500 worth 
of jewelry was stolen, as well as $100 in 
cash, : 









(tt 





THE JEWELERS’ CIRCULAR 


September 16, 1925 











sa8 
THAI 


‘ ' osatl 
HHH li! iii 




















HEH TTT 0 





alert 


. 





Lista 





wT TIN Tithe 
TTT: 





mt 


I 











OSCAR HEYMAN 2 BROS. 


MANUFACTURERS OF FINE JEWELRY IN IRIDIO-PIAT, 


58 WEST 40 STREET NEW YORK CITY 








- ———— ZZ 
Waal revTT ry eT om ly, TTTTTTMT TI. TT hy 
Lin Lili il : HHT Hut List! Tal 















































(IES 


iii be LLL 

















IMPORTERS 0% PEARLS & PRECIOUS STONES 
7-11 West 45%Street, NewYork. 


Pearls, Pearl Necklaces 
and Pearl Ropes 


CharlesT Dougherty Co.Lnc. 





























COLLARS 


3 Maiden Lane 


PEARL MESH 


BRACELETS 


CROSSMAN COMPANY 





SAUTOIRS 


New York 





























September 16, 1925 


THE JEWELERS’ 


CIRCULAR 





A 





ee 


The News from England 





Pearls Become Popular in London—British Jewelry and Kindred Industries 
May Exhibit at Philadelphia Exposition in 1926—Thief Gets Rings Worth 
$10,000 from Bayswater Jewelry Store—Several Men Arrested While 
Trying to Rob Jeweler’s Shop—Amber in Big Demand 

















Lonpon, Eng., Sept. 5.—Pearls are the 
fashionable gem of the season, and the de- 
mand now, according to the exclusive 
jewelry shops of west London, has reached 
the highest point recorded in years, the de- 
sire for pearl necklaces on the part of the 
well-to-do people being such that most shops 
are carrying’ large stocks of pearls in the 
loose and making up ropes of graduated 
gems to order. The past two weeks has 
heen abnormally busy for high-class jewel- 
ers here. The new dress fashions with 
which pearls (where precious stones are 
indicated at all) are decreed for decorative 
purposes, are doubtless responsible for the 
renewed demand for the pearl. Necklaces 
priced at from $2,000 to $5,000 are being 
purchased by society women, while the more 
expensive ropes of from $15,000 to $50,000 
each are being bought by moneyed Lon- 
doners who evidently are out to be in the 
fashion. Fashion has decreed that the cor- 
rect pearl necklace must be two feet in 
length and composed of graduated Indian 
pearls, the price of which would be in the 
neighborhood of $4,000 to $5,000. Single 
chains are the vogue, and the latest method 
of wearing the chain is to clasp it around 
the neck, leaving the ends to fall down the 
back. 

* 1K ok 

Apropos of pearls it is interesting to 
know, according to the Star, that Bond St. 
jewelers are encouraging the “add-a-pearl” 
necklace-building idea. The necklace is 
started with a single pearl or a small group 
on a platinum chain. Pearls are added at 
intervals, expenditure being regulated as de- 
sired. This method of compiling a necklace, 
the jewelers say, provides a very good in- 
vestment since pearls are universally valu- 
able. Large stocks of loose pearls are now 
kept by the jewelers for this purpose. The 
Star recently interviewed some Bond St. 
jewelers, who stated that the demand for 
pearls is now confined almost exclusively io 
necklaces, most of which are composed of 
pearls coming from the Persian Gulf and 
the Indian Ocean, and which average around 
$5,000 for a 24-inch rope. One Bond St. 
jeweler says he has sold several thousand 
dollars worth of high quality necklaces the 
past week, and expects to sell many thou- 
sand dollars’ worth more now that fashion 
has approved the pearl for Fall and Win- 
er use. Pearls can now be seen in the west 
London shops priced from $25 to $5,000 per 
earl. Cheaper ropes costing from $200 to 
$300 each and composed of natural gems 
of a smaller order and less perfect in color 
ant shape are being featured by jewelers 
cmerng to the middle-class trade. Fine 
ay *Pecimens from the Red Sea are said 
he - demand, but the silvery white pear! 

¢ Australian fisheries are, the jewel- 


es say ween ; 
ic say, not so much inquired for since they 


0 _— 
th not always appear to such advantage on 


€ throat of the European woman. Royalty 





and the leaders of society in London are now 
all wearing magnificent pearl necklaces. 
* oree 


There are indications that the British 
jewelry, silverware and- horological indus- 
tries are to be strongly represented at the 
international exhibition to be held in Phila- 
delphia, May-December, 1926. J. Vander- 
steen, official organizer for the jewelry and 
pottery sections of the British Empire Ex- 
hibition, which have attracted considerable 
attention at Wembley, says he is going to 
act in like capacity for these British indus- 
tries at the Philadelphia exposition. He 
plans to take over some of his Wembley 
staff with him and introduce to the Ameri- 
can market a lot of the very fine goods that 
have been a feature of the Wembley sec- 
tions. More than 50 Birmingham jewelry 
and silverware manufacturers have exhibited 
at Wembley this year as have also horological 
and miscellaneous London jewelry houses. 


eo om 


A pad of 24 rings, valued. at $10,000, was 
stolen with lightning-like rapidity from the 
shop window of J. Brilliant, the Bayswater 
jeweler, this week. A_ well-dressed man 
was seen to walk slowly along the sidewalk 
towards the jewelry store. When level with 
it he made a panther-like pounce at the 
plate glass with a mallet hidden in brown 
paper, snatched the pad of rings through 
the hole made in the window and dashed to 
the curb, where an automobile was moving 
slowly along. Mr. Brilliant was attending 
to a customer, with another in waiting, when 
the crash of glass startled them. Before 
the jeweler could reach the sidewalk the 
car had accelerated and was almost out of 
sight. Although pedestrians attempted to 
keep it in sight the car eventually became 
lost to view. The number of the car was 
taken, and the police are overhauling metro- 
politan garages. The pad of rings were set 
chiefly with diamonds and emeralds. The 
empty pad later was found in the Harrow 
road, Edgware, a west London suburb. 


a ae 


Jewelry assessors have been busy lately 
offering rewards for information leading to 
the return of jewelry stolen from various 
people and the arrest of the thieves. Sum- 
mers, Henderson & Co. are offering $5,000 
for the recovery of $75,000 worth of pearls 
strung into a rope and missing from the 
purser’s safe in the Ascania, in which the 
owner traveled from Canada to [ngland. 
She had been staying at the Hotel Saint 
Roche, Quebec, and it is understood Scot- 
land Yard has cabled the Canadian police in 
connection with, the loss. It is not unlikely 
that the pearls were left behind at the hotel. 
A $5,000 pear-shaped Indian pearl was 
picked up in the street near Victoria depot 
the other day by a pedestrian, who thought 
it part of a hat-pin. A friend, a retail drug- 





87 






gist, tested the pearl for him. Realizing its 
value the finder then made inquiries, the 
pearl being eventually restored to its owner, 
Lady Assheton-Smith. The finder received 
a reward of $500. 


*x* * * 


Following the glass wigs novelty comes 
the folding comb of full size which the mod- 
ern woman can carry with her in quite a 
small purse, which in turn fits into a pocket 
of the vanity bag. The newest type of scent 
spray for the boudoir table comes in. the 
form of a rubber elephant, the perfume 
being squirted through the trunk. These are 
being made in a variety of styles, some being 
decorated with trappings that give an oppor- 
tunity to work in jeweled effects. Some 
are mounted on an ebony or ivory base, 
while others are decorated in semi-precious 
stones. 

e * 

A refund of South African income tax 
over-deducted for the year ended June 30, 
1925, on debenture and preference shares is 
to be made shortly, according to an annouce- 
ment this week by De Beers Consolidated 
Mines. It seems that the South African 
income tax law was altered after payment 
of interest and dividends on diamond shares 
had been made by the company. Share- 
holders are to get their refund as soon as 
the necessary arrangements for payment are 
made, 

x * * 

It has just been reported here that On- 
tario gold production for the first six 
months of the current year has reached a 
new high record, the figures showing a value 
of gold won of more than $14,500,000. 


x * * 


Two men charged with breaking and en- 
tering a jewelry store at West Hampstead 
and stealing $300 worth of jewelry from the 
proprietor this week were arrested after a 
burglar alarm rang and brought policemei 
to the scene. The house was surrounded, 
and one of the offenders climbed from a 
window to the roof and made his escape 
down a neighboring rain pipe. His com- 
panion was trapped in a room beside an 
open safe. The other man was eventually 
captured. The two intruders had sawed 
through the iron bars protecting a down- 
stair window and effected entry by ,smash- 
ing the glass. 

etre 

The new dress fashions for the Fall now 
being revealed at the maniquin shows in 
the metropolis indicate that considerable use 
is being made of seed pearls and small dia- 
monds for decorative effect. A _ sleeveless 
gown of white velvet has a red satin heart 
done in jewels sewn over the anatomical 
spot where the real organ is. Pearls will 
be the correct thing for wear with evening 
gowns, and Paris has already shown a lead 
in this respect. As mentioned recently in 
these notes the pink pearl is in favor just 
now, while graduated tinted pearls in gen- 
eral are making an increasing appeal to the 
well dressed woman. Pearls are worn 
around the neck as well as the arm now. 
Long ropes of tinted pearls are being worn 
in a variety of ways. One method much in 
favor with the new evening gown is to twist 
a very long rope of pearls around the neck 
and attach them to the wrists by means of 
pearl bracelets. Another method is to tie 
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the pearls in a knot and let them hang from 
the back of the neck down to the small of 
back. Short pearl necklaces have pend- 
ants attached, the pendant hanging between 
the shoulder blades instead of on the chest. 
shoulder straps for the new gowns made 
of a double row of pearls tinted to match 
the color of the cloth are rather attractive. 
It is understood, however, that the Empire 
fine, although suggested in many of the new 
dress models by bands of jewels under the 
arms, is not going to be so popular this 
coming season. 
* kK O* 

A daring attempt at robbery was made in 
the Charing Cross Road, W. C., this week, 
three men entering the jewelry store of 
George Harris and intimating they had some 
antique jewelry to sell. A young assistant 
took the parcel proffered and was: undoing 
tt when one of the visitors struck him two 
blows on the head. As he went down he 
shouted at the top of his lungs, the trio be- 
coming scared and hurrying out of the store. 
The parcel contained nothing but paper. 
Detective-sergeants later arrested three men 
who will be charged with assault on the 
jeweler’s assistant. 

xk ok * 

The popularity of Chinese jade for use 
. in decorative jewelry and the very high 
prices paid for such best quality jade goods 
as necklaces, earrings, brooches and bangles 
are now likely to be repeated in amber. 
Amber is now being carved into such a va- 
riety of artistic and beautiful articles that 
its demand by the public has increased won- 
derfully, jewelers now regarding it as a very 
lucrative line closely identified with the sales 
of good gemmed pieces and utility goods. 
Those houses specializing in amber can 
show such a beautiful assortment of deco- 
rative and utilitarian articles carved from 
this material that the appetite of the buying 
public has been whetted. Amber necklaces, 
exquisitely carved, earrings, toilet outfits, 
trinket boxes, caskets, objets d’art, and the 
like are now featured in the jeweler’s win- 
dows. Where made from flawless amber 
the prices of these goods are very high. 
When it is remembered that a slab of flaw- 
less amber the size of a five-cent bar of 
chocolate is worth $1,000, the value of the 
carved article from this piece of raw ma- 
terial is likely to be considerable. It is the 
beauty and delicacy of the carving that is 
adding to the value of amber goods today. 
At the Wembley jewelry section. of the 
British Empire Exhibition one of the finest 
collections of amber ever seen this side 
has been got together, and it is undoubtedly 
true that this display has done more to- 
wards enhancing the true beauty of the ma- 
terial in the minds of the millions of visit- 
ors to the exposition than all the individual 
displays of isolated amber articles by the 
retail jeweler. Amber, of course, has long 

used in connection with pipes and ciga- 
rete and cigar holders, but the high price 
of the material has restricted the demand 
lM smoking goods, recourse having to be 
to the imitation material. In the 1925 
jewelry, however, there is no attempt 

to offer cheap ware or ‘still cheaper substi- 
tutes. This jewelry is made from the real 

: that comes. here from the Baltic. A 
~ Pin tray exquisitely carved with a fitted 

and tiny feet to the base is priced at 
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$200. A graduated amber necklace with 
carved amber tassels and pendant piece will 
cost even more. For $25 a purchaser can 
get only the merest piece of carved amber. 
A pair of carved amber earrings in pendant 
design with a solitary diamond at the lobe 
end will cost more than $200. Much of the 
flawless amber has imbedded in it in the raw 
state grasshoppers, bugs, flies, beetles and 
other foreign insects. The craftsman, when 
carving his amber pieces endeavors to retain 


* the insect imprisoned in the finished state. 


Hence one sees tiny amber articles in the 
center of which one can see a fly or an insect 
of some sort. At Wembley a small square 
of amber is displayed in the central depths 
of which is a tiny bead of water which 
moves slightly this way and that as the am- 
ber is moved, reminding one of the carpen- 
ter’s or brickmason’s spirit level. Prob- 
ably one of the finest examples of amber 
work is in the possession of a London amber 
house. It is a regulation size chess board 
and chessmen, the latter being in different 
colors for distinctive purposes. The board 
is a built-up one and. three-quarters of an 
inch thick. The chessmen are beautifully 
carved. The price is $5,000. It is believed 
to be the only carved amber chess outfit of 
its kind in the world. 








WEINBERG TO BE TRIED 





Former Denver Jeweler Charged with Con- 
cealment of Assets from Trustee in 
Bankruptcy 


Denver, Colo., Sept. 9.—Arrested at New 
Orleans, La., on Aug. 31, on a warrant from 
the United States District Court at Denver, 
alleging concealment of his assets while a 
bankrupt, Cyril B. Weinberg, former Den- 
ver jeweler, who made a $100,000 failure 
here last year, was named in a true bill re- 
turned to Judge J. Foster Symes, Sept. 8, by 
the United States grand jury for the district 
of Colorado. 

The indictment alleges that Weinberg con- 
cealed his assets from his trustees while in 
bankruptcy, and sets forth the assets he is 
alleged to have hidden. Weinberg, who is 
at liberty in New Orleans on a $10,000 bond, 
furnished after the warrant was served on 
him, will be brought back to Denver to face 
the charge in the true bill as quickly as the 
necessary legal machinery can be set in mo- 
tion, according to local federal authorities. 

Indictment of Weinberg by the federal 
grand jurors was no surprise to local jewel- 
ers. That the case was being considered by 
the federal inquisitorial body was indicated 
when agents of the federal department of 
justice, who had been investigating the af- 
fairs of the defunct jeweler for several 
months, went before the grand jurors to lay 
the evidence they had gathered before the 
inquisitors. 

Mr. and Mrs. Samuel F. Fertel, father-in- 
law and mother-in-law of Weinberg, also 
were in Denver during the sessions of the 
grand jury, and they appeared as witnesses 
before the grand jurors, according to infor- 
mation obtainable from an authoritative 
source. The Fertels are residents of New 
Orleans, where he operates a pawnshop. 

The indictment against Weinberg sets 


forth five separate counts, and alleges that 
he became a fugitive from the jurisdiction 


89 






of the United States District Court of Colo- 
rado on Sept. 1, 1924. 

In the first count, Weinberg, on March 12, 
1924, is alleged to have hidden from his 
trustees, Albert E. Craig, Frank M. Holmes 
and Lewis Lindemuth, appointed to act by 
Frank E. McLaughlin, referee, 13 Eversharp 
pencils of a value of $67.25. 

The second count alleges concealment of 
diamonds valued at $20,000, “more particular 
description of which is to the grand jorors 
unknown.” 

In the third count he is accused of having 
hidden from his trustees and from Mrs. 
Samuel F. Fertel certain platinum mount- 
ings, gold mountings, watches and other 
jewelry of a total value of $3,000. This 
concealment is alleged to have taken place 
March 12, 1924. 

The fourth count charges the defunct 
jeweler with moving from Denver to New 
Orleans, La. on Aug. 5, 1924, platinum , 
mountings, gold mountings, watches and 
other jewelry valued at $40,000. In this in- 
Stance the grand jurors stated in the true 
bill they were unable to give a more par-" 
ticular description of the property alleged 
to have been removed. 


In the fifth count, Weinberg is accused of.’ 
«having made a false oath for the purpose of 
ysecuring his discharge in bankruptcy. This 
offense is alleged to have taken place on 
March 12, 1924, and the alleged false oath 
is set forth as a part of the true bill. 

_ Trial of Weinberg in the local federal 


court will be watched with interest, as a 


series of sensations is predicted by the fed- 
eral attorneys who have the prosecution in 
charge. They declined to divulge the char- 
acter of the sensations, but intimated they 
will concern the methods employed by Wein- 
berg in the operation of his business before 
the crash. 

Difficulties began for Weinberg more than 
a year ago, when petitions were presented 
to the federal district court to have him de- 
clared a bankrupt. Later his creditors, 
whom he owed approximately $100,000, with 
assets, according to his schedule, of only a 
fraction of that amount, filed documents be- 
fore Federal Referee McLaughlin, alleging 
that Weinberg had committed an offense 
punishable by imprisonment under the bank- 
ruptcy laws. 

Still later criminal charges were instituted 
in the Denver district court by the then dis- 
trict attorney, Philip Van Cise, but this com- 
plaint was subsequently dismissed. Finally, 
in an effort to bring Weinberg to trial for 
his alleged irregularities, the federal depart- 
ment of justice agents took up the probe, 
with the result that he was indicted. 

The prosecution of Weinberg was insti- 
gated by creditors belonging to the National 
Jewelers Board of Trade, which organiza- 
tion, after an investigation, made an appro- 
priation from its “fighting fund” for this 
purpose, 








An odd situation was discovered in the 
jewelry store of C. A. Richter, Bath, N. Y., 
when the inner walls and siding of the 
Castrill building, in which the jewelry busi- 
ness is located, was removed recently. It 
was found that a large swarm of bees built 
hives between the inner walls and siding, and 
when the boards were taken out, several hun- 
dred pounds of honey were found. 
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New England Jewelry Exposition 





Manufacturers Making Reservations for Booths at the Great Exhibition 
and Style Show to Be Held in Boston, Nov. 10 to 14 Inclusive. 
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Boston, Mass., Sept.. 11.—Reservations for 
iwoths for the New England Jewelry Expo- 
sition, Nov. 10-14, are in great demand. Al- 
ready several of the manufacturers and job- 
bers, including S. O. Bigney, Attleboro; D. 
¢. Percival Co., Boston, and the Moore Pen 
(o, have taken good space. Albert R. Kerr, 
secretary of the Boston Jewelers’ Club, and 
other members are working on the sale of 
hooths and they report much progress. 

The exposition is to be the most mag- 
nificent ever staged in this part of the coun- 
try. It is the first organized bid by the in- 
dustry for national and international recog- 
nition on a scale never before attempted, ac- 
cording to Chester I. Campbell, exposition 
manager. The project aims toward better 
business for every member of the trade. 

“Untold benefits that cannot be estimated 
are in store for every exhibitor and for the 
thousands of retailers and wholesalers who 
will attend,” said he. 

The first allotment of space was made 
Sept. 15. The exposition is to be held under 
the auspices of the Massachusetts & Rhode 
Island Retail Jewelers’ Association, with the 
co-operation of the retail associations of 
Maine, New Hampshire, Vermont and Con- 
necticut. It will comprise a style revue of 
iewelry, beautiful exhibits of pioneer crafts- 
manship, a sparkling two-day convention, 
profitable messages from trade authorities 
and hundreds of other valuable features. It 
is to be held in the Mechanics’ building, a 
structure famous for its exhibitions of na- 
tional scope. 

The following announcement has been 
mailed by the chairman of the exhibits com- 
mittee : 

Boston, September 9, 1925. 

Gentlemen: 

Now It’s a Fact! 

For some time the Massachusetts and Rhode 
Island Retail Jewelers Association has considered 
an exposition as a medium of improving business 
conditions in the jewelry industry and associated 
lines. 

Axo We’re Att Ser! 


We have finally arrived at a decision, have de- 
termined upon a plan of action and have laid out 
a definite campaign that has received endorsement, 
offers of support, and pledges of whole hearted 
co-operation from all sides. 

For Our First Exposition! 

Chester I. Campbell, the nationally known Man- 
ager of the Boston Automobile Show, New Eng- 
land Shoe & Leather Exposition & Style Show 
and many other successful Expositions, will be 
Ceneral Manager of the Jewelry Show. Under his 
able management the success of our first exposi- 
tion is assured. 

We will hold our first annual New England 
Jewelry Exposition in Mechanics Building, Boston 
from November 10th to 14th inclusive, 1925. 
Hene’s How—Anp Wuy! 

You will find enclosed diagrams, application 
blanks and rules and regulations that will govern 
this exposition. 

t Witt Prorit You! 

Only 78 Spaces will be available for display pur- 


poses. That means that they will go fast. It 
behooves you, : 


To Act AT Once! 
Very sincerely, 
M. N. Smitu, 
Chairman, Exhibits Committee. 


Accompanying the announcements were 


folders giving a plan of the exhibit space 
and full details to exhibitors. 








Providence Manufacturing Jewelers Form 
Committees to Arrange for Participating 
in New England Jewelry Exposition in 

November and Sesqui-Centennial 
Next Year 


ProvipENCE, R. I., Sept. 12.—While the 
manufacturers of jewelry, both staple and 
novelties, have been foremost in the matter 
of making public exhibitions of their prod- 
ucts in the past, there are at the present 
time two propositions under their considera- 
tion that are demanding much attention. 
These are the proposed New England 
Jewelry Exposition to be staged in the Me- 
chanics building, Boston, from Nov. 10 to 
14 inclusive and the exhibit in connection 
with the Sesqui-Centennial at Philadelphia 
next year. 

Committees from the manufacturing 
jewelry industry of Providence and the 
Attleboros have already been appointed and 
are taking the preliminary steps for the 
furtherance of both projects, although as yet 
but comparatively little interest has been 
manifested in the Philadelphia exhibit. A 
meeting recently held at the Biltmore Hotel 
at the call of the executive committee of 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association was not very 
largely attended but this, in part, was be- 
cause of the large number of manufacturers 
who were either out on the road or had 
not returned from their Summer places. 

However, but little was accomplished at 
the meeting and but little encouragement 
given the movement because of the limited 
time on which the option for space held 
good. An effort is being made to have the 
time extended beyond Sept. 15. It was 
voted io form a local committee to handle 
the matter in this city and the Attleboros 
and as a nucleus for this committee the 
following were named with power to add to 
their number as many as are desired: 
Charles A. Whiting, of Whiting & Davis 
Co., Plainville, chairman; Edmund C. 
Mayo, president of the Gorham Mfg. Co.; 
Victor H. King, of the Ostby & Barton 
Co.; Samucl B. Levy, of V. E. Black & 
Co., and Leo Krichbaum, of L. Krichbaum 
& Co. 

The New England Exposition, on the other 
hand, is apparently receiving much favorable 
consideration and is another forward step 
in the steady advance that is being made 
by the New England industries. It is being 
vigorously pushed -by President J. Charles 
Stever of the Massachusetts and Rhode 
Island Retail Jewelers’ Association, under 
whose auspices it will be held, with the co- 
operation of the Retail Jewelers’ Associa- 
tions of Maine, New Hampshire, Vermont 
and Connecticut. The New England Manu- 
facturing Jewelers’ and Silversmiths’ As- 
sociation of this city has already given its 
endorsement to the endeavor and similar 
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. expressions of approval and offers of su 


port have been received by the management 
from the heads of every large jewelry trade 
association in the country, and from nu- 
merous prominent manufacturers of the in- 
dustry. 

Well-known Providence and Attleboro 
jewelry manufacturers who are co-operating 
with President Stever include Ralph 
Stone, of Chapin, Hollister, Stone Co., of 
this city, president of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association; Howard C, Baker, of the 
Baker-Manchester Mfg. Co., president of 
the Manufacturing Jewelers Board of 
Trade, and W. Louis Frost, of The Manu- 
facturing Jeweler, as members of the hon- 
orary committee; Henry G. Thresher, of the 
Waite-Thresher Co. and Edgar M. Docherty 
of the William C. Greene Co., on the ex- 
hibits committee, and Maurice J. Karpeles, 
of the Karpeles Co., on the convention and 
entertainment committees. 

In addition the governors of the six New 
England States have also expressed ‘their 
approval of the project and will head the 
honorary committee. The exposition will be 
conducted by Chester I. Campbell, formerly 
of Providence, who has gained an enviable 
reputation as a successful manager of ex- 
positions during the past 25 years. The ex- 
position plans to carry on the motives that 
actuated the recent formation of the New 
England Board of Trade and, while it is 
endeavoring to improve business conditions 
in the jewelry industry and associated trades 
in the country, will have a special signifi- 
cance for New England as this section is the 
acknowledged leaders of the jewelry world. 

A complete prospectus containing floor 
plan, diagram, application blanks and other 
information will be mailed to the trade at 
an early date. Inquiries relative to the ex- 
position should be addressed to the New 
England Jewelry Exposition, 329 Park 
Square building, Boston. 








LESS THAN TEN MILLIONS 





Government Collects from Jewelers $9,673,- 
415 on Taxable Sales During Past 
Fiscal Year 


Wasuincton, D. C., Sept. 14.—Jewelry 
tax collections during the fiscal year ended 
June 30, 1925, totaled $9,673,415.59 as com- 
pared to $22,634,406.26 in the previous fiscal 
year. 

This means that the taxable sales by 
jewelers during the year just passed was 
$193,468,311.80 when during nearly 11 
months sales of jewelry of $30 and under, 
watches of $60 and under, silver plated flat- 
ware, spectacles and eyeglasses, articles 
used for religious purposes, etc., were ex- 
empt. Taxable sales in the previous fiscal 
year when there were no exemptions 


amounted to $452,688,124.20, 








The College Hill jewelry store owned by 
Harry Jones, 1432 Lane St., Topeka, Kans., 
was robbed one night recently by thieves who 
apparently stole only two gold knives. The 
burglars first entered a paint store, which 
joins the jewelry establishment, and then 
climbed up over some shelves and through a 
ventilating hole into the Jones store. 
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ITALIAN SILVER FILIGREE 


Chokers, Necklaces, Bracelets, 
Earrings 


Also in Matched Sets 
Exclusive Styles in All Finishes 


BORRELLI & VITELLI 


366 Fifth Ave. New York City 











SIX WEEKS AGO 
I received your book, PRACTICAL DIAMOND SETTING. 
[ have set several flat-top rings which were co very 
highly by my employer, and am now working on my firs 
paved ring —— 


Writes a correspondent in Dallas, Texas, who did not have the 
= mechanical knowledge of flat top setting before receiving ou 


YOU CAN DO THE SAME 
Prepare for the busy season NOW. 


PRACTICAL DIAMOND SETTING 
By ROBERT GRANT 
Five separate lessons written so you can understand them. Tools, how 


they are prepared, Style charts, working methods and designs, 
a == ght cutting, carving, millgraining, etc., all cleverly 
ustrated. 


It’s all there from start to finish 
Handsomely bound in soft leather, size 9x12. Price $10 


THE SERVICE PUBLISHING CO. 
P. O. Box 4473 JACKSONVILLE, FLA. 
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Ghe Buyers’ Directory 
Price, $1.00 
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H. H. HAMILTON STRICKEN 





Wellknown Member of Silver Trade 
Found Dead in His Room at Hotel 
in Pittsburgh, Pa. 


PrrrssuRGH, Pa., Sept. 12—H. H. Hamil- 
ton, representing the firm of Redlich & Co., 
New York, was found dead in his room in 
the William Penn Hotel about 10 o’clock 
Wis morning, after some of the man’s friends 

had insisted upon the door of the room 
opened. Heart failure is supposed to 
have been the cause of his death. 

J. Clare Crawford, president of the Jewel- 
ers 24 Karat Club of this city; J. P. Mar- 
tin, of W. W. Wattles & Sons, and Mr. Side- 
man, of Dominick & Half, who had been 
with Mr. Hamilton the day before, all inter- 
ested themselves in behalf of the man, but 
nothing could be done for him, beyond seeing 
that the remains were given the proper at- 
tention. A large line of merchandise was 
in the room at the time, but these had not 
been disturbed. The body was sent to a local 
undertaking establishment for preparations 
for burial and then forwarded to New York. 

Shortly before the door of the man’s room 
was opened some anxiety was expressed for 
Hamilton, and it was because of his not being 
up or no response having come from the 
room that some of his friends sounded an 
alarm and saw to it that his room door was 
opened. 

Mr. Crawford, on behalf of the club, is 
sending a floral emblem as Mr. Hamilton 
was held in very high esteem here by those 
who knew him. 


—_——_—_—— 


Harold H. Hamilton, mentioned in the 
above despatch from Pittsburgh, was one of 
the most widely known members of the 
silver trade and for many years was presi- 
dent of the Whiting Mfg. Co. At the time 
of his death he was a resident of New York 
and had only recently become connected with 
the Redlich Mfg. Co., whose merchandise 
he carried on a trip to Pittsburgh. His 
death will be universally regretted by a 
host of friends throughout the industry. 

Mr. Hamilton was about 60 years old and 
was a native of New York city, although 
he was long affiliated also with Concord, 
N. H. He first entered into the silver 
business for the house of Wm. B. Durgin 
Co., of Concord, N. H., about 1890, and 
with that concern he became traveler visit- 
ing the west, and, in fact, most sections 
of the country. Later on, when the Silver- 
smith Co, absorbed the Durgin concern, Mr. 
Hamilton became identified with the Gorham 
interests, which were the controlling factor 
of the holding company and so thoroughly 
did he know the silver business and so high 
was his reputation that he was made presi- 
dent of the Whiting Mfg. Co. 

Mr. Hamilton remained with the Whiting 
Mfg. Co. until 1919 and then left the con- 
cern to engage in manufacturing in another 
line of business, supplying articles for the 
government during the War. This venture 
Was not successful and he later went with 
the house of Harvey Hubbell & Co., 
Bridgeport, with which he was con- 
nected until about two years ago, when 
€ came back in the silver trade. A short 


ago he joined the old house of Red- 
ith & Co, 


and was visiting the trade in 
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the interests of that concern when stricken. 

The deceased was known throughout the 
trade for his general knowledge of the silver 
business and his intelligence, ability and 
strong personal qualities made for him many 
friends throughout the entire industry. He 
was also prominent in Masonry, being a 
member of the Howard Lodge, F. & A. M., 
New York, and a member of the Knights 
Templar and of the Mystic Shrine. 

The remains were brought to New York 
where funeral services were held at 8:30, 
Monday evening, at Ejickelberg’s Funeral 
Parlors, 8th Ave. and 55th St, when a 
Masonic service followed the regular serv- 
ices of the Episcopal Church. From New 
York the body was taken to Concord, N. H., 
for interment. 

Mr. Hamilton was married about 33 years 
ago and is survived by his widow, a mar- 
ried daughter and a son, who is a captain 
in the United States Army. 


DEATH OF THOMAS J. POLLARD 


Senior Member of Pollard & Darling, 
Providence, R. I., Succumbs to Heart 
Attack While Traveling 


ProvipENcE, R. I., Sept. 12.—Thomas J. 
Pollard, senior member of the manufactur- 
ing jewelry concern of Pollard & Darling, 
21 Eddy St., this city, whose funeral was 
held from his home, 173 Norwood Ave., 
Edgewood, last week, was well and favor- 
ably known not only in jewelry circles 
throughout the country but in the various 
bodies of the Masonic fraternity, as well as 
in the Independent Order of Odd Fellows. 
His death occurred while en route on a train 
to Portsmouth, N. H., being suddenly 
stricken by an acute attack of heart trouble, 
and although attended by a physician who 
was a passenger, expired in a few minutes. 

Mr. Pollard was born in Lancaster, Eng- 
land, and was in his 65th year. He was 
the son of Wright and Celia Jane Pollard, 
with whom he came to America when a 
small boy and after receiving a public school 
education became associated with the jewelry 
business and for more than 20 years had 
been in business with Louis S. Darling. 

‘He is survived by his widow, Mrs. Ella J. 
(Briggs) Pollard and two married daugh- 
ters 











Death of James Wilson 


ELIZABETHTOWN, Tenn., Sept. 10.—James 
Wilson, a prominent jeweler and head of 
the firm of J. S. Wilson & Son, died 
Wednesday afternoon at his home here of 
pneumonia after an illness of several days. 

Mr. Wilson, who was 55 years old, had 
been active in business and social life of 
Elizabethtown for a great many years. 
Funeral services were held this afternoon, 
the Rev. J. H. Ponder, pastor of the Baptist 
Church and Rev. J. C. Reynolds of the 
Christian Church officiating. The interment 
was in Highland Cemetery. 

The deceased is survived by a daughter 
and five sons, James, Ed, Fred, John and 
Charles, all of Elizabethtown. 

Another son, Lon H. Wilson, who was 
in the jewelry business in Johnson City, in 
the employ of the Williams Silver Co., died 
Sunday afternoon last at the home of his 
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parents as the result.of a fatal accident. 
The son had been cleaning silverware and 
was using a cyanide solution for the pur- 
pose. By some accident, the glass became 
misplaced and he drank the cyanide. 


DEATH OF JOHN WERNER 











Well Known’ Young Buffalo Jeweler Suc- 
cumbs to Attack of Meningitis , 


BurraLo, N. Y., Sept, 11.—John Werner, 
one of the younger generation of Buffalo 
jewelers, was called by death on Sept. 5, 
after an illness which confined him to bed 
for less than two weeks. Last February 





THE LATE JOHN “WERNER 
Mr. Werner underwent an operation from 


which he had apparently recovered. It left 
him in a weakened condition, however, and 
by overtaxing himself he is believed to have 
brought on the illness which proved fatal. 
He first complained of feeling ill Aug. 29. 
Two days later he was taken to the Buffalo 
City Hospital, suffering from meningitis. 
Though a comparatively young man, be- 
ing only 36 at the time of his death, he had 
been identified with the jewelry trade in 
this city for 22 years. He was at various 
times with Heintz Bros., the Niagara Ring 
Co. and was. with White, Wile & Warner 
for nine years. On leaving the employ of 
the latter concern «six years ago, Mr. 
Werner entered the retail jewelry business 
for himself at 1849 Genesee St. Two years 
ago he moved to 1820 Genesee St., where he 
was in business at the time of his demise. 
Mr. Werner’s death will come as a shock 
to a host of his friends both in the jewelry 
trade and outside. He was a member of 
the Buffalo Retail Jewelers’ Association, 
Saturn Lodge, I. O. O. F., No. 922, and of 
the Loyal Order of Moose, Lodge No. 8. 
Deceased is survived by his widow, Mrs. 
Ida Werner, nee Dudichum, to whom he 
was married 14 years ago, by one son, John 
Lester, aged 12, and by a brother, Edgar. C. 
The funeral was held from his late resi- 
dence at 1820 Genesee St., on Sept. 8, and 
the interment was in Buffalo Cemetery at 
Pine Hill. 
For the present the business will be con- 
tinued by the widow and brother. 
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BEWARE THIS SWINDLER 


fe 


Department of Justice Warns Against Man 
Who Has Been Cashing Bogus Checks 
With Jewelers, Radio Dealers and 

Other Merchants 


Jewelers throughout the country and espe- 
cially retailers in the South Atlantic states 
are warned by the Department of Justice 
to look out for a man, who, under the pre- 
tense of being connected with that depart- 
ment of the government, has swindled a 
number of jewelers, radio dealers and other 
merchants by means of worthless checks. 
The man is said to have used the name oi 
“W, Caleb,” “W. E. Chambers,” “K. Thiel,” 
“F. J. Conje” and “W. E. Harworth,” and 





“W. CALEB,’ WANTED FOR CHECK SWINDLING 
AND IMPERSONATING AN OFFICER OF THE 
DEPARTMENT OF JUSTICE. 


probably other aliases as well, and his oper- 
ations have extended over a long period 
and a wide field. He is wanted at Detroit, 
Mich., Richmond, Va., Washington, D. C., 
hut his activities are believed to have ex- 
tended to other cities as well, for it is 
reported by officials of the Department of 
Justice that they have learned that he has 
traveled not only all over the United States 
but Central and South America passing 
worthless checks. 

The man, whose portrait is given here- 
with, is described as about five feet, 11 inches 
in height, weighing about 200 pounds and 
is apparently about 55 to 60 years old. He 
has a high forehead, blue eyes, large nose 
and a round face and chin. His hair is 
gray but has frequently been died brown 
or black. He is said to be of Dutch French 
descent and speaks with a foreign accent. 
Recent reports to the Department of Justice 
indicate that during the early part of this 
month he was working in the vicinity of 
Norfolk, Va., and is believed to be some- 
where in that section of the south. 

On Aug. 29, about 2 P. M., the man called 
at the store of “Castelberg’s,” Inc., jewel- 
érs at 208 Granby St:, Norfolk, and stated 
that he was “W. E. Caleb,” and identified 
himself by presenting a passport in that 
oe After purchasing a Howard watch 
to the value of $175, he tendered what pur- 
Ported to be a certified check on the Union 
Trust Co. of the Haworth Marble Co., 
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Cleveland, O. The check was for $281.65, 
and the man received the watch and the 
difference of $106.65 in cash. He later 
bought a pair of cuff buttons for which he 
paid cash. The check was returned as 
“fraudulent.” 

About the same time, E. F. Jakeman, 
jeweler at 335 Granby St., Norfolk, stated 
on the same day this man had given him 
a similar check for the amount of $148.12 
in payment of an Elgin watch worth $75 
and also received the difference in cash, 
using the passport. 

On Sept. 8 the man was indicted on the 
charge of larceny by the Norfolk County 
grand jury. 

In most instances, according to the Depart- 
ment of Justice, the man has identified him- 
self as “Caleb” by using a passport bearing 
his photograph issued through the Amer- 
ican Consulate at Warsaw, Poland, but he 
also claims to be an agent of the Depart- 
ment of Justice, and he generally visits the 
store on a Friday night or Saturday, which 
gives no chance for the verification of his 
checks. 

Should the man be apprehended or should 
the jewelers learn of his working in their 
neighborhood, they are requested to wire 
either Norfolk, Va., or Washington, D. C., 


local offices of the Department of Justice, _ 


or directly to the Bureau of Investigation 
of that department at Washington. 








Boston Police Hunting Sneak Thief Who 
Stole Jewelry Worth $10,000 from the 
Smith, Patterson Co. 


Boston, Mass., Sept. 11—The Smith, 
Patterson Co. was robbed of more than 
$10,000 worth of diamonds by a tray 


snatcher, it became known today after the 
theft had been kept secret for several days. 

A coast to coast trail of gem thieves is 
being followed by the police. The theft 
and pursuit became known despite the 
efforts of the police to keep the matter 
secret. 

According to the police reports, three 
traysful of diamonds were taken to the in- 
spection room of the Smith, Patterson Co.’s 
retail department for examination and dis- 
appeared with their contents. It is reported 
that a man known to the underworld as a 
“tray-snatcher” walked into the store and 
got away with the diamonds, undetected. 
Inspectors Rollins and Ring of the bureau 
of criminal investigation traced the thief 
through clues to Los Angeles and are now 
in the Pacific coast city on the trail. 

The report is that a man quietly walked 
into the diamond room, gave the impression 
that he was a salesman to people in the 
store who paid little or no attention to him, 
calmly helped himself to the diamonds and 
walked out. Not until he had made his 
getaway complete was it discovered that the 
man had committed a robbery. 








The jewelry store of Edward L. Bowers 
on S. Main St., Chambersburg, Pa., was 
broken into one night recently by thieves 
who forced an entrance through the back 
window of the store. Five dollars was taken 
from the cash drawer and an inexpensive 
lady’s wrist watch and several gold fountain 
pens are missing. 
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ALLEGED SWINDLER ARRESTED 





Man Wanted on Bogus Check Charge in 
Baltimore, Md., Arrested in Chicago 


BattTimore, Md., Sept. 12—Sought by de- 
tectives for a year, Oscar C. Ford, 35, of 
Boston, Mass., under indictment here for 
passing a worthless check for $485 on Oscar 
Caplan, jeweler, 620 E. Baltimore St., is 
now under arrest in Chicago, according to 
a telegram received here by Detective Cap- 
tain Charles H. Burns. According to the 
message received from Police Chief M. A. 
Collins, Chicago, Ford will face several 
charges in Chicago. 

Detective Lieutenants R. E. Freeman and 
A. E. Cormack; who were instrumental in 
causing Ford’s arrest, declared that- every 
effort will be made to bring Ford here for 
trial. A copy of-the-Baltimore indictment 
has been, forwarded to the Chicago police 
as a’ detainer against Ford. -A- year ago 
Ford. came here and, it is charged, repre- 
sented himself as a member of a wealthy 
Boston family. Detectives say that his rep- 
resentations were untrue. Visiting Mr. Cap- 
lan’s store Ford, it is said, obtained a dia- 
mond ring, giving in return the check. 

The check was drawn on the Hub Trust 
Co., -Boston, and was signed by Ford. A 
few days after Mr. Caplan deposited the 
check he: was informed that the .check was 
worthless. Ford, in the meantime; had -dis- 
appeared. Lieutenants Freeman and° Cor- 
mack, caused an investigation to be made by 
the Boston police and they learned that Ford 
formerly lived at 76 Quint St., Boston. 
Ford was trailed through many cities, the 
Federal postoffice inspectors co-operating 
with the Baltimore detectives. Ford was 
finally located and arrested in Chicago. 








FOUND GUILTY 





Defendant in Case Charging Violation of 
Detroit Auction Laws; Sentenced 
to Serve Sixty Days 

Detroit, Mich., Sept. 12—On a charge of 
violating the auction ordinance, Joseph 
Samuels, 630 Woodward Ave., was found 
guilty yesterday by Judge John Faust and 
sentenced to serve 60 days in the House of 
Correction. This is the first of four cases 
started recently by the city against proprie- 
tors of four jewelry shops for alleged viola- 
tion of the auction law. 

The trial started two weeks, ago and in 
the course of testimony numerous buyers 
stated that they discovered that their pur- 
chases were of little value. Experts called 
to testify by the corporation counsel’s office 
also confirmed their opinion. Before sen- 
tencing Mr. Samuels, a letter was read by 
Judge Faust in which a man from Ashta- 
bula, O., complained of being tricked by the 
shop and offered to come to Detroit to 
testify. 

The remaining three cases have been put 
over until Sept. 24, the attorneys for these 
defendants having demanded jury trials. 
Mr. Samuels is a defendant in one of these 
cases, while the others are Abe Whiteman 
and Milton Ginsberg. 











FE. R. Lindbloom will open a jewelry stere 
at Cedar Falls, Ia. 
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| CHINESE J ADE (Ot Emerald or green beryl is one 
and other of the most highly prized of the 
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_ AMERICAN GEM & 
| PEARL COMPANY 
| 6 West 48th Street 











gem stones. Its magnificent color has 
rightly been compared to the color 
of the fresh grass in spring, and in 
brilliancy this Stone far exceeds all 
other green gems, excepting only the 
very rare grass-green corundum or 
green sapphire. This stone is light 
compared to a Diamond or Sapphire 
and an Emerald of a given weight will 
therefore be about a third larger thana 
Diamond and about 45% larger than a 
Sapphire. The vivid green color of the 
Emerald is supposed to come from 
the oxide of chrome, as the other 
beryls do not contain chrome. Emer- 
alds are found in Colombia, near 
Bogota; Egypt, Urals in Europe; Salz- 
burg, Austria; Mt. Remarkable, South 
Australia; Norway and North America. 
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EVERYTHING IN THE STONE LINE 


S. NATHAN & CO. 


IMPORTERS AND CUTTERS OF 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC AND IMITATION STONES 





71-73 NASSAU STREET, 


RING STONES 


IN ALL DESIRABLE SIZES AND SHAPES 


Topaz, Garnets, Cameos, Aquamarines, 
Opals, Tourmalines, Black, Red and Green 
Onyx, etc., Synthetic Rubies and Sapphires 
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“Jewelers Block” 


Polici 
o1lcies 
We have specialized since 1907 in 


catering to the insurance needs of 
the Jewelry Trade. 





Consult us before renewing your 
present insurance. 


Pendleton & Berger 


Incorporated 
Barnett Berger Josiah Berger 
President Secretary 





Insurance Brokers and Adjusters 


15 William Street, New York City 
Telephone Broad 3027 


Members, National Jewelers Board of Trade 


























THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear —_ scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed, 


F WIRES > T 


for unpierced ears. 


SAFETY CATCH 
for Brooches, etc, 
Can be applied to any 
work where pin tongues 

age used, 


Closed. “= Closed, 
" eaialiaii Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 168 Fulton Street, N.¥, 


Indestructible Pearls 


ae Quality. ogy Bo a" 
Made in Brooklyn. 
58 Harman St. 


Aurora Pearl Co, trot. ». ¥ 
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Perfect Fitting Dust Proof 
114 Fulton St., New York 
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LATEST CUSTOMS RULINGS 





poard of Appraisers Hands Down Ruling 
Holding Timers Containing Seven Jewel 
Movements Not to Be Watches 


According to a ruling by Judge Fischer, 
of the Board of United States General Ap- 
praisers, @ protest filed by Braun Knecht 
Heimann Co., of San Francisco, is denied. 
The protest, the record disclosed, was sub- 
mitted for decision on the facts as set forth 
in the following report of the appraiser : 

“The merchandise covered by, this protest 
consists of timers fitted with seven jewel 
movements. They are similar in all respects 
to the timers covered by the decision of the 
Board in T. D. 35971, in that they have no 
hour hand and the dividing and subdividing 
fines which encircle the margins of the larger 
dial represent seconds and either fifths of 
seconds or tenths of seconds, and the numer- 
ds thereon run from 5 to 30 or 5 to 6 in 
multiples of five instead of from ‘1 to 12 on 
an ordinary watch dial. They are therefore 
not watches. They are used for timing the 
speed of horses or runners in athletic con- 
tests and were returned for duty under para- 
graph 368 as a device or mechanism having 
an essential operating feature intended for 
measuring time, at the appropriate rate 
under said paragraph according to the value 
of the article and the number of. jewels 
which the movements contain.” 

The importers claimed in their protest that 
“the merchandise in question should be duti- 
able at the appropriate rates, depending upon 
the number of jewels, provided for under 
paragraph 367, tariff act of 1922.” The Cus- 
toms Board, however, overrules the import- 
ers’ claim for the lower rate of duty as 
watches, holding the articles in question to 
have been properly assessed by the collector. 

PINS, NOT SILVER-PLATED 

Another ruling by Judge Fischer sustains 
4 protest of M. Hohner. The merchandise 
involved in this case consisted of certain 
metal pins, with the name “Hohner” in- 
scribed thereon. On entry through the cus- 
toms the pins were classified as dutiable at 
the rate of 60 per cent ad valorem under Par. 
3%, Tariff Law of 1922, as silver-plated 
metal articles. The Government analyst, 
however, reported the pins not to be silver- 
plated. The importers’ contention for duty 
at but 40 per cent ad valorem under the said 
Par. 399, is therefore granted by the Cus- 
toms Board. 





Receiver of W. A. H. Wells Co., Providence, 
Asks Court to Permit Sale of Plant and 
Assets to Forstner Chain Corp., 
Irvington, N. J. 


_ PROVIDENCE, R. I, Sept. 12—Horace M. 
Peck, secretary of the Manufacturing 
Jewelers Board of Trade, who is permanent 
receiver of the W. A. H. Wells Co., man- 
aa, of slides, swivels, split-rings and 
Cie, chain trimmings and supplies at 80 
-lifford St. this city, has petitioned Su- 
Perior Court for permission to sell to the 
Forstner Chain Corp., of Irvington, N. J., 
at private sale, certain assets of the concern 
"pon certain terms and conditions. 

Png Property to be conveyed includes the 
stork machinery, furniture and fixtures, 
“ck, Zood will and all other assets belong- 
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ing to the W. A. H. Wells Co., excepting the 
accounts and notes receivable and cash on 
hand. The price at which it is desired to 
sell the property is said to be sufficient to 
allow the receiver to declare a dividend of 
6624 per cent on the creditors’ claims that 
have been allowed. 

The W. A. H. Wells Co. was established 
in 1915 and occupied a factory in Edgewood 
till it was destroyed by fire in 1923, when 
the plant was re-established in its present 
quarters at 80 Clifford St., this city. Mr. 
Peck was appointed receiver in February 
last and has since conducted the business, 
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Man Wanted in Boston, Miss. on Charge of 
Getting Rings and Bracelets from Concern 
in That City, Arrested in New York 


A search lasting for several months ter- 
minated last Thursday when the New York 
police took into custody Albert Best, also 
known as Albert Bestmanhoff, alias 
“Berger,” alias “Dr. Albert Stanley,” etc. 
This man was taken into custody on com- 
plaint made by Hall & Edwards, 118 Tre- 
mont St., Boston, Mass. The prisoner is 

















ALBERT BEST, ALIAS “ALBERT BESTMANOFF,” ALIAS “DR, ALBERT STANLEY,” ARRESTED IN 
NEW YORK 


but present conditions, together with what 
is considered an advantageous offer, are be- 
lieved to warrant the selling of the business. 








Voluntary Petition in Bankruptcy Filed by 
Carl Baron, Elyria, O. 


CLEVELAND, O., Sept. 12.—Carl Baron, 
Elyria, filed a voluntary petition in bank- 
ruptcy in the United States District Court at 
Cleveland, Sept. 3. The following are the 
largest creditors: Vander Vort Bros., $5,694; 
A. Roseman, $2,400; Kionka & Hamburger, 
$1,172; R. & J. Dreyfus, $775; International 
Silver Co., $750; J. H. Grosse & Co., $415, 
(open account); J. H. Grosse & Co., $209, 
(note); Werner Bros., $106; Rubin Casse- 
hoff Co., $236; Gorham Mfg., $127. 

The secured claims amount to $3,550, 
while the unsecured claims total $13,916. 
The total liabilities are $17,466, and the 
assets, $14,396. Principal assets are: Real 
estate, $7,500; stock, $4,000, and fixtures, 
$800. 

No meeting of the creditors has yet been 
called by the referee in bankruptcy. 








Walter M. Krementz, of Krementz & 
Co., had the interesting experience of cap- 
turing a black bear weighing 110 pounds at 
Mt. Kisco, Me., several days ago. While 
fishing from their yacht, the Letitia, in 
Moosehead Lake, Mrs. Krementz, who was 
also on the boat, saw a bear swimming a 
short distance from the shore. Mr. Kre- 


mentz obtained a tow line from his boat 
and lassoed the bear and with the assistance 
of his brother, Richard, dragged him under 
the water until he was drowned. 


now being held for extradition to that 
place. 

It is claimed that in Boston “Albert Best,” 
which is the name he went under in that 
city, hired a room at 118 Tremont St., in 
the same building in which the Hall & Ed- 
wards concern is located, late last June. On 
June 27, it is charged, he telephoned to the 
Hall & Edwards firm and asked that they 
send him up an assortment of bracelets and 
rings. An employe of the concern appeared 
with six bracelets worth $1,000 each and 
two rings, and after looking over the assort- 
ment Best asked the salesman to get a 
larger assortment as he was undecided as to 
what he wanted. The salesman went back 
to the offices of the concern for more articles 
and when he returned to the room occupied 
by “Best,” it is claimed, he had disappeared 
with the six bracelets and two rings. 

It has also been alleged that warrant 
has been issued for this man on the com- 
plaint of Pieken Bros., Atlantic City, N. J. 
At this place, it is claimed, he purchased 
some jewelry under the name of “Albert 
Serger” and in payment gave two bogus 
checks amounting to $2,700. These checks 
were later returned protested. 

Since Best’s arrest it is claimed that the 
police have learned that the man went to 
Paris, France, and returned only a few 
weeks ago. He visited his mother in the 
3ronx, and as a result of this visit the police 
obtained information that he was again in 
New York. He was finally arrested by 
Detective Wey of Police Headquarters. It 
is alleged he sold the jewelry in Philadel- 
phia and Atlantic City in order to get money 
to.go to Paris. 
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Creasure Solid Silver 


The 


Sterling 925/1000 Fine 
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Silverware that Becomes a Part of the 
Decorative Scheme of Fine Homes 


TRICTLY in accord with Chippendale, Hepplewhite, 

Sheraton, and the finest American Colonial period fur- 
niture is the Adam Style of Treasure Solid Silver. Thus is 
afforded the opportunity of selecting table silver that is in 
perfect harmony with the other dining room appointments of 
the many fine homes which are being furnished in these 
period styles. 





Among discriminating women, design has become a most im- 
portant factor in the purchasing of everything that goes into 
furnishing the modern home. And quick to respond to the 
appropriateness and authenticity of the Adam Style have been 
brides and hostesses whose taste is most exacting. 





Such a pattern as the Adam Style, heavy, richly decorated 
in pure authority of design and beautifully made, meets a 
demand that comes to every jeweler who enjoys the exclusive 
trade in his community. 


An exhibit of the Adam Style will be 


sent for your inspection at your request. 


ww, ROGERS, LUNT & BOWLEN Co. 
; a Silversmiths ~, Creators of Distinctive Tableware ~$2.. 
GREENFIELD ™\ MASSACHUSETTS 
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SURVEY SHOWS INCREASE 





Statistics Compiled by United States-Cham- 
ber of Commerce Reflects Growth of 
Philadelphia Jewelry Manufacturing 

Industry 


PHILADELPHIA, Sept. 16.—Statistics com- 
siled by the United States Chamber of Com- 
merce and made public here by the local 
Chamber, show that this city does consider- 
able in jewelry manufacturing and that the 
industry is growing steadily if not speedily. 
The figures show that in 1923, the year for 
which the most recent survey was made, 
there were 57 jewelry manufacturing estab- 
‘ishments, large and small in this city with 
, roster of 401 employes. In that year 
461,015 was paid in wages, while the value 
of the product totalled $2,905,328. 

In comparison with the preceding year for 
which the figures were taken, 1921, a falling 
off in the number of establishments is shown, 
the number for 1921 being 73, but this is 
accounted for by the going out of business 
of several one or two men shops. The num- 
her of employes for 1921 is given as 367, 
a gain of 34. A gain in wages paid in 1923 
over the total of the preceding biennium 
of $36,311 is shown, the 1921 figures being 
$564,704. The value of the product also 
shows an increase of $451,829 for 1923, as 
compared with the $2,453,499 total given for 
1921, 

An increase of two jewelry case and box 
manufacturing establishments is shown by 
the survey, seven being listed for 1923 
as against five in 1921. These employed 63 
persons, against 56 in 1921, and paid $60,- 
144 in wages compared with $44,738 in the 
former period, while the value of their 1923 
product was $205,198 against $167,839 in 
1921. 

Four establishments making gold and sil- 
ver leaf or foil exclusively are listed and 
two devoted exclusively to refining gold, 
silver and platinum. 








Bowling 
League Start Season Tournament and 


Elect Officers 


Cuicaco, Sept. 20.—Members of the Chi- 
cago Jewelers’ Bowling League played their 
lirst series of games for the season last eve- 
ning at Bensinger’s Billiards and Bowling 
Alleys, 235 S. Wabash Ave. They will 
play 28 series, of three games each, during 
the season. They will play every Wednes- 
day evening from now until November 18, 
when they will postpone games for the holi- 
day season until January 6, 1926, when 
they will again continue to play every 
Wednesday until the close of the season 
April 28, 

The entrance fee has been raised this 
year from $30 to $50, and there will be 
more prizes during the year. There will be 
1) special prize nights during the season, 
when the highest individual score will re- 
celvé a prize. These special prizes are 
being donated by the various wholesale 
uses of this city. At the end of the sea- 
smn, team prizes will be one dollar for 
‘very game won. Three cash prizes will be 
given the high team series, and three cash 
prizes for high individual game. For high in- 
dividual score each night on each pair of alleys 


Members of Chicago Jewelers’ 
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a cash prize will be given. There will be 
15 cash individual prizes, three cash prizes 
for high team single games, three cash 


_ prizes for high individual single series, and 


three cash prizes for team finals. 

The officers selected for this season are 
W.-C. Harris, president; C. F. Gerstner, 
vice-president, and D. E. Newman, secre- 
tary and treasurer. Teams participating in 
the events and their captains are as follows: 
Norris, Alister-Ball Co., G. F. Petersen; 
Otto Young & Co., J. Kamerlander; A. C. 
Becken & Co. G. F. Krown; American 
Optical Co., F. Kreissl; Peacock-Albers, H. 
Albers; Wexler Bros., E. Lenke; S. B. 
Slater Co., Wm. Spangler, and Goldsmith 
Bros. Smelting & Refining Co.  F. 
Schmidt. 

The standing of the teams after their first 
series of games are as follows: Wexler 
sros., won 3 from Norris, Alister-Ball Co.; 
Peacock-Albers won 3 from the American 
Optical Co.; Goldsmith Bros. Smelting & 
Refining Co. won 2 and lost 1; S. B. Slater 
won 1 and lost 2. 

Teams representing A. C. Becken Co. and 
Otto Young & Co. did not play last eve- 
ning, -but will play their series on Wednes- 
day of this week before the teams play their 
regular series. 








Bankruptcy Schedules Filed by Schultz, 
Goldman, Ine., New York, Show Liabili- 
ties of $88,355 and Assets of $8,752 
The firm of Schultz, Goldman, Inc., deal- 
ers in jewelry, 71 Nassau St., New York, 
against which bankruptcy proceedings were 
instituted on March 20, last, filed schedules 
in the United States District Court last Sat- 
.urday, listing the liabilities at $88,355 and 
the assets at $8,752. The firm owes, ac- 
cording to the schedules, for secured claims 
$1,600 and unsecured claims $86,755. Among 
the assets are listed bills, promissory notes 
and securities, $7,507; machinery, tools, etc., 
$500; and debts due on open accounts, $745. 

Among the largest unsecured creditors 
are: R. A. Breidenbach, $2,414; Brod & 
Co., $1,602; Cohen & McDonnell, $14,000; 
Delahy & Astor, Inc., $3,403; Finkelstein 
Bros., $3,326; J. & H. Flyer, $1,470; J. 
Freudenheim & Son, $1,677; A. Goldwasser, 
$455; L. Halperin, $303; Leo Hauser, $812; 
Hewitt & Co., $731; Moise Hirsch, Inc., 
$880; A. S. Herschberg, $2,114; Sol Katz- 
man, $796; L. Koppel, $394; I. Levinson & 
Co., $433; I. Levitan, $920; Lowenstein, 
Sandler & Siegel, $256; Julius _Mamluck, 
$5,940; Marchand Bros. & Co., $4,651; I. J. 
Mayer, $621; Modern Ring Co., $284; Na- 
tional Smelting & Refining Co., $580; M. S. 
Nelkin, $327; Novoross & Glassman, $360; 
H. Z. & H. Oppenheimer, $1,833; J. Riskin, 
$600; J. Romeo, $321; B. M. Ross, $453; 
Schlessinger & Krauss, $990; Seidner & Ja- 
cobs, $476; R. Sluyter, $530; Standard 
Jewelry Co., $253; Sunset Watch Case Co., 
$360; R. Suderov, $4,202; Henry Schwenn, 
$1,912; Schless Harwood Co., $19,589; Ja- 
cob Wax, $251: James A. Flanigan, $350; 
A. Haiter, $1,951, and Moe Lenkowsky, 
$1,281. 








C. Tarlton, Selma, N. C., reported to the 
Jewelers Security Alliance recently that his 
store was visited by a sneak thief who stole 
valuables worth about $15. 
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DEATH OF HENRY WILLIAMS 





Head of Providence Manufacturing Jewelry 
Concern Passes. Away in His 
77th Year 


ProvipeNce, R. I., Sept. 12—A_ large 
number of members of the manufacturing 
jewelry industry, members of the Knights 
of Honor, and yachtsmen of this vicinity 
attended the funeral last week of Henry 
Williams, senior member of the manufac- 
turing jewelry concern of Henry Williams 
& Son, 54 Page St., this city. 

Mr. Williams was in his 77th year, having 
been born in’ Providence, May 29, 1849, and 
received an education in the public schools, 
but at the age of 11 years he was forced to 
go to work, and in 1860 accepted a job in 
the shop of Fessenden & Co., silversmiths. 

After a few months he apprenticed him- 

self to the old firm of Sackett & Davis, 
where he remained three years and four 
months. After leaving the employ of Sack- 
ett & Davis he obtained a wide experience 
in the factories of William Smith & Co., 
Potter & Buffinton, J. W. Henry, H. A. & 
G. M. Church, Waite, Smith & Co. and 
other prominent concerns of their day, until 
1883, when he established himself in the 
manufacturing jewelry business at 102 
Friendship St. From there he removed to 
the Penholder building, corner Dorrance and 
Friendship Sts. After various locations he 
finally took the present plant. 
. Deceased is survived by his widow, Mrs. 
Georgia A. (Burdick) Williams, whom he 
married April 5, 1889. He was a member 
of Harmony Lodge, No. 2987, Knights of 
Honor, and was a member of the Corinthian 
Yacht Club. ‘He was an enthusiastic yachts- 
man and owner of the sloop-yacht Bertha, 
winner of numerous cups and prizes in the 
Narragansett Bay regattas. 


me 
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Brazil Considering a New Law Covering 
Diamond Mining in Bahia 


To permit companies with large capital 
to exploit by improved methods the diamond 
lands of Bahia, Brazil, a law making radical 
changes in the State’s mining code now 
is under discussion, reports Consul Homer 
3rett to the Department of Commerce. 

Consul Brett advised that buying of 
miner’s black diamonds was less eager dur- 
ing August but that there was no ap- 
preciable weakening in prices. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Sept. 12, 1925 
The U. S. Assay Office reports: 
$638,829.90 


Gold bars exchanged for gold coin.. 


Gold bars paid depositors..........- 93,880.74 
TO ick itcwndcnceeionenanas $732,710.64 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
ee LP Er rr er $210,456.35 
Sembee - FF = siaisase enapoddaaeun 96,398.81 
Se TO iia Keates weneewune 107,831.50 
Senteminet 280 x cicstccccancceut anes 147,431.07 
Sante 2 a vapid cccceswnee onus 76,712.17 

VO ri iidg i tasvatdadeoceeeues $638,829.90 
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Great Convention of Jewelry Trade Opens at 


Richmond With Large Attendance 


Over Five Hundred Registered When Session Starts Tuesday Morning With Welcome by 
Governor of Virginia, Mayor of Richmond and Others—Response by T. L. Combs Followed 
by Address of President Brotherly—Sessions to Continue Until Friday Afternoon 
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Ricumonp, Va., Sept. 15.—The 20th an- 
nual convention of the American National 
Retail Jewelers’ Association got under way 
today in the auditorium of the Jefferson 
hotel with more than 500 registered from 
practically all parts of the country in at- 
tendance. The hotel, built by the late Major 
Lewis Ginter, millionaire cigarette manufac- 
turer of Richmond in 1895 as a memorial to 
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HON. E. LEE TRINKLE, GOVERNOR OF VIRGINIA, 
WHO WELCOMED THE DELEGATES 


Thomas Jefferson, is splendidly adapted 
to convention purposes. It is equipped 
with spacious lobby convenient to the conven- 
tion hall, which is located in the southwest 
corner of the building on the mezzanine 
floor. Scores of big conventions like the 
one now in session have been held in the 
hotel since it was built in 1895. Once before 
the national convention of the jewelers met 
at the same hotel. That was in 1911. Not 
a few of those attending the present meet- 
ing recalled pleasant recollections of the 
previous convention, which they also 
attended. 

The auditorium is provided with a large 
elevated rostrum with tables and seats for 
the executive officers. This gives officers 
and speakers a clear view of the entire hall 
and greatly facilitates the execution of busi- 
ness. There are two double doors, one on 
each side facing the Main St. entrance, These 
provide ample space for entrance and exit. 

The hall is reached either by stairway 
from the lobby or from the balcony over- 


looking the lobby, which is located on the 
same floor as the Hall. 

A few delegates arrived as early as Satur- 
day, and by Monday evening they were ar- 
riving on every incoming train. A committee 
of local jewelers was on hand to greet them 
and make them feel thoroughly at home. 
Heading the committee was Sol M. 
Schwarzschild, of Schwarzschild Bros., who 
is president of the 24-Karat Club of Rich- 
mond. Others on the committee were A. F. 
Jahnke, D. E. Lumsden and C. Fred Kohler. 

A reception committee to greet wives and 
daughters of the delegates was headed by 
Mrs. Fred H. Powell, whose husband is a 
member of the firm of Schwarzschild Bros. 
and is also prominent in municipal affairs, 
being president of Common Council. A 
number of local women served on this com- 
mittee with her. 

The local committee on arrangements con- 
sisted of E. C. Kohler, chairman; J. J. 
Yarbrough, Milton Meyer, Vernon Spott, 
George Scheer, FE. C. Cocke, Henry 
Schwarzschild, C. F. Stoler, J. F. Kohler, 
II, Fred Schaaf and Morris Lutto. 

Mr. Lutto was also chairman of the regis- 
tration committee. 

Prominent among the speakers who are 
to appear before the convention were: 
Malcolm P. McNair, of the Harvard 
Bureau of Business Research, Cambridge, 
Mass.; Ralph Roessler, Marion, Ind., chair- 
man of the special tax excess elimination 
committee of the association; P. J. Coffey, 
Newark, N. J., chairman of the National 
Jewelers’ Publicity Association; John J. 
3owman, of the Horological Institute of 
America; H. R. Latowsky, of the National 
Cash Register Co., Dayton, O.; Charles A. 
Hammerstrom, New York; Frank Watts, 
New York editor; William R. Cooper, 
Minneapolis, president of the National 
Wholesale Jewelers Association, and Ellis 
Gifford, Fall River, Mass. 

The exhibits of jewelry and gems of a 
value estimated by the local papers at many 
millions, are conceded to be the handsom- 
est of their kind ever revealed in this State. 
These are displayed throughout the Palm 
room of the Jefferson as well as other sec- 
tions of the hotel. 

In celebration of the occasion, practically 
all the important jewelry firms in the city 
have special window displays. In a window 
of Schwarzschild Bros., at 2d and Broad 
Sts. there is a $15,000 display, exhibiting 
a new Parisian gown, full size; many minia- 
ture models, table mats and runners, and a 
variety of novelties fashioned in gold and 
silver mesh. 

It is planned to put on a fashion show 


one evening during the convention with 
living models, handsomely gowned and ¢&. 
hibiting the latest styles and jewelry, ; 
EXECUTIVE COMMITTEE MEETING 

At the executive committee meeting Mop- 
day night the Board approved the raising 
of funds for continuation of research work 
Plans of the National Jewelers’ Publicity 
Association to make a campaign for funds 
needed were also ratified and endorsed, The 
committee also endorsed the plan for con- 
tinuation of the fight for excise tax elimi- 
nation, Other business for consideration of 
the committee will be taken up at the meet- 
ing Friday, it was announced. 

Opening Session 

CoNVENTION HALL, Hotel Jefferson, Sept. 
15.—The great convention was called to or- 
der at 10:15 a. m. (Standard Time), with 
music. With Miss Nash at the piano, the 





MAYOR J. FULMER BRIGHT OF RICHMOND, W HO 
ALSO GREETED THE JEWELERS 


delegates sang “America,” led by Joe Mazer 
After the invocation by the Rev. Solon B 
Cousins, of the Second Baptist Church, W. 
T. Dabney, business manager of the Cham- 
ber of Commerce, introduced J. Scott Par- 
rish, president, who, in turn, introduced 
Governor Trinkle of Virginia. i 
Governor Trinkle had been escorted m® 
the hall by Sol M. Schwarzschild, president 
Richmond 24-Karat Club. President Hest: 
bry, of the Virginia Retail Jewelers Ass 
ciation, greeted the governor and intr 
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him to President Brotherly and some of the 
other national officers before he mounted the 
rostrum. 7 ‘ 

The governor’s greeting to the jewelers 
was most cordial and he complimented them 
on opening their proceedings with a patriotic 
gong. Both he and the Hon. J. Fulmer 
Bright, who followed him, extended a hearty 
welcome to the delegates, giving assurance 
that the city of Richmond, as well as the 
State. of Virginia, was glad of the oppor- 
tunity to have the national organization 
meeting again in Virginia. 

Governor Trinkle urged the more exten- 
sive use of jewelry by the public and was 
backed up in this by Mayor Bright. The 
governor provoked laughter when he won- 
dered what would happen to the pockets of 
Richmonders after women of their families 
had viewed the splendid and costly array of 
gems and jewels on display in the exhibit 
booths. 

Following the governor’s address, Presi- 
dent Brotherly introduced Harry V. Cole, 
president Richmond Retail Merchants’ Asso- 
ciation, who extended invitation for all visi- 
tors to visit the retail stores. Mr. Cole in- 
troduced Mayor Bright, who extended a 
welcome on behalf of the city, reciting busi- 
ness and civic history of the city, naming 
historical points dnd their significance to 
American history. Joe Mazer again led in 
singing “We Have Met in Virginia” and 
other songs especially prepared for the con- 
vention, 

President Brotherly then introduced Leo 
Henebry, president of the Virginia jewelers, 
who welcomed all on behalf of jewelers of 
the State. Mr. Henebry had just been re- 
elected on the previous day president of the 
State association and was greeted warmly 
by all the delegates. 

The convention sang, to the tune of “Love 
Me and the World Is Mine,” “Jewelry Is a 
Necessity; It Can’t Be Called a Luxury; I 
Can’t Ask Folks to Wear It Unless It Is 
Worn By Me.” 

After the addresses of welcome had been 
concluded, Tinley L. Combs, of Omaha, 
Nebr. past president of the national asso- 
ciation, responded for the jewelers in his 
own inimitable way that took the hall by 
storm. He spoke for about 15 minutes, be- 
ginning at 11:15, and every word was 
listened to. He said: 


RESPONSE OF TINLEY L. COMBS 


President Brotherly, Ladies and Gentlemen 
His Excellency Governor Trinkle 
His Honor Mayor Bright 
His Roval Highness, President Henebry:— 


You were, all of you, most gracious with your 
welcomes and as I stand kere this morning to 
answer them, my mind runs back 15 years to the 
time we were holding our convention in Detroit. 
Pittsburgh was after the next convention with 
every kind of inducement, literature, propaganda, 
Presidential candidate, and advance badges. We 
were all thorcughly sold on Pittsburgh, wearing her 
badge, and anxious to settle it by vote, but just 
se the ballot was called for, your cunning 
feilow-townsman and our highly respected fellow 
jeweler, Mr. Jahnke, got the floor and asked the 
a of introducing his fellow citizen and 
a of Commerce representative, Mr. Dabney, 
sp lh ¢ had brought all the way from Richmond 

Invite ug to come down there. Most everybody 
= gun 2 bit, but of course Mr. Jahnke’s request 
ae granted and Mr. Dabney was appropriately in- 

one to all we “Pittsburghers.” 

Pn the way that man Dabney’s equatorial 
script nap vividly picturesque powers of de- 
a on kidnapped that convention from Pittsburgh 

something scandalous. No wonder he holds 
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his job down here. He lavishly and temptatiously 
described everything that grows ’neath Southern 
Suns—everything from red-hearted, juicy water- 
melons on a steamboat trip dewn the James River 
to the Battle fields and Historic events that meas- 
ured the mankood and cemented the Brotherhood 
of this great land of ours. Then he described in 
minutest detail the ingredients (and effects) of a 
well-baianced Southern Mint Julep that created in 
all of us an undying desire and taste that made 
us wipe cur lips.—and then those Aunt Jemima 
flapjacks all swimming in syrup gave us another 
appetite. And then, to cap the climax, he described 
the grace and) generosity of the Southern ladies and 
the wond’rous charm and heauty of the world famed 
Southern maidens. 

All this and more he told us was included in the 
Southern hospitality that awaited our coming to 
Richmond. Well, it was so masterfully and fetch- 
ingly done that we voted, almost unanimously, to 
come to Richmond. We came and you all proved 
the truth of his claims and treated us so royally 





T. L. COMBS, WHO RESPONDED TO THE ADDRESS 
OF WELCOME 


ard we enjoyed you and ourselves so well that we 
are here teday as proof that Richmond hospitality 
was the inspiration for that famous cartooned say- 
ing ‘‘They always come back for more.” 
President Brotherly will have to explain to those 
here the reason for having mie respond to these 
magnificent addresses of welcome very much a3 
a man in our town explained about his automobile. 
When asked about what kind he had, he said, 
“An Ash car.” What kind is that? He said, “A 
used Coal,’’ and, so folks, even if I am a used 
Past President, I am most happy to be here again, 
Our Genial Hosts, and tell you folks of Old Virginia 
that we accept your welcome in the fulness of its 
meaning and we are here to have fun with you 
as well as to work out our business problems. 
Fourteen years ago, it was my honor and delight 
to answer the welcomes given us then and while 
I do not, and perhaps it’s well none of us do, 
remember what I said then, yet all of us who came 
then certainly do remember the warmth of welcomes 
you gave us when we were here before and the fun 


‘we had with you and the inspiration you gave for 


our Convention work. It was a joy to be in Old 
Virginia then and it is even more so to be here again 
today. We’re a bit older and, I think, a bit more 
appreciative of welcomes and hospitality, especially 
when we know it’s the genuine Richmond kind, so 
we’re kere with our eyes, ears, minds and hearts 
and even our arms open—ready for anything you 
propose or anything ‘‘Napoleon Bonaparte” offers. 

We have again brought to your doors jewelry 
folks from all parts of the land. Smart ones from 
the big towns and smarter ones from the villages. 
Yankees from up in Yankeeland, sober, serious and 
slaving souls from the highlands and the valleys, 
Hustlers and “hard ups’ from almost everywhere 
else, including your own dear southland and even 
the far west coast land which never before knew a 
successful competitor in climate, ocean beach 
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luxuries, and real estate booms until your astute 
neighbor down here “messed up the parade” by 
passing the non-inheritance tax law and thereby 
started the real estate skyrocket show. 

No craft ever entered your gates that is more 
devoted to the high standard of its calling than 
ours. No craftsmen are more honored in their 
community or render a more confiding and ethical 
service to the public than the one you have just 
welcomed. No product of craftsmanship is more 
accreditably known or coveted,—traditionally, than 
ours and yet the evolutionary elements of the recent 
years have distorted the distribution and endangered 
the standards and, emoluments of our products. 
Petty and powerful pilferers in evetything that was 
once. the acknowledged business of the jeweler, has 
cut our anchorages in so many places, that we 
are somewhat wondering today whether we are still 
jewelers selling jewelry, or jockeys riding the 
horses of our inheritance, or just jokes because so 
many folks just talk about us and then buy from 
the 10c store or some other side line store, or 
worse than all else, an automobile. 


The automobile is the Jinx of the day 
But in spite of its blight, it’s here to stay 
And the toll of every business must pay its way. 


Our dear old sainted friend, Colonel Shepherd, 
used to tell about visiting a jeweler in a small town 
who complained that everybody was dabbling in 
jewelry, and, to prove it, showed him that of the 
seven or eight stores in his block all but one was 
selling some kind of jewelry—that one store was the 
Butcher shop and he told the Colonel that he 
expected to come down some morning and find rings 
on the weinerwursts and bracelets on the sausages. 

As I thought of this convention and of what we 
have all suffered since the last convention I attended, 
I wished so much for dear old Colonel Shepherd 
again among us with his comforting philosophy, 
poetic words of wisdom and description and I just 
thought that he would sum up the unscrambling 
post war period of heart rending, pocket picking, 
side stepping existences, in this kind of a “‘jingle.” 


We’ve paid our dues to the taxing crew 
For the war of long ago, 

And what Uncle Sam didn’t take the Landlord did 
Till we had no dough to show. 


Our creditors down East got all our “yeast” 
So we -couldn’t raise even ‘‘foam.” 

And when the buyers quit, it “shot” our grit 
And almost wrecked our dome. 


Then the Banker spoke and it w’ant no joke 
For his “loaning”? nerve was gone. 
When he saw the business going west 
He “called” and said, ‘‘Come on.” 


But life’s still ours and hope’s reviving 
Badly dented on we go. 

We'll use the ax on the nuisance tax 
And fight for a fairer business “show.” 


Everybody who knows or cares anything about 
business and its safety knows that the old ship of 
Commerce has been riding a rough sea and has 
been leaking badly for three or four years—many 
of our crew have fallen over-board and gone be- 
yond rescue, while others are still mighty “sea’”’ sick. 


‘Mental dementia has made right thinking and wise 


acting very difficult. Man made power has throttled 
us with taxation and depression and, by the same 
token, giving permission to gamble with Nature’s 
blessings and industry’s products, has taken fatal 
toll from every legitimate business—not the least 
of which is our own. 

It is pitiful to think that the laws and liberties 
of cur land make it necessary for so much of good 
humanity to suffer and succumb to the whims and 
caprices of the gamblers and law breakers, but since 
that unwholesome condition must be endured until 
it can be cured, it behooves us, as a craft, to con- 
centrate our energies on self-preservation and self 
help and it’s no secret that we are here in Richmond 
now to find out more about how to stop the leaks 
in business, know each other better, and paint in 
the high lights of the future. That’s just what 
we’re going to do at this convention for I believe 
the great valley of distress is behind us, we are 
climbing the grade again and the rainbow is in 
sight. The Lord has blessed us this year as he 
did the little Mother who was wheeling the carriage 
with a tiny baby in each end of it. Her Pastor 
met her and peered into the buggy. “Are they 
twins?” he asked. ‘Yes sir,” she proudly said. 
“Well, the Lerd surely smiled on you,” and he 
smiled. She said, “I think he laughed out Joud.” 

And, so I think the Lord has smiled on us—yes, 
he has laughed out loud—with abundant crops and 
improved markets, and I imagine he is doing it to 
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reward and praise those who have “stuck” it out, 
lived through it, and are here to talk it over. 

Let me say to yeu, Our Friendly Hosts, that 
with the words of your cordial welcomes ringing in 
our ears and the impress of your fine hospitality 
clinging to our heartstrings, our work and play 
will be happy and gay and I hope we may accom- 
plish that which will remove much of the cause 
of complaint end dismay and restore the song to 
our lips for 


We have a future structure 
Te build beth broad and safe: 

That will house our Art and Industry 
And shield them from the knave. 

So we will build it strong with nails of gold 
That clinch but do not rust; and 

Brighter grow with =ge. 


The first real business of the convention 
was the address of the national president, 
Conrad J. Brotherly, which began at 11:30, 
and which was in reality an annual report, 
giving a review of the work done by and 
an outline of the policies of the American 
National Retail Jewelers’ Association. Mr. 
Brotherly said: 


PRESIDENT BROTHERLY’S ADDRESS 


Gentlemen: 

This is the 20th Annual Convention of the 
American National Retail Jewelers Association, the 
completion of two successful decades of the or- 
ganization’s history, and I count it a privilege and 
honor to come here and greet all of you who have 
made the pilgrimage to Richmond, so that together 
we may participate in the occasion. 

We need only to review the events of the past 
20 years to realize how far we, as retail jewelers, 
have progressed. The need for an association having 
been established, andthe organization having been 
actually started, the able pioneers in this important 
work bore upon their shoulders the burdens of 
strengthening the association, both in membership 
and by the creation of firm, substantial policies that 
could be carried out by their successors in the years 
to come. With the changes in each administration, 
there have arisen new and fresh problems that have 
had to be met, and as human nature is often slow 
to improve itself, there are still a number of the 
older questions that have as yet remained un- 
answered. We have come to this convention to 
devote a large part of our time to reviewing our 
economic situation as each of us is affected by 
it in our individual business, and in our several 
collective state associations. 

IN TER-TRADE CooPERATION 

Not the least important among our steps of ad- 
vancement are the better trade relations that have 
grown up between the retailer, wholesaler, manu- 
facturer and importer. During my term of office 
I have met everywhere with treatment from men 
in other branches of the industry that is all the 
more appreciated by me because of its genuinity, 
its cordiality, and its apparent foundation on the 
belief that a closer trade harmony must exist if 
we are all to accomplish real, satisfactory results. 

From all present indications, it is not too much 
to assume that the day will soon come when greater 
cooperation between the retailing, manufacturing, 
wholesaling and importing branches of the trade will 
produce a new era of progress and prosperity that 
can be achieved in no other way. 

It is gratifying to report to you that a new step 
forward has been taken by the formation of what 
is known as the Jewelry Trade Council, composed 
of men in all branches of the industry, whose duty 
it is to study and endeavor to eliminate, the major 
problems that most concern our methods of pro- 
duction and distribution. This Council, on which 
the A. N. R. J. A. is represented, has not as yet 
had an opportunity to function, because it was only 
brought together just before the summer vacation 
period. But it is expected that it will get together 
shortly after this conventtion and begin to make 
plans for the very important work that lies within 
its scope. 

CONVENTIONS 


CoorRDINATION OF STATE 


There is one special thing I have noticed, par- 
ticularly during the past year, and that is the 
necessity for harmonizing the activities of the state 
and national associations to a degree where those 
movements designed for the benefit of our members 
are carried out with more uniformity throughout the 
country. One way in which this can be done is for 
the territorial State association officers, immediately 
following this convention, to get together and 
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arrange their state convention dates so that each 
convention will occur within a few days of the 
other. An early settlement of this question will 
enable each Regional Vice President to arrange his 
schedule so that every state may have a national 
representative at its meeting. Practically ‘every 
state has received such representation this past year, 
but the convention dates were not always fixed 
sufficiently in advance, and some of our Regional 
Vice Presidents were greatly handicapped thereby. 
We trust that all will recognize the advantage of 
better cooperation in this respect. 
NATIONAL PUBLICITY 

At Saint Louis last year, the convention placed 
the national association under an obligation to raise 
the retailers’ quota of the necessary funds needed 
by the National Jewelers Publicity Association. This 
was done in the form of a Resolution, which was 
passed by those present, and which entailed the 
instigation of a nation-wide campaign in order to 
clean up the matter as soon as possible. Our 


Executive Committee has been thoroughly sold on 
the subject of national publicity, believing that it 





CONRAD J. BROTHERLY, PRESIDENT OF THE 
AMERICAN NATIONAL RETAIL JEWELERS’ 


ASSOCIATION 
is the only remedy for the stimulation of sales 
within the retail jewelry industry. 

I feel that everyone here has had an opportunity 
to realize that business today is a matter: of com- 
petition for the public’s dollars, and it is the industry 
which keeps its wares constantly before the public 
that attains the greatest sales. This cannot be too 
strongly emphasized, especially in view of the figures 
for 1924 that will be reported at this convention 
by a representative of the Harvard Bureau of 
Business Research. 

Our Association has for many years devoted the 
greater portion of its activities toward the develop- 
ment of research and merchandising, with all the 
various details that each of these subjects involves. 
We have laid great stress on the following: 

Securing thorough and truthful facts about 
the retail jewelry industry, through the efforts 
of the Harvard Bureau of Business Research. 

Formulating and advocating the installation 
of standardized bookkeeping systems. 

The improvement of 
terior displays. 


window and _store-in- 

— . . , : 

The selection of advantageous store locations. 

The budgeting of buying and selling expenses. 

The improvement in text and frequency of 
local advertising. 

The necessity of stocking only those items 
for which there is a reasonable demand. 

The importance of maintaining good credit 
by discounting bills promptly. 

The study of local and national business con- 
ditions, for the purpose of determining supply 
and demand. 

The practice of the highest type of business 
ethics, and other subjects too numerous to 
mention, 
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These have all been done for the 
educating the retail jeweler to become 
more modern merchandiser. There 
to ve done along these lines, and we cannot afford 
to relinquish our efforts to improve the conde 
that exist in our branch of the industry. All of 
these however, while extremely important. “ 
sary, are of help to us only as they 
out the immediate problems that ex 
industry itself. They all lead up, in the final 
analysis, to our main purpose, namely, the S€curin 
of a greater volume of business from the public 
We have done nothing in this respect, and we find 
today that other industries which appeal directly and 
constantly to the public, are obtaining a much Breater 
share of the family dollar than the jewelry industr 
is able under present methods, to secure. ' 

We are living in-a new age of industrial com. 
petition, and we cannot escape the compulsion to 
think about it and all that it entails if our industry 
is to progress, and to occupy its proper place jp 
this commercial era. The jewelry industry must 
now adopt the same tactics that are utilized “ 
other industries, and go out to the public in full 
force, and make a determined bid for increased 
patronage. 


PUrpose of 
a better and 
‘S much more 


int and neces. 
serve to point 
ist within the 


As jewelers, we must devote our time and efforts 
to making the retail jewelry store a wider and 
freer channel of distribution. This will] help to 
reduce the numerous retail outlets through which 
our products--that were formerly confined to the 
retail jewelry store—now reach the public. And 
it will help to restore the retail jewelry establish. 
ment to its once active dominance as the logical 
distributor of our wares. 

We cannot afford to sit idly by and wait for 
business to cume to us, because it will go to those 
channels that best demonstrate their ability to at. 
tract it. 

Regardless of what else we may do to improve 
our condition, we will fail in our main purpose if 
we do not create a greater desire for our products 
on the part of the public. I am convinced beyond 
a doubt that national publicity is the one and only 
effective method of arousing this desire, and making 
the public jewelry conscious. The sooner we make 
it an accomplished fact, the sooner our industry 
will be restored to a prosperous condition. 

In January of this year, we started a campaign 
to raise the retailers’ quota of the funds needed for 
national publicity. As the campaign developed, we 
found the majority of jewelers of the country were 
most receptive to the idea of publicity; the topic 
has been introduced and. explained at almost every 
convention. Owing to the limited amount of funds 
on hand, the Publicity Association has had to pro- 
ceed cautiously in its expenditures, but it had done 
some very commendable work for the retailer, 
nevertheless. 

We found after a short time that although State 
chairmen had been appointed in practically every 
state, there was difficulty in raising the fund, be 
cause voluntary local chairmen could not be found 
in sufficient number to devote the necessary time 
to the task. 

Therefore, the past four months have been spent 
in not only revising the plan for soliciting pledges, 
but for carrying on an extensive program of 
national publicity that is second to none in kind 
or scope among the great industrial publicity move- 
ments of the United States. 

The first samples of this work are on display 
at the booth occupied by the National Jewelers 
Publicity Association. You are all urged to se 
them and study them, because they are the fore- 
runners of a gractical method that has been devise 
for rehabilitating our business, not alone in the 
retail stores, but throughout the several branches of 
the industry. 

The new program adopted by the National 
Jewelers Publicity Association includes the e 
gaging of a highly efficient and successful organize 
tion which has raised many similar funds—among 
others, one-and-a-half million dollars for the florists. 
From now on the soliciting will be assumed by this 
organization, under the direction of the National 
Jewelers Publicity Association, which in my opinion 
will be positively successful. 

We are going to hear from a man, unnamed of 
our program, who is giving the benefit of his 
brains and ability to the jewelry industry in the 
firm belief that national publicity will accomplish 
for us what it has accomplished for other industries 
he has helped to attain marked success. This 
gentleman will outline his plans adopted for raising 
funds in all branches of the trade. He has bees 
engaged as Campaign Counsel by the National Pub- 
licity Association. He will talk to us during # 
part of that period which has been set aside for 
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Mr P. J. offey’s address tomorrow morning. 
Everyone ‘ts urged to be present and to listen care- 
wer 

fully to his remarks. 


Tax ELIMINATION 

Ralph Roessler will outline his Committee’s plans 
for securing the entire elimination of the excise 
x. I do not believe there is a member of this 
association, nor a jeweler outside of it, who has 
om been largely benefitted by the partial reduction 
that was obt ined last year. I believe every retail 
‘weler in the country has a sense of appreciation 
v7 what an organization such as ours can do for 
him when it comes to removing burdens that he is 
ynable to lift from his own shoulders. I think 
every jeweler should feel a sense of gratitude 
toward this organization for this one feature of its 
work alone, in effecting such a great saving. 

We have carried on this fight for remedial tax 
legislation for almost two years, and we have con- 
fdence that the Administration and the members of 
Congress will realize the handicap under which 
retail jewelers have heen trying to do business in 
competition with other lines that are not taxed. 
We hope that when the 1926 National conventtion 
arrives, We will be able to report to our members 
that the tax has been entirely eliminated, and that 
ye have all been freed of a most iniquitous burden. 


RESEARCH 


The excellent results obtained by the Harvard 
Bureau of Business Research during the past six 
years, have proven of inestimable value to our 
Association and its members, as well as to other 
branches of the industry. It should be understood 
that whatever success we have had in securing tax 
diminatior. has been, and in the future will be, 
fundamentally due to the compilation of figures by 
the Bureau, which is a disinterested statistical 
agent of unquestionable reputation and standing. 
In addition to this, the Harvard figures have 
enabled us to ebtain cooperation from manufac- 
turers and wholesalers who have been inclined at 
times to place re-sale prices on their merchandise 
at such figures that the retail jeweler would not 
have been able to secure a reasonable profit above 
his cost of doing business. 

It was possible to submit data relative to our 
overhead, the authenticity of which could not be 
doubted, and which was a revelation to the other 
branches of our industry. In many other ways 
this research work has been of prime importance 
to our organization. 

We have now reached the point where the funds 
contributed in 1918, 1919, and 1920 by retailers, 
wholesalers, manufacturers and importers, have be- 
came exhausted. It is very essential that we 
should continue with this research work, and I am 
glad to report that our executive committee has 
authorized its continuance. We shall have to raise 
the necessary funds with which to support it for 
a number of years at least until the jewelry in- 
dustry as a whole has perfected its methods of 
production. Distribution to the point where all 
concerned can operate together with a_ greater 
degree of efficiency and a more equal degree of 
profit. 

MEMEFRSHIP 


Owing to the fact that Walter Mellor has been 
affliated with the Wholesale jewelry industry, we 
have heen unable to utilize his services as Field 
Secretary during this past year. I feel, however, 
that notwithstanding the lack of his help, the mem- 
hership of the association could be practically 
doubled if our state and national officers would 
make a concerted attempt te urge desirable retail 
jewelers to join the organization. The national 
and State organizations are all doing constructive 
work for all the retail jewelers of the country, and 
have proven that association work is of great help 
'o the individual. I hope it will be possible during 
the coming year, for the state officers to add many 
new names to their membership lists. It would 
seem that in view of our record of accomplish- 
ments, many new members could be had for the 
mere asking, 

PRE-CONVENTION BULLETIN 
Pe the 27th of August, 5000 copies of the Pre- 
onvention issue of the A. N. R. J. A. Bulletin 
were mailed tc: members of our association through- 
out the country. At this point I would like to 
publicly thank all the advertisers who have helped 
thi PPort and make possible, the publication of 
aa which marked our first departure 
€ usual form of our monthly paper. 


NFED FoR COOPERATION 


at need of the day is for cooperation in its 
reed Sense, and I believe that such continued co- 
‘on within this asscciation will place the retail 
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jewelry industry on a firmer and more substantial 
basis than it has ever occupied. I, personally, am 
very far from satisfied with the position it occupies 
at present. 

Ccnsidering the fact that we are dealing in the 
finest things in creation—the precious stones and 
precious metals—that our wares outrank all others 
in intrinsic value—that they also outrank all others 
as a medium through which the finest sentiments 
of the human race are enduringly expressed and 
perpetuated—-it is to me, then, astounding that in- 
dustries which cannot lay claim to any such ad- 
vantages should have so far outstripped us. 

It seems to me that these very advantages have 
operated to our disadvantage, because they have 
made us feel so secure in our position that we 
have neglected our opportunities, and have failed 
to progress with the times and the changing methods 
of merchandising. 

We are somewhat like a child of noble birth who 
makes a failure of life, because its many ad- 
vantages removed the urge of necessity, while the 
child of plebian birth often rises to eminence be- 
cause of the very obstacles it had to overcome. 

We should have less trouble than other industries 
in making the public desire our products, and 
should experience less difficulty than they in chang- 
ing our market from a seller’s market to a buyer’s 
market. 

If they, in other industries, can create a desire 
on the part of women to wear furs in the Summer 
time and straw hats in the Winter time, there is 
something wrong with us if so great a number do 
not wear jewelry at any time. 


THE JEWELER Must WEAR JEWELRY 


While we are on this subject, I feel that I would 
he derelict in my duty if I did not make use of this 
opportunity to again call attention to the fact that 
many persons do not wear jewelry today because 
<o many people connected with the jewelry industry 
—and who consequently should set a better example 
—do not wear it themselves. 

If we consider the vast number of individuals 
directly or indirectly connected with cur industry 
who de not wear jewelry, we can readily imagine 
the psychological effect of such neglect upon the 
public. 

1 find that the furniture dealer has nice furniture 
in his home; the clothier wears good clothes; the 
furrier’s wife wears fine furs, and the haberdasher 
the latest in men’s furnishings. But the jeweler 
who expects people to wear jewelry, too often 
wears none himself, and permits the ladies of his 
family to adorn themselves with glass beads rather 
than real jewelry. 

Here is an instance where cooperation is badly 
needed to remedy the existing. situation. After all, 
the personal demonstration of the products one sells 
lies in the A B Cs of business, and I sincerely 
trust the very near future will witness a material 
improvement in this condition. 

In submitting this report, I do so with the knowl- 
edge that it is all too brief to cover thoroughly 
everything our association has done, and the many 
things which it must do in the future. I also have 
a keen sense of appreciation of the possibilities that 
lie before us if we could all be induced to devote 
a portion of our time and effort toward the further- 
ance of our industry. 

Every member of this association should feel that 
he is an integral and important factor that ought 
to play an active part in the advancement of our 
craft. When we speak of cooperation, we mean 
unified cooperation, which embraces, or should em- 
brace, every person who is qualified. to join our 
ranks. We cannot accomplish the best results by 
leaving all of the burdens to be carried by the 
minority, composed of officers and committeemen. 
These men stand in urgent need of all the individual 
support and encouragement that can be rendered 
to them if each member is to secure the benefits 
of their labors. 

My term as President of the American National 
Retail Jewelers Association has been instructive, 
educational, and pleasant, and I greatly appreciate 
the many manifestations of your good will toward 
me. 

The other members of the National Executive 
Committee, as well as those who serve on our 
several national committees, have each and every 
one done a great deal of unselfish, loyal, and un- 
tiring work for our industry, and they have at 
all times accorded me the utmnst whole-hearted 
ccoperation. It is impossible to adequately express 
my appreciation to them for their support, nor 
praise them too highly. 

The Regional Vice-l’residents especially, have 
sacrificed an unlimited amount of time from their 
businesses while engaged in association affairs. I 
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feel that this new form of organization is of great 
value to the national and state associations, as it” 
provides a closer bond of contact between all con- 
cerned, and facilitates the administration of all 
organizations involved. 

lt is my sincere hope that you will enjoy the 
entertainment features of this convention which 
the Richmend jewelers, proud in having us with 
them again after the lapse of a few years, have 
provided for us so beautifully. And I am sure that 


.in the years to come we will always look back upon 


this annual get-together meeting with lasting 
memories of pleasure, and time profitably spent. 

Following President Brotherly’s address, 
announcement of the afternoon entertain- 
ment program was made. 

All local jewelry stores were closed at 2 
p. M. for the afternoon. The registration 
had passed 600 at noon. Former President 
Hufnagel not in attendance on account of 
illness of his wife. , 

A full report of the convention will ap- 
pear in the next issue. 








- Coffee Pots and Biggins 


A SIMPLE clarifying explanation of the 

above utensils, so often confused one. 
for the other, is given by W. A. Young in 
his “Silver and Sheffield Plate Collector” 
(New York: Dodd, Mead & Co.). He 
Says: 

“These two vessels, intended for* the same 
purpose, are distinguishable partly by the 
shape of the body and more particularly by 
the spout, which, in the case of the biggin, | 
is little more than a lip, and put on the body 
opposite the handle. That also holds god: 
with the majority of late Georgian coffee 
pots with full spouts, but earlier examples 
had frequently the spout at an angle of 90 
degrees to the handle. Coffee was intro- 
duced into England a little before the Com-, 
monwealth, but the silver coffee pot is nearly 
a generation later. 

“The next stage was the introduction of 
the octagonal body, which was like the origi- . 
nal type, tapered and truncated. . The bellied 
body, with the. curved spout, began to be 
made in Queen Anne’s time, and the pattern : 
once established the elaboration of ornament 
was only a question of time. Obviously, 
piercing was not permissible, but nearly 
every other process was enlisted by coffee- 
pot makers in both the metals. It is a little 
difficult sometimes to decide whether a pot is 
a biggin or a jug for hot drinks, and a de- 
tail which may settle the question occurs 
just inside the lid, where, if there is any 
lodgment for the wire on which the straining 
bag was hung, it is safe to pronounce the 
piece a biggin.” 








The Department of Commerce calls atten- 
tion to the fact that many trade-marks 
registered under the Federal trade-mark act 
of February 20, 1905, effective April 1, 1905, 
are due to expire. The term of registra- 
tion under this act is 20 years. An appli- 
cation for renewal for the same term may 
be made at any time not more than six 
months prior to the expiration of the regis- 
tration period. If such application is not 
made, the registration will lapse. The 
failure to maintain registration of the trade- 
mark in the United States may perhaps re- 
sult in the loss of trade-mark rights in those - 
countries where the registration is made de- 
pendent upon registration in the home coun- 
iry. 
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A trade directory of 320 pages, 
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Virginia Jewelers Meet at Richmond 





seventeenth Annual Convention of the State Association Precedes National 
Gathering—Officers Re-elected, Resolutions Adopted and 
Other Business Transacted 
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RicHMOND, V'a., Sept. 14.—Preliminary to 
ye 20th annual convention of the American 
\ ‘ational Retail Jewelers’ Association, which 
“oes here tomorrow in the Jefferson Hotel, 
7th annual convention of the Virginia 
getail Jewelers’ Association was held at the 
one ‘hotel today, with some 30 or 
more jewelers from various parts of the 
State in attendance, President Leo F. Hene- 
+ of Roanoke, called the convention to 
“se and then proceeded to read his annual 


the ‘ 





LEO F, RE-ELECTED 


PRESIDENT 


HENEBRY, 


report. This was followed by the submis- 
sion of the report of O. F. Russow, secre- 
lary and treasurer, of Roanoke. After Mr. 
Russow had concluded his report, appoint- 
ment of committees on resolutions, auditing 
and nominations was’ announced. 

President Henebry told his address of 
the fight being waged for the elimination 
the excise tax. The appeal to members 
{the Virginia association for funds to help 
arn on this fight had met with very satis- 
‘actory results, he said. 





Secretary-treasurer Russow declared in his 
ewort that all indications point to the entire 
mination of the tax at the next session of 
“ngress. He said that Representative Clif- 
A. Woodrum, of his home district, had 
penance the tax a nuisance and had prom- 
— 1 to do all in his power at the forthcom- 
Mg session of Congress to have it eliminated. 
.. feport showed that the membership of 
N€ association numbers 114, with total paid 
member ship of 100, including new ap- 
ations which were ac ted upon favorably. 
“€ new members are: Tinsley Jewelry 
ms. Pflueger, enesilie: Moore & 
cg Schneers; Inc.. Norfolk; 
srown, Winchester; J. A. Lun- 

y : H. F. Turner J. Weinstein & Co.; T. 
Baptist : Terrell Bros., Richmond: W. E. 


» 


n 
v 
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_ 








Jacobs, Bedford. There is a cash balance in 
the treasury of the association of $225.94, 
the report showed. 

Committee appointments were announced 
as follows: 

Nominating- 
E. L. Smithers, 

Auditing—E. 
Mark E. Holt. 

Resolutions—D. E. 
Holt, W. E. Jacobs. 

The Nominating Committee reported in 
favor of all officers holding over for another 
year. This idea carried unanimously. 

In a resolution adopted, the association 
urged the national officers to continue their 
efforts toward complete elimination of the 
excise taxes now remaining on the jewelry 
business. These were described as unjust 
and un-American. In other resolutions 
adopted, the association (1) pledged whole- 
hearted support to the National Jewelers’ 
Publicity Association; (2) commended Na- 
tional President Brotherly for calling into 
conference representatives of the various 
trade associations with the idea of forming 
a trade council which shal! co-ordinate the 
work of the various associations; (3) re- 
quested national officers to obtain representa- 
tion, if possible, on the committee on plati- 
num stamping, with the idea of making it 
possible for the retailers’ views to obtain 
proper expression and representation before 
the committee; (4) endorsed National Jewel- 
ers’ Mutual Fire Insurance Co.; the Hor- 
ological Institute of America; the research 
work of Harvard University, and the group 
insurance plan as offered to the association 
by the Metropolitan Life Insurance Co. 

A committee composed of E.'C. Amos, O. 

Russow and M. A. Barbee was named to 
look into the question of house-to-house can- 
vassers and the policy of the government in 
selling jewelry through concessionnaires on 
the cost plus basis to officers and men in 
the several branches of the service, and to 
confer with the legislative committee of the 
naticnal association in regard to the ques- 
tions. In discussion of the house-to-house 
canvasser question, the majority opinion was 
that it was a hopeless task to undertake to 
solve this problem on account of court rul- 
ings upholding the practice. 

It was announced that an effort would be 
made at the next session of the legislature 
to enact a law that would put “fake” auc- 
tioneers out of the jewelry business in Vir- 
einia. Members of the association were 
urged to interview their Representatives and 
ask them to support the proposed measure. 

The act to curb dishonest auctions will 
be modeled after the Roanoke ordinance, 
which has been upheld by the State Supreme 
It imposes an annual non-transfer- 
tax of $1,000 and provides a 
for failure to comply with its 


A. F. Jahnke, M. A. Barbee, 


C. Amos, C. Fred Kohler, 


Mark E. 


Lumsden, 


Court. 
able license 
heavy fine 
provisions. 

\ feature of this session was an address 
by Ben A. Ruffin, prominent insurance man 
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of Richmond, whose subject was “The In- 
visible Asset.” He delivered this address 
at the special request of President Henebry, 
who heard him talk on the subject at the 
district convention of the Lions Club in 
Norfolk in May which Mr. Henebry at- 
tended as a delegate from the Roanoke club. 
Mr. Ruffin, who is third international vice- 
president of Lions Clubs and has ‘beéni active 
in the organization ever since it 'came into 
being, stressed thé responsibility of the mer- 
chant to his community and outlined the 
values which accrue to him as well as to 
his community by the promotion of better 
practices through co-operation with fellow 
members of his trade and by according the 
public a square deal in business transactions. 
Mr. Ruffin spoke offhand. He had deliv- 
ered a talk the previous day before the As- 
sociated Men’s Bible Classes of Richmond 
on “Evolution” and spent so much time pre- 





O. F. RE-ELECTED SECRETARY 


RUSSOW, 


paring this address that he did not have 
time to put the other down in writing. He 
explained that he was careful to prepare the 
“Evolution” talk because he feared that he 
might be misquoted if he did not. His talk 
before the jewelers concluded the morning 
session of their .convention. 

After the lunch hour reports from com- 
mittees named at the morning session were 
heard. 

Short talks during the afternoon were 
made by National President Brotherly, Na- 
tional Secretary Anderson, Charles T. 
Evans, Buffalo; Arthur A. Everts, Dallas, 
past national president, and Constant J. 
Auger, San Francisco, a regional vice-presi- 
dent for the Pacific Coast. President Broth- 
erly declared in his talk that jewelry should 
be worn by men in the trade if they would 
sell the idea to the public. He himself was 
wearing a handsomely mounted diamond ring, 
a scarfpin and a wrist watch as an example 
to other jewelers. 

Selection of date and place for the next 
annual meeting was left to the executive com- 
mittee. 

Practically all those who attended re- 
mained over in the city to meet with the 
national organization the following four days 
of the week. 
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GET LOOT WORTH $70,000 





Bandits Visit New York Jewelry Store, Bind 
Employes and a Customer, Rifle Safe 
and Escape in an Automobile 


In a day of unusual activity among 
bandits in New York, D. Bick & Sons, re- 
tail jewelers, 360 Third Ave., lost diamonds, 
jewelry and watches worth about $70,000. 
The hold up was committed in the same 
familiar manner in which scores of other 
thefts have been perpetrated and as usual 
the bandits made their escape in an automo- 
bile waiting near the store. The concern’s 
loss is only partly covered by insurance. 

The store had just been opened on Mon- 
day morning and the four clerks were be- 
ginning to remove the stock from the safe, 
which had been unlocked, when a rather 
tall man walked in and requested to be 
shown some watches. As one of the clerks 
went for the watches, the supposed customer 
drew a pistol from his pocket, while three 
other accomplices walked in and covered 
the employes with weapons. They were 
all bound with rope and then placed in a 
rear room. As the stock was still in the 
safe, the thieves had no trouble in gathering 
it up quickly. Two of them scooped the 
loot into brief cases while the two others 
were rifling the pockets of their victims in 
the rear room. While the hold up was 
taking place, a customer walked in and he 
was also shoved into the back room where 
he was likewise bound and placed beside 
the other four victims. 

After the bandits had completed their job, 
which took about eight minutes, they walked 
from the store and, it is reported, jumped 
into an automobile and made their escape. 
It was some time later before any of the 
victims could give an alarm. 








JEWELERS PLAY GOLF 


Members and Guests of New York Jewelers’ 
Golf Association Enjoy a Day on the 
Winrfoot Course 

The links of the Wingfoot Golf Club at 
Mamaroneck, Westchester County, N. Y., 
was the scene last Monday of the Fall 
tournament of the New York Jewelers’ Golf 
Association. A total of 60 players, all jewel- 
ers and guests of the organization, entered 
the contest. After enjoying a day on the 
links they were entertained at a dinner. 

As usual the jewelers arrived at the club- 
house in automobiles shortly before 9 o’clock 
and within a few minutes were standing at 
the first tee ready to start play. As fast 
as they appeared, they teed off and the 
tournament was started without any delay. 

After playing the first 18 holes, the 
jewelers and. their guests retired to the club 
house where they enjoyed luncheon after 
which they resumed play. Shortly after 6 
o'clock, every entrant in the tournament had 
completed in 36 holes. 

At the dinner, the names of the winners 
were announced and the prizes were dis- 
tributed. The jewelers and their guests 
were also entertained by five young women 
entertainers and a piano player. The en- 
tertainment included a number of dances and 
songs, while the jewelers’ own quartet 
harmonized “to their hearts’ content.” This 
quartet is composed of Messrs. Skinner, 
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Young, Hauck and Yard. During the 
course of the dinner, the jewelers presented 
a beautiful clock to the Wingfoot Golf Club 
in appreciation of the kindness shown in 
turning the links over to the jewelers for 
the day. 

The names of the winners are as follows: 

Low net, all day—E, W. Gavey. 

Low gross, all day—A. Morell. 

Runner up, low net, all day—Morrie Spain. 


Runner up, low gross, all day—Harry 
Coxe. 

Low net, A. Mi—Roy Monroe. 

Low gross, p. M.—A. Osterwald. 

Low net, p. M.—Walter Scheer. 

Low net, Class A, all day—J. Russell. 

Low net, Class B, all day—Jack Becker. 


Robt. Steele. 
A. B. Maille- 


Low net, Class C, all day 
Low gross, Class A, all day- 


fert. 

Low gross, Class B, all day—Roy John- 
son. 

Low gross, Class C, all day—I. E. Rich- 
mond. 


Runner up, low net, Class A, all day 
Edward Muhlfeld. 
Runner up, low net, 
John Sommer. 
Runner up, low net, Class C, all day—Ray 
Yard. 


Class B, all day 


GUESTS 
Low net, all day—M. S. Bowman. 
Runner up, low net, all day—A. L. 
Taussig. 
sooby prize—W. H. Downs. 








The First Punch Marks 


HE identification marks, to which the 

collector is indebted for his knowledge 

of just what he is paying out his thousands 

of dollars for in purchasing a little piece of 

somewhat damaged silver, started long ago. 

As Young, in his “Silver and Sheffield Plate 
Collector,” tells us: 

“The obligation to mark silver with the 
initials of the maker and the date letter 
seems to have been originated in the reign 
of Henry the Sixth, in or about 1423, at 
which time it was ordained also that York, 
Newcastle, Lincoln, Norwich, Bristol, Salis- 
bury and Coventry were to have ‘divers 
touches.’ 

“From the point of view of the practical 
collector these provisions avail nothing. It 
was not unti! many years later that these 
offices stamped those examples of silver that 
have come down to us. Edward the Sixth, 
in 1462, granted the goldsmiths another 
charter which created them a corporate body 
aud confirmed to the wardens powers al- 
ready existing; gave them the right of search 
and powers to apply tests to the members’ 
work. Fifteen years later the goldsmiths 
obtained from the Crown a definition of ster- 
ling silver which more closely determined 
what quality was to be stamped with the 
leopard’s head, which was then specifically 
described as crowned, and for many years, 
from 1478 onwards, was so marked. The 
mark of the company, moreover, was to be 
committed to the wardens. The consistent 
use of a letter to indicate the date of the 
assay began to be regularly observed at the 
end of the 15th century.” 


anneal 
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A new jewelry store will be established at 
Decorah, Ia., by Elmer H. Parman. 











September 16, 1925 


DEATH OF F. P. D. JENNINGS 





Former President of New York State Retail 
Jewelers’ Association Carried Off by 
Heart Attack 


ALBANY, N, Y., Sept. 11.—The funeral of 
Frederick P. D. Jennings, Albany jeweler 
and former president of the New York 
State Jewelers’ Association, took place 
today at his late residence, 57 Grove Ave 
and at the Masonic Temple. Mr. Jennings 
was a past master of Temple Lodge of 
Masons and the bearers were all former sass 
masters of the lodge. He was also a past 
high priest of Capital City Chapter of 
Royal. Arch Masons and a member of the 
Albany Rotary Club. 

Mr. Jennings, with his wife and two sons 
went to Chestertown, N. Y., on an automo. 














D. JENNINGS 


THE LATE F. P. 


bile trip for a few days and Tuesday, Sept. 
&, he suffered a heart attack and was taken to 
a doctor’s office where he died. He had 
been in ill health for several months and had 
recently been in the Albany hospital for a 
time. 

Mr. Jennings, who was 58 years old, had 
heen in the retail jewelry business in Albany 
for many years and was one of the most 
generally liked and highly respected mem- 
bers of the industry in this section of the 
State. He began business as a member 0! 
the firm of Goewey & Jennings, in S. Peat! 
St., and later established his own business 
at 115 N. Pearl St. Mr. Jennings had 
charge of the arrangements for the conven 
tion of the State association in Albany last 
July. 

Deceased is survived by _ his 
Georgia W. Jennings, two sons, Frederick 
W. and Ormond M. Jennings, of Albany, 
and a brother, William F. Jennings # 
Rochester. 


widow, 








The Roy L. Hamilton jewelry store stock 
Atlanta, Mo., is being auctioned off ths 
week and Mr. Hamilton is closing the bas 
ness he established here two years 480° 
had a stock of high class merchandise bet 
fourd the business unprofitable in this com 


munity. 
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Frederick W. Aldred, of Gladding’s, is 

gending a fortnight in Battle Creek, Mich. 
“Archibald Silverman, of Silverman Bros., 
left last week on a business and recreation 
trip to Florida. 

Miss Lena D. Abenante, for several years 
associated with A. A. Markoff, Bristol, was 
married last week. 

Mr. and Mrs. M. F. Williams have closed 
their Summer home at Buttonwoods and re- 
tymed to the city. 

Mr. and Mrs. Samuel M. Nicholson have 
heen cruising on their yacht, Harpoon and, 
the past fortnight. 

Mr. and Mrs. Henry D. Sharpe left last 
week for a 10 days’ automobile trip through 
the White mountains. 

George N. Babington has commenced the 
erection of a handsome bungalow on Narra- 
gansett St., Cranston. 

"A. J. Michaels, of B. A. Ballou & Co., 
Inc, called upon the eastern trade of the 
concern the past week. 

Adolphe Bonnal spent Labor Day week as 
a guest at the King cottage at Quonochon- 
taug on Block Island Sound. 

Adolph Bishoff and family left last week 
for an automobile trip through the Berk- 
shires and White mountains. 


N. Assadorian is making an extended 
business trip through the middle west in the 
interests of the A. B. Mfg. Co. 

Walter S. Hough, Jr., has discharged a 
mortgage for $3,500 against property of 
Herbert D. Hough in Cranston. 

Walter R. Callender, of the Callender, 
McAuslan & Troup Co., spent last week at 
lake Placid in the Adirondacks. 

Mr. and Mrs. J. H. Tucker were among 
the arrivals at Ye Olde Buttonwoods Inn at 
Buttonwoods Beach the past week. 

The Brier Mfg. Co. has been making ex- 
tensive alterations and additions to the ship- 
ping department of its plant, 70 Ship St. 

Mr. and Mrs. Frank W. Matteson, who 
have been at the Wianno Club, Wianno, 
Mass., all Summer, have returned to town. 

Mr. and Mrs. Martin S. Fanning have 
returned after a fortnight’s motor trip 
through the White Mountains and Canada. 

Gregor Krichbaum, of L. Krichbaum & 
Co, is making an extended business trip 
lor that concern through the middle States. 

Mr. and Mrs. George F. Sawyer have re- 
turned from a 10 days’ cruise to Nantucket 
and Buzzards Bay in their yacht Roamer. 

Mr. and Mrs. James O. Otis have re- 
turned from their Summer home at Button- 
and opened their home on Elmgrove 
Ave, 


Mr. and Mrs. John S. Holbrook, who 
have heen traveling abroad since June, sailed 
Saturday and are expected in town early 
next week, 

2 P. Whitaker, of the Whitaker-Fielding 

0, has returned from a sojourn which he 
tnjoyed at Sandwich, N. H., near Lake 
Winnepesaukee. ‘ 

Fdgar E. Craddock has been appointed 
appraiser of the estate of the late Thomas J. 
Pollard, of Pollard & Darling, by the Cran- 
ston Prohate Court. 

lames G. Doran and wife have given a 
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mortgage for $8,000 to the Peoples Savings 
Bank on land and buildings on the south 
side of Morris Ave. 

The stock, machinery, fixtures, etc., of the 
Universal Safety Ash Tray Co., Inc., 136 
Hospital St., corner of Borden St., are to 
be disposed of at auction. 

Frank P. Bonnett has given a mortgage 
for $8,000 on land and buildings on the 
north side of Alfred Stone Road to the Mc- 
Duif Coal & Lumber Co. 


H. Ernest Stafford, of Foster’s, and fam- 
ily have closed their Summer home at 
Grant’s Mills, Diamond Hill, and are at 
their city home for the Winter. 

Frank E. Farnham, of the Jewelers’ Sup- 
ply Co., and family have returned from 
Sugar Hill, N. H., where they have spent 
the season at their Summer home. 

Hose Co. No. 7 was called out on a still 
alarm to the Tilden-Thurber Corp. store, 
292 Westminster St., the other morning by 
a short circuit in the fire alarm system. 

Louis Schonhardt, Jr., manager of the 
D. M. Watkins Co., left the latter part of 
the week on a business trip to New York 
and vicinity in the interests of the concern. 

Mr. and Mrs. Meyer Harzberg, who have 
recently returned from Paris, have been the 
suests of Mr. and Mrs. E. Irving Rogers, 
Jr., at their Summer home at Buttonwoods. 

The Z. Berberian Co. has been enlarging 
the facilities of its enameling department at 
174 Chestnut St., which it has been operat- 
ing on a 24-hour schedule with day and 
night shifts. 

V. K. Topoozian, who has been located at 
215 Wevbosset St. for several years, has 
taken up larger quarters in the Woolworth 
building, 187 Westminster St., corner of 
Dorrance St. 

Zare White has been appointed by the 
Municipal Court as administrator of the 
estate of Ashod White under bond of $900, 
with the American Surety Co. as surety, and 
Harry A. Noorigian, appraiser. 

The first regular meeting of the board of 
directors of the Manufacturing Jewelers’ 
3oard of Trade, following the Summer re- 
cess, will be held at the Turks Head Club 
on Friday afternoon, Sept. 18. 

Notice was received the past week of the 
granting of a patent to Thomas J. Pollard, 
of Pollard & Darling, on a senarable cuff- 
link. The notification came a few days fol- 
lowing the death of Mr. Pollard. 

According to records filed at the city 
clerk’s office, the Abbott Beeber Co. is sole 
owner of C. M. Abbott & Co. and of the 
Peterson Co., which have been located at 7 
Beverly St. for a number of years. 

Jerome J. Rodenberg, of this city, has 
been granted a patent on a vanity case, re- 
ceiving the papers in what is said to be 
record time, less than six months having 
elapsed since he first made application. 

Joseph M. Tally has been appointed mar- 
shal of one of the divisions for the big sixth 
triennial parade of the Union of the Holy 
Name Societies of the diocese of Provi- 
dence, to be held Sunday, Sept. 27. 

Decision was given for the defendant for 
costs in the suit brought by Louis Feingold 
against the Silrose Mfg. Co. in civil session 
of Sixth District Court before Judge 
Wright last Friday, in an action of the case. 

The day classes in all branches in the 
Jewelry and Silversmithing Department of 
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the Rhode Island School of Design, will be- 
gin Sept. 21, and the evening classes on 
Sept. 28. The enrollments already insure 
Jarge classes, 

The variety store of Theodore J. Roberts 
on Farnum Pike, in Georgiaville, was 
broken into last Thursday night ‘and jewelry 
valued at $150 was among the property 
stolen. Entrance was effected through a 
side window. 


Willis E. Kennison has been granted a 
patent covering a new kind of a clasp for 
necklaces, which has been assigned to the 
W. E. Kennison Co., 9 Calender St. It is a 
solderless clasp and bears the trade-mark of 
Kenco Snaps. 

The first and final account of Mrs. Emma 
Loeb, an executrix of the estate of the late 
William Loeb, which was filed with the Mu- 
nicipal Court last Wednesday, showed no 
balance. The account was allowed and or- 
dered recorded. 


The case of the Silrose Mfg. Co. against 
the Hope Jewelry Co. on book account was 
heard in the civil session of Sixth District 
Court before Judge Wright on Friday and 
decision was entered for the plaintiff for 
$69.77 and costs. 

It has been announced by Frank Healy, 
referee in bankruptcy, that the final divi- 
dend on the estate of Fred Manning, bank- 
rupt, will be declared Sept. 19, payable on 
and after Sept. 29 to all creditors who have 
proved their claims. 

Walter H. Pruefer, Jr., et ux, have given 
a mortgage of $5,000 to the Old Colony Co- 
operative Bank on lot and buildings on the 
northeast side of Roger Williams Ave. and 
one for $1,000 to the Providence Mortgage 
Corp. on the same property. 


The case of the Albert Walker Co, 
against Wade W. Williams on book ac- 
count was heard before Judge Wright in 
civil session of Sixth District Court last ° 
week and on motion judgment was entered 
for the plaintiff for $52.60 and costs. 

The case of G. C. Hudson & Co. against 
the Nerney Jewelry Co. was heard before 
Judge Wright in the civil session of Sixth 
District Court on Thursday on book ac- 
count and on motion. Judgment was en- 
tered for plaintiff for $28.45 and costs. 

Mr. and Mrs. William Locke were mem- 
hers of the general committee that had 
charge of the arrangements for the third 
annual field day of the Prudence Island Im- 
provement Association last Saturday after- 
noon, when aqua-planing and life-saving 
demonstrations featured the program. 

Ralph K. Stone, president of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association, and his family have 
returned from Kennebunkport, Me., where 
they have been spending several weeks as 
the guests of Mr. Stone’s partner, Frank R. 
Hollister, of the Chapin, Hollister, Stone Co. 

J. Samuels & Bro., Inc., has reduced its 
capital from $5,250,000 to $1,000 by an 
amendment to its charter filed Saturday at 
the office of the Secretary of State in ac- 
cordance with the laws of Rhode Island. 
This corporation was recently acquired by 
The Outlet Co., under a reorganization plan, 
and the Samuels brothers propose to retain 
their charter with a nominal capital. 

The Welsh Mfg. Co. was incorporated 
last Tuesday under the laws of Rhode Island 
to engage in the manufacture of sterling sil- 
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ver and plated jewelry anad novelties, with 
an authorized capital of $25,000 preferred 
and 1,000 shares common stock without par 
value. The incorporators are James W. 
Welsh, East Providence; E. Butler Moul- 
ton, Cranston, and Stuart H. Tucker, this 
city. 

Harry Mushnick is on an extended west- 
ern trip for the Triangle Jewelry Co., this 
city. 

William 
Co., donated 
fund. 

Alfred Morse, of the J. J. White Mfg. 
Co., left last week on an extended business 
trip through the middle west. 

George A. Armstrong, of the General 
Chain Co., is on a trip through the south 
in the interests of his concern. 

Mr. and Mrs. Cabel H. Kenyon have re- 
returned to their home in Cranston after a 
recreation period at Franklin, N. H. 

Gartner & Skoog, Inc., have removed from 
7 Beverly St. to larger quarters in the 
Waite-Thresher Co. building, Abbott Park 
place. 

Frederick B. Peckham, of the Waite- 
Thresher Co., is making an extended busi- 
ness trip over the eastern circuit for that 
concern 

Donald Manchester, of the Karpeles Co. 
of this city, will be located in the future at 
Los Angeles, as manager of the firm’s west- 
ern office. 

William A. Ellery has been granted a 
marriage license by the City Registrar, the 
bride-to-be being Miss Gladys Henlin, of 
Esmond, R. I. 

William F. Kilkenny, manager of the 
New York office of the Strathmore Co., has 
been visiting the firm’s plant, 220 Eddy St., 
the past week. 

The patent recently granted to Arthur H. 
Gast and Earl A. Kuffer on a flexible watch 
bracelet has been assigned to the Specialty 
Products Co. of this city. 

J. Robert Sweet, with the Providence 
office of the National Jewelers Board of 
Trade, was in northeastern Massachusetts 
the past week on business for the board. 

The Assadorian Jewelry Co., wholesalers, 
have removed from 185 Eddy St. to the 
Strand building, corner of Washington and 
Union Sts., where they have larger quarters. 

Harold Green, of Williams & Green, Inc., 
manager of the firm’s Chicago office who 
has been spending several weeks at the fac- 
tory here, returned to his territory last 
week. 

James G. Young et ux have given a mort- 
gage of $2,000 to the Putnam Savings Bank 
and one for $2,960 to the Hamilton Co. on 
lot and buildings on the north side of 
Everett Ave. 

Mr. and Mrs. Frank O. Udall and family 
have closed their Summer home at New- 
port and gone to New Rochelle, while Mrs. 
Udall will continue to Virginia to establish 
the children in school. 

According to information filed at the city 
clerk’s office, John A. Hacking is now the 
sole owner of the firm of Donahue & 
Hacking, which has been located for severa} 
years at 36 Garnet St. 

The stock, tools, machinery and fixtures 
of the DeLuxe Art Metal Corp., 9 Calender 
St., were sold at public auction by direction 
-of G. L. & H. J. Gross last week. The vari- 
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ous articles were disposed of in small lots. 
A patent has been granted to Edwin F. N. 
Speidel, of the Automatic Gold Chain Co. 
of this city, on a frame clasp for handbags, 
which the experts of the patent office have 
had under consideration for four years. 

Thomas A. Wright, chief chemist of Lu- 
cius Pitkin, Inc., assayers and metallurgists 
to the jewelry trade, New York, will be at 
the Providence Biltmore from Sept. 21 to 26, 
at which time arrangements will be made for 
consultations. 

A man, giving his age as 55 years, a col- 
lector, was arrested last week by the Paw- 
tucket police. and delivered to the Provi- 
dence authorities on a capias charging him 
with the embezzlement of $68.94 from the 
Peerless Box Co. 

Mrs. Ellis W. McAllister, wife of E. W. 
McAllister of the Irons & Russell Co., is 
a member of a party that left last week 
from New York on the Mauretania for sev- 
eral months abroad. They will visit Egypt 
after spending some time in Paris. 

Creditors of the John T. Mauran Mfg. 
Co. have been notified by the receiver, C. 
Watson Scott, of Warwick, that their claims 
which must be filed on or before Sept. 15, 
will be passed upon before Oct. 1 and a re- 
port filed in Superior Court on Oct. 15. 

Because of the recent death of Earl B. 
Williams, manager of the D. M. Watkins 
Co., a meeting of the directors was held 
last week at which V. B. Watkins was 
elected president and J. Cunliffe Bullock sec- 
retary. Louis Schonhardt, Jr., who has been 
superintendent of the plant for the past 
seven years, was elected manager to fill the 
vacancy caused by Mr. Williams’ death. 

Capt. Benjamin L. Hall, for many years a 
manufacturing jeweler of this city and for 
28 years commandant of the Rhode Island 
Soldiers’ Home at Bristol, observed the 87th 
anniversary of his birth at his family home 
on Denver Ave., Edgewood last Thursday. 
He enlisted as a private in April, ’61, in the 
First Rhode Island Detached Militia and 
later was appointed captain of Company I 
of the Fifth Rhode Island. 

LL. J. Anshen has decided to discontinue 
business for the present and has sold the 
machinery of the L. J. Anshen Co., 144 
Pine St.. to the k. A. Eddy Machinery Co. 
The tools for the well known Lorna brace- 
let have been sold to the H. F. Barrows Co. 
of North Attleboro, who will continue the 
manufacture of this line. Mr. Anshen an- 
nounces that he will take a vacation until 
early in 1926, when he plans to start in 
business again. 

The annual outing of the employes of the 
silversmithing department of the Gorham 
Mfg. Co. was held last week Saturday at 
the grounds of Nooseneck Inn. Automobiles 
were in waiting when the plant closed at 
noon and the run into the country was 
quickly made. Luncheon was served on ar- 
rival and was followed by an_ interesting 
program of field sports and later in the 
afternoon a chicken dinner was served in 
the spacious pavilion. 

Among the jewelry buyers reported in this 
city and vicinity recently were the follow- 
ing: Arthur Kaskell, Wiener Bros., New 
York City; Mr. Avildan, Lippman, Spier & 
Hahn, New York City; Sol P. Lach- 
man, Detroit, Mich.; Ben ~ Felsenthal, 








September 16, 195 


j. L. Sabbath, Montreal: Mr 
C. P. Peacock, Inc., Chicago; Max §; 

‘ z 4 bd - 2 in: 
New York city; Mr. Oster, Bick & One 
Co., Montreal, and Ed Heim, A. 4. Bend. 
heim & Co., New York city. 
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Mrs. Charles T. Evans, who spent the 
Summer months touring Europe, returned 
home on Sept. 4, and has been quite jj 
since her home-coming, 

The next regular meeting of the Buffal, 
Retail Jewelers’ Association will be held a 
the Hote] Lafayette on Sept. 24, when re. 
ports from both the State and national cop. 
ventions will be presented. 

The following retail jewelers visited the 
wholesale trade last week: Gregory De 
Duce, Mrs. Morris Dorewitz and Mrs. 4 
M. Thomas of Niagara Falls; Harry 
Daniels, Tonawanda; George Engel, Spring. 


ville; C. G. Bushnell, Gowanda, and F, D 
ixelsay, East Aurora. 

M. J. Bernstein, whose retail jewelry 
store has been located at 208 Falls St, 


Niagara Falls, next to the N. Y. C. depot, 
will move on Oct. 1 to 13 Falls St., four 
doors below the Strand Theater. In prepa- 
ration for his removal he has been reducing 
his stock through a 20 per cent. discount 
sale. 

This week will mark the dissolution 
the Buffalo jewelry colony at Crystal Beach, 
Ont., our most popular Summer resort. 
Frank Ehrenfried, William I’, Ehmann and 
Frank Striker are returning to their city 
homes. Only Fred J. Dorn will remain. 
Mr. Dorn spends eight months of the year 
at the beach, remaining in the city only 
during the severest Winter weather. 


Harry C. McCormack, of T. C. Tanke, 
Inc., whose principal hobby is Kiwanis 
work, presented a charter to the East 


Aurora Club at the Roycroft Inn last week. 
As lieutenant governor of the western 
division of the State, Mr. McCormack has 
devoted much of his time to organization 
work in neighboring towns and hopes to 
enroll other clubs in Kiwanis this Fall. 
His hundreds of friends were shocked 
and deeply grieved to hear of the death o! 
Frederick P. D. Jennings in Albany last 
week. As past president of the New York 
State association, he was known to every 
local jeweler who had attended a State cot 
vention within recent years. On behalf of the 
Buffalo Retail Jewelers’ Association, Pres- 
dent Leininger sent a letter of condolence 
to Mr. Jennings’ widow and a floral piect 
Charles T. Evans, treasurer of the A. »: 
R. J. A., and Edward Leininger, vice-pres- 
dent of the New York State association, lett 
Buffalo Saturday evening on the Pennsy!- 
vania express for Washington, en route © 
the national convention at Richmond, Va 
They expected to meet at Canandaigua, 
Emil J. Scheer, president of the State amy 
ciation, and to be joined in the capital 5 
William D. McNeill of Utica, proceedit 
to the convention city together Sunday 
night. The Buffalo Chamber of Commert 
is making every effort to bring the next 
convention to this city, where such a 
cessful meeting was held in 1921. 
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S. Kurtz Zook and wife motored to Wash- 
ington, D. C., last week, where they spent 


a few days. 

M. W. Young, wife and son, of Palmer- 
ton, Pa., have been visiting his wife’s parents 
jn Lancaster. 

Miss Ruth Oberlin, daughter of W. S. 
Oberlin, jeweler, Columbia, Pa., has enrolled 
as a student at the Bowman Technical School. 

E. R Tillbrook, Erie, Pa., jeweler, visited 
Lancaster recently. Another Lancaster vis- 
jtor was John W. Bender, of Lewistown, Pa. 

Tobias Vanston, jeweler at Stoughton, 
Mass. motoring with his brother, stopped 
over in Lancaster recently while en route to 
Washington, D. C. 

Jack Jordan, Jr., Dunn, N. C., on a motor 
trip north, stopped over in Lancaster last 
week to see old friends. He is with his 
father in Dunn, J. W. Jordan. 

Frank A. Fon Dersmith, head of the silver- 
ware department of the Weber store, and 
wite are home from a two weeks’ trip 
through the New England States. 

Abram L. Burr, dealer in diamonds, was 
one of the judges in the recent beauty con- 
test here in which “Miss Lancaster’ was 
chosen for the Atlantic City beauty contest. 

Jewelry valued at $150 was stolen from 
the Arenson jewelry store, 11 N. 4th St., 
Harrisburg, several nights ago. The thief 
gained entrance by climbing through a sky- 
light over a rear door. 

The meeting of the Lancastet Jewelers’ 
Association booked for Sept. 8 was _ post- 
poned, as a number of members had gone 
away for Labor Day and had not yet re- 
turned. The meeting will be held this week, 
as the annual election of officers will take 
place. 

Unless appearances are deceptive the out- 
look for an early improvement in business is 
most encouraging. Local jewelers say there 
is a decidedly better feeling in trade circles. 
They are already looking ahead for Winter 
business and are even preparing a Christmas 
holiday stock, feeling that it is well to 
place orders now. 

A. W. Moyer, president of the Non-Retail- 
ing Co., was so far recovered from his late 
serious illness that he was able, with his 
wife, to go to Pequea-on-the-Susquehanna, 
where they will spend 10 days. B. Willis 
Moyer, assistant manager of the Non-Retail- 
ing Co., and wife spent last week at Ocean 
City, N. J., motoring there. 

Frank W. Todd, of Reid & Todd, Bridge- 
port, Corn., was a visitor here on Sept. 8. 
In 18% he was a student of the Bowman 
Technical School, and this was his first visit 
here in 30 years. He was greatly surprised 
at the changes in Lancaster, particularly in 
the business section, in which a majority of 
the buildings were built since he was a stu- 
dent here, 

John J. Bowman, of the Bowman Tech- 
nical School, will be among the speakers this 
week at the annual meeting in Richmond, 
Va., of the American National Retail Jewel- 
ers’ Association. His topic will be “Efficiency 
m the Watch Repair Department.” He is 
treasurer of the Horological Institute of 
America and while at the convention he will 
see to it that the institute is presented for 
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the consideration of the visiting jewelers. 
Among the former students of the Technical 
Schocl who recently visited it were Paul 
Satz and Walter Parda, now members of 
the “My Girl’ company which recently ap- 
peared at the Fulton Opera House. 

The members of the Lancaster Optomet- 
rical Society and their ladies were enter- 
tained at Lititz Springs Park by W. W. 


Appel, Lancaster, and George L. Hepp, 
Lititz. Prizes were awarded in various 
games. The next meeting will be held the 


second Monday in October, when delegates 
will be elected to the State convention at 
Erie, Pa., Oct. 21, 22 and 23. 
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E. V. Hammond, Columbia, Miss., was in 
the city for a few days during the past 
week. 

N. R. Shronk, of the Amity Leather 
Products Co., was among the out-of-town 
visitors in the city. 

Percy H. Wilkins, district representative 
of the Elgin National Watch Co., doing 
missionary work, was a visitor to the city. 

Leo R. Straus arrived in New Orleans 
in time to attend his mother-in-law’s funeral 
and left for his trip through the south on 
Wednesday, Sept. 9. 

J. A. Maier, who is connected with the 
Pfister Jewelry Co., New Iberia, returned 
from the eastern markets last week, and 
stopped at New Orleans for a day. 

Arthur Waechter, who was _ formerly 
manager of the White Bros. Co., has re- 
turned to the city after an extensive vaca- 
tion trip through the Pacific northwest. 

N. C. Genevay, optometrist and optician, 
formerly located at 914 Canal St., is now in 
business with M. F. Fitzgerald, under the 
style of Fitzgerald-Genevay, Inc., with 
quarters at 712 Common St. 

J. W. Bensel, for many years foreman of 
the manufacturing department of Leonard 
Krower & Son, Inc., is now embarking in 
business for himself, opening offices in the 
Liverpool, London and Globe building, this 
city. 

Milton Adler, of the firm of Coleman 
Adler, spent a week end across the lake. 
The Adler concern is having some improve- 
ments made preparatory to having tenants 
for the second and third floors, who occupy 
these quarters by Oct. 1. 

B. Mattes, manager of the Art Depart- 
ment of Leonard Krower & Son, Inc., has 
returned to New Orleans, having been in 
charge of the iarge exhibit in Memphis dur- 
ing the Cotton States Convention. A. L. 
Judis, representative of the Krower concern, 
is again making a special trip through the 
territory and reports business rapidly im- 
proving, 

Sol Rosenweisen, who left New Orleans 
about six months ago to embark in business 
in Jacksonville, has returned to New Orleans 
to stay, and has opened for business as a 
wholesaler, carrying a line of watch ma- 
terials and jewelry supplies, also watches, 
platinum, diamonds, jewelry and mountings. 
His new address is 116 City Bank building, 
126 Carondelet St. 

Dr. M. S. Rigg, local optometrist, is now 
in charge of the optical department of Mil- 
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ler Bros., Canal St. Square Deal Jewelers. 
He has had 25 years’ experience in examin- 
ing eyes and is said to be one of the first 
registered optometrists in Louisiana. Dr. 
Rigg came to New Orleans about 15 years 
ago from Memphis, and has t. ade numerous 
friends and acquaintances. 

The growth of the jewelry business of 
Hausmann, Inc., and some s.delights on the 
profession were detailed by Louis Haus- 
mann last week in a vocation talk at the 
weekly luncheon of the Rotary Club at 
Kolb’s_ restaurant. Mr. Hausmann attrib- 
uted the greater part of the firm’s success 
to the influence of his mother, who, left a 
widow with young children, trained her boys 
in the trade and directed the early activities 
of the firm. 

The following traveling men were here 
during the past few days or expect to arrive 
in the near future: M. Iralson, Chicago; 
W. H. Duval, of the Bryce Bros. Co.; A. 
W. Lasoosin, the Bulova Watch Co., Mr. 
Bruening, the Western Watch Case Mfg. 
Co.; Mr. Belmont, G, Klein & Son; A. S. 
Walters, Untermeyer, Robbins & Co.; Henry 
Miller, Miller & Veit, Inc.: N. T. Sher- 
wood, Frank Krementz Co.; M. D. Ancker, 
itmil Weissbrod & Sons, Inc.; Fletcher H. 
Salley, Kaser’s Art Leather Shop; G. A. 
Sullivan, A. L. Reed Co.; F. H. Hamson, 
LaPierre Mfg. Co.; Vic Gilbert, the Times 
Watch Co.; Otto Hinrichs, Adolphe Schwob, 
Inc.; Mr. Nuernberger, The Dorst Co., and 
FE. Overton Jones, Josiah Wedgwood & Sons. 

The many friends of Louis Hausmann, of 
Hausmann, Inc., are extending to him their 
sympathy over the death of his wife, 
Ophelia Ruby Peine, who passed away on 
Saturday, Sept. 5. Mrs. Hausmann’s death 
occurred at her residence in the Octavia 
apartments. She was buried on Sunday, 
following funeral services which were held 
at the home of Mr. Hausmann’s brother, 
Gabe Hausmann, 7209 St. Charles Ave. 
Mrs. Hausmann, who was 51 years old, was 
born in Indianola, Tex., and has been for 
23 years active in charitable work in this 
city. She was organizer and first president 
of the Ophelians, a charity organization 
named in her honor. She also held the 
presidency of the Alden and Coal branches 
of the Sunshine Society, and was a member 
of the Bluebirds’ Society, Y. M. H. A. 
women’s auxiliary and Hebrew Women’s 
council. High tribute was paid her memory 
by friends who characterized her as unsel- 
fish, unassuming and untiring in her work 
for others. She is survived by her husband, 
Louis Hausmann and children, Mrs. Leg 
Straus, Mrs. Myron W. Exstein and Henry 
Hausmann. Her sisters-in-law, Mrs. Jac, 
Levy, Mrs. Bettie Kron and Mrs. Gabe 
Hausmann are visiting in New York. Mr, 
Hausmann has gone to New York with his 
daughters, Mrs. Leo Straus and Mrs. Myron 
Exstein and will remain there for six weeks, 








Thieves recently entered the Max Stein 
jewelry store, 469 Dwight St., Holyoke, 
Mass., making their entrance through a 
panel which they smashed in the door at the 
rear of the store. A number of fountain 
pens, watches and other articles which have 
not as yet been checked up were found to 
be missing when the break was discovered 
by a patrolman. A number of other places 
of business were also entered the same night, 
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Louis Silver, trading as the Silver Jewelry 
Co., has opened a store in Bridgeton, N. J. 


He formerly was in business at Sansom 
and &th Sts., this city. 
Clarence Weylman, jeweler, Vineland, 


N. J., has returned to his store, after a long 
absence due to a serious illness from which 
he has fully recovered. 
Samuel Aisenstein, of Aisenstein & Gor- 
don, is back at his desk, after a brief vaca- 
tion at Atlantic City, where he went to re- 
cuperate from an attack of hay fever. 
Harry Spivack, Sansom St. jobber, is 
having his offices renovated and decorated, 
the improvements including a larger private 
office for himself and for Harry Paul. 
John E. Enright, one of the best known 
retailers in Philadelphia, is back at his Ken- 
sington Ave. store, after a pleasure trip te 
Atlantic City and other shore resorts. 
E. Allez, retailer, Millville, N. J., is hav- 
ing extensive alterations made to his store, 
and putting in an entire new front, making 
his establishment one of the most attractive 
in that city. 
Max Paul, for many years with the Kep- 
ner Jewelry Co., Chester, Pa., has gone into 
business for himself and has opened a 
jewelry repairing establishment on Ken- 
tucky Ave., Atlantic City. 
J. M. J. Costello has returned from an- 
other of his frequent “commuting” trips to 
Florida, where he is lured every once in a 
while by news that the tarpon and the tuna 
fish are in plenty near St. Petersburg. 
E. C. Paris, retailer, Bridgeton, N. J., has 
returned from a pleasure trip to Florida. He 
has not said anything about going into the 
real estate business there as so many other 
Philadelphia and New Jersey jewelers are 
doing these days. 
Joseph I. Wald, die setter and engraver 
to the trade, has moved into offices in the 
Milner building on Sansom St., together 
with L. Gold, maker of mountings and 
jewelry manufacturer. 
W. D. Llewllyn, salesman for the Denni- 
son Mfg. Co. among the jewelry trade in 
this city, had a narrow escape from serious 
injury in an auto accident, but Mrs. 
Llewllyn’s collar bone was broken, and she 
was shocked and bruised. 
' Charles Hales, for many years with John 
W. Nichols, jewelers, Uniontown, Pa., has 
gone into business for himself and has opened 
a jewelry store with watchmaking and en- 
graving as his specialties, at Hatboro, Pa. 
He will also conduct an optical business. 
F. L. Davis, president of the Pennsylvania 
Retail Jewelers’ Association, and several of 
the association’s officers, are in attendance at 
the A. N. R. J. A. convention at Richmond, 
Va., and several other local retailers are 
“looking” on as an incident of vacation trips. 
Marcus Rosnov, of M. Rosnov & Son, 
Sansom St., wholesalers, is receiving the 
sympathy of his many friends in the trade 
.in the recent death of his father-in-law, M. 
. Weissman, for many years a watchmaker 
at 54 N. 13th St. Mr. Weissman is sur- 
vived by two daughters and a son. 

J. E. Caldwell & Co. are making an elabo- 
rate display in their Chestnut St. windows 
of several trophies for notable events here, 
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among them the famous Davis silver cup for 
the International tennis matches and also 
the bronze and silver awards for the Riders’ 
and Drivers’ Show. Among the latter are 
an engraved silver tray and another of solid 
silver but plain. 

Louis P. White, Sheridan building whole- 
saler, was reported as the “life of the party” 
on the trip last Saturday of the “Kelly Street 
Choir,” composed of Philadelphia business 
men who burst into song at frequent inter- 
vals, to St. Mary’s, Elk county, Pa., where 
they were the guests of Joseph H. Reilly 
over the week-end and sang at a concert in 
aid of the town hospital fund. 

Traveling salesmen for Philadelphia 
wholesale jewelry houses are rejoicing in 
the news that the town council of Beverly, 
N. J., has defeated the so-called “Vendors” 
bill sponsored by one of the members under 
which it would have been necessary to pay 
a heavy license before being permitted to 
solicit trade in that town. At first, the or- 
dinance, which its sponsor, Councilman Don- 
aldson, said was designed to protect the local 
merchants from itinerant peddlers, etc., met 
with favor, but closer study revealed many 
of its provisions as too drastic, and it only 
received the author’s vote when it came up 
for final passage. 

A new departure for this city in the 
jewelry and gift shop line is being attempted 
here by the Centennial Gift Shop, which has 
opened two stores, one at 711 Chestnut St. 
and another on Chestnut St. near 15th, under 
the “concession” system. The Centennial 
company handles the jewelry end of the busi- 
ness while renting space in the store to deal- 
ers in other lines, especially in gift wares, 
rugs, lamps, etc., charging an overhead and 
also act-providing sales persons if required. 
J. L. Mott, for some time connected with 
A. R. Justice Co., wholesalers, is at the head 
of the new concern, which later on proposes 
to establish a chain of such stores through- 
out the country. 

Local business conditions, so far as the 
jewelry and allied trades are concerned, 
show signs of improvement although the 
movement is not as speedy as the trade would 
like. Locally, the hard coal strike has re- 
sulted in complete cessation of orders from 
the counties affected, and wholesalers and 
jobbers have called off their men from that 
territory as a sheer waste of time as jewelry 
retailers in the strike section will have no 
business for the next several months, the 
suspension showing every sign of being a 
long one. Local conditions are better and 
retail trade is pronounced fair, with those in 
the business looking forward to much better 
things after the end of the month. Collec- 
tions are reported as fair to good, and there 
is cheerful comment on the very small num- 
ber of business troubles. 

That the local jewelry trade has its 
romances was shown last week when two 
girl chums became the brides of cousins, one 
of whom is a well known jewelry retailer. 
The double wedding was solemnized in the 
Church of Our Lady of Holy Souls, 19th 
and Tioga Sts., and the bridegrooms were 
Anthony J. McElwee, jeweler, 2107 W. On- 
tario St., a jeweler, and his cousin, James A. 
Dwyer, formerly a musical comedy actor, 
of the same address. Mr. McElwee became 
the husband of Margaret J. Ryan, of 7135 
Guyer Ave., West Philadelphia, and Mr. 
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Dwyer was wedded to Miss Belle G, Busk. 
land, of 19 Wihle St, East Falls. Rey 
Joseph M. Smith officiated at the nuptial 
mass, and the happy couples left on a motor 
honeymoon trip after a wedding breakfast 

Mr. and Mrs. A. I. Poland, 4347 Main St 
Manayunk, have returned, after an extended 
tour of the world. They sailed from New 
York on Jan. 19 for Cuba, thence through 
the Panama Canal, stopping at Colon-and 
Colombo, to California. Leaving Los Ap. 
geles, they steamed to. the Hawaiian Islands 
Japan, China, Philippine Islands, Singapore, 
Rangoon, India, Egypt, Greece, Jerusalem, 
Italy, Switzerland, France, Monte Carlo 
Belgium, Holland, Germany, Poland, Austria, 
Denmark, Sweden, Ireland and England, 
Upon their arrival in New York on Friday. 
Sept. 4, they were met by relatives and 
friends, who rushed them to Asbury Park 
N. J., where Mr. and Mrs. Poland were en 
tertained and banqueted. Mr. and Mrs, 
Poland are now at home enjoying the com- 
forts not to be found elsewhere. 

Thus far local retailers who sell jewelry 
on the time system have failed to rush to the 
office of the Prothonotary here with copies 
of the bills of sale in such transactions which 
are required under the law passed by the 
1925 Legislature, although for what purpose 
nobody seems to know. Many in the trade 
are waiting for an opinion by the State re- 
tailers association, while others are consult- 
ing their attorneys on the complicated pro- 
visions of the law, which, in the opinion of 
many jewelers, will defeat its alleged ends 
because of its language. A conditional sale, 
for instance, is defined in terms so compli- 
cated and ambiguous that the general opin- 
ion of lawyers already consulted is that it 
will result in nothing but lawsuits. There 
is also a wide variance of legal opinion as to 
whether the law can be said to include in- 
stallment sales of jewelry and so many other 
tangles and interpretations of its provisions 
that the jewelers believe they are acting 
wisely in holding off for a while to see on 
what side of the fence they are to land. 

Speed shown by a city detective foiled a 
watch snatcher from escaping with a gold 
timepiece he had stolen from a jeweler’s 
counter, after he used the time-honored trick 
of diverting the jeweler’s attention. The 
prisoner claims to be Roosevelt Worthy and 
is a negro. Worthy hung about the store of 
Max Carson at 1041 South St. until he saw 
Mr. Carson was alone in the store, then 
entered and asked to be shown a gold watch 
and chain which were on display in the win- 
dow. While Mr. Carson had his back turned 
to get the articles from the window Worthy 
reached over the counter and seized an ex- 
pensive watch. He was putting it in his 
pocket when the jeweler turned and saw him. 
Mr. Carson cried out, and the negro. ral 
from the store with the jeweler following as 
fast as he could get around the counter. 
Detective O’Neil .was at the corner neaf 
the store, and seeing Worthy dash from the 
place gave chase and overhauled the fugitive 
at 8th and South Sts. The’ prisoner was 
identified by Mr. Carson and the watch re 
covered. Worthy was held for a hearing m 
criminal court. 








The style of the business conducted by 
M. Roberts has been changed to Morris 
Robert Rotbart, Mount Olive, III. 
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Maurice W. Rihn, of the Terheyden Co., 
who with the members of his family have 
yen touring the east, have returned from a 
delightful vacation. 

Some of Pittsburgh’s jewelry stores will 
ie closed for a day or two this week as a 
sult of the Jewish holidays. 

. Alexander Hardy, of the Hardy & 
Hayes Co. and Mrs. Hardy have returned 
‘om a delightful sojourn spent at Atlantic 
City. 

‘I Clare Crawford, of the Crawford Co., 
sys that the proposed beefsteak dinner of 
ewelers of this city is a sure go, and it is 
also reasonably certain that the Pirates will 
win the National League pennant. 

Harry A. Sipe and Miss Mary F. Heckle, 
daughter of Dr. and Mrs. Heckle, of this 
city, will be married next Saturday (Sept. 
19) and will live in the East End, following 
a wedding trip. Mr. Sipe is a son of the 
late Sam F. Sipe. 

What Pittsburgh jewelers are interested in 
at the present time is seasonable weather, 
which it is felt will be an aid to business 
when it comes. The weather here last week 
was extremely warm—too warm in fact for 
this season of the year. 

A number of jewelers will attend next 
Saturday’s annual picnic of the members of 
the Pittsburgh Association of Credit Men, to 
be held at Wexford Grove on the Perrys- 
ville Road. A wagon load of prizes were 
donated by local concerns for winners of the 
athletic events. Fifty toy balloons will be 
sent up. 

Blairsville is having an Old Home Week 
from Sept. 27 to Oct. 3, and J. P. Archibald, 
prominent jeweler of the town, is taking aa 
active part in the program being arranged. 
He is chairman of the highway celebration 
committee. Special events have been ar- 
ranged for each day of the week during the 
celebration. 

It has been decided to hold the formal 
opening of the new store of Sam F. Sipe, 
Wood and Diamond Sts., on Columbus Day, 
Oct. 12, and not on Sept. 16, as had been 
previously announced. Great preparations 
are being made for the event. The firm in- 
tends to observe the entire week as an out- 
standing jewelry event in this district. 

The hands of timepieces will be moved 
back one hour Sunday morning of next week, 
at which time the city will revert back to 
Eastern Standard Time. The populace has 
been observing daylight saving time, to which 
the majority of jewelers subscribe. This 
action will about put an end to the golf sea- 
me, in this section, as far as evening hours 
“re concerned, and William Jones, of the 
N. J. Johnston Co., will have to confine his 
golf efforts to Saturday afternoon. 

. of Pittsburgh’s leading jewelry stores 

‘ently advertised for a telephone operator, 
and the next day or two brought 76 applica- 
> ah person and about 10 requests for the 
a" ger The advertisement cost 50 
rm “ of course, the operator was ob- 
oy ” ghee is a little more to this 
wid 7 . ¢ jeweler who did the advertising 
ranted : owed that a lot of persons are ap- 
ey out of work again, but it brought 

Persons to his store who perhaps 
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might otherwise not have come, and he con- 
sidered that advertisement an excellent in- 
vestment. 

Emil Freyer, of the Samuel Weinhaus Co., 
who was chairman of the wholesale commit- 
tee which looked after entertaining the guests 
of the wholesalers of this city at the Penn- 
sylvania Retail Jewelers’ Association conven- 
tion, has just remitted to the subscribers to 
the fund a nice return, saved in the expense 
of handling the matter. This came as a sur- 
prise to the firms subscribing to the fund, as 
all of them could not understand how so 
much, apparently, was obtained for a com- 
paratively small outlay. The jewelers are 
still talking about the success of the banquet 
and the proceedings of the convention. 











George Hayward is on an extended west- 
ern trip for the Walter E. Hayward Co. 

Eben F. Wilde and Earl B. Kent have re- 
turned from a 10 days’ fishing trip in Maine 
woods. 

Walter A. Cunningham was in New York 
and vicinity last week in the interests of the 
Horton-Angell Co. 

Chester Riley, of the C. H. Allen Co., is 
making an extended business trip among 
the firm’s trade on the western circuit. 

Miss Carrie A. Gilbert, who has been in 
the employ of the Balfour Co. for some 
time, was married last week to Ashley Q. 
Robinson. 

Mr. and Mrs. D. E. Makepeace were 
among the members of the committee in 
charge of the dinner-dance at the opening 
of the Fall season at the Highland Country 
Club last week. 

James Ryan, for several years employed 
as silversmith in the local factories but now 
a resident of Newark, died last week at his 
Summer home on Prudence Island in Nar- 
ragansett,Bay. He was born in New Bed- 
ford, Mass., 53 years ago, and is survived 
by his widow, a son, a daughter and a 
brother and sister. 

By defeating the Balfour Co. nine, the R. 
Wolfenden Sons team on Wednesday eve- 
ning won the 1925 pennant in the Manufac- 
turers’ League, breaking the title held by 
the Bay State Optical Co.’s team for the 
past few years. The game was a pitchers’ 
duel from beginning to end, and was closely 
contested, the final score being 3 to 2. 

Among the contestants in the annual two- 
day open handicap tournament at the High- 
land Country Club grounds last week under 
the auspices of the Massachusetts Golf As- 
sociation were L. M. Cline, W. B. Ballou, 
C. H. Webb, George Shepardson, George 
H. French, W. C. Thompson, Ted Cum- 
mings, Jr., M. L. Carter and R. Wilson. 

Oscar F. Klinke, of Bates & Klinke, 
die and hub cutters, was married last week 
to Miss Beatrice A. Clarke, the latter being 
attended by Miss Emily Klinke, sister of the 
bridegroom, as maid of honor, while Harold 
Bates, partner of the groom, was one of the 
ushers. After a wedding trip to Bermuda, 


Mr. and Mrs. Klinke will make their home 
in this city. 

William H. Saart, president of the Saart 
Bros. Co., was host on Labor Day to up- 
wards of 100 of his employes at his Miri- 
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michi farm, in Foxboro. A sport program 
preceded by a fine chowder and followed by 
the main event, a clambake, made the day 
one of utmost enjoyment to those attending. 
The final feature was an entertainment pro- 
vided by talent from Boston. 

With the ending of the vacation periods 
and the passing of Labor Day, the Fall sea- 
son in the jewelry industry now occupies 
the centre of attention and, according to re- 
ports, is starting up well, while the sales- 
men, who are nearly all out, are said to be 
sending home some large orders. The indi- 
cations appear favorable to full time sched- 
ules for some time to come. In fact, several 
of the plants are already operating on over- 
time schedules and others are expected to 
be added to the number in the near future. 
There is said to be a big demand for novel- 
ties and bracelets. 








returned 
from an automobile trip to New Brunswick. 

The E. I. Franklin Co. has been increas- 
ing its working forces during the past few 
weeks. 

Frederick C. Grant has returned from 
Warren, where he has been spending the 
Summer. 

A. H. Riley and family have returned 
from Cobb’s Camps, where they spent the 
Summer. 

George L. Paine, of the George L. Paine 
Co., who has been confined to the house by 
illness for several weeks, is reported as im- 
proving. 

The local Y. M. C. A., anticipating a busy 
season, has increased the membership of its 
board of directors. Among those added are . 
Fred Viens, Fred Sturdy and James Lavery. 

William H. Hackman, of this place, has 
been appointed by Harry E. Litchfield, who 
is Deputy Grand Master of the 28th Ma- 
sonic District of Massachusetts, as Deputy 
Grand Secretary. 

At the recent annual picnic closing the 
North Attleboro playground season, the 
prizes for the races were donated by the 
Paye & Baker Mfg. Co. and the Webster 
Co., while the ice cream was given by Fred- 
erick Sturdy, of the J. F. Sturdy’s Sons Co. 

Congressman Joseph W. Martin, Jr., has 
given two medals to the Fall River Inde- 
pendent Soccer League for the coming sea- 
son. One medal will be awarded to the for- 
ward who scores the most goals, and the 
second to the player giving the best all- 
round exhibition of play. 





—— 
noe 


Plainville, Mass. 


Frederick A. Moran, of the J. F. Sturdy’s 
Sons Co., left last week on an extended busi- 
ness trip through the south. 

Mr. and Mrs. Chester Fisher left last 
week for an automobile trip through the 
White Mountains and Maine. 

The local jewelry firms are receiving good 
orders from their representatives who are 
out on the road, and during the past week 
or 10 days a number of additional hands 
have been hired. 
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Among visitors in the Memphis trade last 
weck and who also visited other towns in 
this section were representatives from: 
Kaufer Bros., I. Schwartz, the Helen Manu- 
facturing Co. 

J. L. Albriton, Jackson, Miss., recently 
celebrated the formal opening of his new 
store on E. Capitol St., next to the Lamar 
building. He has a complete stock of dia- 
monds, watches, jewelry and silverware. 

An event evoking great interest at Mem- 
phis was the formal opening of Hotel 
Peabody, Sept. 2. This enterprise repre- 
sents an investment of $5,000,000 and was 
designed by Architect Walter Ahlschlager, 
Inc., Chicago. 

Perel & Lowenstein expect to occupy 
their new four-story home about Oct. 1, at 
the latest probably opening about that time 
and moving in a few days sooner. The 
structure is in marble and plate glass, bronze 
and is equipped with beautiful interior fix- 
tures. 

The 
ducted 
at 103 


North Memphis Jewelry Store, con- 
by E. Nemetz, has recently opened 
N. Main St., which is the northeast 
corner of the new Hotel Claridge. Mr. 
Nemetz is now back on the block where 
he operated for about 14 years as a retail 
jeweler. In the last few years Mr. Nemetz 
has been on S. Main St., operating the 
Manhattan Jewelry Store. 

Charles R. Hotchkiss, jeweler and optom- 
etrist, Jackson, Tenn., was active in the 
ceremonials in connection with Mayor Tay- 
lor, of Jackson, and Mayor Bomer, of 
Brownsville, in the opening Sept. 10 of the 
new link of hard road built connecting those 
west Tennessee towns and part of the 
changed route of the Memphis to Bristol 
Highway. The celebration put on _ princi- 
pally at Jackson but to some extent over 
the route to Brownsville was a gala event. 

Mrs, Bertha Gronauer Meyer, wife of 
Dr. E. B. Meyer, Memphis, was buried in 
the Jewish Cemetery, Friday afternoon, 
funeral services being held at the home of 
J. W. Norris, at 4 p. mM. Mrs. Meyer died 
at the Baptist Hospital, Thursday, after a 
long illness. She was a member of an old 
Tennessee family. Besides her husband, 
who was for years connected with the op- 
tometrist department of Joseph & Meyer, 
but is now in the real estate business. Mrs. 
Meyer is survived by her sister, Miss Rose 
Gronauer. 

The information came last week that 
Memphis is likely to have air mail service, 
on a line to be established from New 
Orleans, Vicksburg, Jackson, Memphis, the 
entire distance being about 900 miles. A 
report has been forwarded to Washington 
and perhaps in 60 days or thereabouts bids 
will be taken. The landing station in Mem- 
phis is under discussion. Mud Island at the 
foot of Madison St., west of the Custom 
House, is suggested as plausible, also the 
old aviation field near Millington. The site 
is important. Mud Island is situated in the 
river just a few yards west of the Bluffs 
and near the Post Office. 

George R. Kendall, retailer jeweler, 246 
S. Main St., is making some extensive im- 
provements in his store. He has enlarged 
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the establishment by the addition of con- 
siderable new space in the rear and east 
part of the building. Mr. Kendall secured 
some of the handsome fixtures of the Perel 
& Lowenstein store, the latter concern hav- 
ing installed a new outfit at their prospec- 
tive home. Mr. Kendall states that early 
Autumn trade showed some improvement 
over a rather quiet latter half of the Sum- 
mer. He anticipates activity from now on 
through the holiday season, predicating this 
opinion on Memphis growth and the out- 
look in the farming section. 

Jewelers report that the first part of 
September has shown fair trade conditions 
but they anticipate larger activity in the last 
lap of the month. The period antecedent 
to and following Labor Day was marked 
here and in neighboring cities and towns 
with the greatest heat wave record since 
July, 1901. The temperature began to soar 
from the morning hours until 6 Pp. M., one 
day reaching 103 degrees, in a short space 
of hours, and remained the same for several 
days. In the entire tri-States section in a 
general way crops are good, but labor 
scarce and high priced. Cotton is apparent- 
ly better and with other diversified crops 
than since 1908. General merchandise lines, 
wholesale and retaii at Memphis are full 
of life and on every side show improvement, 
which has spread to some extent to retail 
jewelry stores. 








Atlanta, Ga. 


The Wynne Wholesale Jewelry Co., which 
was established last Fall in the Gould build- 
ing here, has transferred its offices and stock 
to Griffin, Ga. 

Joe Clay, formerly one of the best known 
jewelers in Atlanta, died at his home on 
Monday afternoon, Sept. 7, and funeral serv- 
ices were held Thursday afternoon with 
interment in West View cemetery. 

Friends of S. T. Hillsman, well-known 
Atlanta jeweler and one of the partners ‘n 
the firm of Myron E. Freeman & Bro., will 
regret to learn of the death of his mother, 
Mrs. C. E. Hillsman, which occurred Tues- 
day evening, Sept. 8, at her home at No. 
39 Penn avenue. The remains were taken 
to Culloden, Ga., where the funeral was 
held. 

Business conditions still continue good in 
general throughout Georgia. While north 
Georgia has been hard hit by drought this 
Summer, conditions in central and in south 
Georgia are better than they have been for 
the past five years. The dry weather served 
to hold the boll weevil in check, cotton is 
at least two weeks ahead of where it was 
at this time last year, and much more cotton 
has been ginned than is usual at this time 
of the year. 

J. Bush, Athens, Ga., was a visitor in 
Atlanta during the week. Mr. Bush is open- 
ing a second jewelry store in Sarasota, Fla., 
where he spent some time on a recent trip 
to Florida, the first of October, and expects 
to do a record-breaking business there this 
Winter. The new Bush store is on the prin- 
cipal business street of Sarasota, is equipped 
with new furnishings throughout, and will 
carry a complete line of jewelry, watches, 
etc.. catering to the Florida and the tourist 
trade. 
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The Lynch Jewelry Co. is featuring , 
sale of wrist watches and diamonds on the 
$1 down and $1 a week plan. 

N. L Brackin, secretary-treasurer of 
Brackin’s, one of Birmingham’s well known 
jewelry stores, has returned to Birmingham 
after a business and pleasure trip to Detroit 
Mich., New York city and other northern 
and eastern cities. 

Fire, which originated in the Temersoy 
dry goods house at Dora on the Morning 
of Sept. 10, completely destroyed the retai! 
store of Lanthrip’s Jewelry Co., at that 
place. This jewelry store will reopen for 
business as soon as the store is rebuilt, it 
is understood. 

W. E. Perry, who for a number of years 
has conducted a retail jewelry store in the 
City Hall building, and who was forced to 
vacate his store some six months ago when 
the City Hall building was gutted by fire 
is back in his old stand again. The City 
Hall building has been sufficiently repaired 
as to allow Mr. Perry and some of the 
other tenants to move in again. 

Three white prisoners, one of them being 
George Angelo, noted “yegg,” escaped from 
Kilby Prison, near Montgomery. Just how 
the prisoners escaped from their cells is 
unknown, but after getting out of their cells 
they scaled the prison walls by means of 
two ladders which they found in the prison 
yard. No trace of any of them has been 
found. According to officers, Angelo has 
been charged with blowing safes of jewelers 
and others. 

Owing to the sweltering heat of the past 
week, business in Birmingham showed 2 
decline. For several days the thermometer 
reached 106. This is the hottest weather 
recorded in Alabama since 1873, according 
to official reports. However, the backboxe 
of the heat wave in Birmingham and over 
Alabama generally has been broken by many 
spotted showers. Birmingham retail jewel- 
ers are optimistic over business prospects 
with the coming of cooler weather and the 
Fall and Christmas trade. Conditions 
the iron and steel industries continue good 
The cotton crop will soon put much addi- 
tional money into circulation. ; 

Brackin’s, 20th St. at Fourth Ave., 15 cot 
ducting a unique sale of jewelry on deferred 
payments. The plan is what they term é 
“Six Per Cent Holiday Saving Club. 
Through this plan Brackin’s invites the pud- 
lic to open a charge account at their store 
and all the money a customer pays ™ will 
draw 6 per cent up until Christmas. at 
which time the interest will be added ° 
their purchases. “The plan is working fine 
said N. L. Brackin. “It has been the means 
of adding a goodly number of customers 1° 
our store and at the same time bringine 
in quite an amount of cash.” 3rackin's att 
advertising this plan extensively through “ 
daily newspapers in Birmingham, and ais 
have attractive show windows which a 
nounce the fact to the many thousand peor 
who pass their store every day. 











J. Spenacheck ‘has opened a watch repair 
ing shop at Mishicot, Wis. 
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J. Levine, of L. Heller & Son’s Chicago 
ofice was calling on the Cleveland trade 
this week. 

George Opie, representative of the Wads- 
worth Watch Case Co., called on the trade 
last week 

W. Wagner, president of the Wagner, 
Gilger, Cohn Co., is back from Europe, ac- 
companied by Mrs. Wagner. 

Elmer Fox, who sprained his foot while 
attending the convention at Cedar Point is 
well on the road to recovery. 

The optical department of the A. J. Hei- 
man Co., Barberton, O., has been placed 
in charge of Dr. John Whalen. 

xen Shepherd and Frank Pishaw, of the 
Scribner & Loehr Co., will start for their 
respective territories next week. 

Dr. C. Bannerman, optometrist, is now 
in charge of the optical department of the 
Knittle Jewelry Co., Lorain Ave. 

The annual clambake of the Cowell & 
Hubbard Co., which was scheduled for Sept. 
12, has been postponed until Sept. 26. 

The Doan Jewelry Co. is the name that 
Harry Rosen will do business under when 
he moves to his new store at 10404 St. 
Clair Ave. 

Frank B. Downs, Ashland, O., is run- 
ning an auction sale for the purpose of re- 
ducing his stock. Bennie Glickman is the 
auctioneer. 

J. A. Conn has arrived in Florida, ac- 
cording to advices received at his office in 
the Hippodrome building. He is expected 
back about Oct. 1. 

Earl Wolf, Loudonville, accompanied by 
his wife and daughter, stopped off in Cleve- 
Jand for a visit on their way home after 
taking a short tour. 

The Dueber-Hampden Watch Co., Can- 
ton, was incorporated last week by L. W. 
Wickham, L. Kachel, G. P. Gordon, N. 
Tiathau and B. Link. 

The Guyselman Jewelry Co., Circleville, 
Q., has been incorporated for $6,000 by W. 
F. Broer, J. W. Williams, M. C. Nolan, A. 
R, Perry and R. L. Guyselman. 

William Edwards, of the Cowell & Hub- 

bard Co., is expected back from Europe 
the coming week. He has been touring 
the continent during the Summer. 
_Mr. Harrison, of Harrison & Smith, 
jewelers, Detroit, stopped in Cleveland last 
week on his return from Pittsburgh where 
he had been visiting his daughter. 

L W. Camp, of the Cowell & Hubbard 
Co, is having an attractive home built on 
Shaker Heights and expects to have it ready 
for occupancy about the middle of October. 
_The Jewish New Year will be celebrated 
Sept. 19 and Yom Kippur on Sept. 28 and 
those of the Jewish faith in the trade have 
notified their customers they will be closed 
on those days. 

George Loehr, of the Scribner & Loehr 
Co., stopped off in Cleveland on his way to 
Detroit this week. He has been in Florida 
with O. H. Loehr on a business and pleasure 
trip for the past few weeks. 

_ Business in both wholesale and retail lines 
ls reported as getting better. Some of the 
large downtown jewelry stores report busi- 
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ness exceptionally good, but no particular 
reason can be asigned for it. 

Among out-of-town jewelers in Cleveland 
last week were: H. J. Smith, Mt. Gilead; 
L. Vrattos, Canton; L. J. Downing, Ver- 
million; George High, Medina and Mr. Rey- 
nolds, of the Hibbard Jewelry Co., Akron. 

Art & Rubin, 138 and 140 Tusc St., E., 
Canton, held their formal opening on Sept. 
11 which was well attended. They are 
doing a credit business in jewelry and cloth- 
ing, the former department being in charge 
of Jack Art and the later in charge of 
Herman Rubin. 

Herbert Burdick and Alex Russell, of the 
H. W. Burdick Co., are spending a few 
days fishing at Coldwater, Mich. They 
were accompanied by Mr. and Mrs. 
Schnauffer, of Lorain Ave., and Walter F. 
Meyers, of St. Clair Ave., who returned 
after Labor Day. 

J. Nussbaum,: Canton, was in Cleveland 
on a buying trip, having disposed of his 
interest in the United Jewelry Co., Canton, 
to his partner, Mr. Leopold, who will con- 
duct the business alone. Mr. Nussbaum is 
opening up a store of his own in Canton 
which will be known as the Standard 
Jewelry & Loan Co. 

F, G. Long, jeweler, 12372 Superior Ave., 
was arrested by police this week on a 
charge made by the State inspector of the 
optometric association of fitting glasses 
without a State license. He was brought 
before Judge Hull and fined $100 and 
costs. As this was his first offense the 
fine was suspended. 

Active preparations for the coming ban- 
quet and smoker of the 24-Karat Club are 
under way. The Lattice room of the Hotel 
Statler has been engaged and the enter- 
tainment committee has secured a prominent 
speaker and will provide other musical en- 
tertainment. The officers for the ensuing 
year will be installed also. 

Inman Cook, of the repair department of 
the Cowell & Hubbard Co., is leaving to 
enter a new field of work and he will be 
succeeded by Owen Buffington. George Lee, 
watchmaker for the same company, has just 
returned from a vacation in Michigan. 
Miss Mae Zwee, of the manufacturing de- 
partment is convalesing in a local hospital 
from an operation. 

The Jewelry Crafts Association will hold 
its first meeting of the season at the Hotel 
Statler on Sept. 21. Two manufacturing 
jewelers have made application for mem- 
bership and these will be acted upon at the 
meeting. There will also be an election of 
officers and other matters of importance. 
A full attendance is confidently looked for 
ward to by the officers. 

H. A. Combers, president of the Cleveland 
Optical Co., was severely injured in an 
automobile accident last Friday. He was 
riding in his machine on Prospect Ave. 
near 22nd, the machine being in charge of 
an experienced driver, when a car coming 
in the opposite direction suddenly swerved 
across the street in front of them in order 
to enter an alley. The other driver gave 
no warning of his intention and the result 
was that the car in which Mr. Combers 
was riding smashed into it. Neither driver 
was injured but Mr. Combers was hurled 
against the windshield and a deep gash cut 
over his left eye and his nose severely in- 
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where 10 stitches were found necessary to 
close the wound. He _ has recovered 
sufficiently to be able to come to the office. 














Morris Rosenbloom and Rufus Rosen- 
bloom, of M. Rosenbloom & Co., have left 
for a business trip to central New York and 
Pennsylvania. 

Amos Present, of the Rosenthal-Present 
Co., has recovered from a recent auto acci- 
dent. Lester Cohen, who was with him 
when the accident occurred, is still detained 
in the hospital. 

A basket full of ladies’ wrist watches 
were displayed last week in the show win- 
dows of S. D. Burritt, Main St. E. It ‘’s 
an unusual exhibit, and the large crowds in 
town for the annual exposition passing by 
are attracted by the display. 

The will of the late Albert J. Groh was 
admitted to probate, Sept. 8 by Surrogate 
Judge Selden S. Brown. Mr. Groh was a 
member of Klee & Groh, jewelers, Main 
St. E. Real estate valued at $20,000 and 
personal property at $30,000 was left to 
Mrs. Catherine Groh. 

Jewelers in the adjacent towns who were 
here last week on business include: A. Mc- 
Henry, Hornell; W. F. Dowling, Hornell; 
R. S. Wilcox, Caledonia; C. L. Campbell, 
Livonia; J. D. Murdock, LeRoy; R. D. 
Fassett, Palmyra; G. W. Holcomb, L. 
Hatch, and C. B. Allison, East Rochester. 

Marks & Abramson, jewelers, 64 State 
St., have reconstructed the rear part of 
the store which faces Market St., for the 
repairing department, with the optical de- 
partment at the opposite side of the store. 
Window space has been arranged for three 
work benches and an entrance from Mar- 
ket St. 

The following manufacturing firms’ repre- 
sentatives were in town last week calling on 
the trade: George F. Wolf, J. F. Fradley 
& Co.; James E. Lawler, Mandeville, Hor- 
ton & Tibbals, Inc.; R. C. Munn, Wilcox 
Silver Plate Co.; Ed. E. Farrell, Moore 
Pen Co.; David Isaacs, Wile Importing 
Co.; Mr. Rutherford, Taylor & Co., Inc. 

A young man went into the L. Sunderlin 
Co.’s jewelry store, Main St. E., and asked 
to see some wedding rings. He selected one 
valued at $12 and ordered the _ initials 
W. J. L. to B. I. B. engraved on the ring. 
He presented a check for $20 in payment, 
requesting the difference of $8 in cash. He 
said that the check was made by his father 
to another man, and the latter gave it to 
him in payment of a debt which he owed to 
him. The check was signed “M. F. Lar- 
kin.” He said that his name was “Walter 
Larkin,’ and that he would call next day 
for the ring. The sales lady sent the check 
to the office, where the cashier refused to 
accept the check until “Larkin” was identi- 
fied. They requested him to leave the check 
and get the balance of the money when he 
called for the ring the next day. The man 
departed and an inquiry at the bank and its 
branches was made, but no man of’ that 
name had an account there. The man did 
not return for the ring. 
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J. I. Hansen has just 
Pine, Cole., where he has been visiting with 
his family. 

E, VY. Hart, auctioneer of Kansas City, 
Mo., is holding a sale for C. M. Buck, Love- 
land, Colo., jeweler. 


E. A. Eaves, former Colorado Springs, 
Colo., jeweler, is now located in his new 
store at Brush, Colo. 

W. R. Eisch, traveling representative of 
the Edward Lehman Jewelry Co., left this 
week for his regular swing through north- 
ern Colorado towns. 

Among the out-of-Denver jewelers who 
were in Denver during the last week were: 
W. A. S. Parker, Leadville, Colo.; J. C. 
Nelson, Greeley, Colo., who was accom- 
panied by his family. 

Pueblo, Colo., is to have a new instalment 
jewelry house. Redak & Rechnitz will open 
a store there immediately. Mr. Redak for- 
merly was connected with the Morris Jewel- 
ry Co., a Denver instalment firm. 

Denver friends of Jack Osment, formerly 
of Canon City, Colo., will be pleased to learn 
that he has bought the stock and fixtures of 
Louis FF’. Ververchmoes at Anaconda, Mont., 
and has opened a retail jewelry store there. 

Mr. Bixler, watchmaker for the Dan S. 
Park Jewelry Co., Cheyenne, Wyo., passed 
through Denver a few days ago en route 
home from Ohio, where he has been under 
the care of a physician. He reported he was 
much improved in health. 

The Arcularius Jewelry Co., Colorado 
Springs, Colo., is among the business firms 
of that city contributing to the $16,000 fund, 
which is being raised to erect a monument 
to the memory of General William Jackson 
Palmer, founder and chief benefactor of the 
city. 

Fred F. Syman, formerly senior member 
of the firm of Syman Bros. Jewelry Co., 
who disposed of his interest several months 
ago, has announced the opening of a real 
estate office in Denver. Ted Syman now is 
the controlling factor in the Syman Bros. 
firm. 

Traveling representatives of wholesale 
firms who were in Denver recently in- 
cluded: Alfred Moss, J. J. White Mfg. 
Co.; Fred Whitney, Hadley Co.; Robert M. 
Cathcart, Corbett Bros. Co.; J. Ash, Silver- 
craft Specialty Co., Inc.; Clyde McCulloh, 
M. Seller & Co.; Ernest Block, Louis Stern 
Co., and E. A. Moore, R. F. Simmons Co. 

The business of William Kley, veteran 
Denver jeweler who died recently, has been 
taken over and will be operated by his son, 
Walter Kley. The shop of the firm is lo- 
cated on the sixth floor of the Common- 
wealth building, 15th and Stout Sts. Walter 
Kley is the only diamond cutter in this sec- 
tion of the west and will specialize in that 
work, 

Due to a large increase in business and 
the inadequacy of present quarters, Hansen 
&- Hansen, Inc., will move on Oct. 1 to a 
new location at 526 16th St., a block away 
from their present store, where they have 
been located for 15 years. N. C. Neilson, 
of the Boyd Park Jewelry Co., Salt Lake 
City, Utah, will come here to take charge 
of the firm’s watch repair department. Han- 
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sen & Hansen are the watch inspectors for 
the Union Pacific, Burlington & Colorado 
and Southern railroads, and will continue to 
maintain a branch store at the Denver 
Union station for the accommodation of 
railroad men. 

Local creditors of C. B. Fisk, Greybull, 
Wyo., have been advised by their legal rep- 
resentatives in Wyoming that Fisk has made 
a voluntary assignment for the benefit of 
creditors under the Wyoming State law. 
The assignment, according to word reaching 
Denver, was made Aug. 27. Fisk’s stock 
of goods was listed at $1,124. His debts 
amounted to $2,400. 

Reports reached Denver a few days ago 
that Raymond Keane, movie actor, who in 
private life is Raymond Kortz, son of Harry 
Kortz, of the Kortz Jewelry Co., 931 15th 
St. is to marry Jobyna Ralston, leading 
woman for Harold Lloyd, the cinema come- 
dian. They were promptly denied by Mr. 
Kortz after a long distance telephone con- 
versation with his son. 
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F. P. McReynolds, retailer, Fairview, 
Kans., recently called upon some of the 
wholesale houses here. 

W. W. Whiteside was in this city last 
week from his home in Liberty, Mo., where 
he operates a retail jewelry business. 

Robert Lynn, Oklahoma salesman for the 
Woodstock-Hoefer Watch & Jewelry Co., 
is in town this week while making up a 
new trunk stock for his next Fall trip. 
He was expected to return to the territory 
by the last of the week. 

C. B. Norton, of the C. B. Norton Jewelry 
Co., and his wife and daughter recently 
returned from their Summer home in the 
Minnesota Lake country where they had 
been sojourning for several weeks, having 
motored there during July. 

A. G. Madtson recently spent a few 
days in visiting several Kansas City whole- 
sale houses. J. O. Stott, retailer, Paola, 
Kans., was in this city a few days ago 
while buying some special articles for his 
Fall stock. FF. H. Ames, Cameron, Mo., 
was also a visiting retailer here last week. 

D. E. Sieg, Greensburg, Kans., was 
visiting the wholesale trade here last week 
while buying some of his Fall stock. Edgar 
Campbell, Osawatomie, Kans., and Walter 
Starke, Junction City, Kans., both retailers, 
also visited the local trade. Forest Smith, 
Richmond, Mo., was likewise a_ business 
visitor here during a day or two of last 
week. 

D. B. Ward, head of D. B. Ward & Co., 
who is on a trip through the southern Mis- 
souri territory, and the majority of local 
wholesalers in this section report that the 
outlook for Autumn business is unusually 
bright, with the retailers in nearly every 
section of this trade territory talking more 
optimistically than they have for many 
previous months. 

C. C. Cowell, Belleplaine, Kans., visited 
local wholesalers last week and purchased 
the stocks for a new store which he is to 
open soon at Belleplaine. Mr. Cowell was 
formerly in business in that city for a 
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number of years, but sold the business and 
has been away for the past 10 years, return- 
ing only recently to plan the installation of 
a complete new retail jewelry shop. 

Although the jewelry business has fe. 
cently been a little slow in this territory 
due to the hot weather and drouth jn the 
rural districts, several of the local whole. 
salers and retailers report quite a little 
increase in both divisions of the trade here 
within the last few weeks. The retajj 
demand has come by “spurts” with most 
Kansas City houses, but the majority of 
wholesale houses have experienced quite a 
satisfactory amount of orders. 

The many friends in the wholesale and 


retail trade in Kansas City and throughout’ 


the trade territory are as one with Ward 
M. Lewis, vice-president of the C, B 
Norton Jewelry Co., in his bereavement 
over the recent loss of his mother, Mrs, 
Charles M. Lewis, who had been seriously 
ill for many months at her home in Long 
Beach, Cal. Mrs. Lewis’ demise came at 
Long Beach on Tuesday, Sept. 8 Mr. 
Lewis, her son, had last seen her in July, 
when he paid her an extended visit. 

Jack “Six Foot Six” Silverman, the well- 
known elongated sales representative of the 
Republic Metal & Rubber Co., St. Louis, 
Mo., was visiting the local jewelry 
trade here last week, having been found in 
the middle of an entertaining act in the 
office of Meyer Gordon, of the Gordon 
Jewelry Co. Jack, who is really “six foot 
six”—and about half as heavy-set as he 
should be, even if he were a foot shorter— 
was a cabaret entertainer and he apparently 
has retained the cabaret method of pre- 
senting his goods. 

The Meyer Jewelry Co., manufacturers 
and wholesalers, have been forced to operate 
their shops here at night during the last 
several days as the result of a recent direct- 
mail advertising campaign which they have 
recently entered into. The results have been 
very satisfactory, according to Leon Meyer, 
vice-president of the concern. Louis 
Meyer, president of this concern, who has 
been in a state of rather doubtful health 
for the better part of a year, is now almost 
recovered. Mr. Meyer has been spending 
half-days only at his business for several 
months. 








An echo of the bandit, Big Mike Ricci- 
telli, runs through the $10,000 damage suit 
which Samuel Komroff, jewelry and pawn- 
broker, 405 State St., New Haven, Conn, 
has instituted in the Superior Court of New 
Haven, against the Maryland Casualty Co. 
Mr. Komroff always kept a stock of dia- 
monds and jewelry in his place of business 
and locked the most valuable of the goods 
in two safes before closing the store a 
night. The jeweler also took out an i 
surance policy with a Maryland concern. 
On Feb. 4, the bandit waited in a rear room 
until he could hold up a clerk after the 
safe had been opened and carried away 
jewelry valued at over $21,000 according 
to the jeweler’s complaint. The police wer¢ 
able to recover $10,641 worth of loot but 
the other $10,000 worth of jewelry was 
never found. A request to the insurance 


company was made to make good the dil 
ference on the strength of the policy 4 
when no adjustment was made, the suit was 
instituted. 
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Minneapolis 





Leslie Gibbs, credit manager of the J. M. 
Bennett Co., returned Sept. 4 from a two 
weeks’ sojourn in northern Minnesota. 

Walter Ostbye, of Ostbye & Anderson, 
manufacturing jewelers, 622 Nicollet Ave., 
recently made a fishing trip to Ely, Minn. 

James D. Dougherty, manager of J. B. 
Hudson & Son, retail jewelers, 33 S. 7th 
St, motored with his family to Willmar 
over the holidays, where they enjoyed fish- 
ing and golfing, 

Representatives of out-of-town firms re- 
cently calling on the trade were: John H. 
Hartsberg, of J. & L. Hartsberg; Milton 
Hermlinger, the Powers & Mayer Mfg. 
Corp.; A. B. Sutherland, Allsopp & Bliss ; 
“lou” Volkland, of Carter, Gough & Co. 

Max E. Bruhn, manufacturing jeweler, 
627 First Ave. N., motored through northern 
Minnesota on a 10-day trip the latter part 
of July with his wife and daughter. They 
spent two days at Arcadia Park on Big 
Turtle Lake, stopping at Bemidji, Brainerd, 
Itasca State Park, Hackensack and 
Reamer. 

R. H. Winter, secretary and treasurer of 
the R. G, Wintér Jewelry Co., retail dealers, 
8 Nicollet Ave., returned Sept. 4 from a 
2000 mile pleasure trip. With Mrs. Win- 
ter he went through northern Minnesota, 
northern Wisconsin and part of Canada, 
stopping at Port Arthur, Bayfield, Wis., and 
Duluth, Minn. They went also through 
Itasca State Park in the northern section of 
Minnesota. 

W. J. Courteau, traveling salesman for 
the J. M. Bennett Co., wholesale jewelers, 
627 First Ave. N., returned Sept. 10 from 
a trip of three and a half weeks through 
part of Minnesota and into South Dakota. 
He reports that business conditions are very 
zou. J. M. Bennett, president of the same 
concern returned recently from a trip to 
California which was occasioned by his 
mother’s death 


Miss Lucy May Stone and Miss Lennie 
Gould, both of J. B. Hudson & Son, recent- 
ly returned from Europe, where they went 
om a pleasure trip. While overseas they 
bought a few novelties for the store. Miss 
Helen Landquist, of the china department, 
has been on a buying trip in the east for 
several weeks, taking time also to visit a 
number of factories manufacturing articles 
handled in her department. 


W. R. Cooper, of S. H. Clausin & Co., 
wholesale jewelers, 13 S. 6th St., left Sept. 
12 for Richmond, Va., where he is to de- 
liver an address before the American 
National Retail Jewelers’ Association, which 
‘Sm session at this time. Mr. Cooper is 
president of the National Wholesale Jewel- 
frs Association. After the convention he 
fxpects to visit eastern factories and stop 
in Chicago for a brief visit. 

Quade C. Weld, president of Weld & 
Sons, retail jewelers, Nicollet Ave. re- 
turned Sept. 5 from a six weeks’ fishing and 
Motor trip through the high Rockies, spend- 
mg most of his time at his camp near Grand 
lake. His camp is about 10,500 feet above 
‘ea level, and the lake, which is 500 feet 
higher, is used by an erganization known 
7 the “highest yacht club in the world.” 
The trip took Mr. Weld through the States 
 lowa and Nebraska. About April 1, 
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1925, Mr. Weid succeeded T. H. Weld as 
president of the firm, the latter retiring 
irom business. T. H. Weld now lives in 
Oakland, Cal. 

Out-of-town jewelers recently calling at 
the manufacturing and wholesale houses 
were: O. A. Bollom, Chippewa Falls, Wis. ; 
Arthur Hayes, J. J. Hayes & Son, Austin, 
Minn.; Martin Homme, Outlook, Mont., 
who drove through Minneapolis to take his 
wife to the Mayo hospital at Rochester for 
medical treatment; H. J. Hulberg, North- 
field, Minn.; A. G. Lenz, the Lenz Jewelry 
Store, Osakas, Minn.; O. S. Lien, Bottineau, 
N. D.; J. E. Mork, Dawson, Minn.; F. A. 
Ohisen, Marshall, Minn.; S. E. Sherratt, 
Waterville, Minn.; D. W. Smith, Pipestone, 
Minn.; F. A. Weinzierl, Waconia, Minn. 

J. B. Hudson & Son, retail jewelers, 33 
S. 7th St., recently took a census of pedes- 
trian traffic on 7th St., comparing this with 
a count taken on both sides of Nicollet Ave. 
just above Sth St. They were quite agree- 
ably surprised to find that the 7th St. figure 
ran higher than one-third better than either 
side of Nicollet for a given period of one 
day. James D. Dougherty, manager, in this 
connection said, “The activity of 7th St. 
during the past year has more. than im- 
pressed us with the worth of this block as 
a shopping district. We are very optimistic 
for the coming Fall and holiday business, 
and the fact that there has been a great 
influx of traveling men into Minneapolis 
during the last few weeks indicates clearly 
that the news of the return of prosperity to 
the northwest has had its far-reaching 
effect.” Due to the increase in business this 
Fall, this firm has added to its force. Miss 
Clara Bjerre has joined the organization in 
the advertising and mail order department. 
M. C. Carroll, formerly of Lebanon, Ky., 
has been added to the watch department. 
Miss Helen Mathews, formerly with the 
Northwestern National Bank of Min- 
neapolis, has joined the stock checking de- 
partment. 








British Columbia Notes 


With the advent of September, some of 
the leading jewelry stores of British Colum- 
bia, which had been operating on Summer 
schedules, returned to the longer selling 
day, and resumed Fall and Winter hours. 
Returning vacationists have again taken up 
their positions in the various jewelry stores 
and are catering to their customers. 

Wrist watches for the school girl and 
articles of jewelry for both school girl and 
boy are being featured these September 
days by the Canadian jewelers. In many 
of the shops, too, there is much attention 
being given to costume jewelry, which 
holds the center of the stage. France has 
sent over many importations, and there are 
novelties decidedly from Paris on _ the 
market. Among the new jewelry articles 
thus imported are gaily colored vanity cases, 
lipsticks and other trinkets, fashioned along 
new and novel lines. In the displays at 
present are also table ornaments for the 
home, and many other articles such as 
candlesticks, bowls of engraved glass in 
various colors, trays, glass and silverware 
as one’s thoughts turn to home after the 
outdoor season is brought to a close and 
the winter begins to sét in. 
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St. Paul. 


Sidney Davidson, representing Henry 
Davidson, of New York, recently called on 
the trade. 

Nick Drexl, 708 Metropolitan Opera 
House building, was at Millacs, Minn., over 
‘Labor Day, spending two days fishing. 

O. H. Arosin, watchmaker and jeweler, 
414 Robert St., returned the first of Sep- 
tember from a two weeks’ sojourn in the 
east. Mr, Arosin believes that business at 
the present time is very satisfactory. 

James H. Snyder, road represéntative of 
Albert L. Haman, wholesale dealer in dia- 
monds and watches, 283 Endicott building, 
left Sept. 13 for a three weeks’ trip through 
Colorado, Illinois, lowa, Missouri and 
Nebraska. 

William F. McMahon, as “The Minnesota 
Jeweler,” on Sept. 7, opened a small retail 
shop at 361 Minnesota St. He carries a 
small line of chains, rings and watches, de- 
voting most of his time to repair work, 
Mr. McMahon formerly lived in Rapid 
City, S. D. 

Out-of-town jewelers recently calling at 
wholesale houses were: Nels S. Anshus, 
Menomonie, Wis., who was in the city with. 
his wife on a pleasure trip; Matt Lyngaas, 
New Richmond, Wis., who was in the city 
for a buying trip and to see the Minnesota 
State Fair; L. P. Sandberg, Virginia, Minn, 

Otto E, Klober, manufacturing jeweler, 
708 Metropolitan Opera House building, 
returned Sept. 8 from a business trip to 
Chicago. While there, he called on a num- 
ber of friends, and received from one of 
them some souvenirs of the recent Shenan- 
doah disaster. These were for a time on 
exhibition at the E. A. Brown Co., retail 
jewelers, 87 E. 6th St. They included 4 
piece of aluminum-covered silk from the 
outer bag, a piece of silk from part of one 
of the inner helium compartments and a 
splinter of wood from the radio apparatus, 

Bullard Bros., retail jewelers, 95 E. 6th 
St., are puzzled by the receipt recently of a 
box containing a couple of silver mesh bags 
and a gold pencil together with a note read. 
ing, “This stuff was taken from your store 
about Christmas time when your store was 
robbed. Thanks for the loan.” No solu- 
tion surrounding the sending of the box 
with its peculiar message has been reached. 
Regarding the robbery mentioned in the 
note, the trade will remember that on ‘the 
morning before Christmas the door was 
broken open and some goods stolen. The 
burglar, however, was caught the next after- 
noon, apparently all the goods were re- 
covered, and the thief is still in jail, 


Mussel shell camps along the lower 
Ohio, Wabash, Little Wabash and White 
rivers are still busy and their operations 
will continue until the setting in of cold 
weather. This has been a good season for 
the operators and they have gotten out many 
shells and employment has been given to a 
large number of people. Good wages are 
paid the men and occasionally they find a 
pearl that is valued at several hundred 
dollars. Few pearls, however, have been 
found this year as compared to other years 
and why this is, the operators are unable 
to explain. It is expected that many of the 
factories will lay in a large supply of 
mussel shells. 
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The Newspaper of a I tade 





N-E-W-S—the four cardinal points of the compass when slightly 
transposed spell NEWS— the word which stands 


for information of every kind from everywhere. 


NEWS — is the foundation upon which a trade paper grows 
to eminence. 


NEWS — that is accurate and unbiased is universally recognized 
as authoritative. 


NEWS — that is gleaned from every corner of the earth by 
special correspondents, by wire, by telephone is costly. 
It requires a large organization and years of expe- 
rience to gather and promptly publish it — but it 
is real news, new to everybody. 


NEWS — in a weekly trade paper is up-to-the-minute — in a 
monthly journal it is from a week to a month old. 
In the first instance it is sparkling fresh, in the second 


it is warmed over. 


NEWS — in The Jewelers’ Circular is speedily and accurately 
reported, it is almost always published there before 
it appears in any other jewelry paper — and this has 
been the case year in and year out for over a 
generation. 


When a trade paper prints all the news 
first, it is read by practically the whole 
industry it represents. 
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Campaign for 

$2,000,000 Publicity 

Fund to Start 
at Once 


‘HAT the move- 

ment for publicity 
in the jewelry trade 
has in no way been 
given up, as was reported in certain sections 
of the country, but is to be continued on an 
even bigger and greater scale than had ever 
been contemplated before, became apparent 
with the news just released to the effect 
that the National Jewelers’ Publicity Asso- 
ciation had reorganized its campaign for 
subscriptions for publicity work and that a 
drive had been started for a $2,000,000 fund 
instead of a $1,000,000 fund for this purpose. 

As told in detail in another column, the 
drive for subscriptions and the work of put- 
ting jewelry to the forefront has been ar- 
ranged for on a much more intensive and 
expert plan than the association has been 
working under since the first publicity work 
was started, and the organization has now 
as counsel in the money raising campaign 
and in its sales publicity work, the man who 
has done some of the most notable work of 
this kind for the industries of the country, 
namely, the man who put over the florists’ 
campaign and made the people of the coun- 
try think of flowers as appropriate for every 
occasion. That he will be able to do even 
greater work in the jewelry trade is not 
only the opinion of himself and his organiza- 
tion but of those in the National Jewelers’ 
Publicity Association who have studied his 
work in other industries and are familiar 
with his plans for the jewelry trade. 

The National Jewelers’ Publicity Asso- 
ciation has been working quietly on these 
plans for sometime, the first general informa- 
tion about them being given to the trade at 
the national convention at Richmond this 
week, and in the article which appears in 
another column of this issue. 

Full information both as to the drive for 
subscriptions and the work of the organiza- 
tion will appear constantly from now on in 
bulletins issued from the headquarters of the 
association. 





HE annual session 
of the members of 
the American National 
Retail Jewelers’ Asso- 
ciation is the great event of the industry in 
the current week, members of the national 
association having gathered at the Hotel 
Jefferson in Richmond, Va., yesterday morn- 
ing to begin sessions which will continue 
until Friday. Monday night there was a 
meeting of the leaders and officials of the 
association but the convention itself did not 
formally begin until yesterday and, in fact, 
the first morning’s session, as indicated in 
the telegraphic report from the convention 
hall which appears in another column, 
covered little more than the welcome of the 
Virginia officials and Virginia jewelers, the 
response thereto and the annual message of 
President Brotherly. The business addresses 
of the convention will begin this morning 
and continue not only throughout the day 
but through this evening as well, while the 
morning and afternoon of tomorrow will 
be devoted to important addresses and re- 
ports from the various committees, includ‘ng 
that of the resolution committee. Friday 
the elections will take place. 
The universal experience of jewelers who 
have attended the national conclaves in 
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the past, has been that the convention has 
acted as a course in business education, in 
the information they obtained through the 
addresses and discussions that could not be 
obtained in any other way. Every effort 
has been made this year to emphasize the 
educational note in the program of speeches 
and addresses and in fact, it is hoped that on 
the educational and business side, the con- 
vention now in session will exceed any of 
its predecessors. Therefore, jewelers who 
have not yet started for the convention but 
who can possibly get there, this afternoon 
or tomorrow, should make every effort to 
do so and get the benefit that will come only 
from a personal attendance. 

While it is true that in the next issue of 
THE JEWELERS’ CIRCULAR practically all the 
addresses will appear in full, with a sum- 
mary of the discussions thereon, the jeweler 
who has been to the convention can get even 
more out of a careful reading of this report 
than can one who did not attend. So if you 
can possibly get there before the convention 
ends, pack up your grip at once and start. 





‘ROM all over the 


Business 
Revival 18. Steady «coset bot 
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and Sure oe 


from our correspond- 
ents and jewelers as to prospects for busi- 
ness in the Fall and holiday trade. While 
in some sections, business may appear a 
little “spotty” among others the Fall busi- 
ness has actually begun and the jewelers are 
feeling it in the way of increased sales. 
That business will be good there is now ne 
longer any doubt but some people may be 


- disappointed when they do not see a sudden 


pronounced and distinct revival in sales. 
Good business is not coming that way; it is 
coming quietly and gradually. 

This situation is well summed up in an 
interview published in the Wall Street 
Journal with a prominent business man, who 
said that while business is going to expand, 
there would be no “boom” as “booms” in 
business are a thing of the past, as we hope 
are also panics. As quoted by the Wall 
Street Journal, he said: 


“Business booms are brought about 
by inflation. Consumers go in and buy 
their heads off, stocking up raw ma- 
terial at a rate that would make your 
head swim. They are lavish in their 
bank borrowings and see nothing but 
prosperity ahead for months and months 
to come. Then something happens and 
everything goes to smash. 

“Business people are not doing busi- . 
ness that way these days. They are not 
buying their heads off, and they are not 
paying inflated prices for what they buy. 
If anything adverse to business does 
happen they will be on ‘easy street’ and 
they will not have to get down on their 
knees to the money lender. Proof of 
the more conservative methods of busi- 
ness men is found in smaller inven- 
tories and smaller orders on the books. 
For example, take U. S. Steel, our 
largest industrial corporatior, It is 
making $40,000,000 each quarter with 
unfilled orders on its books almost as 
low as they have ever been in history 
on a basis of capacity.” 


The above, we think, sums up the situa- 
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tion in a nutshell. The jeweler who looks 
for a rush in business at any particular date 
will not find it. But the man who has Dut 
himseif in the position to take care of the 


We Carry a solid and substantial demand of Customers 


by having an adequate stock of up-to-date 
















merchandise at proper prices will realize ‘ 
a that he can dispose of it at a profit, if fe 
f{ OC KS has normal ability and salesmanship and yses ; 
ul Ine O the proper merchandising and advertising 
methods. The great mass of potential , 
_ buyers in the United States today are ; 
HERSCHEDE SESSIONS position to purchase jewelry wheseall id 
ANSONIA INGRAHAM omy ® “ gested — hp merchan 
_ T ise. e opportunity to sell is her 
GILBERT WAT ERBURY amount of business done will Pi 6 
NEW HAVEN JUNGHANS the efforts of the jeweler to get it. r 
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and distributors who 
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Registration have registered trade. : 

. « marks and who have failed to file renewals 5 

| Community Silver of same with the Patent Office at Wash J, 
a ington, should not become panic-stricken as 7 

Tudor Plate a result of the articles that are appearing in " 


arious dail d magazi 6 ; 
| 1847 Rogers Br os. Wm. Rogers & Son ay “idire results” that. may follow il 2 


the failure of a man to renew his Federal 








bd " m ; ‘ a oe C 
registration of a trade-mark. While it is, of tr 

Pyralin Toilet Articles course, advisable to renew such registration, P 
in most instances the stories that have ap- G 


peared as to the loss of property rights 
which may result in» such failure, are in 
most cases absurd and without foundation, 
This is evident when one considers that the 
property rights in the trade-mark are in no 
HH way dependent upon registration in the 
Patent Office and, in fact, some of the most 
important . trade-marks have never been 
registered. The idea created by some of 
the newspaper articles to the effect that D 
“foreign manufacturers have their eye to the 7 
keyhole of the Patent Office” and are wait- 
ing for the registration of certain marks to 
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expire to grab them for use abroad and \ 
this country, the moment the registration 1 
lapses, is based more on the imagination of 

the writer than upon the facts in the case. 4 


Trade-marks are almost as old as manu- 
facturing and the right of a man to control 














the marks which designate his property.g0 P 
back to the beginning of civilization 7 
English legislation authorizing and protect- th 
ing the use of trade-marks goes back to the 
Plated Hollow Ware 13th century and the common law right ofa F 
man to control the mark which <a ‘i 
particular merchandise has been recogniz P 
Inger soll Watches since the foundation of this country, long . 
before the idea of Federal registisines i 
a ever been suggested. As a matter of lat, ‘ 
Watch and Clock Materials the right of Congress to protect trade-marks : 
. by Federal registration has been a subject 
ALL DESCRIPTIONS of controversy, and the early bills wy ‘ 
e ° for such were deemed unconstitutional. 1% ‘ 
Findings Watch Glasses only of recent years, comparatively, that we : 
have had a constitutional law on the — y 
. . . a D4 a . t 0 a 
Quick Service at Factory Prices and this has applied to the proteci™ C 





li} trade-marks used in interstate and foreigs 
commerce, but whether it supplied a 4 
further protection beyond that which th 
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Morris Rosenfeld, importer of diamonds, 
( Nassau St., returned home on the Olympic 
yesterday (Tuesday), after visiting the Eu- 
ropean diamond, markets. 

Goodfriend Bros., importers of pearls and 
precious stones, 542 Fifth Ave., announced 
last week that their office will be open half- 
day on Saturdays commencing with last Sat- 
urday, Sept. 12. 

| S, Alexander, representing the B. Zolo- 
tar Co. manufacturers of diamond jewelry, 
7] Nassau St., returned last week from a 
trip to the Pacific Coast and is now prepar- 
ing to leave for the same territory. 

Thomas A. Wright, chief chemist of Lu- 
cius Pitkin, Inc., assayers and metallurgists 
to the jewelry trade, 47 Fulton St., is plan- 
ning to be in Providence from Sept. 21 to 
Sept. 26, at which time he will step at the 
Providence-Biltmore Hotel. 

Paul Fisher was in this city last week pur- 
chasing stock for the new jewelry depart- 
ment of Hecht Bros., Baltimore, Md. Mr. 
Fisher was formerly with N. Snellenburg 
& Co, of Philadelphia, and was recently 
made manager of the Hecht jewelry depart- 
ment. 

James A. Montgomery, of Montgomery 
Bros, Los Angeles, Cal., was an out-of-town 
visitor in this city last week. Mr. Mont- 
gomery remained here for a few days and it 
is understood has gone to Asbury Park. 
While in New York he visited the offices of 
THe JewELERS’ CIRCULAR. 

George E. Feagans, of Feagans & Co., Los 
Angeles, Cal., accompanied by his son, L. G 
Feagans, arrived in this city last Wednesday 
aid is making his headquarters at the Wal- 
dorf-Astoria. Mr. Feagans is here on his 
anual buying trip and plans to remain in 
this city for about a month. 

The southeast corner of Sixth Ave. and 
‘ith St, which is in the new uptown jewelry 
district, was leased last week by Conrad 
Glaser from the estate of E. & J. Goodwin 
at a total rental aggregating about $1,500,- 
® for the 63-year term of the lease. This 
property has a width of about 70 feet on 
sixth Ave, and it is said that Mr. Glaser 
mtends to alter the present buildings into 
ae and offices for the use of the jewelry 
rade, 

Arthur Everts, accompanied by his son, 
Myron, visited the offices of THE JEWELERS’ 
“RCULAR, Wednesday. Mr. Everts and 
‘amily arrived Sept. 6 on the steamship 
Ascania of the Cunard Line, after a three 
months’ European tour during which he 
“sited England, Scotland, Belgium, Ger- 
ad Austria, Italy, Switzerland and 
rena Mr. Everts left Sept. 10 for the 
ti ~~ of the American National Re- 

welers’ Association in Richmond, 


) ce he will return to his home in 
Yallas,. Tex. 
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C. A. Tucker, Lincoln, Nebr., president 
of the Nebraska Retail Jewelers Associa- 
tion, stopped over for a visit in this city 
last week while on his way to attend the 
annual convention of the A. N. R. J. A,, 
which opened in Richmond, Va., yesterday 
(Tuesday). Mr. Tucker represents his 
State association at the convention. While 
in New York, he stopped at the Hotel 
McAlpin and left here last Saturday for 
the south. Mr. Tucker paid a visit to 
the offices of THE JEWELERS’ CIRCULAR 
while in New York. 


The Metropolitan Retail Jewelers Asso- 
cfation announced last week that the pro- 
posed mass meeting which was scheduled 
to be held at the Hotel Pennsylvania on 
Sept. 28, has been postponed owing to the 
fact that Sol Reichgott, chairman of the 
“Fixed Post Police Protection Move- 
ment” is physically incapable of attending 
the meeting. The date of the mass meet- 
ing will be made public as soon as pos- 
sible. This organization, as it is well 
known in the trade in this city, circulated 
petitions asking the present city adminis- 
tration to establish a fixed post system and 
to increase the police force in order to 
give the jewelers as well as other business 
men adequate protection against thieves. 
The association secured thousands of 
signatures and has also been assured of 
the support of a number of prominent 
organizations. 


Camille K. Hayes, who was arrested 
in Newark, N. J., several weeks ago, and 
brought back to New York recently on 
a charge of getting a watch and pin from 
Hayden W. Wheeler & Co., on a fraudu- 
lent check, has entered a plea of not guilty. 
When the prisoner was brought before 
Judge Mulqueen, last Friday, she refused 
to enter a plea and the court put the 
case over until Wednesday, Sept. 9. By 
some arrangement, however, this woman 
came back into court later on Friday, 
Sept. 4, and pleaded not guilty to an in- 
dictment charging her with larceny in the 
second degree. No bail has been fixed, and 
she is consequently still in jail. The in- 
dictment charges that this woman obtained 
a watch worth $75 and a ring valued at 
$24 from Hayden W. Wheeler & Co., for 
which she gave in payment a check drawn 
on the Citizens Trust Co., of Allentown, 
Pa. The check, it is claimed, was later 
returned marked “no funds.” It is claimed 
by the authorities that by the use of 
checks drawn on the Allentown bank, she 
obtained jewelry, watches and silverware 
from several concerns in this city. It was 
reported several days ago that a number 
of the articles have been located in a 
loati broker’s office on Nassaw St. 

Upon the application of Leo Schwarzberg, 
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member of the diamond firm of Schwarzberg 
& Levine, 72 Bowery, an order of civil arrest 
was granted in the Supreme Court in a suit 
against a New York lawyer. The lawyer 
was arrested on Friday and was released 
upon giving cash bail of $1,525, the amount 
sued for by Schwarzberg. The diamond 
merchant stated in his petition that Wein- 
blatt came to his store on July 21, 1924, and 
was introduced to him by a mutual friend, 
and that the lawyer then explained that he 
wanted to buy a diamond ring for his wife. 
He selected one of 4.29 carats, mounted in 
platinum, valued at $1,525, and asked per- 
mission to take it home to show it to his 
wife and have it appraised. The jeweler 
said that he inquired into the law- 
yer’s honesty and being assured on that 
point gave him the ring on memorandum 
upon his agreement to return it or pay for it 
the following day. Schwarzberg said he 
failed to do so and that he had difficulty find- 
ing the man at the’ latter’s office, but when 
he did so, the lawyer said he would return 
the ring the next day. He did not return it, 
and on a later occasion said that he had given 
the ring to the friend who had accompanied 
him to the plaintiff's store, which claim 
Schwarzberg states was false. . 

Herman Mosler and Jack Stein, the two 
men who were arrested on Aug. 29, 
charged withyattempting to rob the office 
of William Baumstein, diamond dealer, 71 
Nassau St., entered pleas of not guilty 
when arraigned before Judge Allen in Part 
1 of the Court of General Sessions, last 
Wednesday. The same bail of $75,000 for 
each was continued. As the prisoners were 
unable to raise the necessary bonds, they 
are still in jail. The prisoners were not 
represented by counsel when they entered 
their pleas, and when the court requested 
whether they wished to have counsel as- 
signed, they replied in the negative. That 
the several trade organizations which are 
interested in this case are determined to 
make an example of these men is in- 
dicated by the fact that they are demand- 
ing that the prisoners be placed on trial 
as quickly as possible. Both men have 
been indicted as second offenders, and each 
have police records. Newman Levy of 
Greenbaum, Wolff & Ernst, who represent 
the National Jewelers Board of Trade, was 
present when the men entered their pleas 
and immediately thereafter got in touch 
with the district attorney to urge that 
these men be tried as quickly as possible. 
Trial was set for last Monday, but as the 
prisoners were not ready their case will be 
called next Monday. 

It was announced last week that George 
A. Hoffstedt, optometrist, and Frederick W. 
Karsch, optician, have opened an optical 
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A Bank’s Best Friend 
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Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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Banking Service for the Jewelry Trade 


\ \ JE offer to jewelers the special facilities developed through years of 
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gore on the ground floor of the Flatiron 
wyilding, 945 Broadway, under the style of 
Karsch & Hoffstedt. ; 

Word was received in this city last week 
that M. Fine, of Max Fine & Sons, Inc., 
importers of diamonds, 87 Nassau St., has 
rived in the European diamond markets. 
At a meeting of creditors of Boyajian 
gros, held last Thursday at the office of 
the referee, Henry K. Davis, 140 Nassau 
s. Benjamin Lesser was elected trustee. 
- Teichlauf, representing S. Nathan & 
(o, 71 Nassau St., in the middle west, suf- 
fred the loss of his mother last week. As 
a result Mr. Teichlauf will delay his annual 
trip for two weeks. 
Lee Bach, diamond importer, 527 Fifth 
Ave, is returning to this city next Monday 
on the Leviathan, accompanied by Mrs. 
Bach. Mr. Bach was abroad for more than 
two months on a purchasing trip. 

Alfred Sandoz, vice-president of the 
Metric Watch Co., Inc., 7 W. 45th St., re- 
turned Wednesday on the France after a 
excessful trip in Switzerland, obtaining the 
wle agency in America for the Audemars 
Piguet watch. 

William A. Loeb, of James J. Loeb & 
Bro, importers of diamonds .and precious 
stones, 22 W. 48th St., returned to this city 
Tuesday, Sept. 9, aboard the steamship 
lo France. Mr. Loeb was abroad for two 
months purchasing in the European markets. 

William Scheibel, advertising and sales 
promotion manager of the Bulova Watch 
Co, Fifth Ave. and 36th St., has gone to 
Richmond, Va., and with M. G. Mark, who 
covers the State of Virginia for the cn- 
cern, is in charge of the firm’s exhibit, being 
made at the A. N. R. J. A. convention. 

Paul Krakowsky, of Krakowsky Freres, 
1) Broadway, was married yesterday 
(Tuesday) Sept. 15, to Miss Ruth Heller, 
of this city. Mr. and Mrs. Krakowsky are 
ailing on the Deutschland for a_ three 
months’ honeymoon trip to Europe. During 
thir stay abroad Mr. Krakowsky will visit 
the head office of his concern in Antwerp. 

An important meeting will be held in the 
rooms of the National Jewelers Board of 
Trade, 22 W. 48th St., on Monday, Sept. 
“at 2p. a., for the purpose of discussing 
and taking action on reports to be submitted 
following a study of ways and means to 
combat the present alarming situation in 
relerence to jewelry robberies and assaults. 
Joseph Mazer, of the Joseph Mazer Co., 
tiamond importers, 170 Broadway, accom- 
panied by his son, Donald; Walter Mellor, 
former field secretary of the A. N. R. J. A., 
ad R. R. Evans of Kansas City, left this 
‘ty last Sunday night for Richmond, Va., 
where they will attend the annual convention 
of the American National Retail Jewelers’ 
Association, 

It was erroneously reported in these col- 
umns last week that Ernest Loeb of 2862 

roadway has taken over. the business of 

M. Selig & Sons, 95th St. and Broadway. 
This should have read that the firm of M. 
lig & Sons will move on Oct. 1 from 2539 
Teadway to Jamaica, L. I., where the busi- 
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ness will be continued. Mr. Loeb will later 
move into the store vacated by the Selig 
concern. 

It was announced last week that William 
W. Schwab, formerly manager of the Chi- 
cago office of J. R. Wood & Sons, has been 
made general manager of the firm and will 
hereafter make his office in New York. V: 
M. Feltus has been advanced to the position 
of Chicago manager. Frank D. Maher, 
credit manager in New York, is now man- 
ager of the New York office, which is lo- 
cated at 15 Maiden Lane. 

Al Flint and H. L. Schroeder, of the sales 
department of the Waltham Watch Co., 
Waltham, Mass., were visitors to the offices 
of THe Jewevers’ CirRcuLAR last Sunday. 
Mr. Flint left on Saturday night for the 
convention of the A. N. R. J. A. at Rich- 
mond, Va. Mr. Flint is a member of the 
Advisory Council of the Horological In- 
stitute of America, in which he has always 
manifested a great deal of interest. 

An involuntary petition in bankruptcy was 
filed last Thursday against the Federal Dia- 
mond Co., Inc., dealer in watches, diamonds 
and jewelry, 270 Grand St. The petitioning 
creditors include: Bernard Nacht, whose 
claim amounts to $300; Jacob Blauweiss, 
$1,002, and Louis Halpern, $510. On the 
following day, Judge Thatcher appointed 
John W. Simpson, 2nd., as receiver under a 
bond cf $2,000. This order places the firm’s 
liabilities at $32,000, while the assets are 
estimated at $4,000. 

A number of the delegates who were ap- 
pointed by Herbert Hoover, Secretary of 
Commerce, to attend the art exhibit being 
held at Paris, France, are identified with 
the Art-in-Trades Club. They state un- 
officially that a survey of the Exposition 
indicates a definite movement on the part of 
the exhibiting nations toward the creation 
and appreciation of new and experimental 
types of design expressive of the needs of 
modern civilization. It is further stated that 
in this country there is manifest in those 
industries where art is a factor, a feeling 
that individual and national expression rath- 
er than the exact reproductions of period 
art should be the goal. 

A clerk tumbling from a chair frightened 
four bandits last Thursday when they at- 
tempted to hold up and rob the pawnshop of 
Alfred Simon, 2206 Second Ave. The 
thieves, after running from the _ store, 
jumped into a touring car, and amid shots 
fired by a clerk sped north on Second Ave. 
and made their escape. When the bandits 
entered the store, Charles Murray, a clerk, 
who served with the Marines overseas, was 
behind the counter, while another clerk was 
seated behind another counter but out of 
sight of the thieves. One of the quartet 
asked for a hammer and as Murray turned 
around to get it, the bandits commanded him 
to throw up his hands. As he faced the 
thieves, two revolvers were leveled at him 
and at the same time the other clerk who 
was seated behind another counter, out of 
sight, tumbled off his chair. The bandits be- 
coming frightened, fled from the place. 
Murray fired several shots at them and be- 
lieves that he hit one of the men. Detec- 
tives later found several empty canvas bags, 
a loaded revolver, two masks and some rope 
in a hallway on E. 114th St., near the pawn- 
shop. They are of the opinion that this was 
discarded by the bandits. 
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Russian Notes 





The Soviet newspapers of the end of 
August, just received in New York, advise 
that all the riches of Ermitage: diamonds, 
rare articles of jewelry and precious metals, 
which till now had been concealed from the 
puhlic eye, will be displayed in a special ex- 
hibition shortly. The treasures will be 
shown to the public in an armor-walled room 
of Ermitage. This famous Imperial museum 
of art and history was founded in St. Peters- 
burg by Catherine II in the 1760’s, and valu- 
able collections had been stored there by 
the Romanoffs in the course of the last 150 
years of their rule. 

* * * 

The executive board of the Supreme 
Council of People’s Economy, in one of its 
recent meetings at Moscow, appropriated 
100,000 rubles (about $50,000) for the estab- 
lishment of technical equipment at the newly 
opened gold fields in Tadjikistan (so was 
lately named by the Soviets a part of 
Russian Middle Asia). 

* * x 

A Moscow popular illustrated weekly 
Krasnaya Nyva (The Red Field), in an 
article on rare minerals and semi-precious 
stones of Ural and Altai mountains, com- 
plains of the sorry conditions prevailing in 
the industry. The writer shifts blame to 
the old Imperial government, which main- 
tained stonecutting works only for the needs 
of the court. The Imperial factories at 
Ekaterinburg and other places were for- 
bidden to take any private orders, and con- 
sequently the industry came into the hands 
of the Soviets in an entirely undeveloped 
state. The author points out the richness 
of, the Ural and Altai mountains in every 
imaginable sort of rare natural-color stones. 
And, indeed, from every encyclopedia we 
know that sapphires, chrysoberyls, emeralds, 


beryls, aquamarines, tourmalines, topaz, — 
amethysts, garnets and many sorts of mala- 
chite and jade abound there. Rare 


articles of mosaic work and unique objects 
of adornment came from the pre-war 
Imperial shops and from a few individual 
craftsmen (“kustari”’). Since 1922 a Soviet 
government trust, called “Russky Samotzvet” 
(Russian Natural Color Stones), took charge 
of all the mining and shops. In Russia it- 
self, however, there is practically no demand 
for any articles of trust’s production, and 
the trust depends on orders from abroad 
solely. The article in The Red Field urges 
that this dependency shall be disposed of, 
and that some “art objects of mass character” 
be created, which might find a ready market 
among the Russian masses of population. 
* * * 


The detection of hidden treasures of 
Prince Youssoupoff and Ladval, the former 
Czar’s tailor, caused the Soviet authorities 
of Leningrad and Moscow to undertake ex- 
tensive search of secret vaults in the houses 
which used to belong to aristocrats. Among 
others, the house of Countess Karlova was 
searched. 

In Leningrad, in the mattress of a woman 
by the name of Norenberg, who died recently 
in great need, many valuable articles were 
found, among them bracelets, wrist-watches, 
rings, diamonds, etc. The Soviet papers 
write that no heirs came to claim this wealth, 
and the property was taken by the govern- 
ment. 
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Service Developed From 
Service Performed 





The banking service of The —_icefoundeduponexperience 
National Park Bank is a § andachievement,onethatis 
development of many years’ _— practical, comprehensive, 
usefulness to commercial and well adapted to the 
institutions in ail parts of requirements of merchants 
the country and manufacturers in the 
Consequently, it is a serv- jewelry trade 


THE 
NATIONAL PARK BANK 


OF NEW YORK 
2/4 Broadway 


Park Avenue Office: 240 Park Ave. at 46th St. 


Capital, <a and 
Undivided Profits $33,700,000 7th Avenue Office: 7th Ave. and 32nd St. 


















[ 
GRACE NATIONAL BANK 
An Announcement to Jewelers 


When you are looking for a bank come to us; 
we understand your trade and believe in it. 


You will always find a cordial welcome 


HANOVER SQUARE Capital and Surplus $2,500,000 NEW YORK 























SALESMEN’S TRAVELLING EQUIPMENT 


in the regular stock numbers is carried at 
our New York Office, for your immediate 
needs. 
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No. 2121 Two Stack Case 


RUECKERT MANUFACTURING CO. 


San Francisco Office 
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D. Dexter, Lyndonville, Vt., was 
among the callers in Boston last_week, 
after a tour through New York, Niagara 
Falls and Pennsylvania. ; 

J. C. Stever, president of the State re- 
tail jewelers’ association, has returned from 
his vacation, ready to take up the handling 
of the New England Exposition. 

Bigelow Hanson has purchased the optical 
department in the store of James H. Stewart, 
jeweler and optician, which had been car- 
ried on by the latter for many years. Mr. 
Stewart is arranging fof the sale of the 
jewelry end of the business, and is going to 
another part of the country on account of 
his health. 

Shepard’s is exhibiting an enormous re- 
production of a Willard clock in connection 
with the 60th anniversary of the founding of 
the store. The timepiece is six feet in height 
and the dial is 16 inches in diameter. The 
hour signs begin at 12 with the date 1865, 
the time when the store began business, 
ad so on up to 19235. 

Carl D. Smith, of the Smith, Paterson 
(o, who had been away since May on 
account of ill health, is back at his accus- 
tomed place in the wholesale department. 
He looks in fine condition and displays his 
old-time verve and enthusiasm. Apparently 
he is thoroughly restored to his normal 
good health, a cause for great satisfaction 
and congratulation among the many _ busi- 
ness and personal friends, 








Akron-Canton District 





Abe Art, jeweler for many years in Tus- 
carawas St., Canton, has moved his store to 
the new and larger quarters at Piedmont 
Ave. and Tuscarawas St. E., one of the most 
modern jewelry shops in the city. 

W. E. Lewis, formerly connected with the 
Central Bank of Youngstown, has joined the 
Pugh Bros. Jewelry Co. It is announced 
that Mr. Lewis will be manager of the local 
store of the Pugh Bros. Co. He has already 
assumed his duties. 

Ray's new jewelry store at 121 S. Main 
St, Akron, has been opened to the public. 
This store will handle a popular priced line 
of jewelry merchandise, and the policy of 
the store will be deferred payment plan. The 
Kays have for several years been located 
in Akron, doing a retail clothing business. 

‘leven retail jewelry stores of Canton will 
participate in the annual Fall Merchandising 
Exposition, to be held starting today (Sept. 
6). Some 100 retail merchants will take 
part. All stores will present the newest in 
Fall merchandise in their windows, which 
will be bared to public gaze at 7:30 o'clock 
tonight, 

Jewelers of the Akron district were in at- 
ee at the funeral rites for the late 
raat Thomas, well-known Barberton 
Jeweler, who died from burns received when 
fe momnobile was wrecked, and in an at- 
a to extinguish his burning clothing he 
‘ towned. His widow and one son sur- 
Phin new home of Pugh Bros., jewelers at 
> Market St., \ oungstown, has been opened 
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to the public. This store formerly was lo- 
cated at 14 Hipp Arcade. New fixtures 
have been installed. The Pugh concern con- 
ducts three retail jewelry stores, two in 
Pittsburgh and the other in Youngstown. 
Officers of the company are: John R. Pugh, 
president: Clifford F. Pugh, treasurer, and 
Raymond P. Pugh, secretary. 

While there has been a recession in some 
lines of retail merchandising, the -jewelry 
trade had been holding up well in the Akron- 
Canton district of Ohio in recent weeks, and 
since the first of September there has=been 
improvement in the jewelry business in gen- 
eral, dealers report. There has been no 
increased demand of late for diamonds, but 
pearls, rings and watches have been moving 
well. Jewelers say their gift sections have 
done fully 20 per cent more business this 
Summer than a year ago. Collections are 
slightly improved through this district, and 
in some instances dealers are making ready 
for the Christmas holiday rush which they 
expect will start early. 








Allentown, Pa. 





Dade F. Grove, optometrist for Faust & 
Landes, jewelers, has returned from a pleas- 
ure trip. 

Ira H. Landes, of the Allentown Jewelers’ 
Supply Co., motored to New York on busi- 
ness last week. 

The following traveling men are calling on 
the trade in this locality: T. A. Brennan, 
Henry Froehlich & Co.; F. L. Slosson, 
Standard Optical Co.; Paul H. Gesswein, 
Paul H. Gesswein & Co., Inc., and J. J. 
Townsend, Oneida Community, Ltd. 

Jewelers and optometrists in this locality 
are receiving circular letters from Dr. R. L. 
Shepard, chairman, Finance Committee of 
the Erie Optometric Association, urging 
them to attend the State convention of the 
Pennsylvania State Optometric convention to 
be held in Erie, Sept. 21, 22 and 23. 

Abraham Cohen, 393 Hamilton St., is 
about to add a gift department to his store. 
Mrs. Cohen, under whose personal super- 
vision the gift shop is to be conducted, has 
just returned from a visit to the Gift and 
Art Exhibit, now being held in the Adelphia 
Hotel, Philadelphia. While there Mrs. 
Cohen made extensive purchases of gifts and 
novelties of all kinds for the new depart- 
ment. Boudoir lamps, embroidered table 
mats, ivory and leather goods are only a few 
of the many interesting things that may be 
seen in the new shop. Special attention will 
be given to gifts and novelties for the Christ- 
mas trade, and early shopping will be en- 
couraged by a system of reserving articles 
on payment of a small deposit. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S. Gov't New York 
Date Official Assay Bars Official 

SOR. Beces 33 6 74% ta 
Sent; Sivaee Soy 74% 72 
Batts: 10h .6ss 33 fs 74% 72 
ee ee 33 fe 74Y;, 72% 
no Yr 33% 74% 717% 
ee ee 33 74 71% 
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EDITORIALS 
(Continued from page 118) 











registration of some of the first marks 
entered under this law are now expiring. 
But the registration gave to the registrant 
no additional fundamental rights which he 
had to the trade-mark before it was entered 
at the Patent Office and the lack of renewal 
of the registration in no way takes away 
these fundamental rights. Registration did 
give some advantages in that it helped to 
settle a definite date in the ownership and 
use of a trade-mark, that it permitted the 
owner to seek redress in the Federal Courts 
against a citizen of the same State and in 
controversies with other citizens involving 
small amounts and also in other ways. It 
was also valuable in obtaining registration 
in foreign countries which were based on 
the records of the Federal government here 
and it is probable that it was to the 
effect that the lapse in renewing a registra- 
tion in the United States would have upon 
the foreign registration of trade-marks, 
was what the authors of these sensational 
articles referred to, had in mind when they 
predicted great loss to the 10,000 or more 
manufacturers who have failed to renew 
their Federal registration. 

It should be borne in mind that Federal 
registration of a trade-mark in itself never 
made valid a mark that was an infringement 
of an unregistered mark, nor did the lack 
of registration ever invalidate the property 
rights obtained in a trade-mark under the 
common law. Registration has often made 
easier the fight to enforce a valid trade- 
mark and has given some advantages to 
the registrant that in most instances are 
well worth the expense of entering the mark 
in the Patent Office; therefore, as we said 
before, we advise those whose trade-mark 
registration is about to expire on the time’ 
limit, to re-register the same. The failure 
to do so in most cases has been the result 
of either negligence or ignorance of the 
fact that the time limit on the mark was 
expiring. : 

But it must be clearly understood that 
whether the registration of a trade-mark 
has expired or not, its validity or the right 
of the owner thereof to proceed against in- 
fringers who may use such mark on similar 
products without authorization, is not in 
question. 








Winston-Salem, N. C. 


Charles S. Gause, representing the Hamil- 
ton watch factory, was a business visitor to 
the twin city this week. 

Jack Searles, proprietor of The Jewelry 
Box, is expected back this week from New 
York and New Jersey, where he has been 
visiting for the past three weeks. 

James Durborow, a native of Philadel- 
phia and a late student of the Bowman 
school has accepted a position in the watch 
repair department with Fred N. Day. 

Fred N. Day, Trade St. jeweler and 
evangelist preacher, is this week holding a 
protracted meeting at Aberdeen, N. C. At 
the close of the meeting Mr. Day will go 
direct to Richmond as one of the North 
Carolina delegates to the American National 
Retail Jewelers’ Association convention. | 
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Chicago Notes 


Ed. Fry, of Ed. Fry & Co., is calling on 
his trade through the northwest, and will 
return to Chicago in about three weeks time. 

3en Italie, of Bernard Italie Co., Port- 
land, Ore. was a visitor in Chicago last 
week looking oyer the markets and calling 
on friends. 

George Fox, of the Fox Mfg. Co., left 
recently for the east, where he expects to 
remain for a few weeks visiting at their 
home office, 

Edwin Speidel and Alex Johannes, of the 
Speidel Chain Co., and the Automatic 
Chain Co., Providence, R. I., were in Chi- 
cago last week. 

George G. Gubbins, Chicago manager of 
the Illinois Watch Case Co., is spending a 
couple of weeks with his wife at Pistakee 
Lake, resting up. 

F. C. Harvey, retail jeweler at 1463 E. 
63rd St., left recently on a two weeks’ trip 
through the country where he is enjoying 
a much needed rest. 

Arthur Crystal, Newark, N. J., manufac- 
turers representative, left last week for 
California after spending four weeks here 
calling on the trade. 

“Billy” Thomas, manager of the Chicago 
office for Allsopp Bros., is making a busi- 
ness trip to Detroit and the east and will 
return about Sept. 24: 

Mr. Braham, of A. & J. Plaut, Cincin- 
nati, O., is spending a week in Chicago 
visiting the many places of interest here 
and calling on his friends. 

George Fleming, of the Wadsworth 
Watch Case Co., returned last week with 
his wife, from the east, where he spent two 
weeks visiting at his old home. 

Wm. Shapiro, representing Louis Man- 
heimer & Son Co., 31 N. State St., left last 
week on a two months’ business trip through 
the south and the Pacific Coast. 

I. B. Ogilvie, representing the R. 
Wallace & Sons Mfg. Co., returned from 
the northwest last week where he spent 
three weeks calling on the trade. 

Julius Ziegler, of Julius Ziegler & Co., 
Columbus Memorial building, returned this 
week from southern Illinois, where he called 
on the trade for the past two weeks. 

Frank Hillinger, of R. J. Hillinger & Co., 
Silversmith building, accompanied by his 
wife, returned last week from a two weeks’ 
motor trip through the east and Canada. 

A. L. Pfleger, of 19 S. Western Ave., 
returned last week from a motor trip 
through Wisconsin and to the Wisconsin 
Dells. Mr. Pfleger was gone for about a 
. week. 





Axel Paulsen, of the Waite-Thresher Co., 
Heyworth building, returned last week 
from a short business trip through the 
northwest and reports business fair in that 
locality. 

Edmund Aronson, of B. Aronson & Son, 
returned this week with his wife and family 
from a motor trip to Boston, where he spent 
three months visiting at his old home and 
the home office. 

Ira Van Valkenburgh, of Paul E. Van 
Valkenburgh, 3148 S. State St., and 6742 S. 
Halsted St., returned last week from New 
York and the east where he spent two 
weeks looking over markets. 

John Stobs, of John Stobs & Co., 1521 
Capitol building, is spending six weeks in 
Miami, Fla., visiting with his brother. 
Before returning home Mr. Stobs will visit 
all the larger cities in Florida. 

Miss Gene Newcome has started in busi- 
ness for herself in room 1034 Silversmith 
building. She is doing engraving to the 
trade. For the past few years Miss New- 
come was employed by the Alt Silver Co. 

William Wuestenberg, who has been con- 
nected with Frank T. Loedige, at 504 W. 
North Ave., as watchmaker for a number 
of years, and up to the time Loedige dis- 
continued business, has taken over the loca- 
tion and recently opened the store for busi- 
ness. 

George R. Lechler, of George R. Lechler 
Co., Memphis, Tenn., stopped off in Chica- 
go last week to spend a few days here 
calling on friends and looking over the mar- 
ket on his way home from a delightful 
rest and visit to northern Michigan and 
Detroit. 

Hirsch & Oppenheimer, 159 N. State St., 
announce that Joe Teitelman has joined 
their sales force and now represents them 
in city and nearby towns. Mr. Teitelman 
is -well acquainted with the trade in this 
section and his many friends wish him 
success. 

F. W. Kirkpatrick, of the Kirkpatrick 
Jewelry Co., St. Joseph, Mo., accompanied 
by Mrs. Kirkpatrick, stopped off in Chicago 
last Friday to visit with friends on their 
way home from Europe. Mr. and Mrs. 
Kirkpatrick spent two and a half months 
in Europe combining business with pleasure. 

Frank Quinn, Chicago manager for the 
Homan Mfg. Co., with offices in the 
Silversmith building, returned last week 
from a three weeks’ business trip through 
the northwest. H. L. Wheaton, of the 


same firm, is now out on his southern terri- 

tory calling on the trade and will return 

to Chicago in about two weeks time. 
Marvin Wexler, of Wexler Bros., left 





this week on a business trip to the Pacific 
Coast. Jerome S, Wexler, of the same firm, 
recently left on a business trip through the 
south. Bernard Goldsmith, representing 
them in Ohio, Michigan and Indiana, js 
calling on the trade in his territory and 
Arthur Cole is calling on the trade in 
Illinois, Iowa and Nebraska. 

James Kuba, manager of the 26th and 
Crawford Ave. store of the Jones & Baum- 
rucker Co., was married to Miss Lillian 
Markowski of Chicago, on Wednesday, Sept. 
9. Following the reception the happy couple 
left on a three weeks’ honeymoon trip 
through the west. During the absence of 
Mr. Kuba, Charles Baumrucker is looking 
after the interests of the store. 

Henry F. Linnig, of H. F. Linnig & Son, 
Peru, Ill., accompanied by his bride, stopped 
off in Chicago last week to spend a few 
days here looking. over markets and visiting 
with friends, on their way home from a five 
weeks’ honeymoon trip through the east. 


Mrs. Linnig formerly was Mrs. Ida 
Schmitt, of Peru. The couple were united 
on July 30. Mr. Linnig also announced 


while in Chicago that the firm name had 
been changed from Linnig Bros. to H. F. 
Linnig & Son. Mr. Linnig’s son Benj. H,, 
who has been in the store for some time, 
has been taken into the business as a partner, 
Arthur H. Pisahl, representing the Key- 
stone Watch Case Co., is shaking hands 
with himself this week after he and his 
family escaped serious injuries, when his 
automobile in which they were driving turned 
over, pinning them underneath it. Mr. 
Pisahl was on his way to spend the holi- 
day with friends in Wisconsin. He was 
coming down a hill when a car in front of 
him suddenly stopped and blocked the entire 
road. In trying to get out of the way of 
the car Mr. Pisahl hit a rut and the car 
turned over. They all escaped with only 
minor bruises, and after righting the cat 
were able to continue to their destination. 
Friends of August Rassweiler, lapidist, 
159 N. State St., will be happy to learn 
that Mr, Rassweiler has been able to leave 
the Jackson Park Hospital and is now get 
ting around his home with the use of 4 
cane. Mrs. Rassweiler and their daughter 
Flora are still in the hospital and will prob- 
ably have to remain there for another sevet 
weeks. Mr. and Mrs. Rassweiler and Flora, 
where returning home from the depot after 
spending several weeks in Denver, whet 
the cab which they were riding in was hit 
by another automobile. The cab turn 
turtle, pinning all three underneath. — They 
were rushed to the hospital where it wa 
tound that Mr. Rassweiler only suffer 
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gvere bruises while Mrs. Rassweiler and 
Flora had several bones broken. 

T. H. Gill, of Marengo, III, called on 
the markets in Chicago last week and vis- 
ted with his many friends here. 

Ted Tracy, of the Juergens & Anderson 
(o, left last week on a three weeks’ busi- 
ness trip through the middle west. 


Fred Haller, Chicago manager of the 
Qstby & Barton Co., left last week on a 
week’s business trip through the south. 

Meyer Dribin has opened a retail jewelry 
sore at 2546 W. Division St. Mr. Dribin 
formerly was employed by a local retailer as 
watchmaker. 

Joe Goldstone, of the Blauer & Goldstone 
Co, returned last week from New York and 
the east, where he spent 10 days attending 
to business. 

lames Peters, of James F, Peters & Co., 
10 S. Wabash Ave., returned last week 
with friends from Reamer, Minn., where he 
spent a few days fishing. 

HF. Schoenman, of H. F. Schoenman 
Co. Omaha, Nebr., spent a few days in 
Chicago last week looking over the market 
and making Fall purchases. 

I. Schwartz, wholesale’ jeweler in the 
Heyworth building, left this week on a busi- 
ness trip through the northwest. Mr. 
Schwartz will be gone for several weeks. 

D. W. Bergstrom, of the Bulova Watch 
Co., left last week on a business trip through 
North Dakota and the central west. He 
will be gone for the balance of the year. 

George Weidig, Chicago manager for 
Joseph Fahys & Co., left last Friday on a 
business trip through the west to the Pacific 
Coast. He will be gone for several weeks. 

C. A. Rogers, manager of the Chicago 
office of the Irons & Russell Co., is making 
a business trip to St. Louis and the north- 
west and will be gone until the end of this 
month, 


I. J. Freedman, of Tucker & Freedman, 

Mallers building, left last week for New 
York and the east, and will remain there 
for a couple of weeks looking over the 
markets, 
; The business of the Hoffman Jewelry Co., 
5 S. Wabash Ave., has been incorporated 
with a capital of $15,000. The incorporators 
are Ruth Grossman, Edward Cain and Jo- 
seph Mesigal. 

A. N. Land, 3616 Irving Park Blvd., re- 
turned last week with his family from Cali- 
fornia, where he spent the past four monthis 
touring that section and enjoying a rest and 
visit with friends. 

J. B. Lipsker, representing the Goldsmith 
Bros., Smelting & Refining Co., left recently 
for a business trip through the southwest, 
and will be gone until some time the early 
part of December, 


_H. N. White, Pacific Coast representa- 
tive for Despres, Bridges & Noel, returned 
last week from his territory, and after re- 
maining here for a few days left on a busi- 
ness trip through Indiana. 

S. J. Son, of Son & Prins, diamond mer- 
chants in the Columbus Memorial building, 
returned to Chicago last week after spend- 
mg two weeks resting and visiting with 
friends at Atlantic City and New York. 

“ Vincent Huber, representing the 
r Ping H. Fuller & Son Co., traveling out 
of the Chicago office in the Heyworth build- 
ing, left last week for the Twin Cities to 
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visit the trade and will be gone for two 
weeks. 

Oliver Artes, of the Keystone Watch 
Case Co., is at his Summer home at Water- 
vliet, Mich., with his family, resting and 
getting in trim for the Fall rush. Mr. 
Artes will be away until the first part of 
October. 

George N. Wallace, of Jules Racine & 
Co., New York city, was a visitor in Chi- 
cago last week calling on the trade. Mr. 
Wallace just completed a business trip 
through the middle west and returned home 
from Chicago, 

Sam Adelsdorf, assistant treasurer for 
the Goldsmith Bros. Smelting & Refining 
Co., returned last Friday with his wife 
from a two weeks’ stay at Cable, Wis., 
where he enjoyed a good rest, and got in a 
few days of fishing. 

Hugo Oppenheimer, of Hirsch & Oppen- 
heimer, returned last week from Eagle 
River, Wis., where he and Mrs. Oppen- 
heimer spent a few weeks resting and fish- 
ing. Mrs. Oppenheimer will remain there 
for another few weeks. 

The business of J. Oppenheimer Co., Inc., 
located at 4700 S. Ashland Ave., was sold 
last week to Larkin & Co. of Buffalo. This 
business was established by Mr. Oppen- 
heimer in 1883, and the new firm took pos- 
session on Monday of this week. 

Through the office of Krauss, Goldman & 
Allshouse, the fourth dividend of five per 
cent was paid to the creditors of the Maremont 
Jewelry Shoppe. This makes a total of 20 
per cent to date, and from indications there 
will be three additional payments of five 


per cent. 
Percy Marshall, manufacturers’ repre- 
sentative, with offices in the Columbus 


Memorial building, returned last week from 
a business trip through the east and south. 
After remaining in Chicago for a few days, 
he again left on a 10-day trip through the 
north west. 

Arthur Lundquist, manager of the Chi- 
cago office for the George H. Fuller & 
Son Co., accompanied by Mrs, Lundquist, 
is taking a three weeks’ motor tour around 
Lake Michigan. They left by way of Wis- 
consin and are returning along the west 
shore of Michigan. 

The many friends of William W. Schwab, 
manager for J. R. Wood & Sons in Chicago 
since the local salesroom was established, 
will be pleased to hear that he has been ap- 
pointed general manager of the company 
with headquarters in New York, but will 
visit Chicago frequently. V. M. Feltus, who 
has heen associated with the office here, is 
now local manager. 

E. P. Peterson, recently made arrange- 
ments with Paul N. Lackritz, 29 E. Madi- 
son St., to represent this firm through Min- 
nesota, Wisconsin and Michigan. Mr. 
‘Peterson is well known to the trade in these 
States having called on them for several 
years when connected with a large whole- 
sale house. Mr. Peterson is now out on his 
territory and will not return to Chicago 
until Christmas. 

Albert Ciske has withdrawn from the firm 
of Swartz & Ciske, repairers and platers, 
located on the fourth floor of the Silver- 
smith building. The dissolution of partner- 
ship took place last week, when M. Swartz 
purchased the interest of Albert Ciske. The 
firm will continue to be known as Swartz 
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& Ciske. Mr. Ciske expects to take a’six 
months’ rest before making any connections, 
and will leave for California shortly. 

Edward R. Kouch celebrated the grand 
opening of his new retail jewelry store last 
Saturday. The store is known as the Mil- 
ford Jewelry Store, and is located at 3321 
N. Crawford Ave. It is just a few doors 
north of Milwaukee Ave. Mr. Kouch has 
fitted up the store with new fixtures, and 
has a handsome window display. Mr. 
Kouch for some time was connected with 
E. E. Weldy, of this city, as a watch- 
maker. 

Mrs. E. Donnan, connected with the Chi- 
cago office of the Eisenstadt Mfg. Co., sur- 
prised her many friends in the trade last 
week when she announced she had changed 
her name to Mrs. Alfred Stelzer. Mrs. 
Donnan and Alfred Stelzer, of Chicago, 
were married quietly two weeks ago and 
spent a week’s honeymoon at their Summer 
home at Paw Paw, Mich. The many 
friends of the couple have congratulated 
them and wished them success. 

The style of the business of J. F. Niesen 
& Sons, located in suite 716, 180 N. Wabash 
Ave., has been changed to Sandberg-Niesen 
& Son. The partners interested in the busi- 
ness are Philip Sandberg, J. F. Niesen and 
one son, Wallace J. The two Niesens have 
been interested in the business for several 
years, and Mr. Sandberg has been identified 
with the jewelry business. for many years. 
This concern will continue in the manufac- 
ture of emblems and all fraternity jewelry, 
and will remain at the old location. 











business of W. C, Buchta, David City, Nebr. 

Roper Bros., Creston, Ia., have just con- 
ducted a successful auction to reduce stock. 

J. T. Gillispie, jeweler at Bloomfield, was 
in Omaha last week with his bride on their 
wedding trip. 

Fritz Sandwall, Omaha jeweler, and son, 
Vernon, drove to Minnesota last week where 
the son will enter the University of Min- 
nesota. 

Haliday & Davis, watchmakers and re- 
pair specialists of Omaha, have moved . to 
the second floor of the Neville Block and. 
have added a stock of jewelry. 

The American Legion, which is to hold 
its big national convention in Omaha the 
week of Oct. 5, has given the contracts for 
all its emblems to Justin Mfg. Co., Winona, 
Minn., the same manufacturer which had 
the contract last year when the convention 
was held at Minneapolis. 





me 
—— 


At the last meeting of the Retail Credit 
Men’s Association of Birmingham, George 
3ondurant, referee in bankruptcy, addressed 
the merchants in which he said: “The source 
of bankruptcy is the unscrupulous practice 
of the loan sharks and installment peddlers, 
who swamp the wage earner with unneces- 
sary debts.” Mr. Bondurant told the, credit 
men that they should demand enactment of 
some such legislation if they hope to curb 
the numerous voluntary bankruptcy petitions 
filed in Birmingham. 

























































































Charles Purdy, of the Purdy & Crane Co., 
jewelers, Chicago, was in Milwaukee last 
week visiting the trade. He called on sev- 
eral of the retail jewelers here. 

Mr. Boyd, of Hammermeister & Boyd, 
retail jewelry firm, Baraboo, Wis., was a 
visitor at the Milwaukee wholesale jewelry 
houses last week, where he bought his Fall 
stock. 

William Kilb, vice-president of the firm of 
William F. Gollberg, wholesale jewelers sup- 
ply house, Milwaukee, was on a fishing ex- 
pedition at Poygan Lake, Wis., over the last 
week-end. 

Al Knippel, formerly with Edward Kup- 
per, retail jeweler, 1071 Teutonia Ave., 
Milwaukee, is now associated with the Bosz- 
hardt-Possin Co., wholesale jewelry firm, 
Milwaukee. 

Ben Levy, representative of the Meyer & 
Gross Co., Newark, N. J., visited several of 
the Milwaukee jewelers on his trip through 
this section last week. He was accompanied 
by his wife. 

Ed Wals, of the Reliance Silver Co., 
wholesale jeweler, Milwaukee, announces 
that the new catalog of the firm will be off 
the press and ready for distribution within 
the next few weeks. 

Bradley J. Conrad, proprietor of the Con- 
rad jewelry store, 19 W. Milwaukee St., 
Janesville, Wis., has sold his business to 
W. Dubes, formerly a watchmaker at the 
Fatzinger jewelry store in Janesville. 

Gordon E. Warnke, of the E. H. Warnke 
Co., manufacturing jewelers, Milwaukee, is 
on a tour through northern Wisconsin. He 
is combining his vacation with business bv 
calling on the jewelry trade in that part of 
the State. 

W. J. Boszhardt, president and treasurer 
of the Boszhardt-Possin Co., wholesale 
jewelry house here, has returned to the 
office of the company after spending the 
Summer at his amusement park at Muskego 
Lake, Wis. 

O. H. Nehs, jeweler, Milwaukee, will 
move from his present location at 526—12th 
St. to 518—12th St. in about two weeks. 
The building which he will occupy is being 
remodeled and will be one of the finest 
jewelry establishments here. 

Alden Smith, son of Fay R. Smith, retail 
jeweler, New London, Wis., has left for 
Okeechobee, Fla., where he will visit his 
brother Rudd. After leaving Okeechobee he 
will go to Gainsville, Fla., where he will 
enter the University of Florida. 

William F. Gollberg, president of the 
William F. Gollberg Co., wholesale jewelers’ 
supply house, Milwaukee, and Adolph Pos- 
sin, vice-president and secretary of the Bosz- 
hardt-Possin Co., local wholesale jewelers, 
together with their families, motored to 
Shawano, Wis., over the holiday week-end 
on a fishing trip. 

John Shilz, treasurer of the O. H. Bingen- 
heimer Co., Milwaukee wholesale jewelry 
house, was on an automobile tour with his 
family on Labor Day when the rear axle 
broke on the car. None of the party was 
injured and the car was towed into a service 
station, where it was repaired. 

Due to the press of business at the office, 
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Arthur C. Kuesel, secretary-treasurer of the 
Kuesel Bros. Co., wholesale jewelry firm, 
Milwaukee, announces that he will be unable 
to make his regular trips into the Fox River 
valley in Wisconsin. This will now be taken 
care of by S. T. Whitnall, the representative 
of the Kuesel company in other parts of 
Wisconsin. 

L. C. Heintz, jeweler, Oshkosh, Wis., will 
move into a new building being erected at 
912 Oregon St., Oshkosh, the last part of 
October. His present location is at 922 Ore- 
gon St. The store is being erected by the 
Security Bank and is of brick construction. 
It will have a store front of 23 feet and will 
extend back from the street 65 feet, the full 
depth of the lot. 

L. A. Burmeister, of the E. H. Warnke 
Co., manufacturing jeweler, Milwaukee, has 
returned to the office after spending the past 
few weeks in Los Angeles, Cal., where he 
attended the annual convention of the Ameri- 
can Philatelic Society, which was held there 
on Aug. 24 to 27. Mr. Burmeister visited 
San Francisco and Salt Lake City on his re- 
turn trip to Milwaukee. 

Jewelry stores in Racine, Wis., which have 
been closing their doors on Saturday nights 
and remaining open on Friday nights instead, 
throughout the Summer, have gone back to 
the Fall and Winter schedule again. The 
Saturday night closing was done to give the 
people working in the stores a better week- 
end during the Summer months. It was the 
first time that the plan was tried in Racine. 

W. H. Dummer, formerly with G. A. 
Fehrs, jeweler, Manitowoc, Wis., and more 
recently with the Boston Store of Milwau- 
kee, has purchased the balance of the stock 
and fixtures in the jewelry store of Percy 
Hatch, Oconomowoc, Wis., and will open a 
jewelry establishment in the same location. 
Most of the stock was disposed of at an auc- 
tion sale which was recently held at the store. 

A. F. Weckerle, representative of the O. 
H. Bingenheimer Co., Milwaukee wholesale 
jewelers and jewelers’ supply house, in 
northern Wisconsin and the upper peninsula 
of Michigan, met with a severe accident last 
week at Ironwood, Mich. He was going 
down a steep hill at night and collided with 
another car, which had lights that blinded 
him. He was confined in Ironwood twa 
days and a half with his injuries and will 
be delayed on the balance of his trip. 

Bandits bound and gagged Louis Lasky, 
joint proprietor of the Lasky Clothing & 
Loan Co., Superior, Wis., and then pro- 
ceeded to loot the store of $5,000 in jewelry 
and cash, one day last week. The robbers 
entered the store at 9:45 a. mM. and imme- 
diately ordered Mr. Lasky to raise his 
hands. They bound him and took the keys 
to the safe from him. There were a number 
of valuable diamond rings, watches, and 
other jewelry totaling $3,000 taken and $2,000 
in cash. Mr. Lasky finally unloosed himself 
and notified the police, but a search of the 
surrounding section of the city failed to 
reveal the robbers. 

David Goldman, Inc., retail jewelry firm, 
Milwaukee, is among the Milwaukee busi- 
ness houses which are offering a gift for 
the golfer who makes a hole-in-one on the 
Milwaukee county golf courses. The Gold- 
man gift is an actual size, mounted, gold 
golf ball. Twenty golfers who made a hole- 
in-one were registered last year and the num- 
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ber this season has almost reached that sam 
figure. H. Lewis, treasurer of the Gold. 
man concern, loca! retail jewelers, and W. 
Werth, manager of the store, donated Prizes 
for an invitation golf tournament which om 
held. in connection with the recent Milway 
kee county golf tournament to decide the 
amateur title. Twenty-four golfers partici. 
pated in the invitation tourney and the Prizes 
were awarded to the winners at a dinner 
following. 

Several of the Milwaukee jewelers too; 
part in the dedication of the new Clubhouse 
which has just been completed for the Mil. 
waukee Elks, Lodge No. 46. The new 
building is one of the most beautiful stryc. 
tures of its kind in the country and it over. 
looks Lake Michigan. The ceremonies took 
place on Sept. 5, 6 and 7, and attracted 
number of the leading Elks from all sections 
as well as from Wisconsin. George Durner 
well-known Milwaukee jeweler, is Esteemed 
Loyal Knight of the Milwaukee lodge and 
took a prominent part in the dedication, 
Among other jewelers who were active were 
Ed Warnke and Gordon Warnke, of E, H, 
Warnke & Co., manufacturing jewelers here; 
Fred J. Theleman, manufacturing jeweler; 
and A. C. Kuesel of the Kuesel Bros. Co, 
wholesale jewelry firm. 








Pacific Coast Notes 





Charles J. Klein, jeweler, Santa Cruz, 
Cal., and his wife are taking a motoring trip 
and are spending nearly three weeks among 
the big trees at Wawona, near the entrance 
to the Yosemite Valley. 

Many improvements have been made in 
the building occupied by L. E. Bryant, 
jeweler of Lewiston, Idaho, including the 
addition of a new floor. The exterior of the 
building has been beautified. 

The credit jewelry firm of Weisfield & 
Goldberg is reopening the Jewel Box at 
Everett, Wash., after a complete remodel- 
ing. John Stusser is manager of the branch 
house for the Seattle firm. Ralph Goldberg, 
a member of the house, was in Everett mak- 
ing plans for the grand opening. W. R. 
Austin formerly owned the Jewel Box. He 
is reported to be looking for a location in 
California. 

Harry Beaufort, who recently motored 
from Leavenworth, Kans., with his wife, has 
leased a store in San Mateo, Cal., because 
he thinks this section of the peninsula 1s 
beautiful and prosperous. He will carry 4 
high-grade line of diamonds, watches and 
miscellaneous jewelry. Mr. Beaufort has 
been in the jewelry business for 42 years. 
He had a store in Paris, France, before the 
World War. 








J. Wexler, a jeweler at Houston, Tex. 
is celebrating his 70th anniversary i busi- 
ness. “My confidence in the City of Hous- 
ton has been more than justified. I have 
always believed in the future of Houston 
and have lived to see my faith upheld. 

Having bought the business of R. H. 
Barnes, Victoria, Tex., Dr. J. F. Steele will 
be in active charge in the future. 

The display window of the store of M. 
Epstein, Pittston, Pa., was smashed on Aug. 
28 and $17 worth of jewelry was stolen. 
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Burr W. Freer, president of the Burr W. 
Freer Co., is on his northern trip. 

Sydney Weinshenk, of Mayer & Wein- 
shenk, is now in Portland, Ore., on a busi- 
ness journey. 

An extensive trip is being taken by Frank 
jeddis, of the Alphonse Jeddis Co. He is 
accompanied by his wife. 

En route home from Canada, which he 
visited in the course of a motor trip, O. L. 
Wuerker, Los Angeles, stopped here for a 
short visit. 

An addition to the force of M. Schussler 
& Co. is Roger Cooper, son of A. R. Cooper, 
vice-president of the firm. Harry Lands- 
berger has just returned from his trip for 
this firm. 

Things are picking up a little bit, in the 
opinion of Harry Jones, western representa- 
tive of the Wadsworth Watch Case Co., who 
has returned from a business trip to Port- 
land, Ore. 

Quite an enthusiastic account of business 
is given by Mrs. Sophie Mickelson, office 
manager for Al. M. Gilbert & Co. He is 
still on the road and will not return till late 
in the month. 

J. E. Summers, sales manager of the Jabel 
Ring Mfg. Co., California, with headquarters 
in the Whitney building, is taking a long 
trip to Pacific Coast points. Mr. Summers 
is not expected back till late in October. 

Business is getting better, in the opinion 
of Fred L. Lee, of Lee & Kierski, who has 
returned from a trip through the northwest 
with his partner, Samuel Kierski. Mr. 
Kierski has now returned to Los Angeles, 
where the firm has an office which he man- 
ages, 

S. J. Hammond & Co. have moved from 304 
to suite 306 in the Jewelers’ building, where 
they have rooms running the entire depth of 
the structure. The office and large show- 
room face Post St., and the large stock and 
packing room has a separate entrance on a 
private hallway. The new rooms have been 
repainted, 

Interest is felt here in the new store which 
H. A. Jepson is understood to be opening in 
Portland, Ore. Mr. Jepson is well known 
to many members of the local trade, as he 
was for two years with J. D. Bennett, the 
well-known jeweler of San Rafael, in the 
Trans-Bay section. Before that, Mr. Jepson 
was with Ben Levy, of Newman, Cal. 
Representatives of eastern manufacturers 
visiting the trade include: Alfred Lowen- 
thal, L. & M. Kahn & Co.; Charles Jacot, 
the Forstner Chain Corp.; Herbert Hofman, 
Eichberg & Co.: Edwin D, Cahn, Unter- 
meyer-Robbins & Co.; Louis Hartzberg, 
carrying the J. & L. Hartzberg lines, and 
0, F, Samuelson, the Towle Mfg. Co. 
Selling, in great numbers, at $1, a sou- 
“rad 50-cent coin, commemorating the 
Diamond Jubilee, designed by a Cali- 

artist, and minted in California, is 

ted —~ on all hands. Its issue was au- 

States My the Congress of the United 

The vn age by President Coolidge. 

Satis ra OU cents helps to defray the cele- 
ion expenses, 


Quite a few of his friends in the trade 
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have been wondering what had become of 
H. Z. Kimes. He was, therefore, warmly 
greeted when he came back a few days ago 
looking in the pink of health. This manu- 
facturers’ representative, who makes his head- 
quarters with M. A. Tufo, in the Whitney 
building, states that he has been in southern 
California for nearly two months, 

C. T. Richardson, of Richardson & Son, 
Seattle, was one of the early visitors to the 
San Francisco celebration of California’s 
Diamond Jubilee. He was accompanied by 
his wife. Other visitors included: Carl 
Noack, Sacramento; August Seilfak, Pitts- 
burg, Cal.; J. W. Ware, San Diego, and 
Ed Bastheim, Los Angeles. C. M. Elie, re- 
tail jeweler of Honolulu (T. H.), has sailed 
for home. 

While on a recent vacation trip of 2,695 
miles, Miss Dolores Manning, with S. H. 
Friend, drove through a section of Oregon 
where four bandits, escaped from the Peni- 
tentiary, were causing terror to motorists. 
This was because they had held up and, in 
one case, had kidnaped some motorists. 
Miss Manning, who was traveling with one 
of her sisters, says they did not feel any 
particular fear and were not molested. They 
visited Vancouver, B. C.; drove up Mt. 
Rainier to the snow line, and among other 
beauty spots visited Crater Lake, Ore. 











E. J. McEvoy, Brawley, is spending a 
week visiting with his family at Santa 
Monica. 

M. Linwood, formerly of Kansas City, has 
opened a new store at 5868 Hollywood 
Boulevard. 

Arthur Jacobson, wholesale jeweler, Den- 
ver, Colo., is spending a few days in Los 
Angeles on business. 

B. M. Levinson, formerly at 1204 W. 
Washington St., has moved to his new store 
on Alvarado St. near 7th St. 

L. Hibau has moved his office from 204 
Van Nuys building to his new headquarters 
in the Loewe State Theater building. 

Charles C. Robinson, Jerome, Ariz., has 
been in Los Angeles for the past week on 
a combined business and pleasure trip. 

Lee Stoker, with the Proudfoot Co., Ven- 
tura, has opened a store at 1032 Main St. 
in that city. It will be in charge of Mrs. 
Ida Stoker. 

H. M. Teeple, manufacturers’ representa- 
tive, 704 Title Guarantee building, has left 
on a business trip to San Francisco calling 
on the trade. 

Vernon Rice, watchmaker formerly with 
E. H. Smith & Bro., Orange, Cal., has taken 
a position with C. L. Runyon, 256 S. Pacific 
Boulevard, Huntington Park. 

Mrs. E. L. Tiffany, Taft, is spending sev- 
eral days in Los Angeles accompanied by 
her daughter. Mr. Tiffany is enjoying good 
business in his new store which he recently 
opened. 

Frank Randall, manager of the jewelry 
department of the E. W. Reynolds Co., has 
left for a week’s vacation. He will motor 
to San Francisco to attend the Diamond Ju- 
bilee being held in that city, and will also 
visit other northern points. 
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Alfred Nathan, representing the Star Ring 
Mfg. Co., Buffalo, N. Y., and the Katz & 
Ogush Co., New York, is spending several 
days in Los Angeles calling on the trade. 
He reports business conditions as showing a 
large increase on the Pacific Coast. 

Mrs. P, K. Daugherty, of the E. W. Rey- 
no!ds Co., and Mrs. Dora Dewey of the 
same firm, spent the Labor Day holidays at 
their beautiful new cabin in the heart of the 
San Bernardino Mountains. They made the 
trip by auto and were accompanied by their 
husbands. 

James Buckley, who represents the Inter- 
national Silver Co. in Australia, passed 
through Los Angeles last week on his way 
to Meriden, Conn. After leaving Los An- 
geles he went to Coronado and spent a few 
days with C. E. Breckenridge, vice-president 
of the concern, who is spending a couple of 
months at that popular resort. E. V. Saun- 
ders, Pacific Coast manager of the Inter- 
national Silver Co., is spending a few days 
in Los Angeles. He is accompanied by his 
son, Drury Saunders. 

Oscar Balzer, who was with Hamburger’s, 
now the May Co., in Los Angeles for 13 
years up to 1925 in charge of the jewelry, 
silverware, leather, clock, watch, and other 
kindred departments, and who was with 
Abraham & Straus, Brooklyn, N. Y., as divi- 
sional merchandise man the first six months 
of this year, has returned to Los Angeles 
and will open a gift shop in Hollywood as 
early in October as possible. The present 
store front will be changed and fixtures in- 
stalled while Mr. Balzer is in the east as- 
sembling merchandise for the shop. Mr. 
Balzer will leave for the east this week and 
will return to Los Angeles about Sept. 20. 

Among the out-of-town jewelers calling 
on the trade last week were ‘D. Van Wart, 
Huntington Park; C. L. Runyon, Hunting- 
ton Park; M. A. Stalmer, Fullerton; Taylor 
Jacobson, Fullerton; E. C. Kendrick, Ana- 
heim; A. J. Dutton, Anaheim; H. E. Well- 
man, Alhambra; J. B. Rodgers, Pasadena; 
C. O. Arnold, Pasadena; Mrs. H. E. Fox, 
Jr., San Fernando; George Bower, Upland; 
A. L. Palis, Upland; W. C. Guerth, Red- 
lands; F. E. Hull, Beverly Hills; R. W. 
Steere, Redondo; Mrs. C. J. McCormick, 
Redondo; Mrs. Herbert K. Smith, Hermosa 
Beach; E. T. Stoddard, Whittier; T. R. 
Canady, L. E. Hendrickson, J. Parker, 
Huntington Park; P. W. Andrews, Ingle- 
wood; H. D. Sharp, Montebello; A. E. 
3rown, Montebello. 
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Items from Here and There 








D. W. Malloch, Wabash, Ind., moved his 
jewelry business into the Indiana Hotel 
building, Sept. 1. 

Kelly Ave. and 4th St., Devils Lake, N. 
Dak., will be the new location for the jew- 
elry store of A. S. Bjornson. 

The Ray Jewelry and Merchandise Co., 
Columbus, O., has been incorporated with 
a capital of $10,000. The incorporators are 
Antonia Dimartina, Rose Dimartina, Elise 
Sanese and Sam Barrett. 

Fred N. Ludwig, former engraver with 
the Blickle Jewelry Co., Rochester, Minn., 
has accepted a position at Watertown, S. 
Dak., in the A. Duffner store, where he will 
have charge of the jewelry and repair de- 
partment. 































































































TRADE CONDITIONS 


Business is much improved over three months ago 
and September sales with local wholesale houses 
will exceed those of a year ago by long odds. 
One of the chief sources of sales now is the 
dealer in the smaller cities. He has come to the 
front considerably during the last few weeks. This 
naturally is due to the fact that farmers are re- 
turning as a buying power. The situation with 
dealers in the western part of the State the center 
of the mining industry, is improved. Many mines 
idle for months have begun working again and the 
entire section is more prosperous. Credit condi- 
tions continue a little off color, but local jobbers 
expect them to improve before cold weather. It 
is virtually certain the strictly holiday business in 
Indiana will be much larger than it was a year ago. 





A burglar who had broken into one 
jewelry store was frightened away from 
another recently, and a jewelry firm dis- 
covered it had been robbed of sample 
jewelry valued at $675. 

The business of Sass & Lindewald, Inc., 
has been incorporated at LaPorte, Ind. 
with a capital stock of $10,000 to do a 
general retail jewelry business. The in- 
corporators are Lorenz R. Sass, Carl J. 
Lindewald and Harry H. Keller. 

M. E. Beach, manager for the L, G. 
Balfour Co., wholesale jewelers here in the 
Board of Trade building, found that burglars 
had entered his establishment sometime 
after closing for the night and had carried 
off sixty-four sample emblem rings valued 
at $610 and eighteen pins of the same 
variety valued at $65. The burglars over- 
looked jewelry in a filing case valued at 
$2,500. | 

Chdrles T. Nehf, long in the retail 
jewelry business in Terre Haute, Ind., but 
retired for the last two or three months, is 
visiting Southern California. In a recent 
letter: he says the only fly in the ointment 
is the baseball outlook. He regrets much 
that the Giants seem doomed to run in 
second place in the National League. Art 
Nehf, pitcher for the Giants, is a son, which 
likely accounts for pater’s interest. 

One of the most attractive prizes given 
at the last State amateur golf champion- 
ship tournament at French Lick Springs, 
Ind., was a cup to the State champion 
purchased at the Rost Jewelry Co. In 
fact every prize used at the tournament 
was purchased at the same store, which is 
one of the largest in Indianapolis as well 
as one of the oldest. Since it was the silver 
anniversary of the State tournaments, the 
officials made all the prizes silver. Every- 
thing known to the household that is done 
in silver was included in the list of prizes. 
In view of the stringency of laws regula- 
ing the absence of intoxicating liquor in 
Indiana, much speculation was current as 
to just what use the six cocktail shakers 
would be put. Thirty-one prizes all in 
silver were offered, including pitchers, 
trays, goblets and tea sets. 

Although a final checkup of figures of 
attendance and sales reports of Buyers’ 
Week in Indianapolis has not been made, 
jobbers in the trade are confident that all 
former records were broken this year. The 
Buyers’ Week program resulted in more 
than 2,000 retailers and buyers visiting 


Indianapolis wholesalers and. branch houses. 
Representatives of the jobbers who co- 
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operated in the program with the wholesale 


trade division of the Indianapolis Chamber 


of Commerce, estimate that the increased 
sales this year will exceed last year’s sales 
by at least 20 per cent. A much 
heavier attendance at the wholsale firms’ 
places of business during the four days also 
was reported. A special report of the ac- 
complishments of the week will be prepared 
by officials. Attendance figures, as regis- 
tered by the various wholesale firms and 
total sales made will be used as a basis 
for apportioning the cost of entertaining 
the visiting buyers and refunding car fares. 
As a result of the heavy sales for the week, 
the local jobbers and branch managers are 
convinced that Fall business will be much 
better than last year. 











Ky., and Heber W. Roe, Washington, 
C. H. O., were among visitors to Cincin- 
nati. 

George Opie, of the Wadsworth Watch 
Case Co., Dayton, Ky., is making a trip 
of his circuit through Ohio, Indiana and 
Michigan. 

Lawrence Daniel was in Cincinnati re- 
cently. He formerly was located at Green- 
ville, O., but has since established another 
store at Ashland, Ky. 

William F. Schumer, president of 
Schumer & Jockers, Inc., who recently re- 
turned from an extended stay at Staughton, 
Wis., is making a tour of the States sur- 
rounding Ohio. 

John A. Gerwe, head of Frohman & Co., 
has returned from a sojourn at Clarks Lake, 
Mich. He was accompanied on the trip by 
R. T. Welling, a jeweler of Lockland, one 
of the suburbs of Cincinnati. 

Mrs. Ira M. Bolton and her guest Miss 
M. Gregory, Athens, Tenn., spent all of last 
week in Cincinnati as the guests of A. G. 
Schwab & Sons. Both visitors took in 
every performance of the style pageant at 
the Zoo. 

Albert Sauer, jeweler, Newport, Ky., has 
sent out invitations for the wedding of his 
daughter, Martha Jeannette, who is to be 
married to Richard H. Von Hoene, Sept. 17. 
The wedding will be held at St. Thomas’s 
Church, Ft. Thomas, Ky. 

Visitors to the Queen City included: A. 
P. Voll, Metropolis, Ill.; J. J. Davis, Jack- 
son, O.; Carl Foster, of the Charles Rieckel 
Co., Cynthiana, Ky.; M. Gluck, of the 
Boiarsky Jewelry Co., Charleston, W. Va., 
and Frank Myers, Dayton, O. 

Aaron McConnell, former jeweler of 
Harrison, O., passed through the Queen 
City Friday with Mrs. McConnell on their 
return to Jacksonville, Fla. They spent 
several weeks with relatives in this vicinity 
and returned to Florida where Mr, Mc- 
Connell is now employed as a watch repairer. 

Edward Cronninger, secretary of the As- 
sociated Manufacturing Jewelers, will send 
out notices to members within a few days 
notifying them of the first Fall meeting of 
the association. Gus Sauer, president, re- 
cently communicated with Mr. Cronninger 
telling him to get the affairs of the associa- 
tion in shape for the Winter season. 

Clarence Loeb, of L. Loeb & Sons, presi- 
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dent of the Cincinnati Wholesale Jewelers 
and Manufacturers’ Association will leave 
Monday for a long tour of the southwest 
He expects to be on the road about two 
months and during his absence the affairs 
of the association will be taken up by 
August Nuerenberger, vice-president. 

Albert Levy, of England, Klein & Levy; 
Fred T. Barry, Ziruth, Burgess Co,, and 
W. T. Gow, H. F. Barrows Co., were 
the guests of Arno Dorst at the Cuvier 
Press Club outing at Cody’s farm, Saturday 
They spent Saturday at the farm and de- 
voted most of Sunday with a foursome at 
the Maketewah Country Club in Bond Hill. 

Arno Dorst, chairman of the central divi. 
sion of the Credit Protection Committee, re. 
ceived word Wednesday that there would 
not be a meeting of the committee in Sep- 
tember. The committee work is proceeding 
with all possible speed and the calendar js 
a little light at the present time. One or 
two cases of misunderstood credit are being 
investigated, however. 

The Guyselman Jewelry Co., Circleville, 
O., has been granted a charter to do a 
general jewelry business. The company filed 
its incorporation papers with the Secretary 
of State at Columbus, Friday, and gave its 
capital as $6,000. The members who signed 
the incorporation papers included; R, L, 
Guyselman, W. F. Broer, J. W. Williams, 
M. C. Nolan and A. R. Perry. 

Two more benches have been installed in 
the shop of Walter H. Wilkening, in the 
Andrews building, because of the increased 
business of the diamond-setting concern. One 
of the benches is already occupied by Joseph 
Welcher, diamond setter formerly identified 
with another firm in Cincinnati. It is likely 
that the fourth new man will be put on the 
other bench within another month by Mr. 
Wilkening. He recently moved from the 
eighth to the seventh floor of the Andrews 
structure to secure more space for both of- 
fice and shop purposes. 

Ralph L. Hinds, legal representative of the 
local National Jewelers Board of Trade, 
with a net score of 66, led all contestants in 
the qualifying round at the Avon Fields 
Municipal Course on Labor Day. By 
achieving the low score Mr. Hinds won the 
right to represent his club in the play-off 
for the Enquirer trophy, which will be held 
at the Hyde Park Club. Mr. Hinds shot a 
gross 72, but had a handicap of 6. Two 
other contestants were tied and will play it 
off to decide who will represent the club 
along with Mr. Hinds. 

A trust fund is to be established out of the 
stock that was held by the late Miss Eu- 
genia M. Werk in the Oskamp-Nolting 
Jewelry Co., the First National Bank and 
the Werk Co., according to the will which 
has been filed for probate. Miss Werk, who 
was a sister of Mrs. William S. P. Oskamp, 
prominent local financier and jeweler, died 
10 days ago. Monthly incomes will be gives 
various persons from the trust fund, and 
the estate is valued at $350,000, the majority 
of which is left to the nephew, Louis Werk, 
and niece, Eugenia Werk Cook. Special be- 
quests of $1,000 each were made to the Cin- 


cinnati Kindergarten Association and 
Home for Incurables, with provision of 
houschold employes who have been at t 
Werk home for 15 years or more. The two 
relatives and the First National Ba 
named executors under the will. 


nk were 















eld 


ing 


ity 


for 


wo 
ere 








September 16, 1925 





Joseph Weiller, of the stock department 
of the Bauman-Massa Jewelry Co., 6th and 
Olive Sts. is visiting points out of town on 
a pleasure trip. 

Arthur Cuquet, of the Goldman & Cuquet 
Jewelry & Optical Co., has returned after 
enjoying a visit with his family in Wiscon- 
sin together with friends in Milwaukee. 
"1G, W. Schoenthaler, treasurer of the 
Risenstadt Mfg. Co., wholesale jewelers in 
the Star building, has returned to his desk 
after enjoying several weeks with his 
family at some of the lake resorts in Wis- 
consin. 

James J. Burke, head of the Brooks 
Jewelry & Optical Co. in the Globe-Demo- 
crat building, is expected back to his desk 
shortly after an absence of nearly two 
months. He has been to Europe with his 
wife on business and pleasure and visited 
come of the important diamond and jewelry 
centers. 

Stores in the trade observed Labor Day 
to some extent. Those comprising member- 
ship in the Associated Retailers of St. Louis, 
adhered to the association ruling to be open 
half a day. This was the rule with all the 
big department stores and other downtown 
shops although the day is being generally 
observed as a holiday now here. The result 
was that business was quiet and the number 
of shoppers in the downtown district was 
negligible. It is expected that hereafter the 
plan of half a day opening will be modified, 
inasmuch as Labor Day always comes on a 
Monday and affords the employes a chance 
to enjoy a week-end outing from Saturday 
until Tuesday. As a profitable custom the 
half day opening this year did not seem to 
bring much result. 

The first large burglary of any conse- 
quence here in the local jewelry trade for 
some time past occurred the night of 
Thursday, Sept. 11, when the store of the 
R. P. Wiggins Jewelry Co. at 7 N. 18th St., 
was robbed. The job was evidently the 
work of expert cracksmen as the combina- 
tion on a large safe was knocked off and the 
thieves got away with loot reported as 
valued at $31,000. About $300 in cash was 
also missing and nearly $600 in checks, in 
addition to the diamonds, watches, rings and 
jewelry taken from the blown safe. En- 
trance was apparently effected to the store 
from the rear room of a vacant store ad- 
joining the jewelry store, as the robbers 
cut their way through the plaster partition 
wall leaving behind a sledge hammer and a 
ome which were apparently used to 
Bn The vacant store was recently 

sed to a new tenant and. was being re- 
haired and put in shape for early occupancy, 
among the work being considerable plumb- 
. the plumber’s tools and overalls 
their ge used by the thieves in 
cate oe of effecting an entrance into the 
for maga The Wiggins firm closed 
is uke ~ at 6 p. M. Thursday evening, 
i Cet eing securely locked at the time 
company "i Kaiser, vice-president of the 

y. According to the police report 


the loot included about 150 watches valued 


‘Pbroximately at $10,000; diamonds set and 


nset at $17,000 and small jewelry items ap- 
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proximating $4,000. Fortunately an order 
for watches amounting to about $7,000 
which were expected in from the whole- 
salers had not arrived. The reported loss 
was only partly covered by insurance, it is 
stated. 





A. B. Milkins, Wyandotte, was in Detroit 
last week calling on the wholesale jewelers. 

O. A. Lutz, Ann Arbor, was in Detroit 
last week buying new stock and greeting 
his many jeweler friends. 

W. W. Bridges, Marine City, was in De- 
troit last week. He was adding to his stock 
and preparing for a vigorous Fall business. 

W. H. Jones, of the Luths, Dorweld, 
Haller Co., for the last week has been 
touring the southern Michigan Peninsula. 

Garner Sly, of the E. H. Pudrith Co., 
who has been ill for a week or more, is 
now nearly recovered and able to be about 
his duties. 

A. B. Harford, East Lansing, passed two 
days in Detroit last week calling on the 
wholesale houses and adding to his stock 
for the Fall trade. 

H. L. Merry, of the E. H. Pudrith Co., 
wholesale jewelers in the Jewelers’ Court, 
passed Labor Day and the week end at his 
old home in Grand Rapids. 

E. A. Pontius, Pontiac, was a caller on 
Detroit wholesale jewelers last week. He 
has experienced a good Summer business 
and is making plans for a general increase 
during the coming Fall and Winter. 

The E. H. Pudrith Co. last week installed 
some new fixtures to care for the increased 
stock it is now carrying. This is a part of 
a general expansion started since the com- 
pany moved into its new quarters in the 
Jewelers’ court. 

George Loehr, of the Scribner & Loehr 
Detroit branch in the Jewelers’ Court, has 
returned from a business trip that took him 
down into Florida. He passed Labor Day 


with his parents in Cleveland, arriving 
home on Tuesday. 
Charles E. Wallace, of the Wallace- 


Monroe Mfg. Co., wholesale jewelers, is 
now on a trip through Oklahoma and Texas. 
He reports the jewelry business in the south 
west is showing improvement and that pros- 
pects are encouraging for a good Fall and 
Winter trade. 

Carl Dash, Romeo, called on the whole- 
sale jewelers in Detroit last week, buying 
new merchandise for his increasing Fall 
business. Jewelers all through the lower 
Michigan peninsula, as they come into De- 
troit, report increased business and bright 
prospects for the Fall and coming Winter. 

Charles A. Berkey, wholesale jeweler, 
Woodward Ave., as a great many people 
know, was the organizer of the National 
Exchange Club movement. Beginning Sept. 
13 and continuing until Sept. 16, the Na- 
tional organization holds its convention in 
Detroit, and Mr. Berkey, it is announced, 
will be one of the principal speakers. 

Reid Berkey, of the Charles A. Berkey 
Co., Woodward Ave., for the last week, 
has been making a tour of Ohio and a part 
of Pennsylvania. Harold Cheyne, head of 
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the manufacturing department of the same 
concert, was quite seriously injured last 
week when an automobile he was driving 
skidded on a wet pavement in the outskirts 
of the city and plunged into a ditch. 

A man said at one time to have been a 
diamond salesman and suspected of having 
directed bandits to jewelry shops at times 
when the women clerks were left alone, was 
recently arrested for investigation in De- 
troit. According to the police he is said 
to have been implicated by two other men 
arrested previously on charges of having 
robbed the Interstate Loan Office, 404 
Breitmyer building, the jewelry shop of 
Arnold Neiss, 603 Metropolitan building, 
and the Brooks Loan Office, 414 Farrell 
building. 

The J. L. Hudson Co., department store, 
is celebrating its 44th anniversary this week. 
With other elaborate displays it has had 
some beautiful offerings in silver, A large 
section of the store on the Woodward Ave. 
side has been given over to this line. There 
also has been a large exhibition of clocks, 
many of them elaborate and costly. This 
store has conducted for years one of the 
largest jewelry departments to be found 
anywhere in the city. The company has 
recently completed a $4,000,000 building 
campaign. 

I. Gulliksen has opened his new retail 
jewelry store in the new Grand Riveria 
Theatre building, Grand River Ave. and 
Joy Road. Everything about the store is 
absolutely new, stock, fixtures and all other 
equipment. This is probably one of the 
finest outlying retail jewelry establishments 
in Detroit. It compares favorably with 
many of the large jewelry establishments 
in the downtown shopping district. Besides 
this new store Mr. Gulliksen also operates 
another retail store on Clay Ave. on the 
east side of the city. 

Both manufacturing and wholesale jewelry 
concerns in Detroit observed Labor Day 
by ceasing work. Many left the city for 
a brief two-day holiday. Every one opened 
promptly on Tuesday, however, and there 
will be no other lay-off until Thanksgiving. 
Business in the jewelry line in this territory 
is beginning to show considerable improve- 
ment and most of the manufacturers and 
wholesalers anticipate a good run of busi- 
ness until after the holidays. Crops are re- 
ported extensive and buying is increasing 
all through the rural districts. 

Holding the city ordinance prohibiting the 
sale of jewelry at auction constitutional, 
Judge John Faust, in the Recorder’s court 
recently said he believes “the means of 
sale used are viciously fraudulent and dis- 
graceful to the city and should be wiped 
out. In my opinion,” the judge said, “the 
system of ‘cappers’ and ‘switchers’ seems 
carefully prepared for the purpose of de- 
frauding an unsuspecting public. The 
counsel not only acted within its discre- 
tionary power in passing the ordinance, but 
the ordinance should receive general com- 
mendation.” 











The newly opened Gem Shoppe on Broad 
St., Red Bank, N. J., has added another 
man to the staff engaged in the Red Bank 
store. The watch repairing department has 
been enlarged due to the increase in busi- 
ness in that department. 
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Every Requirement of 
the Retail Jeweler 


Can Be Secured in 
This Great Jewelry Center 


= 
Would You Pay 


$15 a Month for 
a $10,000 
Window Man e 


We can furnish you a new window 
display service that has already met 
with the approval of thousands of 














JEWELERS’ COURT 


Metropolitan Bldg. 
33 JOHN R STREET 


Jewelers. 


H. W. Himelhoch Company 
Michigan’s Largest Jewelers Supply House 
7th Floor, Metropolitan Bldg. 

33 John R St., Detroit, Mich. 











ARNOLD NEISS 
DIAMOND IMPORTER 


Prompt Attention Given Mail Orders 
Write, Phone or Wire Your Requirements 


503 JEWELERS’ COURT 
Phone: Cadillac 5248 
DETROIT, MICH. 


HOME OFFICE: 
ANTWERP, BELGIUM 


We Give Service The Price Is Right 


Cutler Jewelers Supply Co. 


The Genuine Material House 


GENUINE MATERIALS JEWELRY BOXES 
TOOLS, FINDINGS CARDS, TAGS 
V. T. F. WATCH GLASSES CASE MATERIAL 


Fifth Floor Metropolitan Building 








CADILLAC 5450 705-6 Jewelers’ Court 


WACHLER & HORWITZ 


MANUFACTURING JEWELERS 
Fine Platinum and Diamond Mountings 
— DIAMOND SETTERS — 


ANTIQUE CAMEOS 


MICHIGAN’S LARGEST 


SPECIAL ORDER SHOP All Kinds of Jewelry Repairs. 
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, ANY WIDTH - 18 K. BE Beet 


501 METROPOL TT AN BLDG. 
MICH. 





Best fitted for fitting 


CROWN 


Metrically measured watch glasses. 


ODD SHAPED CRYSTALS 


a specialty. 





Special attention to mail orders. 


GLEICHMANN CRYSTAL CO. 


903 Jewelers’ Court 





Practical Course in Adjusting 
By THEO. GRIBI 





Price $1.50 





THE JEWELERS’ CIRCULAR PUB. CO. 
11 John St., New York 
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Quality — Promptness 
Courtesy — Service 


The Policy of Every Store in 
This Great Jewelry Center 





Schulte Optical Co. 


Wholesale and Manufacturing 


OPTICIANS 


COMPLETE LINE OF 
Optical Supplies 








ahi," Ua 


Accurate Rx and Repair 
Service 


Send your orders to us and come 
in to see us when you are in the 
building. 
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JEWELERS’ COURT 


Metropolitan Bldg. 
33 JOHN R STREET 
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hig | Jose Winsen Co. 


Be Ri fi Ht rad 


Manufacturers of 


High Grade Platinum 


Diamond Jewelry 
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Order Work a Specialty 





1004 Jewelers’ Court 
DETROIT 


We Use Platinum 
and Iridium only 
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| DETROIT BRANCH 


‘The W. F. BROER CO. 


708-709 Metropolitan Bldg. 


Illinois, Howard and Ingersoll Watches. 
1847 Rogers Bros. and Community Silver 


Exclusively Wholesale 
Home Office: Toledo, Ohio 


Distributors for Elgin, Waltham, Hamilton, 


WALLACE-MONROE MFG. CO. 


901-2 Metropolitan Bldg. 


TRADE MARK 


REGISTERED 


HAND CARVED 


Wedding Rings and Mountings 





en ee OP a 


/EDDING RINGS 
$325 
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At Your Service 
The E. H. Pudrith Co. 


Exclusive Wholesale Jewelers 


808-13 Metropolitan Bldg. 33 John R St. 


Special Attention to Mail Orders 


NO GOODS AT RETAIL 
Long Distance Phones: Randolph 7726-27-28 








SERVICE JEWELERS 


Manufacturing Jewelers 
and Engravers 


9th Floor 











HAROLD L. FORTH 


Wholesale and Manufacturing Jeweler 
1011 METROPOLITAN BLDG. 





Phone Randolph 1027 


Our Work—Our Prices—Our Service 
will surprise you 
We have greater facilities in our new home. 


L. C. TENNANT 


Watchmaker to Jewelers’ Court. 





the Trade 33 John R St. 
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Two Interesting Gift Exhibits at Boston Sept. 14 to Sept. 20 








A General Review of the Latest Importations and Products of Domestic Manu- 
facturers to Be Displayed at the Hotel American and Parker House 

















Many of the following importers and 
manufacturers exhibited last year at this 
time, and finding that the retail jeweler and 
gift buyers of the eastern States responded 
to their invitation to come and see their mer- 
chandise an appeal was made this Fall to 
have other importers and manufacturers join 
them. Both exhibits will present an un- 
usual selection of the newest importations and 
products of domestic manufacturers, and in 
order to be of assistance to the jewelers who 
intend to visit the exhibits THe JEWELERS’ 
CrrcuLar presents herewith a forecast of the 
lines to be shown. The details as to the ex- 
hibits have been obtained from the concerns 
mentioned and the following information 
should help jewelers to save time and trouble 
in locating the kinds of merchandise in which 
they are interested. 


At the American Hotel 

FERDINAND Binc & Co. A. Stanley Brus- 

sell and Charles E. Gibson will be in charge 
of the display of Ferdinand Bing & Co., 67 
Irving Place, New York. A beautiful line 
of French lamps, figure and carved effects 
with French shades to match, also famous 
line of French compacts, vanity cases, bou- 
doir sets, mirrors, cigarétte boxes, etc., in 
gilt bronze with limoges enamel centers, 
cameos and stone sets, crystal toilet bottle 
sets, crystal and bronze girandolles, cande- 
labra and ‘boudoir lamps, and numerous 
other articles too numerous to mention that 
will be of interest to the retail jeweler. 
oe | 

CHARLES HALL, Inc. Frank Wadsworth 
Jenkins will be in charge of the exhibit of 
Charles Hall, Inc., 3 E. 40th St., New York. 
In this display will be a complete showing of 
all lines except foreign ones. This display 
will include a wide assortment of hand- 
decorated trays, scrap baskets, pole screens, 
desk sets, book ends, and attractive and in- 
expensive gift novelties. There will be a 
full display of Borghese productions, includ- 
ing panels, mirrors, lamps and shades, book 
ends, boxes, placques, etc. Hall brass in its 
attractive antique finish, including candle- 
sticks, toasting forks, book ends, ash trays, 
mail boxes, etc., will also be shown as will 
be Herbert tooled wood in boxes, frames, 
portfolios and other articles. 

* * * 

Georce F. Lirtie, 225 Fifth Ave., New 
York, known for his ability to obtain unusual 
specimens of lamps and fine Chinese art wares, 
will have an unique assortment to show. 
Matched pairs and single pieces will be 
shown. Porcelains in single color, reproduc- 
tions of antique Chinese will be seen. Speci- 
mens of blank de chine, clair de lune and 
sang de boeuf will be shown, also millefleur. 
English and Italian pottery lamps will be 
shown, also domestic pottery lamps in pleas- 
ing colors. Brocades, embroidered materials 
and kosu will be used in the making of the 
shades appearing on these lamps. Fabrics 

of the antique and modern Chinese designs, 


such as priest robes and wall hangings and 
old velvets, etc. 
x * * 

A. L. Reep Co. Mr. Reed will be in 
charge of his company’s display. (A. L. Reed 
Co., 373 Fifth Ave., New York.) Mr. Reed 
is featuring a very large line of popular 
priced novelties in leather for the gift de- 
partment which has a low priced table for 
prizes and favors. The line consists of: Ad- 
dress book, in English paste grain leather ; 
shopping memo, Turkish Morocco and 
Ecrase leather ; address book, Morocco grain 
leather; Florentine book mark; diary, black 
linen grain leather; address book, Safian 
leather ; playing cards, one deck in assorted 
leathers; Cigarette case, tan cowhide, which 
holds package of 20 cigarettes; pocket toilet 
companion, mirror and comb, English paste 
grain leather ; comb and file case, brown calf 
skin; drinking cup in black Morocco grain 
case; engagement book in black cobra grain 
leather; flask, half pint, covered with black 
Morocco grain leather; sewing roll, Ecrase 
leather; Morocco purse (three sizes) ; 
leather back cloth brush; key case, brown 
calfskin, five hooks; easel calendar, per- 
petual, Safian leather and engagement pad 
in imitation leather; telephone book, English 
paste grain leather; telephone list, imitation 
Ecrase leather; bill fold, black calf; tele- 
phone list and pad in cloth; “My Trip” in 
imitation leather; writing case, imitation 
leather and engagement pad in imitation 
leather. In addition Mr. Reed will show a 
large line of Florentine leather goods, hand- 
tooled, and illuminated. The line consists of 
such items as bridge sets, writing sets, ciga- 
rette cases, engagement pads, diaries, ladies’ 
pocket books. The diaries are for five years 
and also one day to a page. A large line 
of books of interest to travelers are entitled, 
“My Trip Abroad,” “My Trip,” “My Vaca- 
tion,” “Places Visited’ and “Automobile 
Trips.” Mr. Reed also shows the well known 
line of Red-Craft hand bags and underarm 
purses made of mahogany colored Spanish 
steer hide, hand laced, hand tooled, fully 
leather lined. Many have imported Flor- 
entine covers in exquisite colorings. Sew- 
ing cases will also be shown, and men’s 


equipped cases. 
* * * 


SIMONDETTI & Co., INnc., 71 W. 23rd St., 
New York, will have a display. E. T. Simon- 
detti will be at the show. A point which may 
not be known to many jewelers, but which 
will be clearly visualized at the display of 
Simondetti’s wares, is that there are hun- 
dreds of styles of Italian ware in which 
this house specializes. Among the wares to 


be shown are: Gubbio, Naples, Deruta, 
Nove Bassano, Capri, Faenza, Peasant, 
Roman or Castelli, the Tuscany styles 
(known as Florentine), which include 


offerings in Della Robbia styles, Ticchiolo 
styles, and Sesto ware. There are also 
Sienna-Gilt wood, Venetian and illuminated 
leather. In leather the principal styles are: 
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Florentine gift, wrongly called 17¢h Cen 
tury, always a brown leather hand-toole4 
in gold with designs Renaissance, 17th 2 
turn and Barco; Medieval, in brown leath ‘ 
with no gold tooling, but only dry pr 
usually showing a design of old fh 
hinges; illuminated which js colored “m4 
some gold at times; Venetian which js in 
colored and gilt but usually with Pan 
finer lines than those used in the Florentine 
designs; Sbalzo, which is the clipes 
leather sometimes but seldom with 9 
gold; Sbalzo antique, which js tans 
with gold and colors, and Venetian goldleai 
* * * 
Mour Art Co., Toledo, Ohio, will have 
S. Craig Preston in charge of the display 
This company manufactures the finest ri 
of hand-carved and decorated Photograph 
boxes, what-not boxes, book shelves, Ven. 
tian mirrors, hand-painted placques, and ex. 
quisitely framed prints. A large line oj 
ships models, the first of their kind to be 
made in the United States, will be shown 
The Mohr Art Co. is well known for its 
wonderful line of German ships model 
ig will be many of these models on dis 
play. 








* * & 


Cassipy Co. Robert E. Parrish will he 
in charge of Cassidy Co.’s display. The 
lamps of this company are reproductions 
of period pieces, especially reproductions of 
old Roman forms on exhibit at the Metro- 
politan Museum, mounted and _ electrified 
The lamp line includes: Vanity, boudoir 
sets of lamps in pastel shades such a 
orchid, rose, blue and ivory, gold trimmed 
Italian and English bridge lamps and Pon- 
peian and Grecian junior lamps. A dis 
tinctive feature of particular interest t 
jewelers will be vase forms made and signed 
by Louis C. Tiffany. The vase forms are 
adaptations or authentic reproductions of 
antique Roman and Greek vases now % 
the Metropolitan Museum of Art, New 
York City. The glass is a faithful repro- 
duction of Cypriote glass excavated from 
ancient tombs on the Island of Cyprus. The 
exquisite colorings are due to devitirifia- 
tion and never before produced by huma 
hands. The details of the metal work at 
from the works of Sir Christopher Wret 
the lamp the work of Cassidy Co., and th | 
vase by Louis C. Tiffany Furnaces. Bit | 
Holmes Patterson, an artist of note, is te | 
signing the shades, which are of silk, i } 


Cassidy Co. Practically the entire line ® : 
lamps are made in bronze and brass ime ‘ 
chased, and finished in old silver and bron 
plates. y 

* * * : 


Pompetan Bronze Co., Inc. Harlan ? 
Saubert will be in charge of the display * 
the Pompeian Bronze Co., Inc., 225 Fits 
Ave., New York. The display will consis 
of an inexpensive and artistic line of . 
ends of their own creation, together with fe 
productions of the best knqwn classic © 
jects. There will also be a new seri” 
popular book ends. Art objects of artis 
merit, created by some of our best 
sculptors can also be seen. These inca 
some very pretty statuettes, busts and 
mal subjects in a great variety. There 
also be shown an interesting assori™ | 
cigarette boxes, ash trays, lamps, @ 
sticks, and many other novelties which 
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| The Marblehead Pottery line will 
also be shown. 
At the Parker House 


Cuares H. Ryan, 1 W. 30th St., New 
York, has an immense line comprising all 
kinds of French novelties for gift stores and 
gift departments of the jewelry store. 
Among other articles that he will show 
will be the boudoir or desk clocks known as 
“The Beating Heart” because of their 
ynique visible pendulums. They are to be 
had in many colors. Mother of Pearl clocks, 
with plain bases, in different colors and 
shapes in imitation leather traveling cases 
will appeal greatly. There will also be 
shown such novelties as candy boxes, small 
lamps, sachet and perfume novelty bottles 
with the old and well known perfumes, 
smoking articles for men and women, ciga- 
rette cases, boxes and trays. In hand 
wrought iron there are ash trays, incense 
burners and candlesticks and sconces. The 
china novelties consist of tea sets in novelty 
decorations with linen luncheon set of cloth 
and six napkins to match in decorative pat- 
tern of the china. A large line of novelty 
china and pottery will also be shown. 

* * * 


Day-Crart, Inc. M. J. Little will be in 
charge of the display of Day-Craft, Inc., 
25 Fifth Ave., New York. E. H. Coles, 
sales manager, will be there with Mr. Lattie. 
The feature of this company at the show 
will be desk sets in five pieces, metal hand- 
decorated in six colors. There are book 
ends to match these desk sets, but they are 
not part of the sets. There is also a large 
line of all metal book ends, not a part of 
the sets, which are hand-decorated. There 
are terry cloth, cretonne and parchment tele- 
phone shields. The parchment telephone 
shields swin on the telephone from front to 
back so it cannot tip. These are of a va- 
riety of patterns, including ships models. 
There are also scrap baskets to match the 
telephone shields. Door stops, of decorated 
tempered spring steel wedge with upright 
front, hand-decorated, will be shown in a 
large assortment of patterns, including 
ships models. All metal wall pockets, hand- 
decorated by some of the leading artists of 
this country will be shown. The flower pot 
holders for window ledge are unique. They 
are square, of heavy steel, water tight, in 
white, black and blue, hand-decorated. 
Square metal scrap baskets with hand- 
painted design on two sides in six colors; 
blue, rose, ivory, lavender and two styles 
of black. Homespun bags in Irish and 
Scotch imported homespuns, all silk lined 
with silk or embroidery or appliqué deco- 
ration will also be displayed. 

x * * 

EASTERN Spectratty Mrc. Co. This ex- 
hibit will be in charge of J. B. Danforth. 
The Eastern company, which has a large 
Plant at 135 Columbus Ave., Boston, will 
exhibit a full line of hand-decorated gift 
— It will comprise door stops, 
ower vases, candlesticks and candles, book 
ends and many other useful and ornamental 
novelties in wood, metal and glass. 

* * x 
Y tara G. Setpen. Howard Selden, 225 
Ave, New York, will be in charge. 
* soe glass and Poillon pottery will 
€ most interest to jewelers with gift 
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departments. This does not mean that the 
Craftsman Studio copper articles will not 
more than aptly fit the jeweler’s gift depart- 
ment, for they will, because they are of the 
high grade which seems a part of the at- 
mosphere of the jewelry store. This line 
consists of hand-hammered or pounded 
copper boxes for all uses, such as ciga- 
rettes, cigars, traps, desk sets, book ends, 
vases, which can be made into lamps; fruit 
or nut bowls, smokers’ accessories and 
sconces. Some of the trays, book ends and 
desk sets have a colored insert. The lamps 
are furnished with or without shades. Bybee 
pottery line is a genuine hand-made pottery 
line. There are vases which may be made 
into lamps of all types. Some vases have 
handles. The rather wide openings at the 
top of the vases make them particularly use- 
ful for wild and garden flowers. The col- 
ors of this pottery are two shades of green 
and two of blue and one of burnt orange 
and one of yellow. Beautiful styles in De 
Ruta and Majolica Italian pottery will be 
shown. Alabaster articles in powder boxes, 
cigarette cases, lamps and bowls and other 
articles will also be shown. Among the 
Italian pottery will be Della Robbia boxes, 
plaques, jam bars, bowls, vases and odd 
pitchers. Italian leather in the Florentine 
style, hand-tooled, in the color brown will 
be shown in all types of articles. A line of 
leather goods, produced in New York city, 
after the fashion of the Italian leather, made 
on American wood, which seems to stand 
the American climate, hand-tooled, in brown, 
will also be shown. The line is not very 
large, but includes, among other articles, 
an upright cigarette box, ladies’ calling 
cards or stamp cases, bridge score 
and playing card box, desk sets, book ends, 
boxes of all types, and match boxes in the 
leather book effect. Many new and at- 
tractive shaped perfume bottles will be 
shown, together with candlesticks, bowls, 
novelty cigarette containers, vases and bou- 
doir sets. 
* * * 

Fuprer Pottery. S. J. Anderson will be 
in charge of the display of Fulper Pottery. 
A large assortment of lamp bases will be 
featured. Candle holders of new design, 
flower vases in new sizes and shapes, and 
attractive low candle holders will be shown. 
Persia yellow, introduced at the Chicago 
Gift Show, will be seen at this show. Tea 
sets of this company, which before this were 
in 23 pieces only, are now made in 35 pieces, 
and called luncheon sets. The addition to 
the tea sets to form the luncheon sets are 
three sizes of bowls, two teal tiles, an addi- 
tional water pitcher and 11-inch luncheon 
dishes. There are four colors for these sets, 
Chinese ivory, colonial blue, silver green 
and the new Persia yellow. Salesrooms 9f 
this company are at 225 Fifth Ave, New 
York, and main office at Flemington, N. J. 

x * * 

A. H. Poynter will personally attend the 
exhibit and explain any points which buy- 
ers and prospective customers have in ques- 
tion about his merchandise which he has 
gathered from far and near. The merchan- 
dise of this display will appeal to the 
jeweler whose gift department shows the 
slogan “Gifts That Last.” Among the 
popular items are the Dresden figure bou- 
doir lamps in‘ various groups of figures, and 
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particularly the juvenile lamps suitable: for 
children’s rooms. These bear nursery and 
childish figures. There will be adjustable 
unusual floor lamps of “Floorette”’ type. 
These lamps are adjusted to any reading 
position desired by cord with tassel or knob 
attachment. These lamps are very beauti- 
ful and serviceable. Peasant china from 
the Czecho-Slovak Shop offers a display 
of unusual articles which will beautify the 
gift department of any jewelry store. Art 
china and toys will also be shown by Mr. 
Poynter. Very attractive pieces of hand- 
made glasware in odd shapes, similar in 
color to the Tiffany glass in vases, powder 
jars, candy jars, and boxes, candlesticks 
will be on display. The Heidelberg pottery 
made in the Black Forest has the distinction 
of offering a new ware which will be found 
among the pottery on display in this exhibit. 
Spun glass tulips in natural colors, forming 
a decorative and lifelike bouquet will be 
shown. 
*x* * x 

G. Granata & Co. Arthur Palmer will 
represent G. Granata & Co., 225 Fifth Ave., 
New York, and show the line of Pompeian 
tear vases, which are replicas of the old 
Roman ones; genuine bronze tripods with 
Florentine glass vase with handles, in fig- 
ures and animals; hand-carved wood, hand- 
painted Venetian trays of all sizes; antique 
Castelli pottery and a complete line of 
Majolicas; a full line of haind-tooled Flor- 
entine leather, and lamps with Castelli 
bases, large sizes, sold and displayed with 
shades. The unusual and usual types and 
shapes of bases and vases can be found here. 

* * * 

THE BALtTIMorE Cuiprer Co., Baltimore, 
will be represented by Emmet White with a 
line of fine brass and cloisonne, jewelry, 
necklaces, lamps, embroideries and antiques. 
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Silver and Sheffield Sweetmeat 
Dishes 


LOVELY specimens of these old table 

pieces are still in existence. W. A. 
Young, in his “Silver and Sheffield Plate 
Collector” (New York: Dodd, Mead & 
Co.) affords enlightenment on this article in 
the following words: 

“This is a generic term of modern intro- 
duction to cover a wide range of small trays, 
shallow bowls and fancy pieces suitable for 
the reception of dried fruit, sweetmeats and 
those little delicacies with which the hostess 
likes to adorn her hospitable board. The 
sweetmeat dish is the small brother of the 
cake basket, but it has rarely a handle of 
the bale type and only occasionally handles 
at the ends or on the rim. It has been in 
use for about three centuries, and is prob- 
ably even older, and today, as any silver- 
smith’s shop will testify, is as popular as 
ever it was. * * * Some of the Old 
Sheffield Plate manufacturers called these 
little pieces comfores, but the articles so 
termed have usually a glass liner, which one 
does not find in old silver. Comfores were 
made from pierced metal, and with wire, 
after the fashion of sugar basin frames and 
cake baskets.” 











Elmer H. Parman has announced he will 
open a jewelry store at Cedar Falls, Ia. 
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“BRILLIANT DESIGN” 








| The Pairpoint Corporation 


Manufacturers 
of 
Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 


Crystal Glass, 


Fancy Colored 
Blown Glass 


Cut Glass 
No. 1032 Vase 


12 inch, 14 inch 


NEW YORK 


No. 0327. TEA SET. Plain Burnished or Butler Finish 
No. CO1116. 24 inch Waiter 
Inside dimensions for centre of Waiter 18 x 13 inches 
Electro Plated on Nickel Silver 


Langhorne Design 


The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 
MONTREAL 


43-47 W. 23d St. Coristine Bldg. St. Nicholas St. 


No. C07100.. LUNCHEON TRAY 


Electro Plated on Nickel Silver 
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12 inch 
Butler Etched 





SAN FRANCISCO 
Hammond Bldg., 278 Post St. 
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Suggestions to 


the Jeweler About Lamps for His Gift 
Department 








By Bernice Bouser 








p= RUMOR claims that in Canada, 
the gift shop is not nearly as_ well 
known as in the States because the jewelers 
have kept the gift business where it 
rightly belongs, in their shops. Today there 
seems to be a general awakening among the 
jewelry shops to the many advantages they 
possess in selling one of the most popular 
gifts of the day, the lamp, which has so 
aptly been termed, “The jewel of the home.” 
Women are much more lamp conscious 
than men, They know that they can change 
the entire atmosphere of their homes by 
their lamps, they know that they can intro- 
duce harmony of color by certain lamps, 
they know that lamps tell of culture, breed- 
mg, and gentility, or the reverse. Lamps 
have a strange fascination for people who 
study them. The more they understand 
them, the more lamps they want to possess 
and the more they want to give away in 
order that others may share their lamp 
pleasure. 

The jeweler with the lighted lamp may 


attract much attention at night to his 
window, with its artistic jewelry display. 
We illustrate a new offering, which 


lighted at night will attract the attention of 
many and influence sales both of the article 
itself and other displayed merchandise. 


Thousands of items which the jeweler 
naturally carries are harmoniously displayed 
with the lamps in use today. Genuine jade 
necklaces may be shown with the lamp of 
jade which costs hundreds or thousands of 
dollars, while the jade bead necklace may be 
shown with the inexpensive but charming 
domestic lamp of jade glass with the cool 
chintz Summer shade. 

The silver service may be so shown with 
typical “Jewelry Lamps” of silver with 


charming cut glass globes, that both are 
sold, where the customer entered with the 
idea of buying only the service. 

The gold lamp, mounted on onyx, with 
Shades of entrancing shirred georgette, a 
Popular number today, 


is exactly the right 


AN ATTRACTIVE OFFERING’ FOR 


type of lamp to show with jeweled pieces of 
gold. 

Illustrated herewith is one of the cap- 
tivating new lamps for Christmas gifts, 
mounted on a hand made gold base with a 
dainty shade of lace, matching the lace in 

















THE GIFT 
COUNTER 





the Dresden figure. This lamp comes 
packed in a box, ready to be tied with rib- 
bon, a perfect Christmas gift for the jewelry 
store. 

There are many pitfalls for the jeweler 
who would sell lamps, and make money, 
One big difficulty is the packing. The wise 
jeweler will buy lamps which come packed 
in individual boxes, all ready to be delivered. 
If he buys only 1/12 dozen, he will save his 
box, but if he buys more, he will open only 
one, and then sell by sample, sending out a 
fresh lamp, with the seal not broken. The 
canny jeweler will take a small lamp, which 
comes boxed, wrap it with holiday paper, 
perhaps a deep green, and tie it with a wide 
white ribbon with green holly, and show the 
customer how his lamp will be delivered. 
He can add the cost of the wrapping to the 
cost of the lamp, and the customer will be 
very glad to pay for it. The Christmas 
wrapped lamp box will make an instant ap- 
peal as it is hard to find the gift lamp which 
is well wrapped. 

Another difficulty is the delivery. People 
are not going to walk out with a lamp under 
their arms, so the jeweler must buy lamps 
which can be delivered easily, by messenger 
or parcel post. In figuring the retail price 
of the lamp he must not forget the expense 
of delivery even if he has his own delivery 
car. 

One of the worst difficulties is price com- 
petition. The jeweler must overcome the 
temptation to buy the lamps which will be 
sold to a dozen shops in town because of 
the price appeal. He must cling to the un- 
usual, he must buy in small quantities, he 
must be bringing into his shop constantly 
lamps which are “different,” lamps which 
have not been shown, then he can get his 
own price, his customer is better satisfied 
and at the end of the season he has a net 
profit which is a credit to his business 
ability. Today there are sources of supply 
of authentic lamp data. The jeweler does 
not have to guess or experiment, he may 
secure dependable information and work 
safely and securely. 

After he has bought his lamps wisely, he 
must show them well, remembering the old 
time slogan, “A lamp well shown is half 
sold.” And as the eye naturally travels to 
a light source, by the intelligent use of 
lighted lamps in his shop and windows, he 
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‘‘Decidedly a MAN’S Gift’’ 


Student’s COLONIAL SMOKER LAMP 











Radically New and Very Practical 


In the trend of Colonial type decoration, man’s needs have been looked after in the 
creation of the Student’s Colonial Smoker Lamp—a gift that is distinctly artistic as well as 
practical. Its purity of design and finish lend an additional touch of refinement to any 
home or business man’s desk. 





The Student’s Colonial Smoker Lamp is a patented combination lamp, ash tray and 
match box holder in antique pewter finish. 


It has electric attachment fitted out with a genuine, rare old parchment shade with 
a replica of a hand etched antique map of the original thirteen colonies. 


Packed 14 doz, to a carton. 15 inches high, individually and beautifully boxed. 


Retails for $12.00 


Patented and Manufactured by 


SAMUEL EDELMAN 


474 NORTH 6th STREET PHILADELPHIA, PA. 





































September 16, 1925 


attracts attention to other jewelry items 
which would otherwise pass unnoticed. 
Lamps sell themselves, but they also sell 
everything else they help to display, so they 
serve a double purpose. 

The department store discourages much 
lamp business because of the constant irritat- 
ing price appeal on merchandise which is not 
new or inviting. Thousands of women are 
constantly searching for lamps which are in- 
yiting. in design and have sterling worth in 
their construction and these women may be 





DAINTY LAMP FOR THE GIFT DEPARTMENT 


taught to go to the jeweler if he buys lamps 
on value, not on price. 

Remember, “The lamp is the jewel of the 
home.” It is the natural gift for the jeweler 
to offer a fastidious woman. 





Gift Department Merchandise 
and Automobile Owners 





WHat percentage of the patrons of the 
gift shop of the jewelry store are auto- 
mobile owners ? 

Of course, the percentage varies according 
to the locality, but if the shop owner would 
make an investigation he would find that the 
percentage is very high indeed. 

It is evident, then, that if the shop caters 
to automobile owners to a large extent it is 
bound to arouse much interest and attract 
more patronage. 

And one splendid method of attracting at- 
tention and building business would be by 
advertising that the shop was handling a 
considerable quantity of goods which could 

€ carried in automobiles to parties, wed- 
dings, etc., without breaking. Also it would 
be a good plan for the shop to advertise 
that it packs goods compactly and carefully 
sO as to make them that much easier to 
handle in cars and to transport in cars. 

This sort of advertising would be of 
much interest to automobilists for several 
reasons. In the first place, a considerable 
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number of the shop’s patrons after pur- 
chasing articles at the gift department take 
the articles to their homes in their own 
cars. In the second place some of the pur- 
chasers take the articles in automobiles to 
the people to whom they are to be.pres- 
ented. And in the third place when ar- 
ticles are used as favors at parties the 
winners of the favors take the articles to 
their homes in their own cars. 

All of which makes this automobile phase 
of the proposition of wide interest and all of 
which will combine to boost the business of 
the shop if it plays up this sort of publicity 
for some of its gift department stock. 





Selling Artistic Candles in the 
Gift Department 





HE sale of candles can be very success- 

fully pushed by the gift department of 
the jewelry store by not only staging win- 
dow displays showing the newest tall candles 
under the most attractive conditions but also 
by advertising in which the various uses to 
which candles can be put by the purchasers 
is played up. 

There is really an astonishingly large num- 
ber of uses for candles. Here are some of 
these uses: Favors for bridge parties and 
other parties, birthday presents, wedding 
presents, ornamentation for homes, night 
lights for bedrooms, emergency lights for 
homes in case the electric lights go out, 
lighted candles on bridge tables for players 
to use in lighting their cigarettes and so on. 

It would make a very interesting bit of 
publicity for the gift department to stage a 
display, on a special counter or table, show- 
ing all the various uses to which candles 
can be put*by the purchasers. With each 
candle displayed on the table or counter there 
could be a little placard telling all about that 
particular use of the candle and also giving 
the prices of the candles. 

This display if well advertised would be 
sure to bring interested people into the store. 





Disposing of Slow Moving Gift 
Stock as Favors for Bridge 
Parties 





[THERE is quite a demand nowadays for 
“different” favors for bridge parties and 
other parties. Hosts and hostesses want 
novelties—they want to get away from the 
customary things in the way of favors. 

In view of this, then, it will be good busi- 
ness for the gift department of the jewelry 
store to cater to this demand by securing and 
offering new things in the way of favors and 
suggesting to hosts and hostesses that they 
use the new articles, 

A good way to discover “different” ar- 
ticles in the gift department’s stock for use 
as favors is to go through the stock and 
pick out all the various articles which have 
seldom, if ever, been purchased by the de- 
partment’s customers for use as favors. 
These articles can then be window displayed 
and advertised as being good things to give 
as favors in that they have seldom been 
used for that purpose. And this sort of 
publicity is sure to arouse considerable in- 
terest in the articles. In fact, by getting this 
sort of a slant on the articles it is altogether 
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likely that some slow moving goods could 
be pushed out of the store at an accelerated 
speed. 

An inspection of the department’s stock 
with this idea in mind will, unquestionably, 
reveal many different articles which would 
make stunning bridge party favors and 
favors for other parties but which have never 
been used for that purpose. And, of course, 
advertising of this sort would be such a 
distinct novelty that it would attract and hold 
the attention of many people and be accord- 
ingly helpful to the store in building busi- 
ness. 





Lighting Arrangements in the 
Gift Department 


QNE of the big attractive features of the 
gift department of the jewelry store 
which is most instrumental in bringing visi- 
tors to the store and in building its busi- 
ness, is its freshness, up-to-dateness and 
novelty. People feel that the gift shop has 
the newest things and the latest things and 
that at the gift department it is always 
possible to find something new and. inter- 
esting. Of course, then, it is very much to 
the advantage of the gift department to do 
everything possible to enhance this feeling. 
And one of the very best ways for the 
department to make the public continue to 
feel that the gift department is the city’s 
leader in style, snap and freshness is by 
frequently changing the lighting arrange- 
ments in the department. This can be done 
quite easily. Different colored hoods can 
be used for the lights. Portable lamps, etc., 
can be placed at different parts of the de- 
partment and candles can be used with great 
effectiveness on special occasions and during 
times when the department is staging special 
sales. 

A simple change in lighting arrangements, 
without any material change in the arrange- 
ment of the department’s stock of goods 
will often give an entirely different look to 
the whole department and thus be splendidly 
effective in building business through mak- 
ing the public feel that the department is 
always fresh, up-to-date and immensely in- 
viting in appearance. 





The Romance of Glass 


UNDER the above title, Virginia Robie, in 
her book “The Quest of the Quaint,” 
starts up with the following words: 

“If you overhear some one talking of 
‘ruby,’ ‘sapphire,’ or ‘amethyst’ do not im- 
agine for a moment that precious stones are 
under discussion. It is merely some en- 
thusiastic glass collector gloating over his 
latest find. He may have secured a bit of 
red Bohemian, green Bristol, blue Stiegel, 
purple Derby, or if very lucky, Millefiore. 
* * * ‘Glass of a thousand flowers’ our 
grandmothers called it—a fanciful name for 
a fanciful thing. 

“Yet Millefiore is an interesting phase of 
American glass ware meriting attention from 
several viewpoints. Mechanically it is clever, 
suggesting the old puzzle of the metal tongue 
in the round sleighbell. Paperweights formed 
the chief output, although seals and door 
knobs were also made.”—C. W. C. 
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Bakelite Pearls—solid but very light 


Chokers of lustrous, tinted Bakelite Pearls — 
have a particularly strong appeal for summer 
trade because of their very light weight. 













The variety of beautiful tints makes it pos 
sible to display an assortment in which a 
customer is certain to find the color she 
prefers. Be sure to see the complete line of 
Bakelite Pearl Jewelry. 


Write for Booklet 21 


BAKELITE CORPORATION 
247 Park Avenue, New York, N. Y. 
Chicago Office : 636 West 22nd Street 


Bakelite is anexclusive 
—— — and = co 
t: . . 

ne age ag earn Bakelite Pearls in necklaces, ropes, chokers and bracelets BAKELITE 
Bakelite Corporation are a creation of the Embed Art Corporation, _—_ torte ia 
t 1 terial i uct manu- 
ahd: ina bene Gio Perth Amboy, New Jersey factured under pat- 
famous mark of excel- ents owned by the 
lence. Bakelite Corporation. 





THE MATERIAL OF A THOUSAND USES 
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Kansas City Gift Wares Show 


Second Annual Display at the Hotel Baltimore a Big Success—Many Attractive Domestic 
and Imported Lines Shown—Large Percentage of Jewelers in Attendance 























———— 
———— 


T E second annual Kansas City Gift- 
wares Show opened at the Hotel Balti- 
more here on Monday morning, Aug. 17, 
one-third larger than last year in the mat- 
ter of exhibits. The attendance climbed 
steadily, day by day, and visitors arrived 
every day of the show, many of them ab- 
solutely new customers in the gift line. 

It is quite evident that the Kansas City 
Gift Show has already become an annual 
institution of no mean note and indications 
are that it will continue to grow each year 
—though, if growth comes in similar pro- 
portions in future years as in this year, the 
association had best look to the necessity of 
leasing an entire hotel, rather than the three 
floors covered by the exhibits this year. 

The Kansas City Art and Giftwares As- 
sociation had laid its plans well for an elab- 
orate exhibition, many of its members hav- 
ing reservations for their own attractive 
displays, and the details were handled ex- 
peditiously for the care of the visiting ex- 
hibitors. In all about 95 firms were repre- 
sented at the show, their exhibits occupying 
all rooms large enough to accommodate 
them on each of three floors of the hotel. 

Registration desks were provided on each 
floor, directly in front of the elevator—a 
position which insured immediate notice 
upon the arrival of guests. 

Giftwares have advanced in immense 
strides in the southwestern territory within 
the last few years until now it appears that 
nearly every jeweler has his gift depart- 
ment. Of those who do not have such a 
department it may be said that all are con- 
templating the addition at an early date, if 
we may judge from the number of such 
jewelers who were in Kansas City—not 
buying, but making calculations for opening 
their own gift shops later in the autumn. 
Although the Kansas City Giftwares 
Show may be said to be still in its infancy, 
it has attained commendable proportions. 
And the percentage of jewelers listed in the 
daily attendance is surprising, in view of 


the fact that it is a trade only allied to gift- 
ware, 


Buyers in this section of the country do 
not, cannot in fact, buy in as large quanti- 
lies as those attending Chicago and eastern 
shows. A number of those attending this 
show were heard to remark that they will 
in future wait for the giftware show before 
purchasing their stocks for the full season. 

Another point proving the legitimate ben- 
efit of such a show to the wholesaler was 
cited by one of the exhibitors who was also 
at last year’s exhibition. He pointed out 
~~ at the first show, he was very much 
> eseae with the. volume of sales ac- 
be sd made at the show, since so many 
soa articles in one-twelfth-of-a- 
ivan a But he was greatly surprised 

at a very large percentage of those 


small buyers came to be, during the ensuing 
year, regular customers who bought a fair 
volume for the year—and he estimates that 
90 per cent. of those regular customers, 
though not large buyers, became customers 
of his firm solely through the agency of 
the first annual giftwares show. 

Apparently one cannot compute the ulti- 
mate value of the show from the volume 
of orders taken in its course, but must fol- 
low through the subsequent months, check- 
ing the number of orders mailed in by new 
customers acquired during the annual exhi- 
bition. 

Exhibits were as varied as they were 
numerous in this year’s show and articles 
shown ranged chromatically from small in- 
expensive needle cases from Japan to an- 
cient, or antique Chinese hand embroidered 
tapestries in prices to $7,000 per piece. 

Upon arrival on the third floor of the 
Baltimore, the visitor stepped from the ele- 
vator directly facing the registration desk, 
where he admitted his life history—in part 
only—and received his yellow tag. The 
room nearest the elevator was that being 
maintained by the Kansas City Wholesale 
Jewelers’ Association, where Fred Sands, 
secretary, was in charge, very capably emu- 
lating an information department for the 
benefit of guests and exhibitors. Mr. Sands, 
among other duties, checked all visiting 
jewelers on the list and offered timely sug- 
gestions to them as to certain exhibits which 
might be of special interest to jewelers—no 
exhibit was favored and each received its 
share of praise by Mr. Sands throughout 
the show. 

ee 

Henry Saul, of Rehberger & Saul, New 
York, was there with his line of imported 
Czecho-Slovakian glass and pottery, glass 
flowers (which attracted much attention 
among the visiting trade, art novelties and 
one or two unusual patterns in Bavarian 


chinaware. 
xk * * 


One of the newest companies, though 
none the less successful, to exhibjt at the 
show was Gillman & Young, Inc., of St. 
Louis, Mo. The company was just incor- 
porated on July 1, this year, and this was 
the first show in which they have entered. 
However, their lines are good ones and are 
reported to be in increasing demand 
throughout the southwest. Horace M. Gill- 
man was in personal attendance. Among 
the lines shown were Boris Riedel Studios, 
Chicago, a collection of plaques in oil, fire 
screens and telephone screens, artistsically 
done; Weinman Bros., Chicago, a full line 
of unusual desk sets; Rene Rosenthal, New 
York, exquisitely hand-decorated  glass- 
ware; Czecho-Slovak Art Co., New York, 
highly decorated china, pottery and peasant- 
made toys; Dixon Novelty Co., Dixon, IIl., 


a startling line of artistic kitchen novelties, 
including bread boards, crumbers, curtain 
knobs, etc.; Phoenix Co., Chicago, light 
hanging book shelves, periodical cases and 
general, artistic wood furniture; Robert C. 
Wassman, Chicago, hand-tooled Italian 
leather goods in attractive offerings; 
The Donna Lee, Chicago,’ line of hand- 
decorated perfume disseminators and book- 
ends in original and attractive designs, and 
other companies. 

* * oh 

The Moore Leather Craft Co. and the 

Gilles Iron Works, both of Kansas City, 
shared an exhibit room. Ely Moore, of the 
former, was showing a good line of laced 
leather bill-folds, beaded and novelty leather 
bags, moccasins and other gift goods. The 
Gilles exhibit was presented by L. H. Gilles 
and George Montgomery, and consisted of 
original designs of lamps, candle sticks, 
book ends, console tables, lanterns, etc., in 
hand-wrought iron. 

* * ® 

C. H. Rawson did a large business for 

Hiram A. Jacobs, Minneapolis, in their 
useful line of hand-decorated novelties and 
art wares to retail at 50 cents to $1. Mr. 
Rawson is another who spent much time in 
pining for his cool home town. ; 

* * * 


Gladys Carstarphen was assisted by Miss 
Eva Boyle in presenting the very high cali- 
bre line of imported papeteries of the Julius 
Beckhard Co., Inc., New York. They were 
also exhibiting several sensational products 
of the Squire Work Shop, Cleveland, the 
Jesso Art Studio, New York, and Mary 
Ryan, New York. Miss Carstarphen also 
had a practical article or two which were 
covered with oriental tissues, showing how 
the papers might be used by individual shop- 
owners in making up their own attractive 
packages, such as small cartons, kerchief 
cases and other similar packages. Such sam- 
ples were glued with rubber cement and 
demonstrated the practicability of that prod- 
uct as a paste which will not discolor the 
tissues, 

* * * 

G. Granata & Co., New York, was repre- 
sented by Arthur J. Palmer, Jr., showing 
a very artistic line of Majolica pottery, wood 
carvings, tooled leather and bronzes, the ma- 
jority of the collection being of antique 
motif. Several numbers of the antiqued 
pottery were very well received by the visit- 
ing trade, which is very much as it should 
have been. 

* * & 

The Chicago Gift Market’s exhibits, under 
the supervision of H. V. Ericson and J. 
Capes, constituted another of the show 
places. The company showed the products 
of the Pohlson Galleries, Pawtucket, R. 1 # 
the Gift House, New York; the Butter- 


























140 THE 


JEWELERS’ 


CIRCULAR September 16, 1925 


























The Juliet 
design in 
Smoke Pearl 
Nacara effect 

















This illustration, in four colors, is one of many that we are using to tell thousands 


of women this fall about the new beauty and color of Fiberloid toiletware 


How FIBERLOID toiletware 


satisfies women’s craze for color 


HE big vogue among women today is color and yet 

more color—in their dress, their home, their boudoir. 
Even in the matter of dresser appointments the popular 
taste has swung from conventional plain colors to shades 
more colorful and more in harmony with the room dec- 
oration scheme. 


The 1925 Fiberloid toiletware line recognizes this trend 
by offering many new and strikingly beautiful colors. In 
addition to the staple colors there are lovely shades of 
Azure, Coraline, Alba, Rose, Golden and Smoke Pearl — 
all in smart and distinctive new patterns. 

Women who would never look twice at the old-style 
toiletware set fall in love at once with the alluring new 
Fiberloid creations. Thus Fiberloid toiletware sets are 
creating new sales opportunities for merchants who 


stock and display them. There are sets for every purse 
and every taste. 

In 3,666,135 homes this fall, women are learning the 
beauty of Fiberloid sets through actual photographs like 
the one above, reproduced in full-page advertisements in 
Vogue, and in large-size rotogravure space in nineteen 
of the country’s largest newspapers. 

A small investment will enable you to stock a repfe- 
sentative assortment of sets in the newcolors and patterns. 
We will supply you with a good-looking, attention 
getting window display—free. And on average size 
orders we will mail illustrated letters to a list of your 
customers, featuring the Fiberloid line. These letters 3° 
out over your name, but at our expense. Write us today 
for prices and full information. 


THE FIBERLOID CORPORATION, Indian Orchard, Mass. 
~ A, 


New York Display Rooms, 402 Fifth Avenue 





Toronto Display Rooms, 145 Adelaide St. West 
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yorth Co, New York; the Pollyanna Co., 
Chicago ; Rudolph Kohner & Co., and the 
Brownie Shop Studios. Perhaps the most 
sensational articles were the Butterworth 
imported wall placques in wax depicting 
such “stibjects as “Charles Dickens in His 
Studio,” “A Friendly Call” and “Ann Hatha- 
way's Cottage in Shottery.” They are known 
as Ivorex placques. The Pollyanna hand- 
decorated glassware in original designs was 


attractive. 
also very : ‘ 


F. L. Morgan Co., San Francisco, was 
represented by Mr. Morgan himself, who 
eated not a little sensation with a new 
fine of “Hollywood Dolls” made somewhat 
after the fashion of the formerly popular 
French dolls; but each of which has a face 
that is a likeness of a movie star. Other 
articles of note included a most elaborate 
assortment of sachets, costume pictures with 
tand-painted figures, Bavarian chinaware in 
2 platinum finish and a new illuminated 
Christmas tree lamp, which was in active 
demand. Mr. Morgan has recently marketed 
a small silver vanity perfume holder which 
he said is being re-ordered in enormous 


quantities. 
x * * 

H. M. Shuck, of the Springfield Leather 
Products Co., Springfield, O., met with 
much success in exhibiting the very attract- 
ive and complete cameo line of ladies’ tooled 
lace hand bags, correspondence cases, laced 
edge toilet sets, key cases, telephone indexes 
and bill folds, as well as many other staple 
leather goods. 

x * * 

0. I. Purdy obtained a good volume of 
orders for the articles in the exhibit of the 
Hansen Trading Co., New York, consisting 
of leather goods, enamels, foreign glassware 
and potteries, wood inlays, all sorts of Petit- 
paint, Italian baskets and snow storm glass- 
ware, 

xk *K * 

Helen Johnston Hurst, of the Wonder 
Water Color Shop, Kansas City, exhibited 
perhaps the most novel collection of deco- 
rated silks and other materials. The deco- 
rations were all transferred from patterns of 
wall papers, both domestic and imported, by 
a special chemical process which leaves the 
goods in almost as soft a texture as before 
the coloring was applied. Colored designs 
were shown on bed spreads, table covers, 
piano runners, Spanish shawls, street gowns, 
evening gowns and stockings, in as many 
different materials ranging from coarse cor- 
duroy to the finest georgette crépe and cloth 
of gold. Mrs. Hurst also gave instructions 


in the operation of the process during the 
show, 


x ok * 

The Regal Art Co., Chicago, had a very 
ce collection of placques, pictures, frames, 
Dok ends, candle sticks, shelves and so on, 


which were shown to advantage by C. L. 
liger, 


ni 


x * x 


Pg Harold O. Peck, vice-president of 
¢ Mathilde Co., Kansas City, and a di- 


rector of the Kansas City Art and Giftwares 


‘tiation, showed a complete and artistic 
ine of the 


lace, ribbon 
baby gifts, 

and 
pl 


“Mathilde” French novelties in 
_and silk, bandeaux, corsages, 
lingerie accessories, vanity bags 
Sautoirs, all of which were highly com- 
mented by virtually every visitor. 
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O. G. Zehrfeld, Inc., New York, had a 
large line of pictures and frames, art post 
cards, silhouettes, paintings and art novel- 
ties, being shown by Leonard Ladenburger. 
The many items in the collection of cut-out 
silhouettes were the largest sellers in the 
line, enjoying a great demand, and several 
of the paintings were also well received. 

x * * 


The Cliftwood Potteries, Morton, IIl., 
showed art pottery, lamps, silk and parch- 
ment shades. D. E. Mathis had the exhibit 
and reported: the volume of the first three 
days of this show in his line was greater 
than his total orders for the entire week last 
year. Many pleasing pottery novelties, 
lamps, flower bowls and vases made up the 
principal numbers and were sold in very 
satisfactory quantities at the popular prices 
for those articles. 

x ok * 

Charles P. Kroncke, representing Kwong 
Yuen & Co., New: York, had that company’s 
exhibit. All of the articles were of the high- 
est quality, calling forth much admiration, 
and included Chinese goods in brass, cloi- 
sonne, enamel, lanterns, lamps and embroid- 
eries. There were several exquisite table 
lamps with hand-carved figures of semi- 
precious stone, such as pure rock crystals, 
rose quartz, etc. There were also numerous 
articles of jewelry in hand-carved jade and 
ivory. 

* * * 

Mrs. A. W. Montgomery presented the 
products of three manufacturers and import- 
ers. There was a very complete line of 
hand-tooled brass articles, including candle- 
sticks, door knockers, dinner gongs, etc., 
from J. Bibi & Son, New York importers 
of Italian brassware; swing photo frames, 
wall picture frames and a number of very 
striking renaissance placques in dozens of 
subjects, “Blue Boy,” Whistler’s “Mother,” 
“Alice Blue Gown” included, from Gairing, 
Chicago; greeting cards for all occasions by 
Mastercraft Cards, Chicago. There were 
a number of very unusual and ultra-attractive 
designs in cards in woodcut prints, steel en- 
gravings, and the like at a very moderate 
price. 

x ok Ok 

A H. Herzmark, of the Runsyne Co., 
Inc., Kansas City, demonstrated a novel ani- 
mated mechanical advertising device which 
is especially adaptable to use in gift shops. 

; * * * 


Jack Costello and Clyde McCulloch went 
over “big” with the exhibit of M. Seller & 
Co., Portland, Ore., in which was a wide 
range of Chinese, Japanese and other Ori- 
ental articles. Some of the most popular 
numbers were Chinese lamps in unusual de- 
signs, hand-made cloisonne vases and flower 
bowls, chinaware from many countries and 
several pieces of antique Chinese robes and 
tapestries, all hand-embroidered during the 
dynasties of three or four hundred years ago 
and priced up to $7,000. 

x oe x 


William Van Cleff presented the products 
and imports of M. W. Carr & Co., West 
Summerville, Mass., including high grade 
pieces in Pompeian bronze, book-ends, small 
statuary, reproductions in gold plate of 
French dressing table and boudoir access- 
ories, cigarette holders and a line of Nor- 
mandy lace travs. 
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Norman Burkhim was showing for the 
Pacific Importing Co., Seattle, Wash., a 
large assortment of Oriental and European 
objets dart, potteries, tea sets, Chinese 
brass, Venetian leather goods in various de- 
signs. The line had a wide range of selec- 
tions and was to be had all grades and prices. 


* * * 


The National Art Supply Co., Minne- 
apolis, Minn., successfully exhibited its line 
of unusual and individual designs in pleated 
parchment lamp shades of imported Java 
and Lipsia papers, hand-painted parchment 
shades and pleated chintz shades, all in pleas- 
ing patterns and artistically decorated. A. A. 
Kranhold and Mrs. Kranhold and daughter 
handles the exhibition. 


* * * 


James Donaldson met with not a little suc- 
cess in showing the artistic line of the Na- 
tional Art Novelty Co., Chicago, in which 
was included art metal wares of numerous 
designs, ash trays, candlesticks, flower vases, 
fruit bowls, electrical gift items, the new 
Artex articles, framed pictures and Oilette 
placques. Many numbers are just the thing 
for living room or sun-parlor in a well-fur- 
nished, home. 

x * * 

The Kansas City division of the Standard 
Oil Co. of Indiana maintained a very at- 
tractive exhibit, in charge of A. R. Ware 
and F .E. Johnson, consisting of about 25 
distinct styles in several sizes of candles. 
There were hundreds of candles in Jacobean 
twist, dripless cake-candles and long tapirs, 
and the room was attractively decorated with 
flowers, artificial lawn and an illuminated 
electrical fountain in the center of the room. 

* * * 


Miss Mills consummated many contracts 


- with visiting gift shop owners for Havens- 


Blair-Cartlich, Kansas City, Mo. The com- 
pany specializes in several series of special 
gift shop advertising services, a new adver- 
tisement for every week in the year, with 
artistic sketches, pleasing layouts and at- 
tractive copy. 

* * * 

D. Rapaport, of Rapaport Bros., Chicago, 
obtained perhaps as many orders as any ex- 
hibitor at the show with his reasonably 
priced marble lamps, small statuary novelties 
for the home and hand-decorated shades. 
The small marble figures were of artistic ap- 
pearance and were priced low enough to be 
very popular with operators of small city gift 
shops, many of whom bought comparatively 
large orders. 

x * * 

Edith Laughlin, Bessie M. Trimble and 
Opal Eckhoff were exhibiting the products 
of John Blocki, Inc., the Flower-in-the- 
Bottle Shoppe and the Pearson Paper Box 
Co., all of Kansas City, Mo. The first sec- 
tion consisted of Blocki Flower-in-Bottle 
perfumes, and the Shoppe exhibit contained 
Esprit d’Amour toilet goods, fancy puffs, 
compacts, disseminators, sachets, hand- 
painted stationery, place cards and ’kerchief 
cases; the Pearson company showing a very 
large variety of paper boxes in fancy cover- 
ings for all occasions and for virtually every 
use in the gift shop. 

* * * 


C. H. Doolittle, representing the Napier 
Co., Meriden, Conn., did a very satisfactory 
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‘oie Simondetti line of Importa- 
tions is peculiarly adapted to 


fact that 
exclusive 


importations of Simondetti gives the 


to attract 


customers by his display of the 
unusual sort of things—to create 


ess of his 


Our New York Show Rooms are 
a veritable haven of such wares as— 


Hand-tooled Leather Goods, Majol- 


Peasant 


Pottery, Venetian Glassware, Sien- 
nese and Florentine Gilt Wood- 
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Alabasters, Wrought Irons, An- 
tiques, Ship Models and Christmas 
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New York 
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Vase for Large Flowers 
A Hawkes reproduction of an old 
Waterford design of the Period 

1786 to 1810 


HAWKES WATERFORD GLASS 


PUT A FEW PIECES IN YOUR WINDOW TO 
ATTRACT PEOPLE WHO BUY GOOD THINGS 


The revival of the fashion for Waterford is creating 


a big market for Hawkes reproductions. Even 
owners of genuine antiques admire and buy Hawkes 
facsimiles of famous old patterns because they have 
the true characteristics and spirit of the original 
Irish pieces—the weight, the color, the hand cutting, 
and the humming, unforgettable ring that long ago 
gave birth to the description “Singing Waterford.” 
Put your store in the vanguard of those who can 
furnish Hawkes Waterford. Made in _ stemware, 
bowls, vases, plates, celery trays, decanters, nappies, 
etc. 


Advertised nationally in “House and Garden” 
starting with the October issue. 


Send for photographs and prices 


T. G. Hawkes & Co. 


Corning, New York 


New York City Showroom: 542 Fifth Avenue 
Pacifie Coast Office: 140 Geary St., San Francisco 
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business throughout the show, especially dur- 
ing the late afternoon and evening sessions. 
The line, being all high grade jewelry arti- 
des, was one of the most attractive and 
artistic at the show. There were necklaces, 
bracelets and earrings which are made in 
mid-Victorian designs, many of which have 
teen copied from rare pieces in the Metro- 

fitan Museum, nearly all being in antique 
gold finish and faithful antique reproduc- 
tions; a full line of the new Dolly Madison 
wide bracelets which are copies of those 
worn a century ago; Napier parures, sets of 
antique reproductions containing necklace, 
bracelet, locket, earrings and brooch (after 
the old-time “breast-pin”) to match; several 
patterns of carved cameo, hung on rich ap- 
pearing heavy gold chains; Congo brace- 
lets, and many other articles. 

*x* * * 


Robert A. Hogan conducted an advanta- . 


geous showing of the toilet articles produced 
by Flore-Reale, Syracuse, N. Y., including 
quite a large variety of imported perfumes, 
powders, glass and perfumery novelties. 

x *« * 


The exhibit of Simondetti & Co., Inc., 
direct importers, New York, was shown by 
W. F. R. Turner and consisted of a great 
variety of very beautiful articles of genuine 
Italian art wares of all descriptions. 

* * * 


Miss Nurnberg presented the lines of 
Francois, Importer, Wilmington, Del., com- 
posed of imported gift wares in intaglio 
crystal, Russian hand-decorated wood, rose- 
bud Saxony porcelain, Kaestner underglaze, 
black and white ceramics, and a very pleas- 
ing variety of prints and etchings. The ex- 
hibit was one of the most popular with the 
visitors. 

* *k x 

George H. Hall was very successful in 
presenting the line of the Jennings Bros. 
Mfg. Co., Bridgeport, Conn., in which were 
shown a large variety of very attractive 
novelties, silverware of high quality, can- 
dlesticks, bud vases, cigarette boxes, copy- 
righted book ends, incense burners, station- 
ery sets, etc. 

x * * 

W. C. Whitfield, president of the Kansas 
City Art and Giftwares Association and 
head of The Rombong, Inc., was assisted by 
Hannah Bruner in exhibiting the products 
of The Rombong, Inc., Kansas City; the 
Colonial Candle Co. of Cape Cod, Hyannis, 
Mass.; S. S. Sarna, San Francisco; the 
Etch-Craft Co, New York, and Cowan 
Pottery, Rocky River, O. It was one of 
the busiest exhibits in the show and was 
beautifully decorated, in addition to being 
illed with a myriad collection of the most 
artistic products. There were hand-dipped 
bayberry and colored candles in pastel 
shades, candles and candlesticks of unusual 
character in gift boxes; narcissus bulbs and 
a s, Angora rugs, East Indian brassware 
aa rm patterns in Kashmiri lacquer, sil- 
Pm tea mats in delightful patterns 
aul aa on novelties of quaint design, 
mgr oa boxes and bottles, ruskin pot- 
iii” models of various sizes and of 
ied A greta opus pictum, tiéd and 
niet $s, unusual brasses and Chinese em- 
lain § €s, most exquisite pottery and porce- 
candlesticl, flower holders, bowls, vases, 

S and book ends. Some of the 
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figures in the flower holders were of very 
artistic pose and almost perfect lines, copies 


of prize-winning art designs. The exhibits, 
which completely filled two rooms in the 
hotel, enjoyed a brisk demand throughout 


the show. 
* * x 


Rudolph Lesch, Inc., New York, showed 
a very large collection of framed and un- 
framed pictures by many masters, both 
ancient and new, an assortment of fine origi- 
nal etchings and wood cuts, not to mention 
several elaborate ships models, under the 
supervision of W. H. Graf. 

ee 2 


The Exclusive Co., Philadelphia, repre- 
sented by E. E. Edwards, exhibited a large 
line of greeting cards of individual design 
and character for all occasions, which were 
very much admired by jewelers as well as 
the gift shop operators themselves. 

* ok 

Edwin J. Anderson presented an attractive 
line for the Rust Craft Publishers, Inc., 
Boston, consisting of several snappy num- 
bers in boxed gift novelties, narcissus bulbs 
and bowls and a full line of greeting cards 
for every occasion. The Rust Craft Com- 
pany originated in Kansas City, Mo., in 
1906, remaining here until 1911, when it re- 
moved its headquarters to Boston. The 
company has grown enormously in the last 
few years. 

* * * 

Betsy Bobbitt Craft Wares, Kansas City, 
Kans., was represented by Lillian Dabiney, 
head of the company, who was exhibiting 
in her first show. There was a large as- 
sortment of absolutely new, useful and or- 
namental articles for the home, all in orig- 
iinal colored designs contained in very un- 
usual individual boxes. They were all of 
Lillian Dabiney’s own designs and are like 
nothing ever seen before in gift shops. Miss 
Dabiney has done the work for some time 
herself but, until recently, had not been 
equipped to produce the articles in quanti- 


ties. 
x * * 


E. P. Hawley, of E. P. Hawley & Co., 
Kansas City, Mo., had on display a very 
good line of greeting cards, all of which 
are packed in special display boxes which 
allow the showing of the card without open- 
ing the carton and without being handled 
by customers. Also a novel sun-dial for 
the window table or the sun-room and sev- 
eral original wall mottoes especially de- 
signed for men’s gifts. 

x * * 

The Cutino Co., Kansas City, Mo., showed 
a large line of novelties, including gift arti- 
cles, a full range of Pyralin toilet ware, and 
imported and domestic novelty dolls. Ed 
Nagel represented the company in the show. 

* * * 

Ada M. Kassimer, secretary of the Kan- 
sas City association, and Florence M. Fen- 
ner conducted the displays of the Gift Shop 
Necessities Co., Kansas City; the Duo 
Studios, Kansas City; the Mid-Continent 
Jeweler, Kansas City publication; Giftwares 
Magazine, New York, and the Columbia 
Wax Works. The display included deco- 
rated glass novelties, perfume bottles and 
vials, vanity sets, powder boxes, mint jars, 
candle blocks, vases, flower sets, ash trays, 
cigarette and tobacco boxes, salts and pep- 
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pers, ink wells, travelers’ glasses, picture 
frames, night sets, and rainbow lustre in a 
variety of articles, such as tea sets, condi- 
ment sets, grape juice sets, ink wells and 
mail boxes, a full line of greeting cards 
in atractive designs, artistic placques and a 
number of articles in wax. A large display, 
well received during the show. 
* * * 


J. R. Scott of the Norwood Co., Cincin- 
nati, showed an elaborate line of boxed 
gifts, decorated candles, candlesticks, bulb 
bowls and many other attractive novelties. 

* *k * 


W. C. Owen, Inc., Chicago, was repre- 
sented by Owen C. Pohlman, showing an 
immense line of silver-plated novelties, peas- 
ant china, East Indian rugs and brassware, 
Italian baskets and linens, tooled leather 
portfolios, hand-made copper goods, tapes- 
tries, Black Forest pottery, hand-decorated 
candles, hanging shelves, quill pens, the 
“Lavinite” products, lamp shades and many 
brass specialties. One popular number was 
a line of wooden make-up boxes for the 
dressing table on the cover of which are 
old prints. They also were showing the 
products of Art Crafts Products Co,, 
Czecho-Slovak Art Shop Co., East India Art 
Co., Fleming Co., Gifts Co., Heath & Mills, 
Hertzberg & Craftsmen, J. A. Hettler & 
Co., J. Landowne Co., Pitt Petri, Shannon 
Candle Studio, William A. Spinks, C. M. 
Coppersmith & Co., Art Industries, Inc., 
Beardsley Studio, Hugo W. Schmidt, Ru- 
balta Studio, Sheld O’ Kraft Line, and the 
Bard Art Co. 


* * * 


H. Peterson represented the Loreen Co., 
Evanston, Ill., showing decorated and im- 
ported gifts, including vanities, smokers’ 
articles, frames, cigarette holders, perfume 
containers, atomizers, trays, tape measures, 


pencils, etc. 
i 


The Studio of M. Elizabeth Henson, Chi- 
cago, was represented by Miss Henson, ex- 
hibiting a very high grade line of pleated 
lamp shades of new and novel materials, 
folding pleated shades, pottery lamps in 
colors and electrified old-fashioned glass 
lamps and many other decorative novelties. 

* * * 


E. L. Kriel, of the Krielcraft Studios, 
Sheboygan, Wis., presented a novel line of 
ash trays, bread boards, bridge scores and 
sets, cheese boards, collar cases, crumb 
trays, desk sets, placques, playing cards, shoe 
trees, silk bags, telephone indexes, wine 
trays, twine baskets and many others. Five- 
piece, metal and leatherette, hand-decorated 
desk sets were featured very successfully. 

x * * 


Howard Marshall, of the Meeker Co., 
Joplin, Mo., presented a wonderfully popu- 
lar line of hand-colored and hand-laced 
steer-hide leather in hand bags, bill folds 
and numerous novelties of rich appearance 
which were the talk of the show, both among 
visitors and exhibitors. 

* * * 

The large and much-admired line of the 
A. L. Reed Co., New York, was shown by 
S. L. Griffin and A. D. Schmidt, and in- 
cluded leather goods, ladies’ purses and bags, 
men’s wallets, bridge sets, writing sets, ad- 
dress books, leather bags of various styles 
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and staple novelties. This line was much 
admired. 


The Harper J. Ransburg Co., Indian- 
apolis, was represented by Mr. Ransburg 
and Carl Burchett. The line shown consisted 
of decorated glassware and novelties, includ- 
ing ash receivers, bon-bons, book ends, com- 

rts, console sets, colognes, candlesticks, 
candles, candy jars and like articles. 

*x* * * 


* * * 


J. Gunther, of the J. Gunther China Co., 
Kansas City, had a beautiful assortment of 
very fine decorated china and glassware, con- 
sisting of all the usual pieces, all very much 
admired and much in demand. Mr. Gunther 
is treasurer of the Kansas City Art and Gift- 
wares Association. 

xk * * 

Walter C. Reel, Kansas City, exhibited his 
own line of decorated glassware, crystal, din- 
nerware, tea and salad sets, etc., and also the 
products of the Steubenville Pottery Co., 
Lancaster Glass Co., Economy Glass Co., and 
the Hocking Glass Co. 
* * * 

EL. Tiede, representing Dorf & Co., New 
York, did a wonderful business during the 
show. The line consisted entirely of um- 
brellas in every style and material. 

x *k * 

Harry Levy, showing the line of M. 
Wormser, Inc., Chicago, had many visitors 
who expressed admiration of the highest or- 
der for the line, especially the exhibit of 
the new washable wax flowers which never 
before appeared so nearly the real thing, 
having the soft, velvety texture of growing 
petals, and were shown in many varieties. 
There were also many imported gifts and 
novelties of a distinctive nature, such as 
leather picture frames (one of the greatest 
sellers), portfolios, purses, desk pads, note- 
books, card cases, book marks, cigarette 
cases, match boxes and many other imported 
items, 

* * * 

R. F. Hartman reported a good volume 
of business for I. Shainin & Co., San Fran- 
cisco, in its line of directly imported Chi- 
nese art wares, brasses, many articles in 
hand-made cloisonne, carved teakwood and 
all sorts of Chinese tapestries, skirts, table 
covers, etc. 

x * * 

A. F. French & Co., Kansas City, shown 
by A. F. French, who also presented the 
products of the Muncie Clay Products Co., 
Muncie, Ind.; George H. Bowman & Co., 
Cleveland, O.; Nils Cederborg, Inc., Salem, 
0., and Ernest Wolf, Inc. Chicago; the 
Summit China Co., Alliance Vitreous China 
Co, J. B. Tumberlake Co., Harper J. Rans- 
burg, Colonial Pottery Co., Wichita Falls 
Pattern Works, A. Mecky & Co., and the 
Bartlett Collins Glass Co. Included in the 
lines shown were wood smoking stands, nut 
bowls, book racks, dinner and breakfast sets, 
old English brass wares, kitchenette shower 
entice and favors, grape juice sets, 
ge china, Rainbow pottery, lamps, 

pockets, placques, stationery, console 

a ¢ soning Bohemian glassware and pot- 

ihe Pe glass, domestic, French, Ba- 

je a riental and English china tea pots 

=a oe lusters, forest and Dutch 

~<a a" Bavarian china, vases, rose 
’ lass, metal novelties, etc., etc. 
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The Bagby Howe Co., Louisville, Ky., 
was represented by R. A. Bagby, Caldwell 
Bagby and Fred L. Teasdale, who exhibited 
a varied line of carved Anri wood, from 
the Tyrol in Italy, in many distinctive de- 
signs and patterns. 

x *k * 

L. M. Graubarth, who will be remembered 
as a former New York manufacturer of 
mother-of-pearl goods, represented Stein & 
Ellbogen Co., Chicago, who had a very large 
line of jewelry novelties, including beaded 
bags in every conceivable design and ma- 
terial, petit-point bags, pearl beads, chokers, 
boudoir clocks, etc. Business was good. 

x * * 

Fred L. Teasdale showed a line of Mexi- 
can and Indian hand-made art goods of all 
descriptions and also presented the wares 
of the Handcrafts of Italy, Boston; the 
Rushton Co., Atlanta, Ga.; and the Gene 
Loeb Co., Philadelphia. The articles in- 
cluded Italian gift and art wares, desk sets 
and leather goods, Mawaphil dolls, hand- 
made and hand-painted original bed-time 
toys, boxed gifts, decorated glass, brass 
articles, favors, etc. 

x * * 


Frank M. Neiman arrived a day late for 
the beginning of the show, but opened up 
on the third floor with the very extensive 
souvenir line of the K. & O., Inc. There 
were thousands of articles in exclusive de- 
signs, all high grade articles in silver, brass, 
gold and other metallic materials. The line 
was recently installed in the Fred Harvey 
concessions at the new Union Station, Chi- 
cago. 

x * * 


Mr. Neely, of the Fred W. Neely Co., 
Chicago, brought a large line of attractive 
imported articles, among which .were fea- 
tured the Bohler & Co. “Galilith” line of 
library sets, pens, pencils, etc., in very indi- 
vidual designs and materials, and an at- 
tractive and beautiful line of thermo vanes 
in bronze ink stands, pen racks, 
weights and many other designs,. made by 
the American-Schaeffer & Budenberg Corp. 
An unusually attractive line in distinctive 
color schemes, which was well received by 
the trade. 

The show was widely attended by the 
trade, estimated by several to be at least 80 
per cent jewelers, from all of the southwest- 
ern States, even to the West Coast. 





Personality in the Gift 


Department 





ERSONALITY is one of the biggest as- 

sets the gift department salesperson has, 
and the wise jeweler will do everything he 
can to cash in on the personality of the gift 
department sales people. 

The old idea that salespeople should be 
subordinated to the goods and the store for 
fear that they would work up a clientele of 
their own and take their customers with 
them if they left the store, thus greatly 
hurting the establishment, isn’t borne out in 
actual experience. It is found that no mat- 
ter how successful the sales person is in 
cultivating a wide acquaintanceship and a 
big following, the customers will stick to the 
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old store quite strongly even when the sales 
person leaves. This is because people now 
realize that it is the reputation of a store, 
the general atmosphere of the store, its 
services and its goods that make it a. good 
place in which to shop and that the pleas- 
ing personality of the store’s sales people is 
just an added accessory that helps to make 
the store pleasant. 

In view of this, then, jewelers will 
find it to their advantage to employ in their 
gift departments only sales people who have 
real personalities and to then cultivate these 
personalities as much as possible. In doing 
this it is found advantageous to give sales 
people business cards which carry their 
names, to put no restrictions on them as to 
the manner in which they dress provided 
they are well dressed and to always urge 
them to make friends among the customers 
so that customers will ask for them when 
coming in the store. 

All this will be found very effective in- 


deed in getting more business for the gift 
department—F. H. W. 





Sheffield and Silver Inkstands 





HE large and ponderous inkstand has 

fallen into Grover Cleveland’s “innocu- 

ous dissuetude.” Our great grandfathers en- 

joyed their presence on the desk as a marked 

decorative piece. Young, in his useful 

“Sheffield Plate Collector,” explains their 
composite details as follows: 

“These are exceedingly popular articles 
with collectors and realize comparatively 
high prices, especially for the smaller ex- 
amples. The silver inkstand dates from 
Queen Anne and the styles include many 
varieties, ranging from the dainty boat- 
shaped production holding a pair of silver- 
mounted bottles to massive cast silver affairs, 
heavily molded in some faritastic pattern. 
When buying a tray-shaped:inkstand it is 
well to check the marks on,» the constituent 
parts, because some say frames and snuffer 
trays lend themselves readily, to conversion. 
Another form is the box-shapg which, not 
infrequently, has corners of heavily stamped 
metal, or, in the case of silver, cast feet. 
The complement of fittings varies consider- 
ably; one or two ink bottles, a sand box, a 
wafer box, a penwiper and a taper-holder, 
in some of its forms, often form a part of 
the outfit. The Sheffield platers followed 
nearly all the silversmiths’ styles, but partly 
because their metal had its limitations they 
did not slavishly copy. Inkstands as a rule 
were subject to less wear and tear than 
many other articles of household use and the 
specimens which find their way into the mar- 
ket are often in excellent condition. B. B. 
Harrison has an interesting, if not particu- 
iarly pretty, combination, consisting of a 
plinth on which is a small inkpot. On the 
top are four holes for quills, and below it 
a small drawer for wafers, while under that 
is a drawer-shaped sand box.” 








Reuia Rosenthal, 520 Madison Ave., New 
York, returned recently from a three months’ 
tour of the Continent. She selected many at- 
tractive numbers at the Leipsig and Vienna 
Fairs and was one of the first to place or- 
ders on the merchandise made specially for 
the Paris Decorative Arts Exposition. 
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The New Carbone Catalogue 


HE new Carbone Catalogue is available now. It will be mailed to all our regular 
customers and to others from whom we have received a request for it. Until the 
edition is exhausted we will send a copy to all who may be interested. 

Many new lines are represented. It is desirable to have our Catalogue not only for 
this reason, but also for its reproductions in natural colors of many art objects of unusual 
interest. Among these, we especially invite attention to our Italian Arts and Antiques; 
Potteries; Venetian Glass; Lamps, and the exquisite shades for them now made in our 
own studio. 

The beautiful Bronzes; Deruta Linens and colored cotton Runners deserve your 
notice, as do, also, the charming executions in wrought iron. Of these we have Lanterns, 
Stands, Torchéres and Gates. 


Our lines are of especial interest to 
Jewelers with Gift Departments 


Our Salesmen’s itineraries are now being made 
up for their customary Fall exhibitions, and will 
be furnished on application. 

Capri Pottery - Bassano - Castelli Maiolica - Deruta - Minghetti - Gubio Lustre 
Grafito Pottery - Nove - Imola - Montelupo Maiolica - Cantagalli 
Treviso Pottery - Umbertide Pottery - Sesto - Triana (Spanish) 

Quimper (French) - Venetian Glass - Wrought Iron 
Deruta Linens and Cotton Runners - Lamps and Lamp Shades - Bronzes 


} f Florentine Tooled Leather - Varese Paper Novelties 
Christmas Hand Illustrated Parchment Christmas Cards 
Specialties 


Mosaic Jewelry - Calendars - Christmas Plaques 
NEW YORK Y One, BOSTON 
SHOWROOMS WAREHOUSE & OFFICE 
ING 


120 Fifth Avenue Importer of Italian Arts and Antiques 348 Congress Street 


An unusual collection of Italian Antique Furniture may be seen in New York; also at our retail store, 342 Boylston St., Boston 








Carbone } 




















The Last Word in Musical 
Novelties and Gifts 


Candy and Powder Jars . 
Walnut Cigar and Cigarette Boxes 
Florentine Leather Boxes of All Kinds 

Musical Decanters and Cider Jugs 
Small Decorated Thuya Box * 


534x334x23, Flyer or Catalogue sent upon request to retail jewelers 











Ask for our special prices for our new imported decorated Thuya Boxes. They 3 
are a great hit with the jewelry trade. Decanter 


The Name Ritz Stands for Quality 
We are the originators of the musical 
gift line in the. U. S. A. Our beautiful 
satin finish on our white silver Brittania 
Metal Powder and Candy Boxes (our 





own invention) is protected by Supreme 
Court decision. (Supreme Court Judge | 
Richard T. Lydon, March 11, 1925), and 
we warn our clientele against inferior 
imitations. 








Ritz Import & Export Corp. . | 


Manufacturers and Importers 


235 West 40th St., New York City 14 Rue Auber, Paris, France 
We Carry a Large Assortment of French Steel Beaded Bags in all sizes. 
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Beautiful Display of Sandwich Glass 





Historical Society Exhibits Relics of Famous Industry Started 100 Years Ago 














Twenty-five hundred precious heirlooms 
of real Sandwich glass, most of which have 
never before been outside the homes of 
Sandwich glass workers and their descend- 
ants, have been collected at the Sandwich 
Historical Society house and was put on 
public exhibition recently, says a news dis- 
gatch toa Boston paper, 

Lovers of rare and beautiful antiques are 
visiting the display of a glass that is becom- 














ASTRAL LAMP GLOBE ON FLUTED PEDESTAL 


ing more valuable every year because it isn’t 
made any more and can’t be duplicated—the 
lormulas were destroyed when the Sandwich 
glassworks stopped their furnaces, broke 
their molds and shut up shop in 1888. 

The exhibition was open daily until 
Aug. 15. It was in celebration of the 100th 
anniversary of the beginning of glass mak- 
ing in Sandwich, Mass. 

“It was the only exhibition ever given, 
composed entirely of examples of the output 
ot one factory and in the town where that 
‘actory was located. The first pressed glass 
made in America was made here,” Frank 
W. Chipman, chairman of the exhibition 
committee, said. 

William L. Nye is president of the His- 
torical Society. 

} An unusual variety of pressed and blown- 
Blass pieces, owned by the society, were in a 
— exhibition. Mr. Chipman and scores 
other Sandwich folks, whose parents and 
grandparents were Sandwich glass workers, 
= their choice specimens of flint glass 
vs colored Sandwich glass that have 
ro os excelled in quality or copied in 
aie Cause the Sandwich works had 

Processes and the workers were at 

tty to make original things for them- 


selves. That is why Sandwich glass has 
become valuable. 

In 1824 Deming Jarves, who made glass 
in Boston, came on a fishing trip, saw the 
Sandwich creeks and forests and decided he 
could have fuel easily and be handy for 
shipping his wares if he bought 3,000 acres 
of woodland and built a factory on the 
shore opposite where the railroad station 
now is. 

The Sandwich glass business began in 
1825, when the only glass-making process 
known was that of blowing. Three or four 
years after the factory started, some work- 
men, it has never been determined just who, 
conceived the idea of speeding up their busi- 
ness by préssing glass into molds, They 
made clay molds first and then metal molds. 
In order that the clay molds would not crack 
when the molten glass was poured in, the 
clay was kneaded by men treading it in their 











FISH GLOBE ON FIGURE PEDESTAL 


bare feet for 48 hours. In those early days 
the plant had one furnace and four pots. 

Skilled designers patterned new molds 
continually and often one mold cost several 
hundred dollars. It was found that pressed 
glass could be turned out rapidly and large 
orders could be filled promptly. At the 
height of the industry 600 men were em- 
ployed, there were 12 furnaces in operation 
and eight pots of glass in each. 


Intricate Designs 


It was a practice in the factory that when 
one shift had completed filling an order the 
men might use the molten mass remaining 
in the pots to fashion things to amuse them- 
selves and take home. Thus there came into 
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existence oddly intricate designs of Sand- 
wich glass as well as the regulation patterns 
known by collectors. 

Mr. Chipman says the Sandwich plant 
was selling pressed glass about 10 years be- 
fore other glassmakers in America started 


to use the process. As pressed glass trade 
developed and glass factories started up in 
places handier to the supply of materials, 
the Sandwich manufacturers decided to stop. 
The factory closed, having done $30,000,000 
worth of business during the entire period 
of operation. 

The amount of lead and potash, basic ele- 
nents of good glass, used at the Sandwich 
factory, gave the glass its clear sheen, bril- 
liance and strength,” Mr. Chipman says. He 
dropped a Sandwich glass chimney from a 











ELABORATE VASE IN DISH 


mantelpiece and the chimney did not break. 
A modern glass manufacturer has said that 
the reason such glass is not made nowadays 
is because the cost would be prohibitive, 

When the factory was shut, the molds 
were broken and sold as junk, and the 
formulae destroyed. Mr. Chipman saw 
overlay lamps by the hundreds cast into a 
heap and smashed. Now people handle 
Sandwich glass as if it were gold. 

Among the unusual articles on exhibition 
was a red lantern of globular shape, made to 
carry in the torchlight procession when 
Lincoln was elected. The “Wide-Awakes” 
carried it and had the name of Lincoln 
molded in it. 

Bread plates, cup plates, in snake skin 
patterns, sun prints and lace patterns were in 
the exhibition. Fragile vases and delicate 
baskets were to be seen. Bottles in designs 
of overlaid color and deep clarity looked like 
huge gems. Goblets with engravings were on 
exhibition. A Lafayette Boat salt cellar is 
the only piece ever found that has the 
initials of the Sandwich Glass Company in 
the glass. It is in bright blue and is a note- 
worthy bit. ‘ 

Prior to the exhibit Sandwich folk were 
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Art Craft Leather Goods 


THE LATEST EXPRESSION 
IN ITALIAN ART 





PAYNE L 
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AT THE RIGHT PRICE 


FANNSLI NG 


Beautiful in Finish, Durability and 
Wearing Qualities 


Three 
Bilfcld 


AS 


PY GV Cigarette 
= we ATA Our $25.00 Assortment Means = 9 zo Cane. 
Hipfold 5, GPR Lz Big Profits and Quick Sales sacra 
: ; With Nothing To Lose And 
Everything To Gain As Every vor! f 
Article Is Guaranteed To (ae 
Meet Your Entire Approval 
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Key Case 


Cigarette Match Case 
Case 


GARDNER POCKET BOOK MFG. CO. 


Makers of Fine Leather Goods 
210 OLIVE STREET ST. LOUIS, MO. 
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The Big Season Is Coming ® funicts of tele 


The Japan Paper Company 
ANNOUNCES 














the arrival of a new and interesting Cleopatra Cigarette Holders 


ae Stati ; 7 . in ; + 
— s of St aomery from France, i The Cleo will prove its merit if given a chance. Improved facilities 
various colors with plain and figured and increased production have enabled us to reduce prices on Ge 
° . Ae€O aS I0llows: 
tissue lined envelopes. Plain without hand decorations. .........$3.60 per dozen net 
Grade B—Limited hand decorations 
Among these we have one new number _, Grade A—Extra fancy decorations 

The abcve are packed in individual boxes 12 assorted to display carton. 


suitable for children’s use. Guede Bin shat Seed heme 
Grade A—In leather covered boxes....... 

To prove how readily the Cleo sells we offer a special trial assortment 

Send for samples of 16 Cleos for $12.00 to be retailed for $24.00. Mail this coupon 
today and you will be better able to judge the quantity that you will 

require for heliday purposes later. Cleo is a big success because it is 

the smartest and most practical cigarette holder ever made. Ideal 

gift or card party prize. Cleo is held securely and comfortably on 


Japan Paper Company the index finger like a ring lage you drive, read or play at games. 


Cleo is a long, cooling smoke and prevents soiling of the fingers. 


109 E. 31st Street, NEW YORK CITY Cleo also prevents burns on furniture and aa. ; . 
453 Washington Street, BOSTON, MASS. Only 1 Assortment to Any One Dealer at This Trial Offering Price 


. LA CARDINELL SALES COMPANY, Montclair, N. J. 
709 Witherspoon Bldg., PHI DELPHIA, PA. ogg ~~ a one trial assortment of 16 Cleo holders for $12.00 to 
ae cape or $24.00 as illustrated above. 


Bush Terminal Sales Bldg., 132 W. 42nd St., New York Street 
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bringing the best of their Sandwich glass in 
padded baskets oF carefully under their 
arms, to the Historical Society house, where 
they held them out for the admiration of 
the committee in charge and saw their heir- 
jooms put into or on top of show cases for 
exhibition. 

Collectors throughout the State, in a 
measure, contributed also to the exhibition. 

A few of the exhibitors were Mr. Chipman, 
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EPERGNE WITH BASKETS HUNG ON ARMS 


who among other things was showing a 
journeyman’s certificate issued to his grand- 
father, William Talbot in 1836 and signed 
by Deming Jarves, founder of the factory; 
Mrs, William L. Nye, president of the 
society; George Burbank, treasurer; Mrs. 
Frank Ellis, Mrs. Gardner Barry, Miss 
Jennie B. Jones, secretary; Mrs. Sanford 
Morse, Mrs. L. H. W. French, Mrs. Char- 
lotte Chipman, Mrs. George S. Wing, Mrs. 
B.D, Webber, Mrs. Adelbert E. Boyden, 
Mrs, Elizabeth York, and Mrs, Edna Clark. 

New light on old Sandwich glass designs 
has just been revealed in a book of draw- 
ings for patterns of epergnes, lamps 
and vases made public recently on the oc- 
casion of the centenary of the opening by 
Deming Jarves of the Boston & Sandwich 
lass Works at Sandwich, Cape Cod. 

For 62 years the factory ran. Then labor 
troubles developed and on Jan. 1, 1888, the 
company wound up. 

_ A book of patterns and another little book 
m the handwriting of Deming Jarves give 
‘ome of the formulas he used to produce his 
“ig These are the property of P. J. 
McCarthy, at one time superintendent of one 
of the factories. 

- he notebook of Deming Jarves was writ- 
a eg for some trusted workman, pos- 
tab or his son, Deming Jarves, who also 
ollowed the glass business. In the early 
ant ming Jarves is said to have built 

t Boston a factory for his son which was 
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the best laid out plant of the kind known in 
America, and into which he put all his 
knowledge of processes and convenient ar- 
rangement. In 1860 he built another plant 
at a little distance from the Boston and 
Sandwich factory alongside the’ railroad. 
Here, under the name of the Cape Cod 
Glass Co., he carried on the business of glass 
manufacturing for some years, having left 
the old company in 1858. 

Of most interest in the little book, to the 
general collector at least, are the directions 
for firing glass. Deming Jarves_ says: 
“Having completed the kiln according to the 
model and dried it well by having fire under 
it for several days, according to the size you 
have it built, and having it warm when you 
set in your glass, either crown or flint, cover 

















TABLE CENTERPIECE OF VASE WITH TULIPS 


each plate about one-eighth of an inch thick 
with whiting by means of a sieve about 18 
meshes to an inch, which will be quite as 
fine as the whiting will pass through easy. 
Place your glass, if crown, flat on the plate, 
laying it so that the edge is two inches from 
the outside of the plate and so fill each plate, 
putting those pieces you wish of the deepest 
color at the top and bottom part of the kiln, 
as they are sure to be a little hotter than 
the middle, never placing anything on the 
bottom plate. 

“If flint goods, put them to stand about 
three inches from the bottom and in which 
way each article will stand best to support 
itself whilst hot. Liquor goods as wines, 
etc., to be bedded in sifted quicklime and 
whiting, equal parts, up to the bowl of each, 
never using the lime, etc., twice, but always 
having fresh for each firing, as small por- 
tions of the stain getting into it will speck 
the goods (if you wish to leave any part 
plain as the stem, foot, etc.). After each 
firing when you draw the goods out of the 


kiln and whilst the plates, etc., are warm, 


wash the inside of the kiln and the plates 
with thin whiting and water. It prevents 
the glass from being specked or sulphured. 
If a little sulphur should get on the flint 
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goods, which it seldom does, it may be taken 
off by the cutters with a wood or brush and 
putty.” 

The successful firing of glass depends to 
a great extent on the personal equation. A 
man in the glass ‘busifiess can tell at a 
glance usually from what factory a piece. 
comes, even in these days of machine-made 
goods. Collectors soon learn to distinguish 
by feel and appearance the source of an 
article. Certain characteristics appertain. to 
the product of certain factories, and they are 
brought about by individual methods; This 
is proved by the directions Deming Jarves 
gives for regulating the heat necessary. He 
says: “Heat depends entirely on the size, 
thickness of kiln, quality of coal or fuel, 
kind of glass and color you want it. The 
deeper you wish it the hotter it must be, 
which practice and attention alone can teach. 
My method, and I have tried a great many 
and I seldom fail, is partly by the eye 
through the holes for so doing, and by plac- 
ing nothing in the middle of the plate op- 
posite the center of the door-plate, and in- 
troducing an iron rod down the middle of 
that plate to the back of the kiln by cutting 
a corner off a half brick that stops up that 
sight-hole to allow the iron rod to slide 








KEROSENE LAMP WITH DOLPHIN PEDESTAL. 
ALL ACID ROUGHED 


through. The rod is about three-eighths- 
diameter. 

“My kiln takes about five or six hours to- 
fire. I always fire so as to have the heat. 
up to its right pitch about two hours after 
sunset as you can see the degree of heat 
better after dark and as soon as I perceive 
by drawing the iron rod out in a dark place’ 
that it is just red all along it, I draw the 
bars and take the fire away immediately, . 
letting the kiln remain till the next evening 
when it will be cool to take the glass out 
without danger of its breaking. For flint 
goods you must draw the fire as soon as 
you find the least trace of red: heat; however 
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PAINTED UNDERGLAZED POTTERY 


Stunning, Unusual Decorations, 


No Two Alike 


This Pottery assortment consists of 18 pieces from 
5 to 12 inches high. 






Beautiful Hand Decorated old Heidelberg Pottery 
in exquisite designs at $33.00 for the entire assort- 
ment of 18 pieces. Wonderful merchandise for your 
Holiday Gift Tables. 


OTHER IMPORTED NOVELTIES 











Hand Painted China 
Blue Delft China 
Tea Sets 


Glass Flowers 
Colored Glass 
Crystal Glass Novelties 






Cologne Bottles and other Jewelry Shop Items 
Be sure to visit our Showroom when in New York 


Rehberger & Saul, Inc. 


IMPORTERS 


24 West 23rd Street New York City. 
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PICTURES 


There is no gift more appropriate 
than a fine picture. Everyone is 
glad to have a permanent addition 
to their collection of fine arts. If 
you are not featuring fine pictures, 
your gift department is not complete. 


225 FIFTH AVE. 





RUDOLF LESCH 


FINE ARTS 


SHIP MODELS 


The present popularity of ship 
models places them at the top of 
the gift list. Our fine woodcarved 
models are authentic reproductions 
and are reasonably priced. You 
need a ship model. 
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JAPAN ART STUDIO 


NECKLACES, PENDANTS and CARVED 
FIGURES in JADE, CARNELIAN, AMBER, etc. 
Mounted Colored Silk Cords for Pendants. 

We repair, mount and restring. 
624 Lexington Ave. (at 53rd St.), New York 

















THE BUYERS’ DIRECTORY 


The Jewelers’ Circular, 11 John St., New York 


Price $1.00 
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pint it may be, so that you just perceive it 
along the rod, as they will not stand so much 
heat as crown glass or they will drop, al- 
ways looking at the rod in a very dark place. 
By attending to these I have no doubt but 
vot will be able at three or four firings to 
fre a kiln upon a certainty. i cannot pos- 
sibly give the directions more distinct or in 
more simple terms.” 


However. simple Deming Jarves may have 


thought he made his directions, they are not 
fora novice. They presuppose a knowledge 
and experience in making glass. Jarves had 











GOLDFISH BOWL ON DOLPHIN PEDESTAL 


this experience. After setting down in his 
notebook formulas for red stain for crown 
glass, orange stain, amber, yellow stain for 
crown glass and yellow stain for flint glass, 
he adds: “These are as concise as possible, 
not theoretical, but the result of experiments 
and 10 years’ practice. I have no doubt you 
will succeed well. I trust to your honor in 
never divulging how you obtained these and 
likewise keeping them entirely to yourself.” 
The head of the Sandwich glass factory 

was eminently a progressive man. This is 
attested by the enormous variety of the 
Products he turned out. He willingly de- 
veloped anything that the trade called for 
and he even tried to keep ahead of the trade 
y Originating new designs. When kerosene 
replaced “burning fluid,” camphene or sperm 
ail in the early 60s, the factory at Sandwich 
immediately got a hold on the market with 
ts Kerosene lamps. This it retained and 
amps of all sorts were manufactured in 
‘emendous quantities. The book of designs 
— by Mr. McCarthy throws a number 
sro drawings with proportions noted 
a mp bases. Production of these articles 
most reached a “quantity basis” in this fac- 
is Since it closed, new machine methods 
aa been applied to the manufacture of glass 
P it daily output would not be able to 
wie with that of a modern factory. Up 
¢ limit of invention, however, the Sand- 
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wich factory always used machine methods. 

That period of the stilted, the bizarre and 
the ugly which we are accustomed to call 
the Victorian era drew on and its standards 
of decoration caught up the Sandwich fac- 
tory together with all other makers of house- 
hold goods or decorations and swept them 
along into artistic darkness but financial bril- 
liance. The book of designs used in the 
Sandwich factory which was discovered is 
unfortunately of the Victorian period. It is 
impossible from any internal evidence to 
ascribe a date to these patterns, but about 1870 
would, it is thought, be a safe attribution. 
The designs are for epergnes, for table orna- 
ments such as fish bowls, for ornaments with 
no ostensible purpose, and for a few lamps. 
The illustrations taken from these designs 
show rather hints to the workman than spe- 
cific working drawings. They show no great 





SEVEN LIGHT CANDLESTICK 


skill in invention and certainly no artistic 
ability. They were of that period in the fac- 
tory’s history which succeeded the years of 
pressed glass making when the types we are 
accustomed to denominate lace glass were 
turned out. These designs are all for blown 
glass. 





According to Commercial Attaché James 
F. Hodgson, Prague, Czechoslovak glass 
manufacturers report a steady improvement 
in all branches of the industry. According to 
the head of the Glass Manufacturers’ Asso- 
ciation, activity, on the basis of the number 
of employes, is now equal to pre-war, there 


being 35,000 workers employed at present 


which was the maximum number employed in 
the period immediately preceding the war. 
Factories engaged in the manufacture of fine 
hollow glass, while enjoying good business, 
are still slightly below pre-war production, 
the same condition being true of the plants 
producing the cheaper grades of hollow glass. 
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A Hint About How to Sell Old 
Gift Merchandise 


jemees yery often, new to the art of 
buying Gift Department merchandise, 
overstock their departments and find them- 
selves wondering just what they can do to 
dispose of their merchandise and .stoek new 
stuff. The idea of cutting prices and holding 
sales are not in accord with the policies of 
many jewelers and they are at a loss to do 
anything but continue to show the merchan- 
dise over and over again in interior and win- 
dow displays. 

The secret is this. Take from $50 to 
$200 and go to an importer or novelty house 
you know has a new line which you would 
love to stock if you only had the space and 
were rid of a lot of merchandise which you 
have. At that house make a conservative 
and very varied assortment—don’t buy more 
than two of any article, and maybe one of a 
great many. Get those things to your store 
as fast as you can and immediately put them 
on display, mixing them with the old stock 
which you wish to dispose of. Place some 
old and some of the new stock in window 
displays which you change twice a week, or 
at least once a week, and oftener if you can 
take the time. Change your store display 
about just a little so that it will not entail a 
lot of work on your part but will make it 
look different. The new merchandise will 
mix with the old, and enhance the attractive- 
ness of the old. The old merchandise will 
move with the new, why or how depends on 
each store and the merchandise stocked, but 
the method has been proven effective in the 
greater majority of instances, 

They say, that is the advertising men do, 
that when business is bad is the time when 
people should advertise. So the saying goes 
with merchandising, when business is slow 
because of overstocking or too much old 
merchandise on the shelves, buy a conserva- 
tive line of new merchandise and draw your 
customers into the store on that point, and 
then sell them the old merchandise too. 

The next point is, when you have fairly 
well cleaned out that old merchandise, don’t 
make the mistake of going over the same 
ground again—overstocking. Buy carefully 
and conservatively and reorder rather than 
overstock in the expectations of disposing of 
attractive merchandise. When the jeweler 
knows his gift department line as well as 
he does his jewelry then he will be able to 
throw over-caution aside as he sometimes 
does in jewelry, but until he does he should 
be conservative. 

If you buy six of an article don’t display 
more than one in the window. You can dis- 
play another in the store if you wish, but 
hide the rest in the stock room and only 
bring the articles out one by one to replace 
the sold article. This eliminates the im- 
pression of overstocked shelves, 

Also, go carefully over your store and 
pick out all articles that are shown in more 
than one or two pieces of each number and 
type. Put them in the stock room or down 
in the cellar or anywhere where the customer 
won’t see them and feel that she is only 
buying one of many. 

So, eliminate overstocked appearances, and 
buy a few well assorted new pieces to dis- 
pose of the overstock which you have. And 
then in the future buy more conservatively. 
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HAND WROUGHT 


PEWTER 


Known for Ages the World Over. Absolutely Free 
from Lead. Over Four Hundred Designs. 
This Artcraft of Pewter originates from the famous 


JUST ANDERSEN 


whose works are recognized and accepted at the Paris Art Exhibits, 
etc. About the first to revive this old craftmanship, he still leads 
the world in the Art of Pewter. 


His works of art will be shown at both exhibits. 


Keller & Christensen, Inc. 


225 Fifth Ave., New York 
Meet me at the Gift Show, Adelphia Hotel, Room 705, Philadelphia, August 24 to September 30, 






















The MOHR ART CO. 
Relief Ship Models 


MAYFLOWER 


SANTA MARIA 
enadatte: , | 6 Assorted - - $88.75 


HALF MOON 
VENETIAN ARGosY | Single Model - $15.50 
SPANISH GALLEON 


The Best of Design and Workmanship. Illustrated Catalog on Request. 
1475 Buckeye Street, TOLEDO, OHIO 

















What a Difference in Clocks 


When Beauty and Accuracy Are Combined! 


Who would think so small a clock could keep such accurate 
time? 

Yet the tests have proven this little clock to be a beauty 
uncommon even among the finest of miniature clocks. 


















al CHARLES H. RYAN io 
Size 21446”x1%”. Watch Shape. One 7 ‘ Size 2”x114,”. Rectanglar Shape. (ne 
Jeweled Movement. Plain Bn ri The French Mart Jeweled Movement. Plain oe 
Delicate Colored Tints in other-of- "3 " Delicate Colored Tints in Mother-0l 
Pearl, Encesed in French Gilt. Hand- J West 30th Street Pearl. Encased in French Gilt, Hast 
some Leather Cases for Traveling. . New York City some Leather Cases for Traveling. 

































GARDNER’S 


Pul-Tab Cigarette Case 


Made of the Finest Tooled Leathers 


Our 1926 Number Means Ready Sales. 


Write for Samples and Prices 



































Over 100 Pul-Tab Assortment Numbers in Our Line 


P. A. GARDNER LEATHER WORKS, Inc. | 


‘709 Pine St. ST. LOUIS, MO. 
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Philadelphia Gift Show a Great Success 
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Over Three Thousand Buyers Registered at the August Exhibition 
Under the Auspices of the National Gift and Art Associa- 
Jewelers Greatly Interested in Many of the 
Important Features 
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PHILADELPHIA, Pa., Sept. 9—The August 
exhibition under the auspices of the 
National Gift and Art -Association is now 
a memory and a very pleasant one to offi- 
cials of the Association, the exhibitors and 
the buyers who attended. Starting off 
under a hot weather handicap, it overcame 
that and ended under the wire with the 
record of the most successful, most inter- 
esting and best attended of any of the sim- 
ilar affairs held in this city. The attendance, 
rather slim for the first day or two, grew 
to large proportions as the show went on, 
until during the last three days of the weék 
the exhibition floors in the Hotel Adelphia 
were thronged with buyers, and exhibitors 
were kept busy from early in the forenoon 
until late at night. More interest was 
taken in the show by local and state jewel- 
ers than any other ever held here. 

While everyone who attended was loud 
in praise of the arrangements, the quality 
and number of the displays and the artis- 
tic effects, the real criterion of the show 
was seen in the well filled order books and 
in the number of inquiries that indicated 
future orders. Exhibitors beamed with 
good reason. The arrangements were well 
handled. There was no confusion. At the 
registration office on the seventh floor, 
names were taken of buyers and others, 
badges were distributed to exhibitors, buy- 
ers and salesmen, and all difficulties ironed 
out with tact and dispatch. The displays 
were on seven floors, the seventh, eighth, 
ninth and 10th being practically devoted 
wholly to the show, while there were others 
on the first, sixth and 11th. 

Practical results of the affair are shown 
in the fact that more than 3,000 buyers, 
including many jewelers, were registered 
during the week. Had it not been for 
the extremely hot weather during the first 
part of the week, the attendance would 
have been almost doubled. It was not con- 
fined to Philadelphia and its vicinity but 
represented almost every State in the 
Union. Few of the visitors came merely 
to look, 

Credit for the success of the show rests 
principally on the shoulders of Thomas G. 
Williams, president of the La France Tex- 
tile Co, Gene Loeb, Samuel  Edel- 
man and the other officials who had for 
weeks been busy making preparations, 

Many of the exhibits already have been 
described in THe JEWELERS’ CIRCULAR. 

me of those not already touched were 
Most interesting to jewelers. 


Mie. he 
The Exhibitors 
ON THE SEVENTH FLOOR 


In room 711, the Fine Art Co., 922 Wal- 
nut St., Philadelphia, had 4n artistié Wisplay 
ot smokers’ articles in brass ware as well as 


«4 Nandsome line of Chinese vases and French 


Tonze paper weights, etc. Edward J. Nep- 


~ ley looked after. it. 


In the same room A. L. Pfersich & Co., 
wholesale jewelers, 4316 N. 9th St., Phila- 
delphia, had a notable display of the new- 
est slave bracelets in solid silver, set with 
synthetic stones, which attracted much at- 
tention. They also displayed a large and 
new line of Italian stone goods while 
among their new features was the conch 
shell cameo in sterling silver and green 
gold mountings. Black onyx brooches in 
silhouettes, and a full line of chokers and 
necklaces also were displayed, a novelty, 
much admired being the new _ rainbow 
unbreakable necklace with silver chain. 
Pearl bracelets and jeweled perfume trays 
also were shown. Mr. Pfersich, Mr. 
Bullock, Miss Reidt and Mr. Yaeck were 
on hand to explain the displays. 

* ok x 


The Atlantic Refining Co. of this city, 
with C. W. Fallows and S. W. Rose in 
charge, had an interesting display of 
candles beautifully decorated and including 
the aptly named “Longfellow,” a 24 inch 
one. These and other products of the 
concern were displayed attractively on an 
artistically set table. The short candle- 
stick vogue found expression in exhibits of 
candles suitable for them and which burn 
24 hours. The general display appealed to 
jewelers as well as gift shops. 

x * * 


From Boston came the handsome exhibit 
of Carbone, Inc., which was in room 704, 
which was in charge of Harry Parker, and 
drew many visitors and good business. One 
of the novelties that drew attention was 
the Spanish pottery, while the Italian pot- 
tery wares and Venetian glass caused 
favorable comment. 

* * x 


The display of Lazarus & Rosenfeld, 100 
Fifth Ave., New York, in room 716, was 
looked after by F. B. Carney, who was 
kept busy showing the line of fine pottery 
from Italy, Majolica ware both in basket 
and tea sets, Italian leather wares, ship 
models and many novelties. 


* x * 


In room 706, the Norwood Co., 225 Fifth 
Ave., New York, was represented by R. 
Aberli, Jr., who had a full line of attrac- 
tive glass wares including smokers’ sets, 
bridge sets, decorated kitchen sets, cutter 
cups, powder jars in hand painted glass 
and perfume bottles, and many other ar- 


ticles. Mr. Aberli also looked after the 
P. Mori & Son line. 
x ok * 


The Art Metal Works, Inc., 347 Fifth 
Ave., New York, had a notable display in 


,room 703, in charge of*Carl A. Weil, who 


featured novelties in book ends in Japanese 
bronze, royal finish and also in decorated 
old gold. Stamped steel desk sets and 
ferneries in- wrought iron with Spanish gold 
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finish attracted attention, as did the line 


of boudoir lamps, incense burners, etc. 
a 


In room 710, S. J. Goldhill, of S. J. 
Goldhill & Co., 411 Fifth Ave. ‘New York, 
and Mrs. Goldhill, were kept busy show- 
ing their line of French lamps and a large 
number of novelties from Paris, including 
jewel boxesysyanities, and. perfume 
bowls, novelties in gilt, desk sets, enamel 
cigarette cases with match boxes to match 
and beads. 

* * * 

Some of the newest things in novelty 
jewelry were shown in room 705 in which 
the Fishel, Nessler Co., 184 Fifth Ave., 
New York, with H. Van Pragg in charge. 
Some of the attractive lines were imita- 
tation crystal and platenoid sets and hat 
ornaments and _ shoe buckles, shoulder 
pins, children’s sets in the same materials, 
bar pins and rings. 

x * x 

Art Colony Industries, 34 Union Square, 
New York, had in room 705 a complece 
line of brass, copper and hand forged iron 
goods in candlesticks, smokers’ articles, 
bowls, fire sets, screens and andirons, tea 
and coffee sets and many other articles, 
showing artistic conception and handiwork. 

x * x 


One of the best visited displays on the 
seventh floor. was that of the Gene Loeb 
Co., in rooms 708-09, where Gene himself, 
with a corps of assistants, was kept busy 
taking orders for the many novelties shown, 
which included. among -the many _ well 
known Loeb lines a new thing in the form 
of a dainty cigarette case for women. This 
is in moiré silk and drew many compli- 
ments. Also there were a fine set of com- 
pacts, pocket manicure sets, which is a 
decidedly new thing, and dainty powder 
puffs with French doll tops. Beads, neck- 
laces and chokers in bewildering array 
were shown and scores of other novelties 
of the Loeb “best seller” type. 

* « x 

In 716 the D. Lisner Co., 303 Fifth Ave., 
New York, had an alluring showing of 
French and Italian beaded bags in the new- 
est designs with an extensive line of nov- 
elty jewelry, chokers and necklaces. 

k ok x 


Samuel Edelman and his well known 
Flower Arranger, held forth in room 718, 
where also he had on display the Colonial 
Smoker Lamp and the Colonial Smoker. 


ON THE EIGHTH FLOOR. 


E. & J. Bass, Inc., of 339 Fifth Ave., 
New York, featured a large and beautiful 
display of novelty and other glassware 
among their large showing, and Leopold 
Einstein, who was in charge, was also kept 
busy with the handsome toilet sets of comb, 
brush and mirror, in rose and green gold 
and jewelled with synthetic stones which 
accented the beauty of the designs. Room 
806 was one of the most’ popular places in 
the hotel during the show. 1 

x kK * 


In room 816, the display of the Gift House, 
14 W. 23rd St., New York, was looked 
after by Morris Cohen, who showed hand- 


wpopme bookj-ends,.of-@olid-bronze in many 


new designs, also in Bronzemet, bronze 
candlesticks, old English brass book mark- 
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METAL CREATIONS | |@33| MOUNTAIN 
ope | \4 COMMUNITY 


TOOLED AND 
ILLUMINATED LEATHER 


OF RARE DISTINCTION 














A selection of toned and con- 








trasted beauty—tasteful designs 
—shadowed tints embodying 
the spirit of centuries long past, 





revealing quality worthy only 
of connoisseur consideration. 


A variety to harmonize with 
the most charming interiors 





2504—“‘Elks.” Novelty Lamp. Metal. French Bronze finish. 1 1 
Two Beaded Shades. Wired. Height 164”—Base 5”x8”. and a price range permitted by 


ee Oe ot eae hain Eee tice Pek | our own manufacturing and 
Bronzes, Novelty Lamps, Torchieres, Moulds. 


Send for New Illustrated Circular 


J. B. HIRSCH COMPANY 


IMPORTERS AND MANUFACTURERS 


importations. 
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432 E. 17th STREET NEW YORK CITY Nel) 159 FAST 5TY STREET NY ide) 











| ne BRASS 


the decorative 
candle. [ow Ye Ww m Pre-eminence in any line 


inevitably leads to com- 


A candle that will last—that will not bend, chip ¢ % | , = ’ parisons. We urge you 
or discolor. Made of clear Bohemian glass i. h lues 
filled with silk floss in a wide variety of exqui- to compare the values 


site color schemes that harmonize perfectly with ~~ y obtainable direct from 
any room. a — 

Aristo Candles are the latest vogue in home the manufacturer here 
decoration and are proven repeaters. with those offered any- 


7” lists at $1.75 pair where—we are confident 
9” “ “ $2.00 “ 
blag “ “ $2.40 “ of the result. 


Send for samples and discounts to your nearest 


llae atcniglia- we Door Stops Tea Sets 


Door Knockers Vases 
Chimes Lanterns 
a Mortars Writing Sets 
Candlesticks Nut Sets Smoking Sets 
Candelabra Jewel Boxes Bridge Lamps 
Wall Sconces Trays Book Ends 
Sun Dials Coffee Sets Gongs Humidors 





Handsome Counter Display 
Case with Every Order—Big 
Advertising Campaign Coming. 


i i ee FF 
PRODUCTS, Inc. 


Dept. J P a : Art Metal. Products Co. 


1 M t . / 
pss mee “ alk Ne Manufacturers of Distinctive Brass and Copper Ware 
y ON ie 799 Broadway New York City 
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Oren 





Write for Complete Catalogue 
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ers and a large line of other attractive 
novelties. 


* * * 


The Art Metal Products Co., 799 Broad- 
way, New York, was in charge of A. L. 
Lowen, who showed in room 809 a hand- 
some and complete line of candlesticks 
which attracted much attention because of 
their artistic quality. These included the 
guarded style as well as the Colonial and 
the handled type made familiar by this 


house. 
x * * 


A. L. Tuska Son & Co. had a fine display 
in room 801, under the guidance of I. M. 
Meyers, who showed a full line of this 
frm’s specialties in porcelain vases, Japa- 
nese cloisonne bronze vases, Dutch silver 
trays and lacquered cigarette and candy 
boxes and a number of novelties. 

* * * 

In room 804, Charles Hall, Inc., with 
Edward Greeman in charge, made a fine 
showing of “The Golden Hind,” a beauti- 
ful model of Sir Francis Drake’s famous 
ship of Elizabethan times, together with 
many other novelties in desk sets, hand 
decorated trays, book ends, scrap baskets 
and other things made notable by this 
house and distinctly suited to active jewel- 
ers who seek to broaden their lines. 

x *k * 

A. H. Poynter had a lavish display in 
room 805 and personally answered the quer- 
ies of the many who flocked to his exhibit. 
He showed a wealth of goods suitable for 
the jeweler, all of which have already been 
described in THe JEWELERS CircuLar. His 
exhibit was one of the most interesting at 
the Show. 

** & 

In room 815 the A. L. Reed Co., with Mr. 
Reed and O. M. Neal in charge, held forth 
with a fine showing of popular priced leather 
gift wares, including the Florentine Reed- 
craft bags and the under arm purse, bridge 
sets, necktie racks, bill folds, writing sets, 
and handsome things in men’s dressing cases 
with ebony fittings. 

x *k 

The Mountain Community, 159 E. 51st 
St, New York, held forth in room 802 with 
a handsome and distinctive line of tooled and 
hand-illuminated leather novelties, beautiful 
fabrics, carved woods and embroideries. 
Joseph A. Jones was in charge, assisted by 
Miss Dorothea Laurier. 

x *k * 


Keller & Christensen, Inc., were in room 
816, Paul Christensen looking after the fine 
exhibits of pewter decorated glass bottles, 
the artistic beauty of these wares drawing 
Many expressions of admiration. especially 
from the jewelers. 

x * * 

In Room 803 was Meyon Meyer, in charge 
of the fine display of the Napier Co., 389 
Fifth Ave, New York. Both modernistic 
and mid-Victorian jewelry were shown and 
attracted favorable attention from the jewel- 
ers, There were vanity boxes and powder 

x€s in mid-Victorian effects, while the 
modern pieces included bracelets, brooches, 
ar pins, etc., in sets and done in Roman 
gold finish, some of the designs being strik- 
ingly cubist. Other features of the display 


ave been fully described in THE JEWELERS’ 
Circuar. 
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In room 819 was Charles H. Ryan, 1 W. 
30th St., New York, proud of his “Beating 
Heart” clocks and kept busy showing them 
to admiring buyers. These are boudoir or 
desk clocks, the name being given because 
of. the visible pendulum. Jewelers showed 
especial interest in them and in the other 
clocks and timepieces displayed as well as in 
the many other articles suitable for gifts on 
the jewelry counter which were shown. 

* * * 

Day-Craft, Inc., 225 Fifth Ave. New 
York, had a handsome and much admired 
display of desk sets, book ends, telephone 
shields, door steps, flower pot holders, bas- 
kets and bags, purses, etc., in room 810. 

* * * 


Leo Schlesinger & Co., 200 Fifth Ave., 
had a compelling display in room 817 that 
drew much attention. Chief among the arti- 
cles that called forth admiring comment 
were the French electric goods in shell de- 
signs, those with the spray effect being espe- 
cially admired. Then there were wrought 
iron console sets, gold finished enamel van- 
ity boxes and a host of things in leather and 
metal, all suitable for the counter. 

x * * 


Julius Beckhardt & Co., 3 W. 29th St., 
New York, had an attractive display in room 
812 in stationery and paper goods, the pack- 
ages of silk tissue for wrapping packages 
being one of the novelties which drew at- 
tention. The Java art parchment designs 
were also popular, as were the many other 
novelties shown under the management of 


A. C. Moss. 


ON THE NINTH FLOOR 

One of the exhibits that drew attention on 
this floor was that of the Dreka Co., one of 
Philadelphia’s leading stationery houses, in 
room 911 with C. Ross Hamilton in charge 
of a varied assortment of real novelties with 
a special appeal to the retail jeweler. These 
came from France, and Vienna and included 
beautiful goods in hand-tooled leather, fans, 
purses, smokers’ sets, bridge prizes and sets 
and feathered fans over which buyers be- 
came enthusiastic. Another novelty with 
an appeal was a line of bottle stoppers direct 
from Austria. They depicted girls’ heads 
in fancy headdresses. There was also a line 
of leather frames that evoked admiration for 
their workmanship and beauty. 

x * * 

In room 919, the Pompeian Bronze Co., 
in charge, as usual, of Harlan P. Saubert, 
held forth with an effective display of solid 
bronze book ends in bas relief, the figures 
being of Abraham Lincoln and other noted 
men. These were in addition to the regular 
lines which this company has shown ef- 
fectively at previous shows here and at Chi- 
cago, including the animal figures in solid 
bronze. 

* * * 

One of the displays that interested jewel- 
ers was that of La France Art Co., this city, 
one of the largest textile industries in the 
country, which exhibited several handsome 
lines of tapestried mirrors in both the con- 
sole and panel types, buffet mirrors, these 
being designed to hang over the buffet to 
follow the present vogue for buffets without 
mirrors attached. Framed;tapestry pictures, 
tapestried and table scarfs also attracted at- 
tention of the jewelers and resulted in many 
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orders. Thomas G. Williams, an active 
worker in the National Gift and Art Asso- 
ciation, and Alex Parness were in charge of 
the exhibit. 

x * x 

One of the interesting lines of the show 
was in room 906, where the Ritz Importing 
& Export Corp. displayed a large number of 
novelties in charge of Oj Staplefield. These 
included French steel beaded bags in bizarre 
colors and elaborately mounted, powder 
boxes in white silver and Britannia ware, 
under the Ritz patents, American and im- 
ported cigarette and other boxes, decorated 
and plain, some in handsomely tooled Flor- 
entine leather. An amusing novelty that 
proved a seller was a “musical decanter” 
which played “How Dry I Am” every time 
it was tilted. 

* * * 

The Vaslamp Co. in room 909 showed the 
new “Inner glow” decorated lamps, which 
attracted much attention because of their 
artistic effect and pewter finish, and candle- 
sticks, the latter drawing many admiring 
comments for their beauty. 

x xk * 


The same room housed the notable ex- 
hibit of Simondetti & Co., Inc., 71 W. 23rd 
St., New York, where Julius Junquera had 
a fine line of book ends, ships in leather, 
other leather goods and a large line of im- 
ported glasswares in majolica, Venetian 
glass, alabaster and other wares suitable for 
gifts from the jewelry counter. 

a ae 

The Backer Metal Specialties Corp., 406 
Broome St., New York, had a novel and in- 
teresting exhibit in room 915 in charge of 
W. Naftal, who exhibited the 24 karat gold 
plate as a finish on gift wares in place of 
the familiar nickel. The richness of these 
wares caused favorable comment. The metal 
tables with Italian marble tops and the wide 
variety of smoking stands, ash trays and 
other smokers’ articles proved a magnet for 
the buyers. 

* * & 

Interesting articles from Czecho-Slovakia, 
France, Holland, Bavaria, Munich and other 
European centers were found in room 908, 
where the exhibit of Ferdinand Bing & Co., 
67 Irving Place, New York, was in charge 
of C. E. Gibson. Jewelers showed interest 
in this display of German ship models and 
other European and American novelties. 

* * 


The Eastern Specialty Mfg. Co. had a 
large display of hand-decorated gift novelties 
in rooms 902 and 903. Door stops, candle- 
sticks, book ends and many other novelties 
in glass and metal were shown. The com- 
pany headquarters are at 135 Columbus Ave., 
3oston, Mass. 

* * * 

Fulper Pottery, with offices at 225 Fifth 
Ave., New York, had a large display of lamp 
bases, candle holders, flower and other vases 
and tea sets in the attractive new Persia yel- 
low as well as in Chinese ivory, cdlorial\blae 
and silver green. There also were the new 
luncheon sets of 35 pieces in Fulper ‘hues 
and styles. 


ON THE TENTH FLOOR 


The Millard Novelty Co., of 1011 Chestnist 
(Continued on page 172) 
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HOUSE OF ORIGINATIONS 


(Intertrading Corporation) 
New Things First 
2 ELM STREET, NEW YORK, N. Y. 











These exquisite art conceptions are distinctly original, repre- 


Solid Bronze senting a school of art that is famous the world over and at Solid Bronze Door Knocker 


Door Knocker : i or Book End 
prices within the reach of modest purse. 


Write for our Bulletin on New Things First, it costs you nothing. 





















E wish to announce to 
the trade that we are 
now in the market with our 


new One-piece, 18K Dinner 





Ring. 
To Jobbers and Manufacturers Only 


Gemart Jewelry Mfg. Co., Inc. 


121 Canal St. New York City 








Compend of Diseases of 
the Eye and Refraction 


By Gould and Pyle. Including Treatment and Opera- 





SOLE IMPORTERS tions and a Section on Local Therapeutics. With For- 
Black Eagle Brand CUCKOO CLOCKS mulae, Useful Tables, a Glossary and 111 illustrations, 
several of which are in colors. Price Cloth, $2.00. 


Cuckoo and Chime—Cuckoo and Music—Cuckoo and Quail. 
Also all sizes regular Cuckoos and Miniature sizes—11” high 


William F. Sprague & Co., Inc. The Optical Publishing Company 
440 Fourth Ave. (Cor. 30th St.) New York 1] John Street : : : +: New York 

































The Increasingly Popular Tea and Toast St— =52.—---._ 





once an oddity—rapidly becoming a necessity. y >». 

Here are two new delightful styles—sure to appeal ak. aN 
to every woman interested in dainty serving— : “om \ 
You will find these sets profitable items to carry— , 





their jewel-like elegance makes them just the 
things for gifts— 
And they are priced so as to give you ample 
room for a nice profit. 

Stock Now—for Fall and Holiday Business 


Many more splendid items in our catalog—send for it— No. 21/6508—Lustre Tea and Toast Set in 
“pee No. 
it’s free. shape of Japanese musical instrument cal 


No. 21/6510—Tea and Toast set in blue 
lustre with stork and bullrush design. Cup REMEMBER Biwa. Blue with bridge and pagoda om 
oration in colors. Cup has tan lining. »iz¢ 


has deep bottom to fit firmly on saucer. 1 - 
Size of saucer 8"x434". Cup 2)4"x2)4” high. TAIYO TRADING CO., Inc. of tray "3934". Size of cup 14"iH" 
rice $8.40 Doz. . ‘ TICe $6. oz. 

No. 21/6511—Same as above in tan lustre.“ Importers of Japanese Goods Since 1899 No. 21/6509—Same as above in tan lustre. 


erios S800 Dor. 101 Fifth Ave., New York 327 W. Madison St., Chicago Price $8.9 Doz. 
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225 Fifth Avenue 
Chicago Representative: W. C. Owen, Inc., 17 No. Wabash Ave. 
Los Angeles Representative: Shaw-Newell Co., 228 Stack Bldg. 

San Francisco Representative: F. C. Tuska, 150 Post St. 


ffavinité] Dollar Special Group 


The Pottery. Metallique 





An Ideal Assortment for Your Jewelry Gift 
Tables Having Individuality in Design and 
Workmanship of the Worth While Kind. 


ART INDUSTRIES, Inc. 


Exclusive Manufacturers for U. 8. A. 


New York 


Exclusive Musical Novelties 


LADOR, INC. 





58 W. 45th St., New York. City | 


Exclusive Agents in the U. S. for 
ADRIEN LADOR MUSIC BOX FACTORIES 


Ste. Croix, Switzerland 


Originality Sells Gifts 


Our originality for century past, combined with 
good value, brings them back the next time 


they are looking for gifts. 


Cigarette and 
Cigar Boxes 
Crystal 
Decanters 
Fancy Plates 
Bowls 














Powder Boxes 
Jewelry Cases 
Bridge Sets 
Tea Pots 
Water Pitchers 
Jugs 











Wonderful selection of gifts made of 
Dutch Pottery (Gouda) 


Samples and catalogue upon request 
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You want to 
make money 
this winter,— 
don’t go to 
Florida,— 

sell lamps 

in your own 
shop! 

The Bowser 
Lamp Service 
shows you 
what, how and 
where to buy! 
Order this 
service today! 


Bowser Service Corporation 


151 Fifth Avenue 
New York 


No. K19A 





Made of 


Japanese 


White Metal 


for 


No. K16 


SILK BROCADE 
VANITIES 
with a small mirror inside 


No. K19A—Delicate colors. 


No. K19B—Silver and 
Black colors. 

No. K16—Gold and Black 
colors, Dragon design. 
Can be used as 
Cigarette Case. 


Price $13.00 per doz. 





Special price for quantity. 





No. K19B And a Large Assortment 


of Purses 

















Cigarette Boxes 

Jewelry Cases 

Ash Trays 

Ash Tray and 
Match Holder 
Sets 

Candle Sticks 

Crumb Trays 














Salt and Pepper 


Sets 
All Kinds of Small ‘Attractive Giftwares 





T. D. GOO) 


3 East 17th Street, New York 


Se 
tet 


Importer of 
Japanese 
Goods 
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Richness and Dignity “Are Here Represented _ 





Wall Case No. 123A 


This plate glass wall case is suit- 
able for the finest store, may be 
equipped about as desired but is 
complete in our standard form. 


The case may be built continuous 
or with mirror sections. 





£6, JORGESON GO. | 
MANVEACTURERS 
~vIGH GRADE 
JEWELERS FIXTURES 








Case and Table No. 105 


A show case to match the wall case adds tone to the entire 
store. 





Drawers, raised or slanting bottom and a plate glass shelf 
may easily be added. 


Send for Circular 


| F. C. JORGESON & CO. quence aa 


Over 40 Years’ Experience Building High Grade Jewelers’ F ixtures | 























Ns on 
That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 



































Me. bers of the trade generally communicate with THE 
—— ‘ JEWELERS’ CIRCULAR regarding any advantageous 
— fnwnnnan device or plan which they are utilizing in con- 
ee lO ne “" Rentnenmanesd =| nection with their business. 
ae. ans 

















the Public Quits Patronizing 
Certain Jewelers | 





WRITTEN Expressty For THE JEWELERS’ Circutar ny A. S. Keast 














SUSPECT that the average jeweler 

would be willing to give most anything 
to discover why certain customers buy from 
him once or twice, and then seemingly drop 
out of sight forever. He may reason to 
himself that his merchandise compares _fa- 
vorably with that of his competitors insofar 
as quality and price are concerned, and that 
his store presents just as inviting an appear- 
ance. Wherein, then, lies the difficulty ? 


According to figures compiled by the 
statistical department of the University of 
Oregon, out of 4,407 reasons given why 
customers quit trading at retail stores in 
Oregon, 391 or about 9 per cent. quit because 
of the indifference of salespeople. 

I believe I am justified in assuming that 
a like condition exists in most any locality 
today, because human nature is pretty much 
the same the world over insofar as the weak- 
nesses of salespeople or the moods of shop- 
pers are concerned. 


From the foregoing figures it would seem 
that approximately one-tenth of the average 
retailer's worries centers. around the choos- 
ing and directing of a sales force that will 
te the mark when customer good will 
hinges upon courtesy, patience, initiative and 
a readiness to oblige. Regardless of any- 
thing a jeweler attempts to do to win and 
hold trade, whether it be advertising, cir- 
cularizing by mail, the featuring of special 
sales, or what not, his business existence 
depends Primarily upon the attitude of his 
sales help toward customers. A surly, inat- 
tentive salesperson can drive away customers 
about as quickly as anything I know of. On 
the other hand an obliging, pleasant indi- 
vidual can almost make customers buy 
whether they want to or not. 
fa} wife, in company with a number of 
volo stopped in a ladies’ dress shop 
f "ays ago to inspect some dresses adver- 
mika. bargain prices.” One of the ladies 
Med a dress hanging on a rack that ap- 
wealed to her, but was somewhat doubtful 


ae Whether’ ‘6 ‘not it would fit. She 


Permission of the saleslady in charge 





to try on the dress, and was told that it was 
contrary to the wishes of the proprietor to 
allow customers to try on gowns offered for 
sale at special prices, adding that too much 
time was lost thereby in waitimg on trade. 
It so happened that these ladies were the 
only customers in the shop at the time, it 
being a warm afternoon, so that their 
presence there could not have inconvenienced 
the lone saleswoman to any extent. In spite 
of this fact, however, she remained firm in 
her determination not to allow any of the 
dresses to be tried on. Naturally, my wife 
and her friends departed and went in search 
of dresses elsewhere. Because of this arbi- 
trary ruling on the part of the storekeeper, 
his store lost the sale of several dresses. 
Had I been in this saleswoman’s place, I 
would have broken every rule of the estab- 
lishment before I would allow one customer 
to leave without buying, if it was possible 
at all to sell her. This store not only. lost 
the profit on the sale of a few dresses, but 
it lost something far more priceless, namely, 
customer good will. Not only will these 
ladies refuse to ever again patronize that 
store, but they will deter others as well 
from trading there. 

The other evening I had a bite to eat at a 
local cafeteria, and when I paid my check 
the cashier threw the change on the glass 
top of the counter without so much as a nod 
of recognition or a word of thanks. The 
average individual, perhaps, would have ac- 
cepted such discourtesy as a matter of 
course, but in my case it left a rather dis- 
agreeable taste in the mouth, and I at once 
sized up the woman as being a misfit insofar 
as good breeding and salesmanship were 
concerned. True, she had nothing to sell 
but her own personality, but she has yet to 
learn the real definition of the word “serv- 
ice.” Salespeople of this type are no credit 
to their employers, since their attitude of 
indifference repels rather than attracts cus- 
tomers. 

I am not @ theorist for |, stand behind 
ch Keune hy she at times; and I know, 
therefore, what the average salesman. has 


to contend with. Furthermore, I can vouch 
for the fact that not all shoppers are saints 
by any means, and a salesman’s patience is 
ofttimes tried to the breaking point. Iso- 
lated instances of indifference on the part 
of salespeople are excusable at times, be- 
cause, as I have already intimated, some 
customers are cussedly arbitrary in their 
demands. I have no patience, however, with 
that breed that becomes bored the minute a 
customer comes forward to be waited on. 
They apparently have not yet learned to 
know that after all the customer before the 
counter is their real boss, and pays them 
their wages from week to week. ; 

If I were hiring salespeople, I would, all 
things being equal, give the preference to 
applicants who showed promise of being in- 
dustrious, cheerful and courteous. These 
qualifications on the part of salespeople are 
vitally necessary in any field of merchandis- 
ing endeavor, more especially so as regards 
the retailing of jewelry, since jewelry in the 
estimation of most people is considered a 
luxury rather than .a necessity. Moreover, 
much of the jewelry sold over the counter 
nowadays is purchased for gift giving, and 
the bulk of the buying is done by the women 
folk. These in themselves are vital reasons 
as to the need for civility, courtesy and tact 
on the part of jewelry sales clerks. 

Sometimes I am of the opinion that indif- 
ference on the part of sales help is attribu- 
table in a measure to the depressing atmos- 
phere prevalent in some jewelry establish- 
ments. The proprietor himself may be 
ill-tempered, arbitrary in his rulings, given 
to suppressing initiative on the part of am- 
bitious salespeople, and niggardly in the 
bestowal of praise for meritorious service 
rendered. No sales clerk can long continue 
to give of the best that is in him under 
working conditions of this character, and 
unless he changes jobs he is more than likely 
to grow more and more pessimistic and dis- 
satisfied, to the detriment of his employer 
as, well as himself, 

li ‘my memory—serves me well, it was 
Louis K. Liggett who once said that he 
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No. 2005—Mahogany 
Model 10 Movement. Chiming all 
quarters and striking the hour on 
No. 254—Mahogany symphony rods. Height 3%"; Width, No. 402—Mahogany 
Burl Redwood Panels, 1", Depth ”. Burl Redwood Panels, 
Westminster, Canterbury and List Price $92.00 Westminster Chimes on 5 


Whittington Chimes on 9 Tubular Bells. Height 76”, 
Tubular Bells. Height 80”, Width 16”, Depth 114%”. 


von ae + eee es List Price $330.00 
List Price $655.00 


No. 3010—Mahogany No. 5010—Mahogany 
Model 40 Movement. Hour and Half-Hour Strike Model 50 Movement. Hour and Half-hour strike on 
on chimetone rod. Heavy plate and solid cut pinions. chimetone rod. Solid cut pinions. Gilt sash. Height 
Gold cast sash. Height 914”, Length 20%”, Dial 5”. 85%”. Length 175%”, Dial 5”. 
List Price $39.00 List Price $21.00 
Ding Dong Strike $2.00 list extra 


Herschede Clocks are strictly an All-American product, as we manufacture both Cases 
and Movements complete in our Factory at Cincinnati 


Send for our latest Hall and Mantel Clock Catalogs 


THE HERSCHEDE HALL CLOCK COMPANY 


NEW YORK SALESROOM CINCINNATI, OHIO A. I. HALL & SONS, Inc. 


586 Fifth Avenue, New York—Robt. E. Wilkes, Mer. Pacific Coast Representatives, San Francisco, Calif. 
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Storekeeping Department. 
—=— 


would rather have twenty dissatisfied cus- 
tomers than one dissatisfied clerk in any of 
his stores. Perhaps he was right at that, 
for while it is possible for twenty dissatis- 
fied customers to do a store a great deal of 
harm, one dissatisfied sales clerk can do 
infinitely more harm because of the fact that 
he or she is habitually making dissatisfied 
customers. It is quite within the range of 
accomplishment for one discontented sales- 
person to make twenty dissatisfied customers 
in a day’s time, or possibly in an hour, if 
the store happens to be a busy establish- 
ment. Conversely, one courteous and oblig- 
ing sales clerk can account for most any 
number of pleased customers. 

If a jeweler has any reason to suspect 
that any of his salespeople are dissatisfied 
or show a tendency to appear indifferent in 
the presence of customers, a heart to heart 
talk with each individual in private will oft- 
times remedy matters. Getting at the root 
of the trouble is the most efficient and eco- 
nomical method of combating indifference on 
the part of one’s selling help, and it may 
open the eyes of the jeweler himself to some 
of his own shortcomings. 

Personnel executives in industrial estab- 
lishments have learned from experience that 
most human beings require at least five 
kinds of remuneration: the first that comes 
in the form of money in their pay envelopes, 
and four others that many employers are apt 
to overlook. Listed in the order of their 
importance they are: 

1. Wages commensurate 
rendered. 

2. Working hours that come within the 
bounds of reason and justice. 

3. Treatment that accords with the teach- 
ings of the Golden Rule. 








with services 


4, Commendation for meritorious work 
performed. 

9. Opportunity for advancement. 

ree . : . 
vecause the perpetuation of a retail 


jewelry business depends upon the continued 
patronage of satisfied customers, it behooves 
the jeweler himself to see that every indi- 
vidual who visits his store is accorded the 
maximum degree of service, courtesy and 
attention. To this end he must know 
assuredly that all salespeople in his employ 
are imbued with an honest desire to make 
friends for the store day in and day out, 
since it is only through their loyalty and 
Co-operation that a store can expect to grow 
and prosper, 

on your employes into your confidence, 
and think of each one individually at times 
: connection with the five kinds of pay I 
wy ee above. To fulfill your 
tap tons to them in accordance with this 
: Msures the maintenance of a contented 
orce of salespeople, who will build good 


Wi 
ee for your store because of the good will 
at exists in the store. 








“att G. Ruff, a jeweler of South Lansing, 


ae on announced that he will be in a 
withis ton at 1135 S. Washington: Ave., 
bon fe i time. Mr. Ruff began busi- 
heton Ae Present location at 1137 S. Wash- 
that th vé., Six years ago. He announced 

€ necessity for larger quarters is the 


reas 
fason for the move, 





on a board having numbered hooks. 
hook number is then written on the 5 x 3 
inch card. 


number, 
date. 
to promised delivery. The workman’s num- 
ber assists in giving a quick answer to a 
customer, in that there is no delay in finding 
the watch. 
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Model Watch Repair Record 











Written_Expressly for the JeEweLers’ Circutar by C. F. Moss 














TELSON H. SMITH, vite-president of 
the Smith Patterson Co., of Boston, 
Mass., is responsible for the installing of an 
efficient repair record in his watch repair 
department. Mr. Smith recently remarked 
that the present system far surpasses the old 
method in speed and accuracy. 

When a customer leaves a watch for re- 
pair, the ticket illustrated is made out. This 
is perforated to make three sections, each 
section carrying the same number. 

The first part of the ticket, the tag, is 
immediately attached to the watch, after the 
full name and address of the customer has 
been written on it. 

The first two letters of the customer’s last 
name are inscribed on the claim check. This 
is presented to the owner of the watch. 

The remaining section is 5 x 3 inches and 
fits in a visible filee M (r) or M (rs) cus- 


a a TY 7 TOM, AT) Ry P 

Should a Poatclt BSP ss Umaged fost or 
stolen, under any unusual circumstance, the 
record shows its approximate worth. When 
a watch is delivered, the card representing 
it is taken from the file. 

Mr, Smith’s record affords control of re- 
pair operations and should be studied by 
those jewelers having difficulty in .giving 
customers service because of an inadequate 
system, 





Don’t Forget to “Tell How” 





A WORD to the jeweler who wishes to 
make his customers permanent and 
satisfied: “don’t take the customer’s knowl- 
edge of the ‘mechanism’ of his purchases 
for granted.” You may think that anyone 
ought to know how to wind a watch proper- 
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WATCH REPAIR RECORD INSTALLED BY 


tomers name is written at the bottom of the 
card, thereby making both number and 
name visible. 

Information as to workman’s number and 
due date is recorded, also appropriate value 
of the watch. When delivery is made to 
the shop, the workman’s number and com- 
pany number is written down. 

So that there will be no question as to 
loss or damage while repairs are under way, 
exact information regarding the condition 
of chain or strap, as the case may be, is 
recorded. 

When work is completed and the watch 
has been sent from the shop, it is hung up 
The 


Upon presenting his claim check, the 


customer’s initials are noticed, and his card 
immediately located in the visible file. This 
tells the hook number. 


If the. watch has not been given a hook 
reference is made to the “due” 
This will give definite information as 


When any question arises as to the chain 


or strap, the record carries the evidence. 


SMITH PATTERSON CO., BOSTON, MASS. 


ly, but the fact remains that that is exactly 
what a great many people do not know how 
to do. Without appearing to explain such 
a simple procedure, let your sales talk in- 
clude the proper information. 

Or perhaps a necklace is being purchased. 
To you, the clasp arrangement may seem of 
the simplest construction, but remember that 
there are, and have been, dozens of different 
clasp arrangements. If this particular one 
is not explained to your customer, it may 
mean the loss of the necklace, from being 
improperly fastened. Then, who will be 
blamed? No one else but you! “The clasp 
didn’t work properly,” will be the pur- 
chaser’s thought. 

Of course, there are people who don't 
like to be told things, who think they “know 
it all,” and resent any implication of ignor- 
ance on their part. In handling such cus- 
tomers, great care should be exercised not 
to give offense. But the well-trained jewelry 
salesman should quickly be! able to deter- 
mine which sort of a, person he is dealing 
with, and act accordingly. ‘With the last- 
named customer his instructions should be 
carefully veiled, concealed in his conversa~ 
tion. With the open-minded person, glad 
to-receive all informaticn of value to her, 
the simple instructions may be given as 
such.—M. A. B. 
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CYMBAL No. 2 
Mahogany finish. Two-tone 
effect. 9 inches high, 20% 
inches wide. 8-day move- 
ment. Marks each quarter- 
hour with different strike, $25 


QHaHls is a clever variation of the 
¢ ©) bopular tambour type. 
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The clock on the mantel is Chime No. 74. Mahogany case 10 inches 
high, 20% inches wide. Exquisite chimes. With silvered dial, $80. 


What makes a living-room live? 


S it a living-room only because 

it is /ived in? Or does your liv- 
ing-room have a life of its own— 
the welcoming warmth and anima- 
tion of a hand-clasp? 

It is this pulsing, /iving quality 
that famous decorators strive to put 
into rooms. They find they can se- 
cure it in two ways. Since an open 
fire and a Seth Thomas Clock are 
both animate, either gives the cov- 
eted effect of warm vitality. 


That is why you will almost always 
find Seth Thomas Clocks in the 
studied homes of decorators them- 
selves. And Seth Thomas designs 
are so authentic, the cabinet work 
So exquisite, that they enrich even 
the most costly interiors. 

For more than a century Seth 
Thomas Clocks have been created 
by painstaking New England 
craftsmen for beautifying Ameri- 
can homes. 


Plainly marked at standard low prices in jewelry stores 
(All prices 10% higher in Far West; 30% higher in Canada) 


SETH THOMAS CLOCKS 


°E 


Haak V ichea 


[CHANDLER W. IRELAND] 





SENTINEL No. 2 


Mahogany finish. 9 


high, 20% inches wide. $ 


inch silvered dial. 
movement. ... 





SEVERN 


Two-tone mahoganycase. 10 
inches high; 7% inches wide. 
8-day movement. Musical 
bell, metal strike. With sil- 
vered dial, $25. With = 


bronze numerals 


+> GEVERN’S classic lines will al- 
Ved ways ve good taste. 


[CHAMBERLIN Dopps] 


QUALLY suitable for the man- 
tel, high-boy, desk or bookcase. 


tncp St Wears 


[MARGARY SILL WICKWARE] 






inches 


8-day 
. $20 










$3 





Graceful 


GIFTS! 


THOSE who receive 
Seth Thomas Clocks 
for Christmas will 
cherish them all their 
lives. Priced as low as 
six dollars at jewelers’ 

























— 
a is 
Date of Insertion Circulation 
The advertisement reproduced above is typical of the series com- September Ladies’ Home Journal | 2,332,2 
prising the 1925 Seth Thomas Advertising Campaign. In order October Woman’s Home Companion 16731" 
to help you tie-up with this national advertising and give you November House & Garden ey 
an adequate idea of its scope and importance, we are listing at November Vanity Fair 72,7 ; 
the right the magazines for which this particular advertisement November 15 Vogue 1 
is scheduled with their circulation and the dates of insertion. October Charm 80,25 
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Coaching the Help for Christmas 


Posted Lists of Merchandise to Be Moved Quickly— Displaying Stock 
to the Customer Under Favorable Circumstances 





Written Expressly for The Jewelers’ Circular 
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OMETIMES the salespeople don’t care 

to be coached. There are a few jewelry 
store clerks left who don’t want to know 
any more about the business than they 
already know. Sometimes there strays into 
the jewelry store trade the type of salesman 
who resents having anyone try to tell him 
anything. With such a type we have noth- 
ing to do. He cannot become successful in 
business to any appreciable extent. 

Fortunately there are employes of another 
sort, jewelry store salespeople who want to 
Jearn how to make more sales, who are for- 
ward looking, who are more concerned with 
developing efficiency than with exacting the 
last penny for services rendered or not ren- 
dered. 

The question with the jeweler is how to 
give to such employes as will accept it, help 
in developing greater selling efficiency, par- 
ticularly for the holiday season. 

One important kind of information the 
jeweler ought to impart to his help is that 
regarding what stock most needs to be 
moved. There is always certain stock that 
ought to be sold before Christmas, even at 
some sacrifice. There is stock that is spe- 
cifically Christmas gift stock, due to stay in 
stock a year if not sold by Christmas time. 
This stock belongs in the “Must go” classi- 
fication, and along with it may well be 
placed such items as have shown themselves 
to be stickers. 

It is a good plan to do as one jeweler 
does with this stock. He lists it on a card 
that hangs back in a part of the store not 
reached by customers. There is nothing 
explanatory on the card, because of the pos- 
sibility of customers straying in there, but 
the proprietor explains the purpose of the 
ist when he first posts it. 

This list serves as a constant reminder to 
the clerks to move the ‘goods posted. They 
have been asked personally to make the 
effort to sell such stock. The list keeps 
them from forgetting the request. Proba- 
bly the same effect might be accomplished, 
perhaps better, by making in duplicate a set 
of lists on paper and putting a copy into 
the hands of each clerk, along with any in- 
formation about special prices to be allowed 
if necessary to move the goods. 


LL the help should be familiarized with 

all the special holiday service offered. 
If it is advertised that you are willing to 
Pack and wrap and ship holiday purchases, 
It ought to be impressed upon clerks that 
the thing to do is not to accept the responsi- 
bility for rendering such service when neces- 
sary, but to offer the service and seek for 
rhertinities to render it. It is a little 
rouble for the salespeople to give such extra 
peg and we don’t always feel like going 

of our way to do the apparently unneces- 


sary, but the extra services that may be 
rendered at Christmas time are influential 
in building up a friendship and a following 
for the store for the future. It ought to 
be pretty important for a clerk to feel 
anxious to help develop the business of the 
store. 

The clerk who takes the position even 
though only in his own mind that he is only 
employed in the store temporarily assuming 
that for that reason there is no real point 
to his trying to build up the future business 
of the store, perhaps at the expense of his 
present convenience, is a short sighted indi- 
vidual. He fails to realize that he cannot 
develop his own efficiency for any sort of a 
future while neglecting the opportunities of 
the present. Just for his own future advan- 
tage, to say nothing of the likelihood of 
immediate return, he ought to try to come 
as near as possible to carrying out his em- 
ployer’s wishes in hundred per cent fashion. 


A JEWELER with a large store maintains 

a sort of school for his clerks. That 
is, he gets the sales help together regularly 
and teaches them salesmanship and discusses 
store matters with them. One of the things 
he is probably doing at about this time of 
year is to ask the clerks, when assembled, 
each to write out as much of a list as pos- 
sible for stock items suited to gift use for 
certain types of persons. One clerk will be 
asked to write a list of gifts to be bought 
for father, one for mother, one for grand- 
mother, and so on down the list. When 
each clerk has written out the list, they are 
read and opportunity is given for additions 
to be suggested by others than the writer 
of each list. 

A discussion worked out in this way 
brings to light some original suggestions 
and broadens the selling power of each indi- 
vidual. 


THERE are some jewelry store salespeo- 

ple who are better informed along 
technical than along other lines. Perhaps 
they are too well informed technically, or 
at least they make too much use of their 
ultra technical knowledge and fail to make 
their sales appeal popular. Such a tendency 
to talk to the customer in terms of cannon 
pinions, hair springs and center staffs and 
other things of which the buyer of a watch 
for gift purposes knows nothing and cares 
less, may easily weary the customer. What 
a woman wants to know in buying a good 
watch for her husband or friend, is whether 
its style is right for the man, whether it 
will be a help to his appearance, whether it 
will be such a watch as such a man. will 
admire. Decided that the. watch looks right, 


she wants'!tovbe sure that it will keep good 
Note that I put appearance first. I 


time. 





believe a woman thinks of that first and 
probably most, though rarely would she 
sacrifice timekeeping quality entirely to 
looks. The woman judges whether a watch 
is a good timekeeper or not by your state- 
ment about the matter. You cannot con- 
clusively prove it to her by a dissertation 
upon jewels and mainsprings, though she 
will see the importance of adjustments to 
position, 

So it is good business to coach the force 
a little on just what things are best to bring 
to the attention of the woman customer buy- 
ing a watch for use as a Christmas gift. If 
it is ever good salesmanship to set out on 
the showcase before the customer a trayful 
of watches, it is doubtful whether it can 
possibly be a good thing to do in selling a 
woman a gift watch. Each watch ought to 
be in its separate box or case. A woman 
rarely feels that a watch that is not worthy 
of a fancy box can be a worthy gift. 
You may sell watches to men on their me- 
chanical make-up and contents, but selling 
them to women to give to men is another 
thing. 

Further, in selling to women, if you quote 
a price on a watch and then ask an addi- 
tional price for the fancy box, you develop 
just a little resentment in the customer. 
Name her a price equal to the price of the 
box and watch as the original unit figure 
and the effect is much better. You might 
even on that basis get credit for giving the 
box free. You know it would not be the 
same way in selling to a man. If he 
thought he saved something by not taking 
the box, he would probably leave it. But 
a watch for a Christmas gift must, or al- 
most must, have a box, 

The engraving of the watchcase, too, «is 
an important factor to mention in such 
cases as referred to above. The buyer of a 
gift watch thinks a good deal about such 
touches as add to the personal touch of the 
gift. 


OU know that a man will sometimes 
be satisfied to take a handsome gift, 
will think no harm of sticking it in his 
pocket, merely wrapped in tissue paper, and 
handing it over to the recipient, scarcely 
saying more than “Here it is.” But you 
know that no woman will ever pass over a 
gift in any such haphazard, informal way. 
Nor does a woman like to receive a gift in 
that way. The clerks ought to be impresseq 
with the fact that the non-essentials, as they 
may seem, are highly essential in holiday 
selling. In fact, the emphasis placed upon 
them may make them the deciding factor in 
plenty of instances, 
In. the same. way the. chest or the box ox 
the roll'\in which silverware may be pre- 
sented has what may prove a deciding in- 
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fluence in sales. The jeweler is to ‘some 
extent, in most towns, in competition with 
some hardware store that makes a bid for 
the holiday business on plated ware. The 
jewelry clerk ought to be reminded that 
part of his opportunity is to show his goods 
in the most attractive setting and to deliver 
them packed and wrapped as only a jewelry 
store can handle such merchandise. Usually 
a little difference in price in favor of the 
hardware store will be more than offset by 
the jewelers methods and service. 

| don’t know whether it is possible to 
do it or not, but if it is possible, there 
ought to be instilled into the mind of the 
salesperson at the holiday time the impor- 
tance of care in the displaying of every 
item shown. There is a best light, a best 
position for holding anything, from a dia- 
mond ring to a baby cup. In order that 
clerks may know just how to handle such 
stock, there ought to be a practical demon- 
stration, with the clerks experimenting in 
getting an article out before the. customer 
so it will look its best. 

This is an interesting study, and two or 
three clerks will find it very much worth 
while to take turns behind the counter while 
experimenting in presenting something so 
it will look its prettiest to those outside the 
counter. 

This sort of thing is not child’s play. It 
is practical experimental work in learning 
just how to show goods so they will pro- 
duce the greatest effect of beauty. 


F the clerks are instructed in this sort of 

thing, they can present an item of mer- 
chandise immediately so it looks its best. 
The customer is the more quickly influenced 
and convinced. Sales are made with less 
hesitation, and that is a valuable considera- 
tion at holiday shopping time. Take the 
case of cut glass, for example. If the pieces 
are set out on the glass top of a showcase 
with nothing under them, they not only lose 
the effect of the possible contrast obtainable 
by setting them on a dark cloth mat, or on 
a black surface, but they lose much of their 
individuality and beauty. The customer 
thinks that after all, cut glass is not so de- 
sirable. She may go elsewhere to look for 
other types of gift—and she even may end 
by buying cut glass elsewhere, where some- 
one shows it who knows just how. There 
are countless stores showing certain cheap 
or popular priced goods that are more or 
less in line with part of the jeweler’s stock. 
One of the jeweler’s advantages in connec- 
tion with the sale of these goods lies in 
making them look like higher class mer- 
chandise by showing them to the public 
under more favorable conditions. 

I once knew a druggist who added a line 
of leather pocketbooks for ladies. All his 
competitors carried similar goods, but he 
bought a large square of velvet and when 
* showed the pocketbooks to a customer, 
nd impressively laid the velvet on top of 
a -" carefully Jaid the pocketbooks 
vale € handled the goods as if they were 
cae He took Pains in presenting them 
his oe ndg and they began to feel that 
a pocketbooks were a higher class than his 

Mpetitors’ and he built up a good busi- 
ow how often it happens 


ness. Don't you kn 
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that your impression of some person you 
meet is made unfavorable by careless 
presentation of that person to you? 
[* is perhaps relatively unimportant, but 
it would seem that the salespeople in the 
store ought to be informed so as to be able 
to suggest the right things in the way of 
jewelry for men’s wear on all possible oc- 
casions. There is less necessity for such 
technicalities in selling jewelry for women, 
but when a woman is buying cuff links or 
shirt studs or scarf pins or almost any other 
men’s jewelry, the salesman ought to know 
for what sort of dress occasion it is to be 
worn, and he needs to know the proper 
thing in men’s wear for all occasions. Per- 
haps your clerks are informed sufficiently 
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Store of S. Partner, Dayton, O. 


MOST interesting little jewelry estab- 
lishment is that of S. Partner, Dayton, 

O., illustrated below. The store is 50 ft. 
long and 18 ft. wide. The woodwork is en- 
tirely of Circassian walnut. The wall cases 
are 8 ft. high and surround the entire store. 
The display cases were built expressly for the 
jeweler. Both wall and floor cases are, il- 
luminated by ‘electricity. The merchandise 
is shown in black velvet trays, especially 
built for the cases in order to show off each 
piece of merchandise as an individual item. 
The fixtures are of crystal prism type and 
throw just effective light for the display of 
jewelry. The stock displayed in the 
windows is selected with considerable care, 
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NEAT STORE FRONT OF THE STORE OF S, PARTNER, DAYTON, O. 


along this line. Perhaps they are not. A 
little coaching will do no harm. 

The selling of Christmas gifts is a little 
different from selling ‘to people jewelry for 
their own use. In selling for gifts you have 
to arrange to please two people. You must 
please the purchaser or she will not buy. 
You must please the recipient of the gift 
or it may be brought back.—F, Farr. 








A dillar, a dollar, 
A nine o’clock scholar, 


He never was absent from college; 


He studied like Hades, 
Avoiding the ladies, 


Intent upon garnering knowledge. 


Now he’s a respectable, 
Truly delectable, 
Awfully intelligent fellow. 
The moral to gather, 
Is obvious, rather 
, Revel and rjot like Hello-O! 
SS CC. C. IN. Y. Mercury. 


and arranged very tastefully on specially 
designed stands. Great care is taken to 
avoid giving the window a crowded appear- 
ance. 

The watch repairing department is located 
in the rear of the store. This is done ad- 
visedly because ctistomers who have work to 
be repaired will have an opportunity to in- 
spect the many beautiful pieces of jewelry 
and attractive watchés, etc., etc., as they 
pass along. 

A diamond room, also constructed accord- 
ing to the jeweler’s ideas, is another feature 
of the store. This room is of the type which 
assures the purchaser the utmost convenience 
and privacy. 








By breaking a large plate glass window in 
the jewelry store of Mike Epstein, on N, 
Main St., Pittston, Pa. one morning re- 
cently, a lone bandit made off with five 
watches which were on display in the win- 
dow. Neighbors in the vicinity who heard 
the falling glass called police headquarters. 
No clew has thus far been found by the 


police. 
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Efficiency and Service at the Bench 





By Joun J. Bowman, Lancaster, Pa., 


Treasurer, 
Director, Bowman Technical School, Before the Convention of the A. N. R. J. A., Held 
in Richmond, Va., This Week. 


Horological Institute of America; 

















M* object in this discussion shall be, of 
course, to show how the upbuilding 
and prosperity of the business of the retail 
jeweler depends upon the efficiency of, and 
the service afforded by, his repair depart- 
ment—particularly by his watch-repair de- 
partment. 

An object lesson teaches more convinc- 
ingly than an argument, so I shall start by 
presenting a word-picture of the career of a 
successful retail jeweler, who built up his 
business distinctly upon the reputation 
gained for him by superior repair service. 
I know very intimately the history of his 
business. 

This jeweler started merely a watch- 
repair shop, as he had no capital to invest 
in a stock of merchandise. His family 
expenses were crowding his wage-earning 
capacity—and he felt compelled to increase 
his income, 

The first fact to keep in mind is that this 
man is not an ordinary watchmaker; his 
mechanical proficiency is far above the 
average. 

The second and most striking fact is that 
he possesses very few of the usual personal 
qualifications for mercantile success. 

Yet he built up, during the middle portion 
of his life, a notably successful retail jewel- 
ty business. Mercantile credit agencies 
rate his net assets at $150,000. His store 
occupies its own exclusive building. His 
style of living has been very comfortable, 
and for some years he has followed a rule 
of giving away a tenth of his income annu- 
ally to needy causes. What he has and 
what he has spent, he made in the retail 
Jewelry business; not from the large profits 
of successful speculation, but from the vast 
multitude of small transactions typical of 
the retailer’s business. 

‘ It I$ consistent with the purpose of this 
— for us to study closely the con- 
peg which this jeweler built up 
Mats oc I believe he is with us here 

He a Ante retiring’ sort of man.. 
. curter 4 se Pa my intention to use 
be should i) illustrate this discussion ; if 
saying | recognize himself in what I am 

1 desire mow to thank him and to 





assure him that I shall do nothing more 
than to cite facts from his career—certainly 
without revealing his identity. There are 
many similar cases, but I have chosen his 
because I know it especially intimately. The 
history of this man’s business is a rich col- 
lection of illustrations showing that the 
surest and safest way for a jeweler to build 
a solid reputation and a successful business 
is through the operation of an exceptionally 
efficient repair service. 

At the root of the matter is good adver- 
tising. There are many kinds of advertis- 
ing: the printed word; good window dis- 
play; personality and salesmanship in the 
store; special sales. Each of these has its 
place and its value. Now, let us subject 
each to some analysis—how much does it 
cost, and how far does it go in permanent 
business-building effect? 

The printed word is very costly. As it 
is usually what one says about himself, its 
readers are apt to discount its statements ; 
its life is short and it calls for continual 
costly repetition. 

Window displays and counter salesman- 
ship are effective mostly only upon those 
who come to your ‘store or pass by it— 
not a great proportion of any community 
of considerable size. 

Bargain sales are effective for liquida- 
tion, but certainly not so for permanent 
business-building. 

My friend, the modest jeweler did not 
depend upon a single one of these forms of 
advertising in building up his business. He 
repaired his patrons’ watches and thereby 
made his living; his patrons did his adver- 
tising for him. Think of it! The majority 
of his patrons became active, enthusiastic 
advertisers for him—telling friends about 
him—how “the old watch now keeps won- 
derful time’—“want to bet whose watch is 
right?”—and so on. A_ verbal “endless 
chain” of recommendations was thus built 
up. 

Often quite a number of persons were 
impressed by the story of my friend’s mas- 
tery of his craft, as a result of just one 
watch mate to keep better time than usual. 
Multiply thifby the greater number of 








the watches he repaired—and remember 
the superior convincing power of what is 
said about one by others, over what one 
may say about himself—and you have a 
picture in mind of the tremendous reputa- 
tion-making machinery which he set in 
motion simply by making customers’ 
watches keep noticeably better time than 
before. 

And what did this great advertising cost 
him? Not a dollar—on the contrary, the 
work which advertised him also paid for 
his living and much more besides. 

Not only is superior watch repairing an 
advertising medium of unique power, paying 
for itself and returning a direct profit 
besides, but it has another business-building 
effect even more important. This phase of 
the matter is rather complicated, and it 
requires an especially careful presentation 
in order to have it clearly understood. 

First let me state the remarkable fact 
that superior service in repairing watches 
is the most economically efficient factor in 
building up business in selling; in selling 
not only timepieces, but also jewelry, dia- 
monds, and the other precious merchandise 
in the jeweler’s stock. 

Here is a very peculiar fact: for some 
reason, most persons prefer to. buy jewelry 
from the establishment which has the best 
reputation for repairing watches. Why is 
this‘so? In order to understand it, the 
jeweler must get outside of himself, as it 
were, and view his position in the commu- 
nity, through the eyes of his patrons. 

What the people as a whole think most 
persistently about anything is the result of 
a long, long process of education. And what 
the people have been taught by centuries 
of custom is to believe that the man gen- 
erally known as “the jeweler” is he who 
knows everything about all things most 
valuable and precious for personal use and 
adornment. 

This popular association of ideas is so 
deeply ingrained that it persists and defies 
efforts to change it. So that when a jeweler 
succeeds in impressing his community 
that he is the local authority on timepieces, 
it is generally assumed that he is also the 
best adviser upon matters of gems and 
precious metals. 

The average person rightly distrusts his 
own knowledge of the technicalities upon 
which the values of precious objects depend. 
He desires the advice of a reliable author- 
ity. He therefore patronizes the jeweler 
who has impressed him as the highest 
authority on the things popularly linked 
together as‘ thé jewelér’s ‘lines, The great+ 
est such impression’ can be created’ by excep- 
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e in watch repairing because 
keeping can be unmistakably 

ed by the layman,who cannot. judge 
wally 20 ally in any of the other things 
the jeweler purveys. a 

Now we can see why it is true that to 

maintain an efficient watch repair service 1s 
the surest, safest way to build the reputa- 
tion which assures the success of the typical 
sewelry store. 
a Nog again to the history of the busi- 
ness which I am using as our object lesson, 
that shows us, in actual operation, the prin- 
ciples just stated. 

My friend, the jeweler, himself agrees 
with me that as a merchant in other than 
the jewelry business, he would probably be 
failure. He really lacks most of the per- 
sonal qualities which are necessary for suc- 
cess in mercantile lines outside of retailing 
ewelry and watches. He has none of those 
creative, imaginative merchandising facul- 
ties which may enable one man to sell, for 
instance, more coal, or cotton, or tobacco 
than his competitor can. Nor is my friend 
at all gifted in the way of personal sales- 
manship. He is a man of sterling character, 
of average common sense, and is an extraor- 
dinarily good watchmaker. He started his 
business as at watch-repair shop. 

The basis of reputation for the watch- 
maker, as for the surgeon, or the lawyer, 
or the dentist, is personal skill in his voca- 
tion, The young man’s shop was visited by 
a constantly increasing number of patrons, 
who came to buy what jewelers usually 
have to sell. They came to him because 
they were impressed as to his knowledge, 
by the evidence of his technical skill. To- 
day, thousands believe that he knows his 
business most thoroughly; these persons are 
the living roots of the great tree of his 
reputation. Think of the superiority in 
durable selling power of a reputation so 
deeply and widely rooted, over one based 
upon superticial advertising! When the ad- 
vertising is discontinued, selling power dies; 
but the accurate timekeeping watches in 
those thousands of pockets continue their 
reputation-building, sales-ereating effect un- 
ceasingly, 


tional servic 
superior time 


_Just one more illustration shall be made 

irom my friend’s successful career. 
He employs four watchmakers now. All 
the bench-work he himself does is an occa- 
‘sional job on some watch of particular in- 
terest, for the pleasure of it—that is char- 
acteristic of the real watchmaker who is 
getting a little up in years.” But the thing 
he is perhaps most careful of is to select 
the watchmakers he employs in accordance 
with the high standard of his own ability. 
Recognizing that superior repair-service is 
¢ tock upon which his success is built, he 
be been as careful to maintain such service 
ne as he was to create it in the begin- 
It has been shown by an actual example 
vere pean service in watch repairing 
typical lusiness in every line handled by the 
could Pen jewelry establishment. I 
pol gtd other examples. The rule 

at: Exceptions do not disprove Jit. 

dante merchandising methods add to 
om an pe vice will, of course, en- 
me results. The striking fact is, 


owey “ ‘ 
fiche er, that the greater advantage arises 
“tperior repair-service. 
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The jeweler’s maintenance of a repair- 
service department is largely what differ- 
entiates him from purely merchandising 
forms of competition.’ This differentiation 
is his principal defense against the inroads, 
for instance, of mail-order competition, with 
its buying and selling power of millions of 
capital. The life of the jeweler’s business 
depends so greatly upon his repair depart- 
ment, that he should make the improvement 
of its efficiency his constant study. 

What is the most important factor in the 
efficiency of the repair department? Un- 
doubtedly it is the technical ability of the 
individual watchmaker. Now it is in order 
to investigate, and state definitely, what sort 
of ability a watchmaker should have in 
order to make modern watches keep accu- 
rate time. Exactly what work should he be 
able to do at his bench? 

Prior to the year 1921, anyone’s answer 
to this question might have been criticised 
as being only one man’s opinion. But in 
that year the Horological Institute of Amer- 
ica was organized; a great movement which 
brought together progressive watchmakers 
and jewelers from all over the United 
States. These men held many conferences 
and agreed finally upon what things a 
watchmaker should be able to do in order 
to deserve a certificate of proficiency. Their 
decision represents the combined judgment 
of many competent men, and therefore it is 
not open to serious criticism. 

The Horological Institute requires, in the 
first place, that in order to pass its examina- 
tion for the grade of Certified Watchmaker, 
the candidate must be able to make certain 
parts of watches, of a quality of workman- 
ship equal to that found in high grade Amer- 
ican and imported watches. 

We sometimes hear jewelers say that they 
cannot see why a watch repairer should 
have to be able to make balance staffs, jewel 
settings, screws, or other parts of watches. 

Most of these doubters will, perhaps, be 
convinced of their error by the simple fact 
that the Horological Institute of America 
has decided that the ability in question is 
necessary. 

But for the benefit of any who may need 
it, I will explain this matter carefully. 

First, I shall state six facts about watch 
repairing which every jeweler should know. 
These statements should be studied care- 
fully; they apply essentially to present day 
conditions. They are: 

(1) In watches for which parts can be 
bought, it is frequently found that previous 
repairers have made alterations, so that 
standard parts will not fit, and new parts 
must be altered to fit, or else made outright. 

(2) To alter ready-made parts even 
slightly, to make them fit accurately, re- 
quires exactly the same skill as to make 
them outright. Therefore, the man who 
cannot make parts, cannot alter ready-made 
parts successfully. 

(3) Exact uniformity in the parts sold 
for repairs seldom exists, and alterations 
are frequently necessary on parts for cur- 
rent models of watches. 

(4) There are in use thousands of 
watches, made by factories now out of busi- 
ness, for which repair parts cannot be 
bought and therefore must be made. 

(5) For most of the hundreds of thou- 
sands-oef imported. watches in use parts can- 
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not be bought and must be made. 

(6) Most watches nowadays are so ex- 
tremely small and thin that thoroughly de- 
veloped, resourceful skill is more necessary 
now than ever for the watchmaker in order 
to build up a good reputation. 

The difference between tinkering a watch 
to merely run, and on the other hand making 





of it an accurate timekeeper, is a matter for , 


supremely defiéaté, highly “trained “mechan- 
ical skill and special knowledge. 

A watchmaker, of course, first tries to 
find in his material stock a part which will 
fit. If he is a “tinker,” he is easily satis- 
fied as to the fit; if a part “goes in,” just so 
the watch will run, that is all he knows 
anything about. If a part cannot be found 
even to do that, the tinker is all through. 
He either sends the watch to someone else 
to repair it, or tells the customer that the 
watch cannot be repaired. The customer, 
perhaps, then takes the job to a real watch- 
maker, who easily makes of it again a good 
timekeeper. Who then gets the good busi- 
ness-building reputation? 

Maybe the tinker succeeds in finding a 
part that enables the watch to run; but 
some unseen defect of fit destroys the orig- 
inal proportions, the adjustments, and the 
timekeeping. Then the tinker’s ignorant ef- 
forts to remedy a defect of adjustment, by 
“regulating” the watch, eventually wear out 
the customer’s patience’ He takes his 
watch to a real watchmaker, who repairs 
and adjusts it, and makes the customer 
happy to be able again to boast of the cor- 
rect time he carries. Once more, which of 
the two establishments is building up repu- 
tation and selling power? 

When, as so frequently happens, a part 
cannot be bought to fit exactly, the proficient 
watchmaker selects one which is too large 
in one or more dimensions, and reduces it 
to fit so accurately that the original pro- 
portions are reproduced. If he finds that 


too much alteration would be required, he ~ 


makes a new part rather than spend prac- 
tically the same length of time making al- 
terations. 

It should be easy to see why, if a work- 
man lacks the mechanical skill, for instance, 
to make a new balance-staff of as perfect 
workmanship as on the original piece, he 
cannot make an alteration on a good ready- 
made staff without spoiling it. An altera- 
tion requires the very last touch of perfect 
workmanship. 

Nothing could be more ridiculous than 
for anyone to argue that a watchmaker can 
be successful without the ability to make 
parts. 

The Horological Institute of America, of 
course, requires other things besides good 
mechanical workmanship, in order to pass 
its examination for the grade of Certified 


Watchmaker. 
(To be continued) 


an 
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William Neitfeld recently went to Ocean- 
side, Cal., from’ Grand Island, Nebr., and 
has completed arrangements for a lease of 4 
storeroom in the Andrew Thill building on 
Hill St., between 2nd and 3rd Sts., where he 
will open a jewelry store. The store will be 
equipped with modern fixtures and will carry 
an up-to-date stock of watches and jewelry. 
An optical department will also be main- 
tained. 
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REFINERS and SMELTERS 


Precious Metals 


PLATINUM 


In all Degrees of Hardness Welded on Gold in all Ratios 


Works: General Office: 
NEWARK, N. J. 24 JOHN STREET 
BROOKLYN, N. Y. NEW YORK 





Chicago customer writes: ‘I feel it is my duty to thank you for 
the fine results and will state that this is by far the largest 


returns for like amount that | ever had.’ 


SWEEP SMELTERS 


BIRMINGHAM,ENc. 
UNBREAKABLE WATCH CRYSTALS esis.sce-aruc.iohasa ti 


The Complete IDEAL crystal fit- 
ting machine consists of: 











With the IDEAL crystal fitting ma- 
chine here illustrated, every jeweler 
can fit the IDEAL unbreakable 
crystals of any size or shape 
promptly and efficiently in less than 
a minute. The IDEAL machine is 
operated by hand, has no motive or 
foot power and does not put any 
strain or pressure on the bezel. 
IDEAL unbreakable crystal will 


1. Machine cabinet with 20 discs of 
different sizes to fit all sizes of round 
crystals. 


ise) 


Separate discs with seven different 
sizes and shapes for fitting irregular 
and odd shaped crystals. 


3. 60 dozen IDEAL unbreakable crys- 
tals, one dozen of each size to fit 
any size watch, especially hunting 
cases. 


Price complete 






not break, is the cl substi 
eak, is the clearest substitute $35.00 Net 
for glass. 
gl Cue had Reorders of IDEAL crystals at any time at 
Write us direct for full particulars Fi a cata s 50 cents per dozen. 





IDEAL CRYSTAL MACHINE MFG. CO., 23 Duane Street, New York 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 











UNITED STATES PATENTS 





Issue of Sept. 8, 1925 


1,553,006. CUT FORK. Harry C. Satrac, Sa. 
Louis, Mo. Filed Nov. 20, 1924. Serial 751,108. 
1 Claim. 

A fork consisting of a body having a handle 
portion and a shank portion poined with the handle 
portion and disposed at an acute angle to the length 
thereof, the shank portion being divided longitud- 
inally into a plurality of tines which are offset with 





relation to the handle portion and extend longitud- 
inally in the same general direction as the handle 
portion, the inner portions of the said tines being 
provided at their opposite longitudinal edges with 
relatively sharp cutting edges and the free end 
portions of the tines merging into extremities which 
are disposed across a line extended from the 
median Icngitudinal dimension of the handle portion 
and at an acute angle thereto the said extremities 
of the tines being substantially rectangular in trans- 
verse section. 


1,553,192. WATCH. KauFrMan SHaya and 
Morris SuHaya, New York. Filed Oct. 1, 1924. 
Serial 740,997. 6 Claims. 

A watch. comprising a case, a pair of ratchet 
wheels in the case, one of which operatively con- 
trols the setting of the hands of the watch and the 
other cperatively, controls the winding of the spring 





of the watch, ratchet racks engaging the respective 
ratchet wheels, a reciprocating plunger, and a 
finger cn said plunger adapted to be positioned to 
operatively engage either of said racks. 
1,553,198. JEWELRY. 
N. Y. Filed Nov. 
2 Claims. 
A finger ring structure, comprising a band in- 
cluding an open frame, a reversible setting pivotally 
mounted in said open frame and substantially filling 


Henry Stern, New York 
22, 1924. Serial 751,515. 


rc 
AF) 3 





the same so 


that one face of said setting wiil 
normally he 


approximately flush with the inner 
edees of the frame, whereby said setting will be 
Prevented normally from turning by engagement 
with the finger of the wearer, and a spring catck 
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frame. 


68,149. 


lyn, N. Y. Filed May 26, 1925. 


RING. 





interposed between said pivoted setting and said 





Designs 
Eris C. Linpeserc, Chicago. 
Rvieiplolielieleler?) 
Serial 14,047. Term of 


Filed July 10, 1925. 
patent 7 years. 


68,152, WATCHCASE. Max Mocitevsky, Brook- 





Serial 13,568. 


Term of patent 7 years. 


68,153. 
INET. 


Nov. 30, 1 
14 years. 


68,159. 







921. 





COMBINED CLOCK CASE AND CAB- 
Le Roy E. Morris, Salem, O. Filed 








Serial 519,000. Term of patent 


BRACELET. Emit A. ScHuuetke, New 

















York. 


Filed 


June 1, 


1925. 


Serial 13,619. 


Term of patent 3% years. 


68,178. 


FINGER RING. 


ALBERT VON STEINNER 


Géttr, and Jacop BauMGARTNER, Washington, 


Dy. € 


Filed 


July 


1, 1925. Serial 13,972. 


Term of patent 7 years. 


68,179. 


Thomaston, 





Clock Co., Thomaston, Conn. 


CLOCK CASE. 


Freperick A. WEIDMAN, 


Conn., assignor to Seth Thomas 





Filed July 25, 


1925. Serial 14,206. Term of patent 3% years. 
68,180. CLOCK CASE. Freperick A. WEIDMAN, 


Thomaston, 





Conn., 





assignor to Seth Thomas 
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Clock Co., Thomaston, Conn. 


Filed July 25, 











1925. Serial 14,207. Term of patent 3% years. 


68,181. CLOCK CASE. Freperick A. WEIDMAN, 
Thomaston, Conn., assignor to Seth Thomas 

















Clock Co., Thomaston, Conn. 
1925. Serial 14,208. 
68,182. CLOCK CASE. 
Thomaston, Conn., 


Filed July 25, 
Term of patent 3% years. 


FREDERICK A. WEIDMAN, 
assignor to Seth Thomas 





Clock Co., Thomaston, Conn. Filed July 25, 
1925. Serial 14,209. Term of patent 3% years. 
68,183. CLOCK CASE. 
Thomaston, Conn., 
Clock Co., Thomaston, Conn. 


FREDERICK A. WEIDMAN, 
assignor to Seth Thomas 
Filed July 25, 





of 


1925. Serial Term 3Y% 


years. 


14,210. patent 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade-Marks Published Sept. 8, 1925 
214,953. (CILASS 27. HOROLGICAL IN- 
STRUMENTS.) Joserpu Fanys & Co., New 
York. Filed May 27, 1925. 


MOHAWK 


Particular of goods.—Watches and 
Watchcases. 
Claims use since May 7, 1925. 
Ser. 216,376. (CILASS 27. HORODLOGICAL IN- 
STRUMENTS. (AMERICAN WHOLESALE Cor- 


PORATION (Paltimore Bargain House), Balti- 
more, Md. _ Filed July 25, 1925. 


CALL BOY 


Particular description of. .godds.—Clocks 
Watches. 
Claims use since October, 1914. 


Ser. 


description 


and 
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[ACT OF MARCH 19, 1920, SEC. 1 (b)]. 
THESE REGISTRATIONS ARE NOT SUB- 
JECT TO OPPOSITION. 


ISSUE OF SEPT. 8, 1925. 


203,147. (CLASS 28. JEWELRY AND FRE- 
CIOUS-METAL WARE.) L. W. Sweet, 
Inc., New York. Filed July 5, 1924. Serial 
1°9,660. 


SPREDTOP 


Particular description of goods.—Diamond Rings 
Claims use since April 30, 1924. 
203,148. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) L. W. Sweet, 
Inc., New York. Filed July 5, 1924. Serial 


199,659. 


Biatopep 


Particular description of goods.—Diamond Rings. 
Claims «se since Afrii 30, 1924, 
203,149. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) DL. W. Sweet, 
Ixnc., New York. Filed July 5, 1924. Serial 


199,658. 


[LARGTOP 


Particular description of goods.—Diamond Rings. 


Claims use since April 30, 1924. 


Trade-Mark Registrations Granted 
Sept. 8, 1925 


BROOCHES, BAR PINS, PENDANTS, 
FINGER RINGS, BRACELETS, AND 
SCARF PINS. Harris STEINMEYER & Co., 
San Francisco, Cal. 

Filed March 9, 1925. 
LISHED JUNE 9, 1925. 
202,875. PLATINUM BRACELETS, PLATINUM 

PINS, AND FLATINUM FINGER RINGS. 
T. Knorprer Co., Inc., Cincinnati, O. 

Filed March 16, 1925. Serial 211,110. 
LISHED JUNE 23, 1925. 

202,863. WFDDING RINGS, SCARF RINGS, 
AND FINGER RINGS. M. B. Bryant & 
Co., Inc., New York. 

Filed March 23, 1925. 
LISHED JUNE 23, 1925. 
202,884. WEDDING RINGS, SCARF RINGS, 

AND FINGER RINGS. M. B. Bryant & 
Co., Inc., New York. 

Filed March 23, 1925. 
MISHED JUNE 23, 1925. 
202,931. CLASPS FOR RIBBON BRACELETS, 

BUCKLES FOR STRAP BRACELETS AND 
METAL BRACELETS. Tue Haptey Co., 
Providence, R. 1. 

Filed April 17, 1925. 
LISHED JUNE 9, 1925. 
202,937. NECKLACES, EARRINGS, PENDANTS, 

ANI BRACELETS. Bakerite Corp., New 
York. 

Filed April 11, 1925. 
LISHED JUNE 9, 1925. 
203,085. WATCHES, WATCHCASES, 

WATCH] MOVEMENTS AND PARTS 
THEREOF. IsiporE TANNENBAUM, doing 
business as I. Tannenbaum Co., New York. 

Filel May 8, 1925. Serial 214,036. PUB- 
LISHED JUNE 23, 1925. 

203,091. WATCHES, WATCHCASES, WATCH 
MOVEMENTS, AND PARTS THEREOF. 
Tue Keystone Watcu Case Co., Philadelphia, 
Pa., and Riverside, N. J. 

Filed Feb. 6, 1925. Serial 
LISHED JUNE 23, 1925. 
203,094. ARTIFICIAL PEARLS FOR  PER- 

SONAL ADORNMENT, NECKLACES, 
CHOKERS, FINGER RINGS, BRACELETS, 
BANDEAUX, BUCKLES OF PRECIOUS 
IETA!S, AND LADIES’ HAND BAGS OF 
PRECIOUS METAL FOR PERSONAL 
WEAR Arnoup, Constante & Co., New 


202,868. 


Serial PUB- 


210,729. 


PUB- 


Serial 211,455. PUB- 


Serial 211,456. PUB- 


Serial 212,859. PUB- 


Serial 212,532. 


PUB- 


AND 


209,166. PUB- 


Yor! 
Filed Jan em : Serial 
LISHED JUNE 9 


08,033 


PUB- 
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BRACELETS, 


STERN 


203,123. BRACELETS, WATCH 
AND WRISTBANDS. Louis 
Providence, R. I. 

Filed April 25, 1923. 

LISHED JUNE 9, 1925. 


Co., 


Serial 213,312. 


L #4 


PUB- 








Philadelphia Gift Show 


(Continued from page 155) 


St., Philadelphia, had an attractive showing 
in room 1011]. 
* *k x 

In room 1011 was Emil S. Larsen himseif 
with a line of flower holders, ash trays, book 
ends and the Huntington art line, including 
the “Eternal Spring” lamp and vase. The 
jewelers exhibited much interest in the Lar- 
sen display. 

x Ok x 

C. Granata & Co., 225 Fifth Ave, New 
York, had one of the interesting displays of 
the show in room 1015, including the famous 
Pompeian tear vases and a full display of 
Florentine hand-tooled leather goods, a line 
of lamps with the Castelli bases and many 
other articles, beautiful in design and execu- 
tion. 

x ok x 

Koscherak Bros., 129 Fifth Ave., New 
York, had room 1012 where A. Klayf was 
in charge of a wide display of Italian and 
Czecho-Slovak pottery and glass wares, 
decorative pottery from Germany and Bo- 
hemian glassware in attractive forms. 

* * 

IX. R. Thieler looked after his own exhibit, 
with the assistance of Mrs. Thieler, in room 
1019, and displayed the new peasant pottery 
in several attractive designs in pussywillow, 
cat’s eye and daisy styles. There also 
were English pottery bowls and other arti- 
cles that carried their own appeal. 

x ok Ox 

Little Jones & Co., Inc., 15 W. 24th St., 
New York, had an interesting display in 
room 1008, where W. M. Hatch, Jr., was in 
charge of an extensive line of porcelains and 
paper work from China, lacquer work, Cloi- 
sonne and brass, linens, jades and mother of 
pearl. Among the star features were the 
Chinese shawl and Kessu lamp shades, which 
attracted much attention. Also there were 
fancy smokers’ sets and boxes in mother of 
pearl which were distinctive. Lloyd A. 
Pfeiffer, vice-president of the company, as- 
sisted Mr. Hatch for part of the show. 

* ok x 

In room 1001 Wolff, Brown & Co., Inc., 
37 Union Square, New York, had an ex- 
tensive showing of ladies’ hand bags in the 
newest Vienna styles, in black, silver and 
enamelled mountings, both jeweled and en- 
crusted with cut glass, or synthetic stones. 
Some were in cameo effects. Also there was 
royal Copenhagen porcelain ware in the form 
of perfume evaporators, incense burners, ete., 
jewel trays and boxes and many other hand- 
some articles. 

xk ok x 

The “Peppermint Cat,” ‘“Pepmonk,”’ and 
the “Chubby Cat” disported themselves in 
room 1018 under the auspices of K. S. 
Dalgleish, representing the Manhattan Nov- 
elty & Gift Co., 51 E. 42nd St., New York. 
Collegiate flapper dolls in yellow, cerise, 
pink, lavender, green and many other hues 
drew much attention by their quaintness as 
did “La Belle Parisienne” and other dolls. 
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In 1005 was the display of the Interna. 
tional Silver Co., Meriden, Conn., with 
James R. Murphy in charge. A _ feature 
was the children’s section, where gifts for 
the little folks had a conspicuous place, 
while there was a fine showing of suitable 
gifts for their elders. 

x * x 

The U-Neak Dinner Favors Co., 476 
3roome St., New York, occupied room 1002 
with a large line of crépe paper novelties jn 
that line which interested many jewelers, 
J. L. White was in charge. 

* x * 

In room 1010 Mrs. Ann C. Wilmerding 
showed the extensive line of the Gifts 
Bazaar, 225 Fifth Ave., New York, featur- 
ing the work of the Betty Studios and other 
novelties. Also there was a fine showing of 
the Sprague clocks, boudoir, auto and nov- 
elty timepieces, including the cuckoo type, 
These come in silk or leather. A novelty 
that drew attention was the mother of pearl 
folding eight-day clocks, some being in hand- 
tooled leather cases. These have jeweled 
movements and rank as one of the novel- 
ties of the season. 

: &k & 

The Pickard China Co. had a fine showing 
in room 1004 of its encrusted dinner ware 
and gift pieces in encrusted work with gold 
and many new designs in color. The com- 
bination comb pieces were a distinctive fea- 
ture. T. H. Gavin was in charge. 

* * * 

Room 1003 was devoted to a showing of 
the work of the Tynnegate studios, 31 S. 
19th St., Philadelphia, where handsome 
things in lamp shades drew favorable atten- 
tion. The products of the Jane Staggers 
(Lutz studios also were on display. These 
included candles, glass candy and other jars 
in artistic designs and ornamented. 

One of the social events of the show was 
the dinner and dance held Thursday night 
under the auspices of the National associa- 
tion, and which brought together all the ex- 
hibitors in a pleasant affair. 

a a 

The election of officers and directors was 
held Thursday, and resulted in the choice of 
the following for 1925-26: Wm. H. Has- 
brouck, Jr., president; Emmett White, vice- 
president; S. Edelman, secretary-treasurer; 
directors, R. Aberli, Jr., E. R. Thieler, I. M. 
Meyers, Miss Mary Ryan, J. C. Butterworth, 
Leon Sultan, Arthur Goodman, E. T. Simon- 
detti, M. Cohen, Mrs. Walter D. Baker, Miss 
FE. D. Sanford, George S. Winner, Charles 
E. Gibson, E. Wanda Baker, Thomas 6. 
Williams, Gene Loeb. 








J. P. Archibald, a well known jeweler 0! 
Blairsville, Pa., is taking a prominent part 


in the Old Home Week celebration at 
Blairsville from Sept. 27 to Oct. 3, a “cele- 
bration of a century of success” of this town 
10 which it has invited its sons, daughters 
and friends. Mr. Archibald is a member 0! 
the general committee of the Centennial and 
Old Home Week and in_ particular has 
charge of the highway celebration which 
takes place Oct. 1. Many of his friends ™ 
the trade expect to join him in the ox roast 
and dinner that will be given as a feature 
of the event. 











